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ew  Proposal  for  Quarterly  Circulation 
Reports  Dropped  After  Protest 

Newspaper  Division  of  A.  B.  C.  Notified{at  Chicago  Convention  That  Advertisers  Withdraw  Plan — 
“Sympathetic  Consideration”  Voted  for  Some  New  and  Inexpensive  System 


,  (By  telegraph  to  Editok  &  Publisher) 
CHICAGO,  Oct.  20 — Successful  op- 
^  position  to  the  proposed  quarterly 
lublishers’  statements  and  an  appeal  for 
letter  recognition  of  “small-town  Amer- 
ca”  on  the  part  of  national  advertisers 
mrked  the  opening  session  of  the 
nineteenth  annual  Audit  Bureau  of  Cir¬ 
culations  convention  at  the  Stevens 
Hotel  today.  More  than  300  members 
had  registered  by  noon,  indicating  this 
will  be  one  of  the  largest  attended 
conventions  in  recent  years. 

President  P.  L.  Thomson,  Western 
Electric  Company,  read  his  annual  re¬ 
port  to  the  convention  in  which  he 
pointed  out  that  the  bureau  is  in  a 
sound  financial  condition  and  has  trans¬ 
formed  a  deficit  of  $53,968  last  year 
Uo  an  operating  balance  of  $36,796. 
i.e  review^  the  activities  of  the  bureau, 
called  attention  to  the  revisions  in 
auditing  practice  and  outside  investiga¬ 
tions,  and  commented  upon  the  proposal 
lor  quarterly  publishers’  statements  as 
follows : 

"The  proposal  involves  some  addi¬ 
tional  cost,  both  to  publishers  and  to  the 
bureau.  Our  information  from  several 
of  the  former  is  that  this  will  not  be 
material,  and,  if  there  is  a  well-defined 
need  of  the  information,  a  number  of 
publishers  have  already  indicated  that 
they  believe  their  part  of  the  expense 
is  justified.  The  managing  director  es¬ 
timates  that  the  change  might  cost  the 
bureau  as  much  as  $21,000  a  year,  part 
of  which  would  be  reclaimed  through 
the  sale  of  the  extra  copies. 

“In  these  times  the  board  is  loath  to 
recommend  any  measures  which  will  in¬ 
crease  publishers’  expenses.  It  now 
makes  no  definite  recommendation  on 
this  plan.” 

After  protests  had  been  heard  in  the 
general  session,  Ralph  Starr  Butler, 
vice-president  of  General  Foods  Com¬ 
ply,  appeared  before  the  newspaper 
division  and  announced  that  advertisers 
had  withdrawn  their  original  request 
for  quarterly  publishers’  statements,  in 
particular  the  specific  provision  for  the 
mandatory  use  of  such  statements  by 
^1  publisher  members  of  the  bureau. 
He  asked  on  behalf  of  buyers  of  adver¬ 
tising  space  that  the  board  of  directors 
be  given  the  opportunity  to  work  out 
a  plan  which  would  serve  the  need  of 
advertisers  for  more  current  informa¬ 
tion  in  certain  fields  with  the  least  pos¬ 
sible  cost  to  the  publishers  themselves 
and  to  the  bureau. 

Upon  the  motion  of  R.  M.  H.  Whar¬ 
ton,  Harrisburg^  (Pa.)  Patriot-News, 
the  newspaper  division  voted  to  recom¬ 
mend  to  the  board  of  directors  that 
they  give  sympathetic  consideration  to 
the  advertisers’  r^uest  for  more  fre- 
9“^*tt  circulation  information  and  that 
the  board,  in  turn,  submit  their  recom¬ 
mendations  to  the  members  for  their 
approval  by  mail  vote. 

proposed  revision  of  page  three 
the  newspaper  form  was  discussed 
principle,  but  referred 
hoard.  The  question  of  six 
was  also  referred  to 

r  William  F.  Schmick.  Baltitnore  Sun, 


and  Walter  M.  Dear,  Jersey  City  Jer-  mand  for  reduced  expenses  by  the  pub- 
sey  Journal  were  nominated  by  the  lishers,  it  would  save  expense  by  the 
newspapermen  to  succeed  David  B.  A.B.C.  so  it  could  reduce  the  dues,  and 
Plum,  Troy  (N.  Y.)  Record,  and  H.  A.  it  would  increase  greatly  the  number 
Sprague,  St.  Joseph  (Mo.)  Neivs-Press.  of  publishers  who  would  make  applica- 


O.  C.  Hum 

A.  C.  Pearson,  chairman  of  United 
Business  Publications  and  president  of 
National  Publishers  Association,  voiced 
opposition  to  the  proposed  quarterly 
statements,  supported  by  the  Association 
of  National  Advertisers  and  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies,  at  today’s  general  session.  He 
asserted  that  present  economic  condi¬ 
tions  make  it  unwise  to  consider  increas¬ 
ing  expenses  of  publication  members. 

“It  seems  to  me  that  it  is  high  time 
for  us  to  get  back  to  first  principles, 
determine  just  what  is  the  necessary 
information,  reduce  by  half  the  time  re¬ 
quired  for  an  audit  and  reduce  by  half 
the  details  of  occupation,  circulation 
methods  and  varying  prices,”  said  Mr. 
Pearson.  “This  would  answer  the  de- 


P.  L.  Thomson 

tion  for  .\.B.C.  membership.”  Mr. 
Pearson  asserted  that  r^uirements  for 
details  made  by  the  auditor  are  seldom 
as  elaborate  as  those  asked  by  the 
agencies,  and  that  much  of  the  detail 
requested  by  agencies  comes  from  re¬ 
search  departments  and  is  seldom  neces¬ 
sary. 

Referring  directly  to  the  question  of 
quarterly  statements,  he  said  in  part: 

“There  is  an  agitation  for  quarterly 
circulation  statements  from  publishers, 
on  the  ground  that  in  these  unusual 
times  quick  changes  have  occurred  and 
are  likely  to  occur  again.  It  might 
be  well  for  the  advertisers  who  are 
asking  this  additional  service  to  con¬ 
sider  the  two  sides  of  it;  namely,  that 
the  next  change  will  probably  be  an 


A.B.C.  PRESIDENT’S  REPORT 


Meeting  trying  conditions  with 
“good  judgment  and  courage,”  the 
Audit  Bureau  of  Circulations  was  able 
through  strict  economies  and  a  horizon¬ 
tal  10  per  cent  salary  reduction,  to  turn 
a  $53,968  deficit  for  the  year  ending 
Aug.  1931,  into  an  operating  balance 
of  $36,796  in  the  past  year,  P.  L. 
Thompson,  president  of  the  Bureau 
stated  in  his  annual  report,  given  to 
members  at  the  opening  of  the  annual 
.^.B.C.  convention  in  Chicago  this  week. 
His  report  follows,  in  part: 

“Some  of  the  economies  can  and  will 
be  made  permanent.  Others  cannot  be 
continued  without  risking  impairment  of 
the  service  of  the  Bureau.  It  may  be 
questioned,  for  instance,  if  it  is  safe  for 
the  management  permanently  to  cut 
down  the  staff  of  auditors  so  that  there 
are  none  in  training,  as  has  been  done 
this  year.  It  is  an  open  question  also 


as  to  how  long  the  horizontal  cut  in 
salaries  should  remain  in  effect.  These 
and  other  considerations  affecting  the 
probable  income  of  the  Bureau  next 
year  and  its  ability  to  render  an  ac¬ 
ceptable  and  continually  improved  serv¬ 
ice  to  the  membership  make  it  seem  to 
your  directors  unwise  to  make  any  com¬ 
mitment  at  this  time  as  to  the  perma¬ 
nent  continuance  of  the  rebate  on  dues, 
but  the  10  per  cent  reduction  has  been 
made  effective  for  the  quarter  beginning 
Oct.  1,  and  will  be  continued  longer  if 
it  is  consistent  with  financial  safety. 

“The  volume  of  work  was  the  largest 
in  the  history  of  the  Bureau;  1,695 
audits  were  made,  a  gain  of  70  over  last 
year,  while  1,764  audits  were  released, 
a  gain  of  241  over  the  previous  year. 
At  the  close  of  the  year  only  180  audits 
were  due.  This  compares  with  324  at 
( Continued  on  page  10) 


increase  in  circulation,  and  the  maga¬ 
zines  and  newspapers  will  probably  de¬ 
sire  to  make  the  rates  equally  as  sensi¬ 
tive  on  the  upgrade  as  the  advertiser 
wishes  them  to  be  on  the  downgrade. 
Will  the  advertisers  agree  to  pay  for 
the  excess  above  guaranty  in  any  one 
quarter  if  they  are  so  anxious  to  get 
a  rebate  for  a  slight  discrepancy  in  the 
quarter,  even  though  the  half-year 
period  keeps  up  the  average? 

“It  seems  to  me  that  the  present 
magazine  practice  of  guaranteeing  an 
average  circulation  is  sufficiently  pro¬ 
tective  and  is  much  fairer  to  the  pub¬ 
lications.  The  advertiser  would  have 
a  better  understanding  of  the  problems 
of  magazine  circulation  if  he  had  to 
publish  at  frequent  intervals  the  exact 
amount  of  his  sales,  with  all  the  damage 
that  comes  to  the  manufacturer  if  his 
competitor  can  carry  around  a  sworn 
statement  showing  the  last  two  months’ 
falling  off  in  volume.  The  six-month 
period  for  circulation  statements  gives  a 
better  time  to  average,  and  it  also  causes 
less  expense  at  a  time  when  the  pub¬ 
lisher  is  fairly  staggering  under  his 
burdens. 

“The  advertising  agency  could  also 
understand  this  liardship  if  either  ad¬ 
vertiser  or  publisher  would  ask  him  to 
get  up  frequent  proofs  of  his  financial 
ability  and  the  effectiveness  of  his  copy 
staff,  or  other  proof  of  general  ability 
that  would  add  a  considerable  per¬ 
centage  to  his  cost  of  doing  business 
and  would  serve  no  real  purpose.” 

In  concluding,  Mr.  Pearson  sug¬ 
gested  that  if  there  is  any  question  as 
to  just  what  information  is  really  essen¬ 
tial,  he  would  recommend  that  a  con¬ 
ference  be  called,  composed  of  the  presi¬ 
dents  of  two  of  the  largest  organizations 
doing  extensive  advertising,  presidents 
of  two  of  the  most  important  agencies, 
and  presidents  of  two  of  the  largest 
publishing  organizations. 

A  brief  for  “Small-Town  America” 
was  presented  by  S.  R.  McKelvie,  pub¬ 
lisher  of  the  Nebraska  Farmer  and 
former  governor  of  Nebraska,  in  an 
address  at  the  opening  session.  He 
charged  that  the  average  sales  or  ad¬ 
vertising  manager  fails  to  appreciate 
that  rural  and  small-town  population, 
representing  52  per  cent  of  the  nation’s 
population,  constitutes  over  30  per  cent 
of  the  retail  business  of  the  country. 

“In  a  typical  community  of  small¬ 
town  America  the  local  retailer  is  sup¬ 
ported  by  the  people  who  get  their  mail 
at  that  postoffice,”  said  the  speaker. 

“No  city  dominates  that  market;  no 
city  distributor  determines  the  trade 
practices,  and  no  city  dweller  influences 
the  living  habits  of  these  people.  The 
reasons  for  this  are  at  once  evident. 
People  who  live  in  the  open  country 
have  learned  through  long  years  of 
necessity  to  think  and  act  individually. 
They  are  not  so  susceptible  to  mass 
apjieals  or  collective  action.  In  some 
respects  this  is  a  good  thing,  in  others 
not  so  good,  but  it  is  a  fact.  The  farmer, 
who  is  referred  to  as  a  class,  is  not 
readily  susceptible  to  class  appeal." 

Mr.  McKelvie  asserted  that  the  im¬ 
pression  among  many  sales  and  adver- 
(Continued  on  page  33) 
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KELLY  URGES  “COVERAGE”  OF  STORES 
TO  STIMULATE  SPACE  SALES 

Fair  Store  Head  Urges  Reports  on  Retail  Qualities  and  Values 
as  a  Promotion  Plan  Before  N.A.E.A. 

Group  in  Chicago 


(  Hy  telegraph  to  Editor  &  Publisher) 
HICAGO,  Oct.  20 — Urging  news- 
I»apers  to  "sell  the  advertising 
columns,”  D.  F.  Kelly,  president  of  the 
Fair  Store,  Chicago,  recommended  to 
the  members  of  the  Newspaper  Adver¬ 
tising  Executives  Association,  at  their 
annual  fall  conference  here  today,  that 
newspapers  employ  inquiring  reixjrters 
who  would  visit  the  stores  of  their 
advertisers  to  report  on  merchandise 
qualities  and  values,  display  methods, 
sales  efficiency,  and  response  by  the 
public  to  advertising. 

Consideration  of  such  problems  as  the 
rivalry  offered  newspapers  by  shopping 
news  and  circulars,  guaranteeing  cir¬ 
culation  to  advertisers,  and  rates  charged 
on  political  advertising  occupied  the 
morning  session. 

Brisk  discussion  of  the  matter  of  guar¬ 
anteeing  circulation  to  advertisers  re¬ 
sulted  in  this  resolution  being  passed : 

“It  is  moved  that  this  association  go 
on  record  as  opposed  to  the  principle 
of  circulation  guarantees  unless  there  is 
provision  for  increased  rates  for  cir¬ 
culation  over  the  guarantee.” 

One  of  the  first  subjects  of  the  morn¬ 
ing  was  the  competition  to  the  news- 
l>aper  by  the  publication  of  shopping 
news  sheets  and  the  distribution  of  cir¬ 
culars.  Those  who  had  considered  die 
problem  or  had  been  forced  to  deal  with 
it  felt  that  while  there  was  no  serious 
menace  the  shopping  news  is  usually  a 
handicap  to  newspapers  and  that  it  can 
weaking  the  pulling  power  of  their 
advertisements.  Some  of  the  members 
were  of  the  opinion  that  newspaper  ad¬ 
vertising  men  should  approach  the  ex¬ 
ecutives  of  chain  department  stores  and 
other  organizations  with  a  view  to  show¬ 
ing  them  that  newspaper  advertising  is 
more  effective  than  the  advertising 
gained  from  the  distribution  of  circulars. 

Consideration  of  political  advertising 
rates  came  during  brief  discussion  of  a 
number  of  secondary  problems  confront¬ 
ing  newspaper  advertising  executives 
today. 

Many  of  the  newspapers  represented, 
it  was  learned  by  a  poll  of  those  in 
attendance,  have  a  higher  rate  for  politi¬ 
cal  advertising  than  for  most  other 
types.  A  large  number,  however,  charge 
the  general  scale  rate. 

Fred  Schilplin,  St.  Cloud  (Mjnn. ) 
Titncs-Journal,  declared  that  the  higher 
rate  is  injurious  to  newspapers  and 
antagonizes  political  leaders.  He  recom¬ 
mended  the  use  of  the  general  rate 
only. 

Similar  polls  of  the  members  taken 
this  morning  by  President  Don  U. 
Bridge,  .Vm’  i'ork  Times,  who  presided 
at  the  meeting,  revealed  that  the  major¬ 
ity  of  the  new'Spapers  voting  have  a 
higher  rate  for  amusement  advertising 
than  for  other  retail  advertising.  A 
few  papers  have  the  same  rate  for  both, 
and  none  has  a  lower  rate. 

Route  lists  are  being  supplied  by  most 
of  the  papers  under  one  condition  or 
another,  the  morning’s  discussion 
brought  out.  A  few  papers  are  con¬ 
fining  their  distribution  of  such  lists  to 
advertisers  most  papers,  it  was  found, 
are  attempting  to  check  the  requests  to 
learn  if  they  come  from  advertisers. 

During  the  morning  Frederick  Gam¬ 
ble,  executive  secretary  of  the  American 
.\ssociation  of  Advertising  Agencies, 
and  Happer  Cummings,  chairman  of  the 
newspaper  committee  of  the  A.  A.  A.  A., 
spoke  informally  about  the  problems 
^ronfronting  both  the  newspai)er  adver¬ 
tising  men  and  the  executives  of  adver¬ 
tising  agencies,  touching  briefly  on  vari¬ 
ous  matters  of  mutual  interest. 

To  aid  in  smoothing  out  these  prob¬ 
lems  the  N.  A.  E.  A.  at  its  executive 
board  meeting  at  the  Hotel  Stevens  last 
night,  named  a  committee  of  four,  con¬ 
sisting  of  Mr.  Bridge,  Col.  Roy  W. 
Heron,  Washington  Star;  Irwin  Maier, 
Milwaukee  Journal;  and  Will  Rogers, 
Boston  Transcript. 


"Mr.  Kelly's  speech  was  the  highlight 
of  the  meeting.  Discussing  the  news¬ 
paper  and  its  relation  to  the  retail  mer¬ 
chant,  he  said  in  part: 

“Recent  experiences  indicate  as  never 
before  the  need  for  newspaper  adver¬ 
tising  of  the  highest  type.  Many  nf 
us  believe  the  newspapers  to  be  the 
most  satisfactory  medium  for  retail 
merchants.  If  the  wares  advertised  are 
worthy,  the  response  will  be  satisfac¬ 
tory. 

“In  prosperous  times  w-e  followed  a 
more  or  less  hit-or-miss  policy  of  buy¬ 
ing  our  advertising  space.  Today  we 
recognize  the  fact  that  while  we  should 
like  to  favor  all  of  our  friends  in  the 
newspaper  field,  it  just  cannot  be  done. 

"Newspapers  employ  highly  trained 
writers  to  provide  news  concerning  foot¬ 
ball,  baseball,  boxing,  golf,  horse  racing, 
domestic  science,  health,  interior  deco¬ 
rating,  art,  music,  bridge,  fashions,  etc. 
Let  us  ask,  what  have  the  newspapers 
ever  done  in  a  big  way  to  sell  their 
advertising  columns  to  the  general  pub¬ 
lic  as  they  have  sold  their  news  columns 
through  the  various  features  I  have 
mentioned. 

“So  far  as  I  know,  they  have  done 
very  little. 

“They  could  do  this  if  they  would  em¬ 
ploy  skilled  men  and  women  who  would 
visit  the  stores  of  their  advertisers  at 
least  once  each  week  for  the  purpose 
of  making  a  detailed  report  as  to  the 
value  and  quality  of  the  merchandise 
advertised,  the  manner  in  which  it  is 
displayed,  the  attention  or  otherwise  of 
sales  people  and  whether  or  not  a 
proper  and  satisfactory  response  w'as 
had  from  the  public  on  the  advertising ; 
and,  if  not,  why  not. 

“If  it  has  been  possible  for  the  news¬ 
papers  to  build  up.  at  little  cost  to  the 
motion  picture  industry,  that  that  in¬ 
dustry  until  it  is  no  wone  of  the  great¬ 
est  in  the  world,  by  intelligent  coopera¬ 
tion  with  your  advertisers  you  can  work 
out  a  program  that  will  help  you  to 
help  them. 

“In  other  words,  sell  the  advertising 
columns  of  your  newsiiapers  to  the 
public  as  you  have  sold  your  news 
columns.” 


KNOX  BANK  DIRECTOR 

Col.  Frank  Knox.  Chicago  Daily 
.\czi-s  publisher  became  a  director  of 
the  new  City  National  Bank  and  Trust 
Company,  which  took  over  the  deposits 
of  the  Central  Republic  Rank  and  Trust 
Company,  Chicago,  last  week.  The 
City  National  Bank  is  headed  by 
Charles  G.  Dawes. 


WASHINGTON  NEWS  REDUCES 

The  Washington  (D.  C.)  Xezcs  has 
reduced  its  general  advertising  rate  from 
20  cents  a  line  flat  to  18  cents. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oet.  24-26 — Outdoor  .4dver(isiiig 
Assn„  convention,  French  Lick 
Hotel,  French  Lick,  Ind. 

Oct.  25-26 — New  York  State  Cir¬ 
culation  Managers'  Assn.,  conven¬ 
tion,  Watertown,  N.  Y. 

Oct,  27-29 — Nebraska  Press  .Assn., 
annual  outing,  Omaha. 

Oct.  30-31 — lOth  district,  .Adver¬ 
tising  Federation  of  .America, 
annual  meeting,  Austin,  Tex. 

Nov.  4-5 — Iowa  Press  .Assn.,  fall 
meeting.  University  of  Iowa.  Iowa 
City. 

Nov.  5 — Connecticut  Editorial 
Assn.,  fall  meeting.  New  Milford. 

Nov.  10-12 — University  Press 
Club  of  Michigan,  annual  meeting. 
Ann  Arbor. 

Nov.  10-12 — Illinois  Press  Assn., 
fall  meeting.  Champaign-Urbana. 


DONALD  W.  DAVIS  GOVERNOR 

Springfield,  Mass.,  Newspaperman 

Heads  First  District,  A.  F.  A. 

iSpecial  to  Editor  &  Publisher) 

Springfield,  Mass.,  Oct.  19 — Now  is 
the  time  for  the  advertising  man  to 
make  up  his  mind  to  sell  goods,  declared 
Edgar  Kobak,  president  of  the  Adver¬ 
tising  Federation  of  .America,  at  the 
annual  banquet  concluding  the  two-day 
convention  of  the  New  England  .Adver¬ 
tising  Club  here  Oct.  18.  Only  by  sell¬ 
ing  more,  by  using  up  stocks  on  hand 
and  by  setting  producers  at  work  can 
jobs  be  afforded  to  the  jobless,  he  con¬ 
tinued. 

Donald  \V.  Davis,  advertising  man¬ 
ager  of  the  Springfield  Newspapers,  was 
elected  governor  of  the  First  District 
by  the  executive  board  to  succeed 
\'.  F'dward  Borges.  George  A.  Dun¬ 
ning.  New  England  manager  for  the 
.Jincrican  Magazine,  was  chosen  deputy 
governor,  and  Miss  .Alice  McCoart. 
president  of  the  Providence  Women's 
.Advertising  Club,  was  chosen  secretary- 
treasurer. 

The  Borges  attendance  trophy  was 
awarded  to  the  Worcester  .Advertising 
Club  and  that  club’s  invitation  to  the 
convention  in  1933  was  accepted. 

The  question  whether  newspapers 
should  reduce  their  advertising  rates 
was  raised  in  a  “Question  Box”  smoker 
and  frankly  answered  by  Col.  Carroll  J. 
.Swan,  president  of  the  .Advertising  Club 
of  Boston,  who  asserted  that  the  pro¬ 
portional  expense  of  running  a  news¬ 
paper  is  greater  now  than  ever  before 
and  is  greater  than  that  of  any  other 
medium. 

H.  H.  Hoffman,  advertising  director 
of  the  Worcester  Telegram-Gazette, 
said  that  a  study  of  the  operating  state¬ 
ments  of  newspapers  will  show  there 
is  no  sign  that  rates  can  be  reduced. 
“The  fact  is,”  he  said,  “that  most  of 
the  newspapers  in  the  country,  if  their 
rates  were  reduced,  either  would  have 
to  go  out  of  business  or  find  an  angel.” 
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DISPUTE  ENDS  S-DAl  r*l 
WEEK  IN  PITTSBURGH!  L/] 


Typographical  Union  Withdraw, 

Plan  When  Newspaper  Publitk- 
era  Demand  Control  of  Sixth 
Day  Situations 

(Special  to  Editor  &  Publ:shkh) 

PiTTSBLHGH,  Pa.,  Oct.  17— Thu  I’i:;, 
burgh  Typographical  Union  No.  7  la, 
rescinded  the  five-day  week  rccentl 
adopted,  which  resulted  in  the  mu 
paper  publishers  notifying  the  union  a 
their  intention  to  control  the  sixth  dj 
in  regard  to  situations,  it  was  announctr 
today. 

The  Pittsburgh  Publishers'  .Assoc 
ation  accepted  the  exparte  union  actia 
calling  for  the  five-day  week  as  t 
unemployment  emergency  relief  ineasuit 
and  announced  that  for  the  duratio: 
of  the  union  order,  five-day  situation, 
would  be  given  out  in  all  coinposii^ 
rooms,  and  competent  priority  substitute 
would  be  employed  to  fill  the  extn 
situations  thus  created.  Union  rtpre 
sentatives  objected,  however,  stating 
that  the  publishers  have  no  right  to  i 
this  because  the  contract  provides  lor 
six-day  situations. 

The  compositors,  it  is  reported,  de 
dared  that  they  could  rotate  the  sial 
day  among  substitutes  of  their  ow 
choosing  and  refused  to  maintain  exist¬ 
ing  conditions  pending  arbitration  of  tk 
dispute.  The  publishers,  advised  tha: 
in  the  opinion  of  the  Standing  Com¬ 
mittee  of  the  .A.N.P..A.,  they  were  withr 
their  rights  under  the  contract,  pro 
ceeded  to  post  in  composing  rooms  < 
schedule  or  five-day  situations.  Tht 
union  protested  and  at  a  meeting  las; 
week  adopted  a  resolution  which  said 
in  part : 

“Whereas,  The  schedules  of  work 
posted  in  the  three  Pittsburgh  news- 
I>aper  composing  rooms  on  Friday,  Oc 
7.  by  order  of  the  Publishers’  Assif 
ciation  was  in  violation  of  Section  6  oi 
the  Pittsburgh  Newspaper  Scale  be 
tween  the  Publishers’  Association  aoc 
Pittsburgh  Typographical  Union  No./ 
inasmuch  as  it  was  a  posting  of  a  sub 
list  which  is  prohibited  in  the  regula 
tions  of  the  union;  therefore,  be  it 
“Resolved,  That  Typographical  Unior 
No.  7  protest  immediately  through  tht 
machinery  of  the  joint  standing  com 
mittee  as  set  up  in  the  Pittsburgh  news 
l>aper  scale  the  right  of  the  publisher/ 
to  assume  control  of  the  sixth  day  a- 
they  have  done ;  and,  be  it  further 

“Resolved,  That  the  enforcement  oi 
the  five-day  week  as  approved  by  the 
referendum  election  held  by  Pittsburgh 
Typographical  Union  on  Sept.  28  be 
withheld  until  such  time  as  the  proposi¬ 
tion  as_  voted  upon  by  the  members  oi 
the  union  be  declared  legal,  or  unt" 
such  time  as  the  union  by  referendim 
election  adopts  some  other  acceptable 
and  legal  relief  measure;  and,  be  it 
further 

“Resolved,  That  pending  further  ac¬ 
tion  concerning  the  five-day  week  or 
any  other  relief  measure,  the  present 
system  of  employment  relief  be  con 
tinned  insofar  as  its  provisions  stiplate." 


CUTS  CIRCULATION  AND  RATE 

The  Stroudsburg  (Pa.)  Record  ha-l 
reduced  its  general  advertising  rate 
effective  Oct.  1,  from  7  to  6  cents  pc 
agate  line  (transient),  from  6  to  5  cent 
for  1,000  lines,  and  from  4J  to  4  cent 
for  2,500  lines.  The  Record’s  announce 
ment  says  the  circulation  has  been  re 
duced  to  keep  subscriptions  in  arrear 
at  a  minimum,  and  that  the  lowers: 
rates  reflect  present  circulation. 


HEARST  LEAVING  HOSPITAL 

William  Randolph  Hearst,  publish 
probably  will  leave  Qeveland  Clinic 
Hospital,  where  he  is  convalescing  froff 
an  operation,  “within  a  few  days,”  hi-' 
doctor  said  Oct.  18  in  Cleveland. 


GUY  ON  COMMITTEE 

Charles  A.  Guy,  publisher,  Lubbod 
(Tex.)  Az'alanche-Journal,  has  beff 
named  on  the  governor’s  committee  to 
formulate  a  plan  to  submit  a  request  to 
the  federal  government  for  relief  funds 
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CHAIN  STORE  LINAGE  IS  INLAND  GOAL 


Association  in  Chicago  Convention  Votes  to  Study  *^Dodger’’  Competition,  Expresses  Concern 
Over  Radio  Encroachments  and  Advocates  Cooperative  Farm  Product  Merchandising 

( llll  lilt  KDITOi;  it  I’LBLISHKU)  By  GEORGE  A.  BRANDENBURG 

Chicago,  Oct.  19  inland  Dail\  Lincoln  (Xeb.)  Star  and  Linvvood  I.  were  offered  the  free  use  of  the  streets 
Press  AssofiATiON  meiuwrs  in  Xoyes,  Iromoood  (Mich.)  Globe.  and  sidewalks  twice  a  week  for  the  dis- 

their  two-day  convention  here  this  week  President  Lindsay  also  appointed  a  play  and  sale  of  the  products.  As  to 

voted  to  present  the  value  of  newspaper  nominating  committee  to  report  at  the  local  merchant  opposition  to  this  plan, 

advertising  to  chain  store  managements,  Pebruary  meeting  at  which  officers  and  Mr.  Huffman  declared  that  virtually 

asked  that  difficulties  arising  ‘jom  dis-  directors  will  be  elected,  consisting  of  every  one  of  the  opponents  to  the  public 


line  with  prospective  income.  He  e.x- 
plaiiied  that  the  course  of  events  this  year 
has  demonstratetl  the  necessity,  not  of 
an  annual  budget,  but  of  a  monthly  and 
weekly  budget,  saying  "all  this  re- 
(|uirement  is  based  uixin  the  important 
fact  that  it  is  better  to  be  safe  than 
sorry,  and  that  in  most  businesses  the 
circumstances  over  which  we  think  we 
have  no  control  often  can  be  brought 
under  control  once  we  get  the  control 
habit.” 

Mr.  Miller  suggested  that  publishers 
C()mpare  1932  budget  items  with  those 
of  ten  years  ago.  .\s  to  the  future,  he 
declared  that  a  continued  shrinkage  in 
volume  can  only  be  met  by  correspond¬ 
ing  treatment  on  the  other  side  of  the 
budget. 

“Thus  far  we  all,  I  think,  have  been 
fighting  to  maintain  quality  and  stand¬ 
ards  of  service,”  he  said.  "The  ten- 
year-ago  figures  should  in  most  cases 
furnish  an  interesting  guide,  though 
they  require  to  be  treated  in  the  light 
of  what  may  be  deemed  necessary  addi¬ 
tions  to  quality  and  extent  of  service. 
Kut  when  these  are  taken  into  consid¬ 
eration  there  still  remains  a  field  for 
close  and  careful  study  of  the  necessary 
costs  of  doing  business,  and  of  the  prac¬ 
ticability  of  maintaining  cost  levels 
which  do  not  correspond  to  the  levels 
with  which  they  are  associated.” 

Charles  W.  Hoefer,  Aurora  (Ill.) 
Beacon  -  News  advertising  director, 

^ _ , _ , _ ,  _  _  _  _ _ .  talked  on  the  place  of  the  small  adver- 

(Jdell,  Monroe  reality  a  most  constructive  program  and  f'ser  in  providing  newspaper  volume. 

William  South-  the  opposition  has  entirely  collapsed.  He  said  that  in  order  to  obtain  success- 

tlo.)  E.raminer.  Turning  his  attention  to  potentialities  ful  and  lasting  small  accounts,  it  was 
ominyton  (Ill.)  of  agricultural  advertising,  Mr.  Huff-  moft  productive  to  think  of  .sales  presen- 

_ _  V,.  _ _ -  „  .  '  .  ’  f  said;  tations  as  measured  by  the  year,  rather 

of"  tile  committee  to  be  subject  Illinois  Composing  Room  Executives,  "Unfortunately  the  farmer,  who  re-  than  by  the  week  or  month, 
times  to  the  approval  of  the  opened  today's  session  with  a  talk  on  sponds  promptly  to  merchandising  and  “Our  plan  is  to  approach  the  cus- 

”  composing  room  operations.  He  stated  advertising  of  those  who  have  some-  tomer  with  a  definite  percentage  figure 

ident  A  O  Lindsay  Quinev  (HI  )  comparing  page  costs  with  other  thing  to  sell  him,  little  recognizes  the  that  has  been  shown  to  be  advisable  as 

'll//,;,!'  thp  foIlowiniT  papcrs  is  iiiaccurate  at  best,  but  compar-  necessity  of  applying  the  same  methods  applied  to  his  particular  line  of  busi- 

chain  store  committee-  J.  S.  'ni?  I'^ge  costs  with  the  paper’s  own  to  his  own  affairs.  If  it  is  true  that  ness,”  said  Mr.  Hoefer.  “The  next 

Monroe  (Mich)  Nezos  chair-  records  from  month  to  month  and  year  merchandising  is  the  way  out  of  the  move  is  to  learn  his  approximate  annual 

t  I  \fiiipr  (Mirh  f  to  year  will  let  the  publisher  know  agricultural  chaos,  the  farmer  must  have  gross  volume  and  thereby  arrive  at  a 

the  leadership  of  someone  in  whom  he  practical  solving  of  the  sum  that  should 

Composing  has  confidence.  It  is  here,  I  believe,  he  involved  to  cover  a  year’s  campaign. 

newspapers  have  their  greatest  oppor-  Having  secured  the  customer’s  figures 
■  ,  "  for  gross  sales  we  are  in  a  position  to 

Charles  Horn,  Chicago  Herald  &  Ex-  advise  what  expenditures  should  be  made 

from  month  to  month,  over  the  period 
the  contract  year,  in  line  with 
He  outlined  a  ten-point  monthly  sales  fluctuations  and  varying 
cyclical  conditions  then  existing.  From 
This  plan  consisted  of:  the  standpoint  of  productiveness,  the 

(1)  Having  the  proper  management  at-  small  storekeeper  should  be  willing  to 

titude  toward  the  department,  namely  invest  the  equivalent  of  one  clerk’s 

service  to  the  reader;  (2)  employing  wages  in  newspaper  advertising.” 

enterprising  classified  manager;  E.  P.  Adler,  Davenport  (la.)  Times, 

(3)  using  the  right  kind  of  rate  card  chairman  of  the  Inland  paper  committee, 

with  the  adoption  of  the  word-rate  reported  that  the  newsprint  market  was 

(4)  striving  for  a  diversified  a  buyer’s  market,  with  the  publisher 

(5)  using  censor-  able  to  get  almost  any  kind  of  conces- 

.  (6)  following  sion  that  he  wanted.  He  cautioned 

systematic  typographical  setup  of  want-  against  five-year  contracts,  however, 

(7)  developing  volume;  (8)  pointing  to  the  chaotic  condition  of  the 


as  a  growing  competitor  and  advocated  ALt.  _ 

cooperative  farm  product  merchandising  • 

as  a  means  of  agricultural  relief  in  the  ^ 

two-day  convention  here  this  week.  ^  |K  1  ^  ^ 

More  than  150  publishers  attended  the  | 

annual  fall  meeting  at  the  Morrison  jf.jA  f  •  ^ 

Hotel.  m  It 

The  question  of  chain  stores  circu-  if 

handbills  and  "dodgers’’  rather 

than  f. 

the 

these 

the 

One  the 

“dodgers”  as  a  to 

rates.  The  / 

for  a  to  f 

policies  adopted  by  certain  chain  stores,  — - 

was  adopted.  President  A.  O.  Lindsay,  Quincy  (Ill.)  Herald-ff  hig 

"Resolved,  that  the  president  appoint  Rosselter,  president  of  Chirugo  .Association  of  Coniinerc 
a  committee  to  study  the  advertising  speaker,  to  Inland  Daily  Press  .Associi 

relationship  of  the  newspaper  with  the . .  . . 

chain  store,  with  particular  reference  to 
policies  adopted  by  certain  of  the  chain 
store  managements  in  dealing  with  the 
newspaper. 

“Further  Rf.solved,  that  such  com¬ 
mittee  shall  be  authorized  to  take  such 
steps  as  they  consider  desirable  in  con¬ 
tacting  the  chain  store  managements  -  ,  “  . .  •  r 

with  reference  to  matters  of  policy,  the  Pantayraph  foreman,  and  president  of 

action  c.  . . i -  —  ‘  ' 

at  all  times  to  the  approval  of  the  opened  today- 
president  ”  composing  room  operations. 


iikUl ;  1-,.  Aiiiicr,  Lymm:  ‘  r  n 

Enquirer-Nezvs;  and  Louis  Weil,  Port  wliether  or  not  his  expenses  ^re  follow 
Huron  (Mich.)  Tiincs-Herald.  h's  decrease  in  revenue, 

n  ly  Rirharrl^  newsnaner  advertis-  records  mean  everything  in  get- 

D.  U.  R  c  ad,  w  p  _  ting  a  "birdseye  view”  of  the  situation,  tunity 

mg  manager  of  Sears,  Roe^^  he  declared.  Discussing  the  relation-  - 

Chicago,  sjwke  on  3ti  ^  advertising  department  to  aminer  director  of  classified  advertising, 

he  (Zhain  Stores  and  Newspapers  at  composing  room,  Mr.  Miller  said  in  spoke  on  the  reader  service  of  want  ad-  of 
the  closing  session  today.  Mr.  Richards  vertisements. . .  ' 

dwlared  that  his  company  cx)  s  ujwn  “Advertisers  should  be  expected  to  plan  in  .setting  up  a  classified  advertis- 
he  newspaper  as  its  most  dependable  j  ^  j,  -•  •  •  •  •  - 

f'V'"  the  retai  field  He  exida.  ed  ,  ,„„ierstand  that  late  copy  ”  ' 

Si  cannot  be  prepared  with  the  same  care 

retail  stores  to  base  the  amount  of  ad-  ,  i  „  r, 

vertising  to  be  placed  in  newspapers  .n 

on  the  nerrentatre  nf  sales  lorallv  ^  HyOUt  whose  typography  doeS  an 

on  the  percentage  ot  sales  locally.  ^pp^^, 

Mr.  Richards  said  that  his  company  therefore  is  not  as  desirable  an  invest- 
was  not  interested  in  circulaUons  that  {qj.  advertisers  as  early  copy  basis 

are  far-flung  but  preferred  conc^-  would  be.  classification  page, 

trated  city  and  suburban  coverage.  He  deadline  for  accepting  copy  for  ship  to  protect  readers 

stated  that  all  of  his  company  s  _  adver-  determined  by  a  plant’s 

Using  for  mail  order  business  is  con-  capacity,  with  a  normal  force  and  ad  page ,  ,  ,  .  „ 

fined  to  the  regular  catalogues  and  that  normal  equipment,  to  produce  a  given  popularizing  the  classified  section;  (9)  ne 
retail  sales  are  largely  dependei^  upon  amount  of  linage.  At  least  24  hours  exercising  continuous  vigilance;  (10) 
wal  newspaper  advertising.  He  de-  preceding  the  first  edition  is  a  fair  having  the  manager  join  association  of  Ti 
c  ared  that  the  anti-cl^m  store  propa-  deadline,  unless  the  requirements  or  size  classified  managers.  th 

ganda  is  not  responsible  for  the  drop  m  q£  ^.Qpy  gre  unusual.”  James  H.  Furay,  vice-president  of  the  ra 

c  am  store  sales,  but  rather  the  general  William  F.  Huffman,  IVisconsin  United  Press,  in  charge  of  foreign  serv-  ad 

Rapids  (Wis.)  Daily  Tribune,  advo-  ice,  discussed  the  Madrid  Radio  and  an 
when  advertising  does  not  pull,  we  cated  that  Inland  papers  take  the  lead  Telegraphic  Conference  in  regard  to  pa 
are  inclined  to  blame  the  local  store  aiding  the  farmer  to  merchandise  proposed  censorship  of  new-s  dispatches 

manager  *ather  than  the  newspaper,”  j^s  products  and  thus  help  him  out  of  from  foreign  countries.  Mr.  Furay’s  th 

said  Mr.  Richards,  “for  in  our  setup  his  present  difficulties.  He  pointed  out  luncheon  address  appears  elsewhere  in  so  ,  .  . . .  .  . 

"if  f  |*'<^*cuandise  and  personnel  that  the  majority  of  Inland  members  this  issue.  taken  over  many  of  the  newspaper’s  im- 

afiead  of  advertising.”  have  from  one  third  to  one  half  of  their  Howard  W.  Stodghill,  Louisznlle  portant  features,  including  comics,  serials. 

Following  the  talk  by  James  G.  Stahl-  circulation  in  rural  areas  and  are  de-  Courier-J ournal  and  Times,  discussed  all  forms  of  literary,  dramatic  and 
map,  Nasliznlle  Banner,  on  “Ether  or  pendent  to  a  large  degree  upon  agri-  newspaper  boy  welfare  work  and  told  cinematic  review,  edtiorials.  culinary 
Printer’s  Ink”  in  which  the  speaker  culture.  of  the  merits  of  carrier  salesmanship  .science,  beauty  hints,  household  tips, 

pointed  out  the  necessity  of  recognizing  Mr.  Huffman  expressed  the  opinion  training.  He  pointed  out  the  growing  financial  and  general  market  reports  and 

radio  as  a  serious  competitor  of  the  that  as  a  united  group  Inland  could  do  demand  among  advertisers  for  circula-  in  spot  news,  local,  national  and  inter¬ 
press.  Inland  publishers  suggested  that  a  more  for  agriculture  than  the  Govern-  tion  which  is  produced  by  other  methods  national.  The  speaker  viewed  this  en- 
committee  be  named  to  make  a  careful  ment.  He  described  w-hat  his  own  com-  than  the  use  of  contests  and  premiums,  croachment  w-ith  concern  and  asserted 
inveshgation  of  radio  and  represent  the  munity  has  done  by  forming  the  Farm-  Jesse  Birks,  Decatur  (Ill.)  Herald  and  that  “radio  has  the  newspaper  licked 
association  in  any  action  that  may  be  ers’  Public  Market  .Association  of  Wis-  Rcz'iezo,  presented  his  carrier  salesman-  coming  and  going  in  the  matter  of 
TOnsidered  necessary.  E.  H.  Harris,  cousin  Rapids.  ()ne  of  the  most  im-  ship  team  that  won  the  1.  C.  M.  A.  con-  speed,  a  very  important  element  upon 
Ktchmom  find.)  Palladium-Item,  was  portant  aspects  of  this  program  was  the  test.  This  team  staged  a  salesmanship  which  the  newspaper  must  depend.” 
appointed  chairman  of  this  committee  establishment  of  a  curb  market  for  demonstration.  A.  L.  Miller,  Battle  In  his  opening  remarks,  the  speaker 

to  be  assisted  by  Frank  D.  Throop,  farmers  in  the  trading  section.  They  Creek,  talked  on  bringing  expenses  into  (Continued  on  page  6) 
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Editor  &  Publisher  The  Fourth  Estate  for  October  22,  1932 

CHAIN  STORE  LINAGE  IS  GOAL  OF  INLAND  PRESS  GROUP 


John  L.  Meyer,  Inland  secretary-treasurer,  outlines  convention  program  to  group 
of  members.  Left  to  right:  Edward  A.  Chappell,  Iowa  City  (la.)  Press-Citizen, 
business  manager;  H.  F.  Boylan,  Richmond  (Ind.)  Palladium-Item,  advertising 
director;  Mr.  Meyer;  Harry  A.  Sward,  Moline  (111.)  Dispatch;  and  C.  F. 
Coffman,  Fond  du  Lac  (Wis.)  Commonwealth-Reporter,  and  president  of 
Wisconsin  Daily  League. 


portrayed  a  “major  operation’’  in  which 
"Mr.  Daily  Press,”  once  a  powerful 
man  in  his  old  home  town,  is  stretched 
upon  the  operating  table,  suffering  from 
“anemia  and  sleeping  sickness.”  “Dr. 
Radio”  removes  a  tumor  called  national 
advertising ;  an  appendix-like  affair 
known  as  the  editorial  page :  and  finally 
a  vital  organ  which  in  “journalistic 
anatomy”  is  known  as  news.  He  con¬ 
cluded  this  allegory  with  the  picture  of 
a  memorial  tablet  in  the  halls  of  Radio 
City  upon  which  is  inscribed :  "To  the 
Memory  of  Daily  Press,  a  giant  in  his 
time,  but  just  too  dumb  to  live.” 

The  speaker  traced  the  rapid  growth 
of  the  broadcasting  industry,  quoting 
figures  in  a  recent  issue  of  The  Index, 
published  by  the  New  York  Trust  Com¬ 
pany,  which  stated  that  “the  gross  re¬ 
ceipts  of  the  various  individual  stations 
last  year  ranged  from  a  few  hundred 
dollars  to  over  $1,500,000,  aggregating 
$38,461,302  for  525  stations.  The  re¬ 
ceipts  of  these  individual  stations  plus 
that  reported  by  the  chain  companies 
aggregated  $77,758,048.  The  revenues 
of  the  two  major  companies  rose  from 
$10,252,497  in  the  year  1928,  to  $37,- 
517,383  in  the  year  1931.  Advertising 
revenues  for  one  of  these  companies 
increased  $2,764,013  or  approximately  22 
per  cent  during  the  first  six  months  of 
this  year  as  compared  with  the  cor¬ 
responding  period  of  the  year  1931, 
while  the  increase  for  the  other  company 
amounted  to  $1,948,036,  or  33.9  per 
cent.” 

Turning  his  attention  to  the  use  of 
radio  in  the  current  Presidential  elec¬ 
tion  campaign,  Mr.  Stahlman  remarked 
that  radio  appears  to  have  sold  itself  to 
politicians  and  men  in  public  office. 
This  was  never  more  clearly  demon¬ 
strated,  he  said,  than  during  the  two 
national  party  conventions  held  in  this 
city,  where  the  radio  received  all  the 
courtesies  as  well  as  pay  for  the  job, 
while  the  newspapers  and  press  associa¬ 
tions  of  the  country,  without  hope  of 
reward,  functioned  freely  and  gen¬ 
erously  out  of  sense  of  public  duty.  It 
was  the  discrimination  of  both  political 
parties  during  these  conventions  in 
favor  of  the  radio  and  against  the  press 
that  caused  him  to  write  the  chairmen 
of  the  Republican  and  Democratic 
national  committees  protesting  such 
treatment. 

Mr.  Stahlman  warned  his  listeners 
that  it  is  time  newspapers  and  press 
associations  made  some  effort  to  stop 
the  growing  tendency  to  “say  it  over 
the  radio  first  and  then  in  the  press.” 
He  contended  that  political  utterances 
at  best  are  seldom  little  short  of  propa¬ 
ganda,  but  when  they  have  been  given 
first  over  the  radio,  nine  times  out  of 
ten  they  are  no  longer  news  insofar  as 
the  newspaper  is  concerned.  He  said 
that  politicians  and  office-holders  can  be 
“sold”  on  the  press,  but  it  is  up  to  the 
press  to  “sell”  them. 

As  to  the  general  problem  of  convert¬ 
ing  advertising  away  from  radio  chan¬ 
nels  and  into  newspapers,  Mr.  Stahlman 
suggested  that  publishers  through  their 
representatives  and  through  such  or¬ 
ganizations  as  the  .A.N.P.A.  Bureau  of 
Advertising  must  continue  to  impress 
the  agencies  as  well  as  advertisers  that 
the  newspaper  is  the  dominant  medium. 

“By  what  particular  quirk  of  mind 
can  an  advertiser  or  agency  demand 
guaranteed  circulation  of  a  newspaper 
and  then  turn  around  and  buy  time  on 
a  radio  station  in  the  same  town  when 
he  can’t  possibly  know  how  many  there 
are  in  that  intangible  audience  which  is 
very  generally  enlarged  upon  by  the 
crafty  radio  time-seller?”  asked  the 
speaker.  “If  audited  circulation  is  re¬ 
quired  of  newspapers,  why  not  audited 
radio  listeners?” 

As  to  radio  competition  in  news  re¬ 
porting,  Mr.  Stahlman  contended  that 
this  can  be  remedied  by  court  decrees 
establishing  the  property  right  in  news, 
if  the  various  press  associations  care 
to  exercise  themselves  about  it.  He 
showed  that  a  majority  of  members  and 
clients  are  opposed  to  press  associations 
giving  its  news  to  the  radio,  according 
to  a  recent  poll  taken  by  H.  A.  Davis. 


I'entura  (Cal.)  Free  Press.  Tliat  ix)ll 
was  as  follows : 

Total  number  of  A.P.  members  ex¬ 
pressing  preference  . 437 

Members  opposed  to  present  policy 

403  or  92% 

Members  favoring  present  policy 

34  or  8% 

Members  opposing  all  broadcasting 

of  A.P.  news . 375  or  86% 

Members  favoring  extra  charge  for 
privilege  of  broadcasting  A.P. 

news  . 25  or  5% 

Members  favoring  sale  of  A.P.  news 

to  all  radio  stations . 3  or  1  % 

Total  number  of  U.P.  clients  ex¬ 
pressing  preference  . 346 

Clients  opposed  to  present  broad¬ 
casting  policy . 317  or  92% 

Clients  favoring  present  policy  29  or  8% 
Clients  opposing  all  broadcasting  of 

U.P.  news . 294  or  85.5% 

Clients  favoring  extra  charge  for 
privilege  of  broadcasting  U.P. 

news  . 21  or  6% 

Clients  favoring  sale  of  U.P.  news 
to  all  broacasting  stations.  .2  or  0.5% 
Total  number  of  I.N.S.  clients  ex¬ 
pressing  preference  . 72 

Clients  opposed  to  present  broadcast¬ 
ing  policy  . 70  or  98.5% 

Clients  favoring  present  policy. 2  or  1.5% 
Clients  opposing  all  broadcasting  of 

I.N.S.  news  . 63  or  93.5% 

Clients  favoring  extra  charge  for 
privilege  of  broadcasting  I.N.S. 

news  . 5  or  3.5% 

Clients  favoring  sale  of  I.N.S.  to  all 
broadcasting  stations . 2  or  1.5% 

In  concluding,  Mr.  Stahlman  declared 
there  is  necessity  for  regulation  of  the 
system  of  broadcasting  as  set  up  at  the 
present  time  in  this  country,  not  only 
from  the  standpoint  of  the  protection  of 
newspapers  from  unfair  competition, 
but  also  from  public  necessity.  The 
public  has  rights  in  the  broadcast  busi¬ 
ness,  which  are  being  consistently 
ignored  by  the  chains  and  individual  sta¬ 
tions.  he  charged.  Legislation  is  the 
remedy,  Mr.  Stahlman  said. 

“The  radio  is  a  monopoly  enjoying 
from  the  hands  of  a  generous  public 
through  its  officials  in  Washington  the 
free  use  of  channels  which  it  in  turn 
capitalizes  upon  in  the  sale  of  time  upon 
the  air,”  he  said.  “This  free  raw  prod¬ 
uct  is  in  striking  contrast  with  the  an¬ 
nual  newsprint  bill  of  the  daily  press. 
The  radio  is  at  present  practically  un¬ 
restricted  in  its  advertising  use  of  the 
air.  It  may  try  to  sell  most  anything 
at  any  price  in  any  manner  at  any  time. 
It  may  conduct  lotteries  without  re¬ 
straint.  It  has  done  so  and  continues 
to  do  so.  A  newspaper  so  violating  the 
postal  laws  and  regulations  subjects 
itself  not  only  to  fine,  but  the  loss  of  its 
second  class  mail  privilege.” 

Alvin  E.  Gillett.  secretary  of  the 
.Association  of  Commerce  at  Madison, 
Wis.,  opened  the  Tuesday  morning  ses¬ 
sion  with  a  talk  on  “Rackets  Fighting 
Newspapers.”  Mr.  Gillett  asserted  that 
the  greatest  weapon  for  community  de¬ 
fense  against  rackets  is  publicity. 

“I  am  using  the  term  of  rackets  in 
the  broad,  general  sense.”  explained  the 
speaker,  “when  I  refer  to  questionable 
or  fraudulent  advertising  solicitation 
schemes  and  fraudulent  or  questionable 
charitable  solicitations  and  all  other 
things  of  this  character  where  the  busi¬ 
ness  man  or  housewife  do  not  get  a 
fair  return  for  the  money  expended.” 

After  citing  numerous  instances  of 
racket  schemes  now  in  operation.  Mr. 
Gillett  concluded  with  the  assertion  that 


the  cooperation  of  newspapers,  local 
chambers  of  commerce  and  better  busi¬ 
ness  bureaus  can  stop  these  fraudulent 
and  questionable  schemes  which  are 
taking  hundreds  of  thousands  of  dol¬ 
lars  from  the  communities  of  this 
country. 

C.  \V.  Orcutt,  Blootninyton  (Ill.) 
Pantagraph  managing  editor,  spoke  on 
the  value  of  photography  in  contribut¬ 
ing  toward  increased  reader  interest  in 
newspapers.  He  said  that  words  and 
pictures  are  not  comparable,  but  if 
newspapers  had  to  do  without  one  or  the 
other,  they  could  better  dispense  with 
pictures  than  with  words.  He  believes, 
however,  that  just  as  clothes  enhance  a 
woman’s  beauty,  pictures  enhance  the 
newspaper’s  value. 

“The  principal  rule  in  our  plan  of 
picture  publication  is  one  that  while 
general  in  nature  is  intended  to  guide 
every  photographer  in  every  picture  he 
takes.”  explained  Mr.  Orcutt.  “Xo 
picture,  aside  from  routine  portraits,  is 
worth  publishing  unless  it  attracts  the 
interest  of  the  majority  of  our  readers.” 

The  Pantagraph  managing  editor 
stated  that  every  one  of  the  27  editorial 
department  staff  members  knows  how  to 
use  a  camera,  for  it  is  his  belief  that  a 
reporter  is  a  better  judge  of  a  pic¬ 
ture’s  news  value  than  a  straight 
photographer  would  be.  He  estimated 
that  it  costs  his  paper  $15,000  a  year 
for  photography  and  engraving,  and 
$30,000  more  for  space  used  to  illus¬ 
trate  its  daily  and  Sunday  issues,  a  total 
of  $45,000.  .According  to  a  recent 
reader  interest  survey,  88  per  cent  of 
the  men  readers  and  90  per  cent  of  the 
women  readers  regularly  follow  the  pic¬ 
tures  as  presented,  which  in  Mr.  Or- 
cutt’s  opinion,  justifies  the  expense 
entailed. 

Col.  William  Southern,  Jr..  Inde¬ 
pendence  (Mo.)  Examiner,  gave  a 
memorial  to  the  late  Wil  V.  'Tufford. 
former  Inland  secretary-treasurer. 

“Cooperation  to  Reduce  Public  Ex¬ 
penditures”  was  the  subject  of  the 
Tuesday  luncheon  address  given  by 
George  W.  Rossetter,  president  of  the 
Chicago  Association  of  Commerce  and 
National  Organization  to  Reduce  Pub¬ 
lic  Expenditures.  Mr.  Rossetter  de¬ 
clared  the  most  important  issue  in  this 
country  is  the  cost  of  government.  He 
paid  tribute  to  the  alertness  and  watch¬ 
fulness  of  the  press  in  bringing  this 
sitiiation  to  the  attention  of  the  public. 
He  pointed  out  that  while  population 
has  doubled  during  the  past  40  years, 
the  cost  of  government  has  multiplied 
17  times,  amounting  to  over  15  billions 
of  dollars  in  1932,  as  compared  with 
855  millions  in  1890.  In  conclusion 
he  said : 

“By  adopting  a  program  of  real  re¬ 
trenchment  in  operation  and  cost  of 
government,  we  will  take  the  most  im¬ 
portant  step  that  remains  to  be  taken 
to  end  the  depression  and  hasten  the 
return  of  prosperity.  Failure  to  do  this 
will  mean  financial  bankruptcy  for  this 
country.” 

Tuesday  afternoon  was  devoted  to  an 
executive  session,  with  John  Huston, 
Ottumwa  (la.)  Courier,  as  chairman 
of  the  roundtable  discussion  dealing 


with  publishing  problems,  exchanges  oi 
experience,  and  future  possibilities  ci 
the  newspaper  business.  This  round, 
table  was  the  first  of  its  kind  to  be  heir 
by  Inland  publishers  and  they  report 
a  profitable  afternoon  of  discussion. 

President  Lindsay  presided  at  th( 
convention.  T.  (J.  Huckle,  Cadilln: 
(Mich.)  Evening  Xetes.  secretary  oi' 
the  board  of  directors,  presented  thei 
report  of  the  regular  board  meeting 
Secretary  John  L.  Meyer  reported  then; 
are  247  Inland  members  at  present 
representing  14  states. 


RECEIVER  APPOINTED 
FOR  PRESS  BUILDING 


L.  B.  Campbell,  Building  Manager 

Named  by  Court — Corporation 
Failed  to  Meet  Interest 
Charges 

( Special  to  Editor  &  Publisher) 

Washixgton,  D.  C.,  Oct.  18— .A  r^ 
ceiver  in  equity  was  appointed  for  tht 
National  Press  Building  yesterday  by 
Judge  Oscar  Luhring  of  the  Supremr 
Court  of  the  District  of  Columbia.  It 
was  a  friendly  proceeding  between  tbt 
press  building  corporation  and  a  holder 
of  a  small  unsecured  note  of  the  cor- 
lioration. 

Failing  to  have  sufficient  cash  on  hand 
to  meet  all  interest  payments  on  its 
bonds,  stocks  and  unsecured  notes  on 
Oct.  15  the  board  of  directors  of  the 
building  agreed  to  the  application  for 
appointment  of  a  receiver  in  order  to 
effect  a  reorganization  of  its  securitie 
and  extend  equitable  treatments  for  all 
the  holders  of  its  obligations  and  to 
put  the  building  on  an  income  basis  in¬ 
stead  of  the  present  fixed  charge  ar¬ 
rangement. 

At  the  suggestion  of  counsel  for  th« 
building  corporation  and  acquiescence  In 
counsel  for  the  applicant  for  the  receiv¬ 
ership,  Lawrence  B.  Campbell,  general  I 
manager  for  the  building  corporation,  j 
was  appointed  receiver  in  equity.  T^s 
will  leave  the  management  of  the  build¬ 
ing  undisturbed  and  permit  of  working  | 
out  a  plan  of  reorganization  acceptabh  ' 
to  the  building  corporation. 

When  interest  became  due  on  thr 
major  portion  of  its  bonds  and  stocks 
six  months  ago  the  building  corporation 
had  difficulty  meeting  its  obligations 
Since  then  the  Federal  Radio  Commis¬ 
sion  moved  out  leaving  two  floors 
vacant,  with  a  loss  of  about  $60,000 
annual  rental.  Some  of  the  holders  « 
mortgage  bonds  and  notes  became  rest¬ 
less  and  it  was  apparent  that  beforr 
long  a  receivership  would  be  asked 
Following  numerous  conferences  be 
tween  counsel  for  the  building,  mem¬ 
bers  of  the  board  of  directors  and  rep¬ 
resentatives  of  the  bond  holders  at 
agreement  was  reached  that  a  receiver 
should  be  r^uested. 

The  receivership  was  asked  in  thr 
name  of  Dudley  F.  King  of  Carder 
City,  N.  Y.,  a  holder  of  a  note  for 
$6,000  among  the  unsecured  notes  oi 
the  corporation,  amounting  in  all  tc ' 
$200,000.  The  holders  of  the  other 
securities  are  expected  to  request  the 
court  to  protect  their  interest.  It  fc 
hoped  that  through  this  proceeding  the  I 
liabilities  of  the  building  corporatior.  * 
can  be  reorganized  to  equally  protect 
all  the  holders  of  stocks,  bonds  and  ■ 
notes  of  the  corporation.  It  is  hoped 
by  the  board  of  directors  for  the  build¬ 
ing  that  this  move  will  forestall  any 
action  that  will  embarrass  any  of  the 
holders  of  obligations  and  avoid  any 
preferred  creditors. 

The  "National  Press  Building  wat 
erected  about  five  years  ago  at  a  cost 
of  around  $11,000,000.  President  Cool- 
idge  laid  the  cornerstone.  It  is  W 
stories  high  and  has  about  100  room 
on  each  floor. 


APPOINTS  SPECIAL 

li’est  Chester  (Pa.)  Daily  Loci^ 
Xett’s  has  appointed  Neville  &  Hitchings  ■ 
of  Philadelphia,  as  its  national  ^ver-  ^ 
tising  representative  for  the  Philadd-- 
phia  territory,  effective  Oct.  11.  a 
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NEWSPRINT  FIRMS  WARRING  FORTONNAGE 

Ruthless  Struggle  Taking  Place  In  Industry  With  Publishers  Watching  Carefully  For  Effect  on 

Price — Conferences  of  Firms  Continuing  in  Canada 


By  JOHN  W.  PERRY 


WITH  a  hitherto  unprecedented 
battle  for  newsprint  tonnage 
being  waged  relentlessly  within  the  in¬ 
dustry.  newspaper  publishers  are  care¬ 
fully  watching  the  situation  to  see  if 
the  price  established  by  International 
Paper  Company  last  month  ($46  a  ton 
in  New  York),  and  since  adopted  by 
otlier  large  producers,  represents  the 
lowest  figure  that  may  be  expected  at 
this  time.  . 

The  ruthless  manner  in  which  the 
newsprint  firms  are  going  after  new 
contracts  is  leading  the  publishers  to 
believe  that  there  might  be  an  altera¬ 
tion  in  the  International  price.  Al¬ 
though  the  major  units  in  the  industry, 
including  Price  Brothers,  Great  North¬ 
ern,  St.  Lawrence,  have  not  yet  scaled 
under  the  International  level,  the 
aggressiveness  of  the  smaller  units, 
which  individually  might  not  have  much 
effect  but  which  collectively  control  con¬ 
siderable  tonnage,  might  eventually  be 
instrumental  in  forcing  the  price  still 
lower.  Both  the  American  Newspaper 
Publishers’  Association  and  the  South¬ 
ern  Newspaper  Publishers’  As.sociation, 
in  discussing  the  situation  in  bulletins 
to  members,  have  expressed  the  opinion 
that  publishers  might  do  well  to  defer 
signing  contract  renewals  and  to  "stand 
by"  for  the  time  being. 

An  indication  of  the  determined  ef¬ 
fort  to  obtain  new  business  was  given 
this  week  in  the  report  that  Interna¬ 
tional  Paper  has  been  successful  in 
obtaining  contracts  with  Canadian 
newspapers  formerly  held  by  what  is 
known  as  the  Canadian  group,  includ¬ 
ing  Consolidated  Paper,  Price  Brothers 
and  St.  Lawrence.  According  to  the 
Montreal  Star  newsprint  was  being  of¬ 
fered  spot  for  as  low  as  $38  a  ton  in 
Canada,  with  contract  prices  averaging 
about  ^  a  ton  higher. 

An  official  of  the  International  Paper 
Company  told  Editor  &  Publisher 
that  it  was  true  that  International  had 
obtained  “some”  contracts  in  Canada 
that  liad  formerly  been  held  by  the 
Canadian  group.  He  denied,  however, 
the  implication  in  press  dispatches  this 
week  that  International  had  cut  its 
price  as  low  as  $38  a  ton  “or  any¬ 
where  near  that  figure”  in  Canada.  The 
reduction  in  Canada,  he  added,  was  “no 
greater  than  the  reduction  in  New 
York.” 

Editor  &  Publishfji  learned  this 
week  that  a  number  of  United  States 
newspapers  were  “switching”  contracts. 
In  the  case  of  two  large  newspapers, 
one  of  which  will  use  approximately 
35,000  tons  of  newsprint  in  1932  and 
the  other  22,600  tons,  it  was  reported 
that  their  “big”  contracts  had  been 
broken  off  and  that  the  publishers  were 
negotiating  for  contracts  at  lower  rates. 
With  the  exception  of  these  two,  how¬ 
ever,  it  was  said  that  the  other  papers 
contemplating  contractual  changes  are 
comparatively  small  newsprint  users. 
Many  contracts,  of  course,  are  hanging 
in  the  balance. 

Newsprint  prices  on  the  Pacific  coast 
were  prominent  in  the  developments  of 
the  week,  with  the  expectation  that  the 
price  reduction  might  spread  to  this 
territory  which  so  far  has  been  un¬ 
affected  by  the  turmoil  in  the  east.  The 
(Talifornia  Newspaper  Publishers’  Asso¬ 
ciation,  after  questioning  the  newsprint 
comjanies  supplying  them,  reported  no 
dcfiiiite  announcements  were  to  be  im- 
m^iately  forthcoming,  although  the 
mills  are  giving  the  matter  “serious 
consideration.” 

“The  impression  we  get  from  them,” 
the  association’s  bulletin  said,  “is  that 
there  is  a  possibility  that  there  will  be 
some  adjustment.”  The  mills  pointed 
out  that  their  prices  had  been  $3  a  ton 
under  the  eastern  mills  at  $50  a  ton 
since  the  first  of  the  year. 

A  dispatch  from  Vancouver  to  the 
Montreal  Financial  Post  said  that  price 
changes  on  the  coast  would  not  come 


until  after  the  first  of  the  year,  and 
that  the  western  mills  were  waiting  for 
the  price  situation  in  the  east  to  be¬ 
come  clarified  before  they  would  take 
action.  The  coast  is  the  lowest  price 
zone  on  the  continent.  The  $50  price 
was  established  by  the  Powell  River 
Company  and  the  Crown  Zellerbach 
Corporation.  One  of  these  companies, 
the  Powell  River,  has  met  the  Interna¬ 
tion  cut  in  southern  and  interior  south¬ 
western  cities. 

It  was  reported  that  some  eastern 
mills  have  been  endeavoring  to  obtain 
coast  contracts  during  the  recent  chaotic 
fight  for  tonnage  in  the  east.  Inter¬ 
national  is  said  to  have  made  numerous 
sales  on  the  Pacific  coast  and  there  has 
been  competition  from  Sweden  and 
Finland,  so  that  the  big  coast  mills  no 
longer  enjoy  a  virtual  monopoly  in  tliis 
territory. 

In  regard  to  the  reports  that  Inter¬ 
national  had  been  active  recently  in 
obtaining  tonnage  on  the  Pacific  coast, 
an  International  official  in  New  York 
told  Editor  &  Publisher  this  week 
that  his  company  for  many  years  had 
sold  “some”  newsprint  in  that  territory. 
When  International  took  over  the  Cor¬ 
ner  Brook  mill  in  Newfoundland,  he 
said,  the  Pacific  coast  contracts  held  by 
the  Newfoundland  unit  were  continued, 
and  have  been  continued  up  to  the  pres¬ 
ent  time. 

While  the  controversy  rages,  attempts 
to  solve  the  differences  existing  between 
the  newsprint  companies  are  being 
made.  But  the  results  to  date  have 
been  ineffectual  so  far  as  decisive  action 
is  concerned. 


Great  hope  was  held  out  for  the  con¬ 
ference  last  week  between  Canadian 
newsprint  representatives  and  Albert 
H.  VViggin,  chairman  of  the  governing 
board  of  the  Chase  National  Bank. 
New  York,  bankers  for  International 
Paper.  The  purpose  of  the  conference, 
it  was  reported,  was  to  attempt  to  solve 
the  current  problems  of  the  newsprint 
industry. 

.According  to  the  Montreal  Star  of 
Oct.  17,  “sharp  differences  of  opinion 
were  encountered  and  the  conference 
broke  off  with  a  decided  air  of  tension.” 
The  next  day  in  New  York,  however, 
the  Chase  National  Bank  issued  the 
following  statement : 

“In  reference  to  public  statements 
that  Albert  H.  Wiggin  had  taken  part 
‘in  a  newsprint  war,’  Mr.  Wiggin  stated 
today  that  he  was  in  Montreal  Friday 
last,  and  that  there  is  absolutely  no 
foundation  for  the  statement  that  ‘sharp 
differences  of  opinion  were  encountered 
and  that  the  conference  broke  off  with 
a  decided  air  of  tension.’  Mr.  Wiggin 
added  that  paper  contracts  are  entirely 
the  affair  of  the  executives  of  the  In¬ 
ternational  Paper  Company.” 

Mr.  Wiggin  is  a  director  and  a  mem¬ 
ber  of  the  executive  and  fianance  com¬ 
mittees  of  the  International  Paper 
Company  and  the  International  Paper 
and  Power  Company,  and  a  director  of 
the  Canadian  International  Paper  Com¬ 
pany.  As  the  Chase  National  Bank  is 
the  principal  banker  for  the  paper  com¬ 
pany,  Mr.  Wiggin  has  at  all  times  been 
actively  interested  in  its  affairs. 

Although  little  has  been  heard  of  the 
plans  to  merge  large  Canadian  news¬ 


print  manufacturers  in  recent  months, 
they  are  still  in  progress  under  the 
leadership  of  Edward  W.  Beatty,  head 
of  the  Canadian  Pacific  Railway.  They 
have  been  delayed  by  considerations 
other  than  terms,  and  the  recent  cutting 
of  newsprint  prices  is  viewed  in  paper 
circles  as  having  further  retarded  con¬ 
clusive  negotiations. 

Canadian  and  .American  bankers 
sponsored  a  plan  whereby  all  the  prop¬ 
erties  of  each  of  the  major  companies 
were  to  be  analyzed  and  weighted  in 
order  to  determine  the  value  of  each 
unit  under  a  general  merger  scheme. 
There  have  been  numerous  differences 
of  opinion  as  to  the  values  claimed  or 
conceded  by  the  various  parties  at  in¬ 
terest. 

Hope  in  an  eventual  unification  of 
some,  at  least,  of  the  major  producers 
is  still  held  in  banking  and  paper  cir¬ 
cles  here  and  in  Canada.  The  necessity 
of  eliminating  some  of  the  excess  news¬ 
print  manufacturing  capacity  by  closing 
down  the  less  efficient  plants  is  recog¬ 
nized  by  all  makers,  and,  it  is  contended 
by  some,  can  be  accomplished  only 
through  a  general  consolidation  of 
major  producers. 

An  official  of  Price  Brothers  &  Co., 
Ltd.,  said  in  Montreal  Oct.  19  that 
efforts  to  enable  the  company  to  pay 
the  semiannual  interest  on  its  mortgage 
bond  by  Oct.  29  had  not  been  success¬ 
ful  so  far,  but  were  being  continued. 
The  interest  was  due  on  .Aug.  1.  If  it 
is  not  paid  by  Oct.  29,  the  bondholders 
may  take  steps  to  enforce  the  deed  of 
trust. 

The  official  said  there  had  been 
delay  in  getting  concessions  from  bond¬ 
holders,  and  reductions  in  the  price  of 
newsprint  had  made  the  directors’  task 
more  difficult.  Previously  it  had  been 
reported  that  Price  Brothers  would  be 
able  to  meet  the  interest,  with  Lord 
Beaverbrook  mentioned  as  the  probable 
“angel,”  and  that  the  company  would 
be  able  to  avert  being  forced  to  liquidate. 

According  to  statistics  released  by 
the  News  Print  Service  Bureau,  New 
A'ork,  this  week,  shipments  of  news¬ 
print  from  Canadian  and  United  States 
mills  in  September,  1932,  exceeded  pro¬ 
duction  by  4,555  tons.  The  production 
in  Canada  during  September  amounted 
to  150,691  tons  and  shipments  to  152.- 
633  tons.  Production  in  the  United 
States  was  70,621  tons  and  shipments 
73,234  tons,  making  a  total  United 
States  and  Canadian  production  of  221,- 
312  tons  and  shipments  of  225,867  tons. 
During  September,  21,532  tons  of  news¬ 
print  were  made  in  Newfoundland  and 
1,052  tons  in  Mexico,  so  that  the  total 
North  American  production  for  the 
month  amounted  to  243,896  tons. 

The  Canadian  mills  produced  236,590 
tons  less  in  the  first  nine  months  of 
1932  than  in  the  first  nine  months  of 
1931.  which  was  a  decrease  of  14  per 
cent  The  output  in  the  United  States 
was  101,886  tons  or  12  per  cent  less 
than  for  the  first  nine  months  of  1931, 
in  Newfoundland  11,604  tons  or  5  per 
cent  less,  and  in  Mexico  1,993  tons  less, 
making  a  North  American  decrease  of 
352,073  tons  or  13  per  cent. 

Stocks  of  newsprint  paper  at  Cana¬ 
dian  mills  totaled  48,0^  tons  at  the 
end  of  September  and  at  United  States 
mills  33,095  tons,  giving  a  combined 
total  of  81,157  tons  compared  with  85,- 
712  tons  on  Aug.  31. 

ADVERTISING  EFFECTIVE 

More  than  15,000  people  attended  the 
opening  of  the  new  W.  T.  Grant  de¬ 
partment  store  in  Jersey  City  in  re¬ 
sponse  to  the  13  columns  of  advertising 
carried  in  the  Jersey  City  (N.  J.)  Jer¬ 
sey  Journal  recently.  Some  32,000  cash 
sales  were  made  during  the  day,  which 
were  approximately  32  per  cent  over  the 
quota  set  for  the  store  opening.  A  de¬ 
tail  of  police  was  necessary  to  handle 
the  crowds  until  closing. 


Ufe*s  Darkest  Moment  :  :  :  :  by  webster 


. . . . . : _ I 

H.  T.  Webster’s  rartoon  of  Oct.  18,  reproduced  by  permission  of  the  New 
York  Herald  Tribune  Syndicate. 


8 


Editor  &  Publisher  The  Fourth  Estate  for  October  22,  1  932 


O’MALLEY,  OLD  SUN’S  STAR  REPORTER, 
DIES  IN  FRANCE  AT  57  YEARS 

Brilliant  Writer  of  New  York  Life  in  the  1900’s  Won  Fame 
for  His  Unaffected,  Simple  Style,  His  Infectious  Humor 
and  Knowledge  of  the  City’s  Ways 


FKAXK  ward  O'MALI.KY,  \v!io 
as  a  reporter  on  the  old  A’l’it'  York 
Sun  from  1900  to  1919  wrote  thousands 
of  columns  on  Xew  York  life  in  that 
era,  and  who  later  was  widely  ac- 
knowletined  as  one  of  the  best  rejKjrters 
the  city  had  ever  known,  died  in  Tours, 
France,  Uct.  19.  For  the  last  several 
years  he  had  been  a  voluntary  exile 
from  the  United  States,  ife  had  re¬ 
cently  gone  to  Tours  to  put  his  children 
in  school.  About  ten  days  previous  to 
his  death  he  had  had  an  acute  attack 
of  diabetes.  He  would  have  been  57 
years  old  on  Xov.  30. 

He  will  l)e  buried  at  Tours,  accord¬ 
ing  to  his  rcHjuest  made  some  years  ago 
that  he  be  buried  wherever  he  died. 

•‘O’Malley  of  the  Sun"  was  one  of 
Xew  York’s  most  well  known  char¬ 
acters,  and  his  articles  in  the  famous 
daily  of  Charles  ,\.  Dana,  despite  their 
lack  of  a  by’ line,  made  his  name 
famous.  His  ci;ntemporaries  in  that 
eventful  period  included  such  writers  as 
Richard  Harding  Davis,  Arthur  Bris¬ 
bane.  David  Graham  Phillips,  Samuel 
Hopkins  Adams,  Lindsay  Denison, 
Frank  and  John  tf’Brien,  Franklin 
Mathews,  John  Fox,  Jr.,  and  A.  E. 
Thomas. 

He  left  the  Sun  after  13  years  of 
brilliant  service  in  a  blaze  of  glory,  and 
the  glamor  that  surrounded  his  name 
still  continues  wherever  and  whenever 
newspajwrs  and  newspapermen  are  dis¬ 
cussed.  .\fter  leaving  he  devoted  much 
of  his  time  to  writing  for  the  maga¬ 
zines.  Within  comparatively  recent 
years  he  has  commut^  to  France,  and 
in  July,  1929,  amiounced  he  was  shaking 
the  dust  of  this  country  from  his  feet 
forever,  largely  because  he  was  dis¬ 
gusted  with  the  hyi)ocrisy  of  govern¬ 
ment  that  followed  the  enactment  of  the 
Eighteenth  .■\mcndnient  and  also  be¬ 
cause  in  his  later  years  he  had  become 
enamored  of  Eurojte.  He  returned  to 
this  country,  however,  and  took  up  tem¬ 
porary  residence  at  Bridle,  X.  J. 

Mr.  O’Malley  did  nut  intend  to  be 
a  reporter ;  his  early  training  was  as 
an  artist.  He  was  lx)rn  in  Pittston,  Pa., 
on  Xov.  30.  1875.  He  studied  architec¬ 
ture,  drawing  and  painting  at  the  Art 
Students’  League  in  Washington  from 
1893  to  1895,  and  later  t(K)k  special 
courses  at  the  University  of  Xotre 
Dame,  where  in  addition  to  a  sjas- 
modic  devotion  to  art  he  managed  the 
football  team.  Later  from  1908  to  1912 
he  studied  in  the  Pennsylvania  Academy 
of  Fine  Arts.  Then  he  became  a  car¬ 
toonist  on  a  small  paper,  but  presently 
lost  interest  in  exhibiting  the  flaws  of 
mankind  with  his  pencil. 

When  he  gave  up  illustration  to  be¬ 
come  a  reporter  and  went  on  the  Sun, 
then  a  morning  newspajter  with  the  tra¬ 
dition  of  having  bred  some  of  the  ablest 
newspa{)ermen  in  the  country,  Mr. 
O’Malley  proved  a  brilliant  success.  He 
started,  although  31  years  old,  at  $15 
a  week,  as  did  all  new  men,  but  in  a 
few  weeks,  because  of  his  weird  sense 
of  humor  and  obvious  joy  in  writing, 
he  was  promoted  to  be  a  “space  man,” 
which  meant  that  he  was  paid  by  the 
column.  His  first  week  on  space 
brought  him  $72.58,  which  in  those  days 
would  permit  any  one  to  go  from  one 
end  of  Broadway  to  the  other  every 
night  for  a  week. 

Although  Mr.  O’Malley  among  news¬ 
papermen  was  always  regarded  as  a 
humorist,  he  had  a  keen  sense  of  news, 
and  was  conscientious  to  a  fault.  He 
used  to  take  more  notes  than  any  other 
reporter  in  town,  but  when  he  got  back 
to  his  desk  he  would  throw  them  away 
and  never  refer  to  them  except  for  a 
name  or  a  date. 

Of  him  the  .Vetc  York  Times  said 
Oct.  20: 

“He  could  ‘cover’  a  murder,  or  a 
parade,  or  any  other  event  in  the  city’s 
life  as  completely  as  the  most  unin¬ 


spired  man  on  the  job,  and  then  give 
his  story  a  vitality  that  made  it  worth 
reading.  His  story  of  Happy  Gene 
Sheehan’s  death  had  the  simplicity  of 
good  writing,  relying  for  its  pathos 
merely  on  the  small  details  which 
O’Malley  could  not  help  but  see. 

"He  first  won  recognition,  however, 
by  his  response  to  the  gayety  of 
Broadway.  He  was  the  repository  of 
its  secrets  and  knew  all  its  scandals — 
which  he  never  told — as  well  as  he  knew 
its  abandon.  Mr.  O’Malley’s  boisterous 
acce]>tance  of  Broadway  was  not  more 
genuine  than  his  gentle  kindness,  which 
won  him  friends. 

"Some  of  Mr.  O’Malley’s  first  humor, 
however,  centered  around  the  good  ship 
Wobble.  There  came  a  cablegram  into 
Xew  York  newspaper  offices  one  day 
announcing  that  a  ship  was  being  towed 
into  Bermuda  in  distress.  The  last 
word  of  the  cable  was  Wobble,  and  a 
certain  paper  printed  a  long  description 
of  the  ship.  It  developed  that  Wobble 
was  a  code  word  meaning  ‘cable  in¬ 
structions.’ 

“That  was  too  much  for  Mr.  O’Malley, 
so  he  sat  down  and  wrote  many,  many 
stories  about  this  ship,  which  had  only 
one  paddle-wheel,  and  was  therefore 
difficult  to  navigate,  and  which  was 
commanded  by  Captain  Heinie  Hassen- 
pfeffer.  It  carried  cargoes  of  subways 
and  artesian  wells  and  sometimes  got 
lost  in  Michigan  or  the  Hippodrome. 
Its  chief  officer  was  not  quite  sane  be¬ 
cause  as  a  second-story  man  he  had 
sought  new  fields  in  Africa  and  found 
the  houses  w’ere  only  one  story  high. 
The  Wobble  lasted  for  years.” 

The  Nexv  York  Oct.  20  printed 
the  following  editorial  about  Mr. 
O’Malley : 

“Xo  contemporary  surpassed  Frank 
Ward  O’Malley  in  the  technique  of  the 
reporter’s  art.  While  in  the  writing 
of  straight  news  he  was  excellent,  his 
nationwide  reputation  came  from  his 
ability  to  treat  grave  and  gay  subjects 
with  perfect  balance.  His  pathos  was 
never  bathos ;  his  humor  >vas  flavoretl 
with  the  right  proportions  of  exaggera¬ 
tion  and  surprise.  The  Sun,  on  which 
he  served  for  thirteen  years,  records 
with  sorrow  the  passing  of  a  blithe  and 
brave  spirit.  To  illustrate  the  simple 
power  of  his  style  we  reprint  elsewhere 
on  this  page  a  part  of  his  story  of  the 
killing  of  Policeman  Sheehan  which 
appeared  in  the  Sun  many  years  ago.” 

N.  Y.  WEEKLY  SOLD 

( liy  telegraph  to  Editor  &  Publisher) 

Albany,  N.  Y.,  Oct.  20 — Melvin  J. 
Livingston  of  Warrensburg  has  pur¬ 
chased  the  Warrensburg  (X.  Y.)  Neics, 
a  weekly,  from  Mrs.  Grace  C.  Somer¬ 
ville  and  Miss  Helen  Somerville.  Mr. 
Livingston  has  announced  that  John  L. 
Tubbs  will  be  retained  as  editor,  Mr. 
Livingston  being  manager.  The  Xews 
was  established  in  1878.  .About  30  years 
ago  the  business  was  sold  to  the  late 
James  H.  Somerville.  Since  Mr.  Somer¬ 
ville’s  death  about  15  years  ago  the 
business  has  been  conducted  by  his 
widow  and  daughter. 

“THERE  IS  NOTHING  NEW’’— 

Discovery  that  a  battle  lietween  a 
spicier  and  a  snake,  similar  to  the  one 
which  recently  brought  newspaper  re¬ 
porters  and  cameramen  flcKking  to  St. 
Charles,  Ill.,  took  place  nearly  100 
years  ago  in  Batavia,  X.  Y.,  was  made 
this  week  by  a  Chicagoan  while  read¬ 
ing  one  of  the  old  volumes  of  the  “His¬ 
tory  of  the  Press  in  Chicago.”  The 
story  appeared  in  the  Chteago  Ameri¬ 
can,  a  weekly,  Aug.  26,  1834. 

LEXINGTON  (MO.)  PAPERS  JOIN 

The  Lexington  (Mo.)  Advertisers  and 
.Yctc’i  have  been  consolidated  under  the 
title  of  Advcrtiscr-Xnos,  published  eve¬ 
nings  except  Sunday. 


FIFTH  ARBITER  NAMED 


Indiana  Builder  Picked  in  N.  Y. 

Newspaper  Dispute 

John  T.  Saulter,  a  builder,  of  In¬ 
dianapolis,  has  been  designated  as  the 
fifth  man  on  an  arbitration  board  to 
settle  the  wage  and  hour  scale  between 
the  members  of  Typographical  Union 
6,  and  the  newspaper  publishers  of  Xew 
A'ork,  it  was  amiounced  Oct.  19  by 
Howard  Davis,  business  manager  of 
the  A’cic  York  Herald  Tribune  and 
president  of  the  Publishers  Association. 

When  both  sides  agreed  to  arbitrate 
the  matter  it  was  left  to  Harvey  Kelly, 
chairman  of  the  standing  committee  of 
the  American  Xewspaper  Publishers 
-Association,  and  Charles  P.  Howard, 
president  of  the  International  Typo¬ 
graphical  Union,  to  select  the  fifth  man 
on  the  board,  the  others  being  composed 
of  two  representatives  each  from  the 
union  and  the  Publishers  Association  of 
Xew  York.  Mr.  Davis  was  notified 
Oct.  19  by  Mr.  Kelly  that  Mr.  Saulter 
had  been  chosen  and  had  agreed  to  take 
the  post. 

DAILIES  APOLOGIZE 
FOR  ‘DING’  CARTOON 


St.  Louis  Globe-Democrat  and  Tren¬ 
ton  Times  Regret  Coupling  of 
Van  Sweringens  With  the 
Insulls  and  Kreugers 

.A  cartoon  by  J.  X.  (Ding)  Darling, 
•Veil'  York  Herald  Tribune  Syndicate 
cartoonist,  printed  in  the  St.  Louis 
Globe-Democrat  Oct.  11  resulted  in  a 
correction  and  apology  in  the  form  of 
an  editorial  in  the  Globe-Democrat  Oct. 
15.  On  the  same  date,  the  Trenton 
(X.  J.)  Ei’cning  Times  carried  an 
apology  on  Page  One  for  having  printed 
the  cartoon. 

The  cartoon  pictured  “OF  Man  De¬ 
pression”  cleaning  "Our  Economic 
Well”  with  figures  representing  “the 
Insulls,”  “the  Kreugers,”  “the  Van 
Sweringens,”  “gambling  bankers”  and 
“watered  stock  promoters”  in  the  black 
stream  of  refuse  being  cleaned  out  of 
the  well. 

Under  the  title  “An  Unfortunate  Er¬ 
ror,”  the  Globe- Democrat  said: 

“The  Globe-Democrat  on  Wednesday 
printed  on  this  page  a  cartoon  entitled 
‘Well,  anyway,  he’s  good  for  some¬ 
thing,’  which  contained  a  reference  to 
the  \'an  Sweringen  brothers  in  associa¬ 
tion  with  the  Kreugers,  the  Insulls  and 
others  not  now  in  good  odor.  It  was 
an  unfortunate  and  regrettable  inclusion. 
There  is  no  reason  whatever  for  placing 
the  Van  Sweringens  in  such  company. 
They  have  been  conspicuous  in  the 
development  of  vast  corporations,  mainly 
in  the  railroad  field,  they  have  pro¬ 
moted  many  great  enterprises,  but  their 
integrity  has  never  been  questioned,  and 
they  are,  we  believe,  held  in  high  esteem. 
)\'e  are  sorry  the  cartoonist  cast  an  un¬ 
warranted  reflection  upon  them,  and  that 
the  fault  was  not  noticed  before  pub¬ 
lication.” 

In  the  Trenton  daily’s  correction  it 
was  pointed  out  that  “O.  P.  and  M.  J. 
Van  Sweringen,  of  Cleveland,  have  pro¬ 
tested  against  this  as  an  unfair  reference 
to  them.” 

The  Xew  York  Herald  Tribune 
printed  the  cartoon  Oct.  11  but  the  name 
of  the  Van  Sweringens  was  deleted 
and  “financial  fakirs”  was  inserted  in 
its  place.  After  spotting  the  error. 
Editor  &  Publisher  learned,  the  Her¬ 
ald  Tribune  sent  a  warning  to  the  other 
paiiers  to  look  out  for  it.  Since  the 
cartoons  are  distributed  from  Des 
Moines,  where  Mr.  Darling  is  car¬ 
toonist  for  the  Register  and  Tribune,  it 
could  not  be  ascertained  how  many 
papers  had  received  the  w’arning  in  time 
to  correct  the  mistake. 


BEGINS  SUNDAY  EDITION 

The  Ak’a  (Okla.)  Rezneu’-Courier 
has  discontinued  its  Saturday  evening 
edition  and  added  a  Sunday  edition. 

MARKS  63RD  YEAR 

La  Prensa,  Buenos  Aires,  on  Oct.  18 
observed  its  63rd  year  of  publication. 


UNION  FAVORS  STRIKE 
TO  NEW  CONTRACT 

Referendum  of  Typographical  Unioi 

No.  6  Shows  Sentiment  Against 
Terms  Drawn  Up  By  Howard 
and  N.  Y.  Printers  League 

The  crisis  in  the  negotiations  betweo: 
the  book  and  job  members  of  the  Xe* 
A’ork  Typographical  Union  Xo.  6  and 
the  Printers  League  Section  of  thtl 
Xew  York  Employing  Printers  .Asso-i 
ciation,  after  having  subsided  withit 
recent  weeks  with  conferences  betwea 
the  two  bodies,  assumed  “dangerous" 
proportions  again  this  week,  when  tl* ; 
union  in  a  referendum  voted  not  to 
accept  the  proposed  contract  offered  as 
a  result  of  the  preceding  conferences, 
and  expressed  themselves  as  preferriw 
a  strike  to  accepting  the  contract. 

The  referendum  was  taken  Wednes- 1 
day.  Two  questions  were  asked:  “Do  i 
you  favor  a  strike  (or  lockout)  rather 
than  to  accept  the  proposal  submitted?” 
and  “Shall  the  proposed  contract  ten¬ 
dered  by  the  Printers  League  be  ac¬ 
cepted?”  Complete  returns,  front  298 
chapels,  were  announced  Thursday.  ()n 
the  first  question  3520  voted  yes  and 
2830  voted  no;  on  the  second  question 
2892  voted  yes  and  4362  voted  no. 

Xo  statement  was  immediately  forth¬ 
coming  from  either  body.  Editor  4 
Publisher  was  told  that  the  employers' 
committee  was  meeting  with  the  union’s 
committee  Thursday  afternoon  at  the 
latter’s  request. 

What  the  next  step  will  be  is  a  matter 
of  conjecture.  It  was  pointed  out  that  the 
local  union  might  ask  the  international 
union  for  strike  sanction,  or  that  an 
attempt  will  be  made  by  Charles  P, 
Howard,  international  president,  to 
open  new  negotiations.  In  view  of  the 
employers’  previous  summary  action  in 
posting  a  17  per  cent  reduction  effective 
Oct.  16  and  an  order  abolishing  priorit) 
in  their  shops  Oct.  1,  the  situation  is 
held  to  be  portentous.  On  Oct.  3  a 
truce  was  declared  by  the  employers 
pending  the  outcome  of  the  negotiations, 
and  the  shops  have  been  operating  under 
the  status  quo  ante  as  a  result  of  the 
truce. 

It  was  said  that  a  statement  regard¬ 
ing  its  policy  would  be  issued  by  the 
Printers  League  on  Friday. 

The  referendum  was  voted  for  at  a 
meeting  of  the  union  last  Sunday,  Ckt 
16,  when  the  printers  met  to  hear  d^ 
tails  of  a  new  contract  negotiated  b^ 
tween  the  union’s  committee,  headed  1^ 
Charles  P.  Howard,  I.T.U.  presideni 
and  the  Printers  League  Section.  .Ac¬ 
cording  to  the  New  York  Times  ac¬ 
count  of  the  meeting,  Mr.  Howard  was 
repeatedly  heckled  by  members  as  he 
urged  that  the  new  contract  be  ac¬ 
cepted. 

The  contract  reduces  the  wages  for 
printers  in  the  book-and-job  division  of 
the  industry  from  $57  for  a  44-hour 
week  to  $50  for  a  40-hour  week,  and 
the  night  scale  from  $63  a  week  to 
$55  for  a  40-hour  week. 

Mr.  How'ard  characterized  the  new 
wage  scale,  in  the  light  of  the  reduc¬ 
tion  in  hours,  as  representing  an  eight 
per  cent  decrease. 

Other  terms  of  the  contract,  like  the 
proposed  new  wage  scale,  provoked 
strong  opposition  in  the  face  of  a  d^ 
fense  of  the  new  agreement  by  Ml 
Howard,  who  argued  that  the  contract 
was  the  best  obtainable  under  presfflt 
conditions  and  warned  that  its  rejection 
would  result  in  a  lockout  that  might 
well  bring  serious  losses  to  the  union 
which  it  would  take  a  decade  to  rKOup. 

Among  the  contract  provisions  is  CM 
establishing  the  principle  that  priority 
shall  not  begin  until  an  employe  has 
worked  three  successive  days.  It  is  also 
provided  that  a  journeyman  will  be  rfr 
quired  to  prove  his  competence  to  the 
foreman  rather  than  to  have  the  em¬ 
ployer  prove  his  incompetence,  as  at 
pre.sent. 

If  the  foreman  holds  that  an  em¬ 
ployee  is  not  efficient,  a  committee 
consisting  of  two  chosen  by  the  union 
and  two  by  the  employers  will  deter¬ 
mine  his  efficiency  and  pay. 


Scoi 


Th: 

pa 
aged  t 
stories 
intuitiv 
an  insi 
into  fi 
sense  i 
ally  ui 
ing  his 
he  jus 
when  £ 
or  a  si 
But 
Van  A 
was  m 
his  pr 
keen  p 
and  a 
the  ou 
dence, 
that. 
.An 

foresif 
.Anda 
Durini 
eral  U 
his  en 
newsp 
news  1 
papers 
for  w 
editor, 
workii 
tributi 
wide  ! 
and  th 
Fin: 
newsp 
the  ec 
he  wa 
.Anda 
was  tl 
when 
for  se 
Obc 
closed 
out.  bi 
quickl 
the  of 
deparl 
over 
page, 
annou 
turnei 
tion  p 
had  g 
It  wa 
came, 
the  pi 
.Aci 
led  b 
and  f 
time, 
two  h 
as  w( 
congi 
notew 
be  th 
Du 
.Anda 
Hera 
mobil 
those 
one  I 
news 
befor 
undei 
ing,  1 
the  s 
Wi 
only 
the  s 
was 
for  h 
the  ( 
By  n 
mam 
tion. 
land, 
a  ne 
cialh 

h; 

repo: 


Editor  &  Publisher  The  Fourth  Estate  for  October  22,  1  932 


9 


lim 

it 


■ec. 

^'e»' 

and! 

thtj 

SSO-; 

this! 

■ea 

ms' 

the 

tD 

I  as 
ces, 
■in* 

les- 

•Do 

her 

d?" 

:en- 

ac- 

298 

On 

ind 

ion 

1h- 

& 

;rs' 

m's 

the 

ter 

the 

lul 

an 

P, 

to 

tfe 

in 

ive 

ity 

is 

a 

m  ; 

ns, 
ler 
he 

•d- 

he 

a 

ct 

l^ 

le- 

nt, 

.c- 

ic- 

a$ 

he 

ic- 

or 

of 

ur 

nd 

to 

:w 

c- 

ht 

he 

ed 

T. 

Ct 

nt 

m 

ht 

jn 

P- 

le 

ty 

as 

X 

le 

!• 

at 

1- 

* 

m 

r- 


Feats  of  Van  Anda  of  the  Times 


Scored  Beat  oniDeath  of  Grant — Handling  of  Titanic  Sinking  Amazed  His 

Planned  Coverage  On  Belief  That  Ship  Had  Sunk 


Contemporaries — 


By  BARNETT  FINE 

.Master  of  Science  in  Journalism,  Columbia  University 
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(CHAPTER  III) 

Throughout  Ws  entire  news¬ 
paper  career  Mr.  Van  Anda  man¬ 
aged  to  be  on  hand  when  important 
stories  happened.  Somehow,  almost 
intuitively,  he  seemed  to  know  when 
an  insignificant  item  would  round  out 
into  front  page  news.  His  ability  to 
sense  impending  news  events  was  actu¬ 
ally  uncanny.  Innumerable  times  dur¬ 
ing  his  50  years  of  active  newspaper  life 
he  just  “happened”  to  be  on  the  job 
when  a  President  died,  a  war  broke  out 
or  a  ship  went  down. 

But  on  closer  analysis  we  see  that  Mr. 
Van  Anda’s  ability  to  outwit  his  rivals 
was  not  merely  luck.  He  brought  to 
his  profession  a  combination  of  skill, 
keen  perception,  astounding  intelligence 
and  a  phenomenal  memory.  What  to 
the  outsider  might  appear  as  a  coinci¬ 
dence,  actually  was  much  more  than 
that. 

.\n  early  example  of  this  uncanny 
foresight  took  place  when  Mr.  Van 
.\nda  was  still  on  the  Cleveland  Herald. 
During  the  summer  of  1885,  when  Gen¬ 
eral  Ulysses  S.  Grant  was  approaching 
his  end  at  Mount  McGregor,  morning 
newspapers  kept  watch  for  the  final 
news  until  it  was  time  for  the  evening 
papers  to  appear.  This  had  gone  on 
for  weeks.  Van  Anda,  as  telegraph 
editor,  patiently  waited  at  his  desk, 
working  overtime  and  eager  to  con¬ 
tribute  his  share  towards  this  world¬ 
wide  story.  General  Grant  lingered  on, 
and  the  story’  did  not  “break.” 

Finally,  the  tense  vigilance  at  the 
newspaper  office  relaxed.  One  night 
the  editor  of  the  Cleveland  Herald,  as 
he  was  leaving  the  office,  told  Mr.  Van 
.Anda  not  to  wait  any  longer.  AVhat 
was  the  use  of  staying  up  until  daylight 
when  the  General  probably  would  live 
for  several  weeks? 

Obediently  the  young  telegraph  editor 
closed  his  desk  and  followed  his  chief 
out,  but  instead  of  going  home  he  walked 
quickly  around  the  block  and  back  to 
the  office,  where  he  held  the  mechanical 
departments  while  the  pages  were  made 
over  with  a  blank  space  on  the  first 
page,  to  be  filled  in  with  the  expected 
announcement.  Then  all  lights  were 
turned  out,  in  the  hope  that  the  opposi¬ 
tion  paper  would  believe  that  the  Herald 
had  given  up  the  watch  for  that  night. 
It  was  five  o’clock  when  the  fir.st  flash 
came.  The  Cleveland  Herald  was  on 
the  presses  with  the  news  iti  20  minutes. 

-Across  the  street  the  rival  paper,  mis¬ 
led  by  the  Herald’s  darkened  windows, 
and  fancying  itself  possessed  of  ample 
time,  was  not  on  the  street  until  nearly 
two  hours  after  the  Herald.  The  editor 
as  well  as  the  rest  of  the  staff  warmly 
congratulated  Mr.  Van  Anda  on  his 
noteworthy  “scoop.”  which  proved  to 
be  the  forerunner  of  countless  others. 

During  this  early  period  of  Van 
.Anda’s  affiliation  with  the  Cleveland 
Herald,  electric  trolley  cars  and  auto¬ 
mobiles  were  still  to  be  invented.  In 
those  days  a  fire  was  a  big  story.  On 
one  occasion  the  rival  paper  received 
news  of  a  fire  in  an  outlying  district 
before  the  Herald  heard  of  it.  Smarting 
under  the  humiliation  of  the  Grant  beat¬ 
ing,  the  opposition  paper  wanted  to  even 
the  score. 

With  this  view  in  mind,  it  hired  the 
only  available  hack,  and  hustled  off  to 
the  scene  of  the  fire.  Mr.  Van  Anda 
was  in  a  quandary.  There  was  no  way 
for  him  to  reach  the  fire  in  order  to  get 
the  details,  or  even  to  verify  the  item. 
By  means  of  the  telephone,  however,  he 
managed  to  get  some  authentic  informa¬ 
tion.  This  was  an  innovation  in  Cleve¬ 
land,  as  the  telephone  at  that  time  was 
a_  new  invention,  and  little  used,  espe¬ 
cially  at  night. 

He  also  remembered  that  the  annual 
report  of  the  Chamber  of  Commerce 


was  just  out.  In  it  he  found  a  com¬ 
plete  description  of  the  large  industrial 
plant  that  was  burning.  With  this  aid, 
he  soon  had  a  lively  column  or  so  in 
print,  very  much  ahead  of  the  other 
paper.  What  started  out  to  be  a  calam- 


Carr  V.  Van  Anda  photographed  this 
week  ill  the  library  of  his  New  York 
home. 


ity — the  inability  to  obtain  a  hack — 
proved  a  veritable  godsend.  The  rival 
across  the  street  was  dumbfounded,  and 
could  not  ascertain  how  the  Herald  had 
managed  to  get  the  story  without  even 
knowing  about  the  fire!  When  Mr.  Van 
•Anda  reached  the  office  next  evening  he 
found  the  manager  of  the  destroyed 
plant  buying  all  the  copies  of  the  Herald 
that  were  left,  because,  as  he  said,  it 
had  so  much  better  story  of  the  fire. 

AVhen  Mr.  \’an  Anda  went  to  the 
Xew  York  Times  in  1904,  it  was  with 
20  years’  active  newspaper  experience 
behind  him.  The  Times  was  struggling 
to  raise  its  circulation  above  the  100,- 
000  mark.  The  short-lived  Russo-Jap¬ 
anese  war  was  in  progress,  and  the  new 
management  had  made  excellent  ar¬ 
rangements  for  covering  it.  And  now, 
for  the  first  time,  the  paper  stepped  in 
advance  of  its  neighbors  as  a  recorder 
of  important  news. 

The  culminating  disaster  of  the  Rus¬ 
sians,  the  destruction  of  Rojestvensky’s 
fleet  by  the  Japanese  navy,  was  one  of 
those  out-of-hours  happenings  that  are 
the  bane  of  all  routine  executives.  But 
Mr.  A’an  Anda  was  on  hand  and  waiting 
for  it,  as  other  events  earlier  and  else¬ 
where  had  so  often  found  him.  It  was  a 
five-in-the-morning  affair,  and  the  metro¬ 
politan  papers  had  closed  for  the  night. 
This  fact  did  not  affect  the  new  man¬ 
aging  editor  in  any  way.  The  presses 
started  roaring  again,  and  40,000  copies 
of  an  extra  edition  of  the  Times,  con¬ 
taining  a  complete  account  of  the  Jap¬ 
anese  victory  were  substituted  for  earlier 
copies  on  the  newsstands.  To  make  sure 
that  the  job  was  really  done,  Mr.  Van 
Anda  rode  on  one  of  the  delivery 
wagons  until  all  the  copies  had  been 
distributed. 

Thus  began  Van  Anda’s  job  on  the 
Times  in  an  auspicious  manner.  He 
threw  down  the  gauntlet  to  his  staff, 
showing  one  and  all  that  he  really 
meant  to  take  off  his  coat  and  do  his 
share  of  the  work.  The  new  executive 
did  not  regard  any  story  as  a  merely 


routine  matter.  Any  incident,  no  mat¬ 
ter  how  small  and  no  matter  how  de¬ 
tailed,  contained  the  germ  of  a  potential 
“scoop”  and  was  treated  in  that  way. 

Mr.  Van  Anda  did  not  go  about  his 
job  in  a  hit-or-miss  fashion.  He  had 
a  definite  routine  he  faithfully  observed. 
He  would  come  down  to  his  office  at 
one  o’clock  in  the  afternoon.  He  would 
greet  visitors,  attend  the  editorial  con¬ 
ference,  and  afterwards  take  care  of 
minor  details  until  six  o’clock.  Then 
he  would  go  home  for  dinner.  Although 
no  one  at  the  Xew  York  Times  ever 
knew  it,  he  would  take  a  nap  after  din¬ 
ner  until  shortly  before  ten  o’clock. 
Thus  he  was  enabled  to  come  back  re¬ 
freshed.  ready  to  begin  the  real  work. 

Promptly  at  ten  he  appeared  again 
on  the  scene,  and  from  ten  o’clock  on 
he  knew  everything  that  took  place  in 
the  office.  He  read  the  telegraphic  dis¬ 
patches  at  the  same  time  the  telegraph 
desk  was  reading  them.  He  followed 
every  bit  of  news  until  five  in  the  morn¬ 
ing.  being  usually  the  last  man  to  go 
home.  He  observed  this  schedule  seven 
days  a  week,  52  weeks  in  the  year.  .  .  . 

By  1912  the  New  York  Times  had 
achieved  a  notable  circulation  and  an 
enviable  reputation.  Financially,  the 
paper  was  able  to  withstand  the  heavy 
expenditures  that  were  soon  to  become 
vitally  necessary  in  covering  the  World 
War.  Yet  even  before  the  major  con¬ 
flict,  the  Times  searched  for  other  fields 
to  conquer. 

Mr.  Ochs  had  spent  heavily  in  financ¬ 
ing  Peary’s  discovery  of  the  North  Pole, 
benefiting  therefrom  less  than  he  should 
have  done,  perhaps,  because  of  the 
simultaneous  occurrence  of  the  Cook 
fraud,  which  was  readily  swallowed  by 
a  large  part  of  the  public.  Nothing 
daunted,  Mr.  Van  Anda  arranged  to 
procure  accounts  from  Amundsen  and 
Scott  of  their  respective  attempts  to 
reach  the  South  Pole.  Both  men  suc¬ 
ceeded.  and  their  narratives  became  the 
exclusive  property  of  the  Times.  The 
influence  and  prestige  of  the  paper  grew 
tremendously :  .so  much  so.  in  fact,  that 
other  metropolitan  papers  copied  almost 
verbatim  everything  on  these  exploits 
that  appeared  in  the  Times. 

Interesting  developments  ensued.  .All 
the  pilfering  newspapers  were  sued  by 
the  Times  for  violation  of  copyright. 
On  a  technical  error  by  the  Librarian 
of  Congress  in  framing  the  copyright 
application  blank,  the  Times  was  de¬ 
feated  in  the  lower  court.  The  case  was 
contested  until  the  Supreme  Court  of 
the  United  States  rendered  a  final  deci¬ 
sion.  This,  as  all  previous  decisions 
had  done,  sustained  the  original  adverse 
judgment.  At  every  stage  of  the  pro¬ 
ceedings  the  offending  newspapers  re¬ 
corded  their  victory  at  great  length  and 
under  loud  headlines. 

Sympathetic  members  of  the  Times’ 
staff  who  sought  to  console  the  manag¬ 
ing  editor  in  his  supposed  dejection  were 
received  with  a  smile  and  some  such 
expression  as : 

“Did  you  notice  that  they  took  the 
best  part  of  a  column  to  point  out  that, 
although  the  court  let  them  off  on  a 
technicality,  it  was  the  Times’  property 
and  they  really  did  steal  it?  If  onlv 
thev  advertised  that  fact  often  enough !” 

.After  the  final  decision  was  rendered, 
the  lawyer  for  one  of  the  culprits, 
meeting  the  managing  editor  of  the 
Times  undertook  to  sympathize  with  him 
on  the  result. 

“Oh,  you  won,  did  you?”  Mr.  Van 
Anda  answered  happily.  “Have  a  look 
at  your  client’s  circulation  figures  at  the 
beginning  and  at  the  end  of  the  case. 
I’ll  be  glad  to  show  you  ours.” 

The  Times  had  been  making  rapid 


gains  in  circulation,  and  Mr.  Van  Anda 
knew  that  the  others  had  been  losing. 

Some  time  later  Mr.  Van  Anda  had 
an  occasion  to  emit  an  amused  chuckle 
at  the  plight  of  the  Xew  York  Ameri¬ 
can.  This  time  the  tables  were  turned 
and  the  American  attorney  came  into 
the  Times’  office  with  admittedly  “un¬ 
clean”  hands.  An  item  that  seemed 
libelous  had  been  submitted  by  the  copy 
reader  to  Mr.  Van  Anda,  who  made 
alterations  in  the  wording  and  printed 
it.  Evidently  the  Xew  York  Ameri¬ 
can  picked  it  up  for  their  second  edi¬ 
tion,  and  had  run  the  article  with  slight 
alterations. 

Months  later  the  .American’s  lawyer 
came  into  the  Times’  office,  told  Mr. 
\  an  .Anda  that  the  American  was  facing 
a  libel  suit,  wondered  why  the  Times 
wasn’t,  and  asked  the  managing  editor 
for  advice  on  how  to  defend  it.  He 
suggested  frankly  that  inasmuch  as  the 
.American  had  “lifted”  the  copy  from 
the  Times  in  the  first  place,  Mr.  Van 
.Anda  would  probably  know  how  it  could 
be  defended. 

The  managing  editor  read  the  article 
carefully,  and  said : 

“I’d  like  to  help  you,  but  unfortunately 
your  editor,  in  order  to  disguise  the 
source,  wrote  back  into  the  story  the 
very  language  that  I  had  changed  as 
being  libelous.  Xow  I’m  afraid  there  is 
no  way  in  which  I  can  help  you.” 

In  1912  an  “unsinkable”  ship  left 
England  on  her  maiden  voyage,  her 
owners  hoping  to  establish  a  new  speed 
record  across  the  .Atlantic.  Aboard  her 
were  such  notables  as  Straus,  Guggen¬ 
heim,  Millet,  Astor,  Harris,  Stead,  Butt, 
Futrelle  and  others.  The  people  of 
both  continents  were  deeply  interested 
in  her  passage. 

Early  on  the  morning  of  April  15th, 
Mr.  A’an  .Anda  was  standing  beside  the 
telegraph  editor  when  this  bulletin  was 
dropped  on  the  desk : 

“Cape  Race,  N.  F.,  Sunday  night, 
.April  14. — .At  10 :25  o’clock  tonight  the 
AV'hite  Star  Line  steamship  Titanic 
called  ‘C.Q.D.’  to  the  Marconi  station 
here,  and  reported  having  struck  an  ice¬ 
berg.  The  steamer  said  that  immediate 
assistance  was  required.” 

The  managing  editor  flashed  into  ac¬ 
tion.  This  was  news,  the  biggest  story 
of  the  year,  perhaps. 

It  was  exactly  1 :20  a.m.,  lacking  but 
five  minutes  for  the  mail  edition  press 
time.  Quickly  he  organized  his  staff. 
He  gave  one  man  an  assignment  in  the 
reference  department,  looking  up  fea¬ 
tures  of  the  new  ship ;  he  sent  another 
to  get  the  passenger  lists;  a  third  wrote 
a  description  of  the  Titanic  as  it  had 
last  appeared,  and  of  the  dangers  that 
might  beset  it  in  the  ice-bound  Xorthern 
waters.  The  night  editor,  the  cable  edi¬ 
tor,  the  staff  of  the  composing  room, 
all  eagerly  and  spontaneously  caught  the 
spirit  of  their  chief  and  waited  alertly 
for  every  order. 

That  morning  the  Times  carried  a 
full  account  of  the  Titanic  disaster,  giv¬ 
ing  pages  of  description  and  details. 
No  other  paper  in  New  York  carried 
anything  like  the  vivid  story  appearing 
in  the  'Times.  The  New  York  Sun  ran 
a  short  item,  ridiculing  the  idea  of  the 
Titanic  sinking,  and  treated  the  whole 
story  as  an  amusing  piece  of  fiction. 

AA'^hen  the  story  appeared  in  the 
Times,  however,  the  entire  country  be¬ 
came  wild  with  fear  and  excitement. 
Everyone  wanted  to  get  more  facts,  to 
learn  more  about  the  terrible  disaster. 
The  Times  was  besieged  all  day  with 
calls  from  men  and  women  who  had 
relatives  aboard  the  boat  .  .  .  and  in  the 
meantime,  the  White  Star  Line  issued 
statements  denying  the  disaster,  declar¬ 
ing  that  the  Titanic  would  be  safe — it 
could  not  sink.  Not  one  word  of  au- 
(Continued  on  Page  30) 
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COAST  CIRCULATORS 
PROTEST  A.B.C.  FORM 

California  Group,  in  Fresno  Meeting, 

Wires  Objections  to  Page  Three 
of  Form  to  Chicago — Stock- 
ton  Man  Named  President 

(  Hii  tf  Icyvaph  to  Kditoh  &  Pl’blishek) 

Fresno,  Oct.  18 — Circulation  wastes 
were  discussed  and  page  three  of  the 
newspaper  audit  form  of  the  Audit 
Bureau  of  Circulations  was  protested 
at  the  annual  convention  of  the  Cali¬ 
fornia  Circulation  Managers’  Associa¬ 
tion,  which  closed  its  three  day  session 
here  today. 

Lon  Hildebrand  of  the  Stockton 
Record  was  named  president,  succeeding 
O.  F.  Thayer  of  the  San  Bernardino 
Sun.  Other  officers  are:  Harry  Pol¬ 
iak,  San  Pedro  Xezos-Pilot.  first  vice- 
president  ;  O.  W.  Pratt,  I-'resno  Bee- 
Republican,  second  vice-president;  and 
H.  B.  Yehling,  Los  Angeles  Times, 
secretary-treasurer. 

The  new  board  of  directors,  which 
selected  Long  Beach  as  the  1933  con¬ 
vention  city,  includes  Will  \’.  O’ Par¬ 
rel,  San  Diego  Tribune;  L.  O.  Ham¬ 
mond,  Redlands  Tacts;  \'ictor  Lattan- 
ner,  Oakland  Post-Enquirer;  E.  J. 
Simpkins,  San  Jose  Times;  C.  E.  Gil¬ 
roy,  Sati  I-rancisco  Chronicle;  W.  J. 
Harrison,  Los  Angeles  Herald;  W.  F. 
D.  Brown,  Oakland  Tribune;  A.  L. 
Parker,  Los  Angeles  Times;  and  P. 
Mallory,  San  I-rancisco  Call-Bulletin. 

The  group  voted  its  objection  to 
page  three  of  the  .\.B.C.  report  in 
its  present  form,  contending  that  in 
the  compilation  of  the  annual  circulation 
report  this  page  does  not  clearly  reflect 
the  source  of  all  circulation  obtained 
during  the  audit  year  and  leaves  the 
report  with  an  incomplete  set-up. 

A  telegram  was  sent  to  the  annual 
session  of  A.B.C.  directors  in  Chicago 
this  week  setting  forth  the  association’s 
objections. 

Economies  in  circulation  management 
was  the  keynote  of  the  conclave.  The 
association  recommended  that  all  news- 
jMtpers  in  the  state  petition  transporta¬ 
tion  lines,  including  railroads,  airplanes 
and  stage  carriers,  for  a  basic  rate  for 
newspaper  hauling  in  keeping  with  pres¬ 
ent  reduced  charges  on  other  commodi¬ 
ties  carried.  .\doption  of  improved 
office  appliances  which  will  reduce  bul¬ 
letin  expense  and  the  use  of  the  general 
accounting  staff  in  circulation  work 
were  suggested  as  other  means  of 
economy. 

Delegates  reported  that  increased 
revenue  can  be  derived  from  the  sale 
of  papers  through  an  increase  in  whole¬ 
sales  rates,  a  number  reporting  their 
papers  have  increased  their  rates  with¬ 
out  losing  circulation  and  thus  have 
overcome  part  of  the  departmental  ex¬ 
penses. 

Delegates  said  the  quality  of  busi¬ 
ness  obtained  by  carriers  is  much  higher 
than  that  obtained  by  expensive  crews 
of  solicitors  and  reduces  costs  as  much 
as  one  half. 

Prepared  papers  on  circulation  econ¬ 
omies  and  kindred  subjects  were  pre¬ 
sented  by  E.  T.  Linden,  Santa  Monica 
Outlook;  John  Van  Benthem.  San 
Francisco  Daily  Xi-^os;  Harry  Poliak, 
San  Pedro  Xeu'S-Pilot ;  O.  VV.  Pratt, 
Fresno  Bee;  C.  E.  Gilroy,  San  I-ran¬ 
cisco  Chronicle;  W.  F.  D.  Brown.  Oak¬ 
land  Tribune;  J.  V.  Hollett.  Glendale 
Xeu’s-Press  and  William  Snell.  Long 
Beach  Sun-Telegram. 

A  banquet  and  dance  and  sightseeing 
trips  wound  up  the  convention. 

W.  H.  RANKIN  INJURED 

VV’illiam  H.  Rankin,  president  of  the 
New  York  advertising  agency  that  bears 
his  name,  was  knocked  down  by  a  taxi¬ 
cab  Friday  evening,  Oct.  14,  about  six 
p.m.,  at  the  intersection  of  60th  street 
and  Park  avenue.  Though  badly  bruised, 
he  was  not  rendered  unconscious  by  the 
shock,  and  was  carried  to  his  home  at 
Essex  House,  whence  he  was  removed  to 
the  Wickersham  Hospital,  where  he  will 
be  confined  probably  for  several  weeks. 
An  examination  disclosed  two  minor 
fractures  of  the  right  leg  and  numerous 
bruises. 


NEW  PROGRAM  POLICY 

Chicago  Tribune  Carrying  Local 
Broadcast*  With  WGN  Listings 

(Hy  teleyraph  to  Kditor  &  Publisher) 
Chicago,  Oct.  19. — Beginning  this 
week,  the  Chicago  Tribune  changed  its 
IKilicy  of  printing  radio  programs  of 
only  its  own  broadcasting  station,  WGX. 
and  is  carrying  all  bxral  broadcast  list¬ 
ings.  .\pprt)ximately  one  and  a  half 
columns  are  devoted  to  programs.  In 
this  space  are  the  schedules  of  local 
stations  presented  for  15  minute  periods, 
a  list  of  the  feature  local  and  major 
network  broadcasts,  and  a  tabulation  of 
the  Chicago  wave  lengths.  WGX  pro¬ 
grams  appear  in  boldface. 

The  names  of  advertisers  or  their 
products  have  been  omitted  in  all  list¬ 
ings.  as  has  been  the  jxilicy  of  the 
Tribune  in  the  past.  Until  this  week 
the  programs  of  WGX  have  appeared 
in  advertising  space  bought  by  the  sta¬ 
tion.  Feature  programs  of  other  local 
stations  were  formerly  listed  in  a  box. 


PRESIDENT  THOMSON’S 
REPORT  TO  A.B.C. 


(Continued  from  page  3) 


the  close  of  last  year,  and  indicates  the 
attainment  of  a  new  standard  in  the 
promptness  with  which  reports  are  avail¬ 
able — something  for  which  we  have  long 
been  striving. 

“.\t  the  beginning  of  the  year  there 
were  employ^  56  regular  auditors,  3 
special  investigators  and  5  men  in  train¬ 
ing.  During  the  year  the  regular  staff 
was  increased  by  2,  but  for  about  ten 
months  there  have  been  no  auditors  in 
training. 

“A  contributing  factor  in  the  increase 
of  audits  this  year  was  the  adoption  of 
certain  changes  in  auditing  procedure 
which  it  is  hoped  will  save  the  auditors’ 
time  without  impairing  the  quality  of 
their  work.  Publishers  can  render  great 
aid  in  this  direction  by  having  their 
records  up-to-date  and  readily  available 
for  the  auditor’s  inspection  upon  his 
arrival. 

“In  common  with  most  cooperative 
associations  the  Bureau  suffered  a  loss 
of  members  this  year.  It  amounted  to 
112  or  5.7  per  cent  and  left  the  member¬ 
ship  status  as  follows : 


1932 

1931 

National  advertisers 

...  120 

137 

Local  advertisers  . 

_ 22 

28 

Advertising  agencies 

...146 

176 

Newspapers  . .  . 

1017 

1045 

Weeklv  newspapers 

. .  31 

28 

Magazines  . 

. .  179 

191 

Farm  papers  . . 

...  65 

69 

Business  papers 

..  256 

275 

Miscellaneous  .  . 

2 

1838 

1 

1950 

“Most  of  the  resignations  were  de¬ 
clared  to  be  due  to  financial  considera¬ 
tions,  were  offered  with  great  reluct¬ 
ance,  and,  in  the  case  of  the  publishers, 
the  assurance  that  they  would  maintain 
their  circulation  records  as  in  the  past 
and  re-apply  for  admission  as  soon  as 
conditions  justify.  Most  of  the  pub¬ 
lishers  who  have  withdrawn  have  lim¬ 
ited  circulations. 

“In  addition  to  the  current  member¬ 
ship  may  be  mentioned  the  applications 
of  a  newspaper  in  Mexico  City  and  four 
Havana  publications. 

“While  the  advertiser  membership  of 
the  Bureau  is  not  large,  this  is  no 
criterion  of  the  well-nigh  universal  ac¬ 
ceptance  of  .\.B.C.  reports  as  a  neces¬ 
sary  standard  for  measuring  circulation 
hy  buyers  of  national  advertising.  Never 
before  has  there  been  so  much  use  made 
of  .\.B.C.  reports  as  now.  Sales  of 
extra  copies  this  year  were  48  per  cent 
greater  than  the  year  before.  It  is  good 
that  this  is  so,  in  spite  of  the  fact  that  it 
hits  the  Bureau’s  income  from  member¬ 
ship  dues.  For  with  the  wider  distri¬ 
bution  of  .A.B.C.  reports  by  the  pub¬ 
lishers,  at  no  cost  to  advertisers,  it  has 
become  quite  impractical  any  longer  to 
expect  advertisers  to  join  the  Bureau 
and  pay  from  $60  to  $240  a  year  in 
order  to  get  the  same  reports. 

“It  has  been  suggested  by  one  of  our 
newspaper  members  that  the  distribution 


of  .A.B.C.  reports  ought  to  be  controlled 
by  the  Bureau  itself. 

“  ’We  spend  our  own  money.’  he  says, 
‘to  get  together  valuable  circulation 
data,  and  then  we  give  it  away  to  a  pri¬ 
vate  concern  to  publish  in  directory 
form  and  sell  at  a  profit.’  He  proposes 
an  official  A.B.C.  circulation  digest  pub¬ 
lished  at  frequent  intervals — a  reference 
book  of  such  value  as  to  be  well  nigh 
indispensable  in  the  office  of  every 
buyer. 

"While  this  suggestion  rilns  counter 
to  the  present  trend  of  giving  the  widest 
possible  distribution  to  .A.B.C.  reports, 
it  has  the  merit  of  providing  a  broader 
basis  for  advertisers  to  participate  in  the 
support  of  the  Bureau  because  all  who 
use  its  information  would  then  have  to 
Iiay  something  to  get  it. 

"If  this  plan  provides  a  means  of 
widely  increasing  advertiser  membership 
in  the  Bureau,  it  is  worthy  of  our  study 
because  the  present  basis  of  membership 
is  certainly  not  satisfactory.  The  theory 
that  the  advertiser  membership  in  the 
Bureau  ought  to  be  made  up  of  a  great 
many  firms  each  paying  a  nominal 
amount  seems  to  me  to  be  sound.  Be¬ 
fore  long  I  hope  that  we  shall  reach  a 
period  of  sufficiently  normal  conditions 
when  this  question  of  the  dues  structure 
for  all  classes  of  members  can  be 
worked  out.  The  present  is  not  the 
time.” 

Mr.  Thomson  then  discussed  the 
new  rule  covering  outside  investigations 
which  makes  available  to  publishers  the 
specific  facts  upon  which  proposed  de¬ 
ductions  are  to  be  made,  and  affords 
them  an  opportunity  for  appeal  if  they 
believe  these  deductions  unjustified. 

“From  the  standpoint  of  eliminating 
controversies  between  the  Bureau  and 
the  publishers,  the  new  rule  has  worked 
well  so  far,”  he  said.  “It  has  been 
aided  materially  in  this  regard  by 
changes  involving  the  second  phase  of 
the  subject.  This  has  to  do  with  the 
payment  for  the  extra  time  required  by 
the  outside  investigation,  in  the  past  a 
frequent  source  of  individual  protest 
from  members. 

“Under  the  new  interpretation  when  a 
demand  for  an  outside  investigation  is 
made  the  usual  prima  facie  evidence  is 
required.  The  complainant  is  then  asked 
to  stipulate  the  amount  of  the  inflation 
suspected  as  the  result  of  the  alleged 
mispractice.  This  is  not  only  essential 
in  order  to  determine  later  whether  or 
not  the  charges  are  substantiated  but 
is  important  in  preventing  unnecessary 
expenditure  of  the  money  of  the  pub¬ 
lishers  and  the  time  of  the  Bureau 
when,  as  in  too  many  cases,  investiga¬ 
tions  are  instigated  on  mere  suspicion 
and  without  adequate  consideration  of 
whether  or  not  the  few  instances  re¬ 
ported  really  have  any  substantial  sig¬ 
nificance  in  the  competitive  picture. 

“Having  named  the  minimum  infla¬ 
tion  suspected,  the  complainant  agrees 
to  meet  the  expense  if  that  amount  of 
inflation  is  not  disclosed.  The  accused 
member  is  then  informed  that  he  will 
be  expected  to  pay  the  whole  hill  if  the 
complaint  is  substantiated  as  stipulated. 

“Thus  at  the  start  both  know  ju.st 
what  to  expect  and  both  agree  that  the 
conditions  are  fair. 

“The  next  step  is  to  secure  further 
control  and  prevent  undue  expenditure 
by  making  the  investigation  by  degrees. 
First,  specific  instances  filed  by  the 
complainant  are  examined.  If  they  are 
corroborated,  the  accused  is  so  in¬ 
formed.  and  he  has  the  privilege  of  look¬ 
ing  into  his  own  affairs  and  deciding 
whether  he  will  confess  judgment,  ac¬ 
cept  deductions  on  the  basis  of  the  pre¬ 
liminary  examination  and  pay  the  bill, 
or.  believing  the  rest  of  his  distribution 
free  from  any  taint,  decline  to  accept 
the  results  of  such  a  brief  investigation 
and  demand  that  it  go  farther. 

“If  he  elects  the  first  course,  he  pays 
a  comparatively  small  amount  and  has 
receiv^,  at  small  expense,  the  Bureau’s 
help  in  correcting  practices  of  which 
he,  perhaps,  was  unaware.  If  he  elects 
to  have  the  investigation  go  farther,  he 
knows  beforehand  that  he  will  have  to 
pay  for  the  increased  expense  and  so 
definitely  agrees,  provided  the  further 


e.xaminatiun  still  proves  that  the  com. 
[letitor’s  stipulation  of  inflation  wj; 
correct. 

"In  this  way,  the  publishers  then.i 
selves  control  the  extent  of  the  investi-' 
gation  and  thoroughly  understand  bt.; 
fore  hand  just  what  they  are  obligate  L 
for.  There  is  no  shock  and  ik>  €(».[ 
troversy  afterward.  ' 

"The  Bureau  has  concluded  thraj 
outside  investigations  in  large  anef 
highly  competitive  cities  in  record  tinuL 
and  without  a  bit  of  protest  or  contro.! 
versy.  In  two  of  these  cities  there  wj,f 
a  third  paper  which  was  not  involvtcL 
and  escaped  the  bill  which  it  woulcl 
have  liad  to  pay  under  the  old  procedure  I 
In  the  third  city  the  investigation  was  I 
cut  short  by  confession  of  judgment  bv' 
the  accused  after  a  comparatively  brief, 
investigation.  A  fourth  investigation  is 
now  going  on  and  in  this  case  aU, 
there  is  to  date  a  non-combatant,  al¬ 
though  this  paper  may  also  be  drawn  k 
later. 

"In  several  cities  expensive  investi¬ 
gations  have  been  entirely  obviated  be  ' 
cause  the  complainant,  on  being  facK 
with  the  necessity  of  stipulating  some 
thing  definite,  concluded  that  he  was  na 
sure  enough  of  his  evidence  to  run  tht 
risk  of  having  to  pay  for  the  investiga¬ 
tion.  This  is  an  important  point  k 
favor  of  the  new  plan.  It  stops  men 
fishing  excursions. 

“During  the  past  year  95  newspapr 
members  in  47  cities  were  affected  bj 
outside  investigations  as  against  IM 
newspapers  in  74  cities  last  year.  Whilt 
the  causes  which  give  rise  to  requests 
for  outside  investigations  are  inherem 
in  the  keen  competition  and  the  teiw 
relations  existing  among  competitors, 
nevertheless  it  is  our  hope  that  the  new 
method  will  tend  to  lessen  the  time  and 
the  cost  of  investigations  and  mav 
gradually  reduce  them  to  a  minimum 

“The  cancellation  of  all  appropriations 
for  advertising  and  special  promotion 
work  has  eliminated  this  year  that  pan 
of  our  work  except  such  as  could  bt 
carried  on  in  a  routine  way. 

“I  am  glad  to  report  that  several 
publisher  members  have  asked  for  inon 
material  to  be  used  in  advertising  tht 
Bureau  in  space  they  will  provide  at  k 
cost  to  the  Bureau.  Two  new  series  oi 
advertisements  are  now  being  prepared 
as  a  result  of  recent  requests,  one  for 
newspapers  and  the  other  for  business 
papers.  I  commend  their  use  to  al! 
of  our  publisher  members. 

“During  the  year  the  management  has 
had  to  deal  with  152  requests  for 
changes  in  city  or  suburban  territori« 
Of  this  number,  122  have  been  deb- 
nitely  settled  and  new  agreements 
signed.  Ninety-five  were  handled  by 
correspondence,  but  personal  investiga¬ 
tion  by  a  Bureau  representative  on  tht 
ground  was  necessary  in  27  cases.  .V 
the  present  date  there  are  30  requests 
for  revisions  on  file  and  investigations 
of  these  are  under  way.” 

Mr.  Thomson  continued  his  repof 
with  a  discussion  of  the  proposed  re 
vision  of  page  three  of  the  newsiapc 
report  form  and  the  proposal  to  iss» 
quarterly  publishers’  statements,  bothoi 
which  were  to  be  considered  by  tbt 
convention. 

In  conclusion  he  cited  the  growlh  os 
the  auditing  movement  abroad,  par¬ 
ticularly  in  .Australia  and  England 
The  British  A.B.C.  now  has  a  toti 
membership  of  293  and  recently  rel^ 
its  first  group  of  semi-annual  audit  re¬ 
ports  for  the  period  ending  June  If 
1932. 

BLOOD  HEADS  A.P.  GROUP 

Robert  M.  Blood,  managing  editor® 
the  Manchester  (N.  H.)  Leader  «* 
I'nion,  was  elected  chairman  of  “» 
New  England  members  of  the  .w 
ciated  Press  at  the  semi-annual  meetnk 
in  Boston,  Oct.  17.  Eben  A.  Ayere 
chief  of  the  Boston  bureau  of  the  A.* 
was  re-elected  secretary. 

50,000  VISITED  PLANT 

Nearly  50,000  persons  _  visited^  t)* 
Rockford  News  Tower  during  the  Uiire 
day  housewarming  of  the  new  home 
the  Rockford  (Ill.)  Register-Rep»»^ 
and  Morning  Star  last  week. 
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How  the  Truline 
works  in  Baltimore 


LINE  TRULINE*  EXCESS  OVER 

RATE  RATE  LINE  RATE 

POST .  22c  22.1c  .45% 

New8 .  30c  34.0c  13.3% 

Sun  (M&E) .  50c  56.5c  13.0% 


CONCENTRATE  YOUR  ADVERTISING  WHERE  GREAT¬ 
EST  PROFIT  CAN  BE  MADE;  NOT  IN  YEARS  HAS 
ELIMINATION  OF  WASTE  BEEN  SO  IMPORTANT 

♦truline  FORMULA:  Divide  the 
total  circulation  by  the  effective  cir¬ 
culation  and  multiply  by  the  line  rate. 


The  Baltimore  Post 


A  Scripps-Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
2  30  PARK  AVENUE,  N.  Y.  C. 

CHICAGO  .  SAN  FRANCISCO  .  LOS  ANGELES  .  DALLAS 


MEMBER  OF  THE  UNITED 


PRESS 


OF  THE  AUDIT 


BUREAU  OF  CIRCULATIONS 

and  of 

MEDIA  RECORDS,  INC. 

DETROIT  .  PHILADELPHIA  .  BUFFALO  .  ATLANTA 
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PROPOSED  PRESS  RESTRICTIONS  BEING 
FOUGHT  AT  MADRID  CONFERENCE 

J.  H.  Furay,  U.P.  Executive,  Tells  Inland  Press  That  Plans 
Offered  Would,  If  Accepted,  Menace  Coverage  of 
“Restricted  Areas”  and  Bar  Truthful  Reporting 

IF  CERTAIX  proposals  now  before  the  ‘economic  welfare’  of  the  state  can 
the  International  Telegraphic  and  be  retarded  or  suppressed  by  any  signa- 
Kadio-Telegraphic  Conference  in  Mad-  tory  to  the  convention.  Another — the 
rid  are  accepted,  the  attempts  of  Ameri-  Austrian  proposal,  is  in  much  the  same 
can  papers  truthfully  to  print  the  news  sense,  but  the  Czecho-Slovakian  propo¬ 
of  the  world  situation  will  be  obstructed,  sal  goes  even  further  and,  while  inen- 
and  news])ai)ers  of  the  "restricted"  tioning  also  the  security  and  the  eco- 
countries  will  be  "snuffed  out,"  J.  H.  noniic  welfare  of  the  state,  adds  the 
Furay,  vice-president  of  the  United  proposal  that  anything  that  might  be 
Press,  who  recently  returned  from  the  considered  a  menace  to  the  good  reputa- 
Madrid  Conference,  said  in  an  address  tion  or  the  credit  of  the  state  can  be 
before  the  Inland  Daily  Press  Asso-  retarded  or  suppressed  entirely.  Fur- 
ciation  at  its  convention  in  Chicago  this  thermore,  other  proposals  provide  that, 
week.  in  the  event  of  such  retarding  or  sup- 

Fxccrpts  from  his  address  follow ;  pression,  the  person  who  filed  the  dis- 
"In  the  agenda  of  the  conference  now  patch  or  message  need  not  necessarily 
in  session  in  Madrid  there  is  a  dial-  be  notified  that  his  message  or  dispatch 

lenge  to  the  free  press  of  the  world  has  been  suppressed.  This  last  men- 

which  that  press  will  do  well  not  to  tioned  proposal  seems  to  make  the  dark 

ignore  and  overlook.  It  lies  in  that  picture  complete. 

provision  of  the  so-called  general  regu-  “Xo  newspaperman  who  has  been 
lations  covering  the  ojierating  rules  in  fighting  during  his  journalistic  life  for 
radio  and  telegraphic  communication  the  sanctity  of  the  right  of  free  speech 
which  would  permit  communication  com-  and  a  free  press,  needs  to  be  told  what 
panics,  and  particularly  governments  such  proposals  would  mean  if  adopted, 
operating  telegraphic  systems  and  radio  They  would  not  affect  the  newspapers 
systems,  to  impose  new  and  more  of  this  country  so  far  as  publishing 

onerous  restrictions  upon  the  press,  American  news  is  concerned,  but  would 

greatly  to  hamiier  free  correspondents  effect  them  so  far  as  obtaining  the  news 
in  their  task  of  reporting  the  news  of  of  “restricted”  countries  is  concerned, 
the  world  and  enormously  to  strengthen  The  journalistic  careers  of  all  the  free 

the  hold  of  the  strangling  hand  of  cen-  newspapermen  living  in  foreign  coun- 

sorship.  tries  where  such  restrictions  were  en- 

"It  is  difficult,  perhaps,  for  news-  forced  would  lie  forever  in  the  hands 

papermeii  in  this  country  to  appreciate  of  any  venal  iiolitician  who  had  tempo- 
fully  the  danger  to  free  press  and  free  rarily  ri.sen  to  power  and  the  very  lives 
speech  in  such  an  attempt.  Censorship  of  the  newspajiers  published  in  those 
and  all  the  evils  which  attend  in  its  countries  could  be  snuffed  out  without  a 
train  are  abhorrent  to  the  first  prin-  moment’s  notice.  And  tcould  be  snuffed 
ciples  of  decent  journalism.  Every  at-  out.  Make  no  mistake  about  that.  Cor- 
tempt  that  has  been  made  to  impose  respondents  assigned  to  those  countries 
censorship  restrictions  upon  the  Ameri-  to  get  the  truth  for  .American  news- 
can  press  has  aroused  the  ready  indig-  papers,  would  immediately  find  the  diffi- 
nation  of  .\merican  newspapermen,  culties  of  their  task,  hard  enough  as  it 
Without  exception,  I  believe,  they  have  is,  enormously  increased;  indeed,  it  is 
presented  a  united  and  determined  front  questionable  whether  it  would  be  pos- 
to  all  such  attempts;  no  matter  what  sible  for  them  to  penetrate  such  a  veil 
differences  of  opinion  may  exist  in  other  of  secrecy  at  all.  or,  if  they  did  pene- 
respects  on  political  and  like  matters,  it  trate  it.  to  transmit  the  truth  to  this 
needs  only  the  rallying  cry  that  the  country  for  publication, 
freedom  of  the  press  guaranteed  under  “Of  course  we  newspapermen  know 
the  constitution  is  threatened  to  bring  that  it  is  very  difficult  for  anyone  per- 
all  of  our  press  together  instantly  under  manently  to  suppress  the  truth.  Truth 
a  single  standard  to  fight  as  a  unit.  has  a  habit  of  emerging  from  most  try- 

“But  such  a  happy  condition  does  not  ing  places  and  when  it  does  it  triumph- 
exist  in  all  countries  abroad.  We  are  antly  confounds  its  enemies.  The  whole 
free  of  censorship,  but  unhappily  news-  philosophy  of  decent,  self-respecting 
papermen  of  many  countries  abroad  are  journalism  is  based  on  that  belief  and  I 
not.  know  of  no  greater  contribution  to  mod- 

“In  the  existing  international  tele-  ern  progressive  thought  than  the  un¬ 
graphic  and  radio  convention,  there  is  a  wavering,  firm  adherence  of  our  news- 
clause  which  permits  governments  to  papers  of  high  standard  and  ethics  to 
retard  or  to  suppress  any  message  or  that  belief. 

dispatch  which  is  dangerous  to  the  ‘.\nd  so  I  say  these  proposals  seem  to 
‘.securitv  of  the  state.’  Even  such  a  me  to  constitute  a  direct  challenge  to 
provision  is  so  susceptible  of  broad  in-  the  free  press  of  the  world  and  par- 
terpretation  as  to  constitute  in  itself  a  ticularly  the  press  of  this  country  where 
continuing  menace  to  free  newspapers  restrictions  and  suppression  are  abhor- 
in  countries  where  such  a  clause  is  in-  rent  to  all  our  ideas  of  government  of 
voked  and  a  sword  of  Damocles  hang-  a  free  people. 

ing  over  the  heads  of  .American  and  “With  .so  direct  a  challenge  to  the 
other  foreign  correspondents  entrusted  press,  I  am  happy  to  say  that  the  Ameri- 
with  the  task  of  transmitting  the  news  can  press  and  particularly  the  American 
of  tho.se  countries.  This  situation  alone  news  agencies  have  not  been  asleep, 
is  bad  enough  but  the  proposals  which  I-ong  ago  they  called  the  attention  of 
have  now  been  made  at  the  Madrid  con-  the  American  delegation  in  the  Madrid 
ference  if  adopted,  would  greatly  en-  conference  to  this  danger  and  steps  have 
large  the  potentialities  of  evil  and  re-  been  taken  by  those  delegates  to  be  on 
strictive  interpretation  and  place  in  the  the  alert  and  to  do  everything  possible 
hands  of  venal  governments  a  much  to  make  abortive  the  attack  contained 
greater  power.  in  these  proposals.  Experienced  .^meri- 

“Several  proposals  to  amend  the  so-  can  newspaper  correspondents  in  Europe 
called  censor.ship  clause  of  the  existing  are  of  the  opinion  that  the  attempt  will 
convention  have  been  made.  They  have  not  succeed. 

been  made  by  Japan,  .\ustria,  Czecho-  “They  are  determined  that  it  shall  not 
Slovakia,  and  several  other  countries,  succeed. 

But  the  proposals  which  qualify  highest  “The  great  danger,  therefore,  seems 
in  the  category  of  restrictive  measures  to  me  to  lie  in  any  failure  of  the  press 
are  those  proposed  by  Japan,  Austria  generally  to  appreciate  what  a  menace  is 
and  Czecho- Slovakia.  These  divide  hidden  in  the  proposals.  During  my 
themselves  into  categories.  One  pro-  recent  visit  to  Europe  I  found  that  few 
poses  that  the  censorship  clause  be  European  newspaper  men  seemed  to 
modified  to  read  that  any  dispatch  or  know  the  facts  about  the  situation  and 
message  which  might  be — ‘might  be,’  it  was  my  pleasure  on  several  occasions 
mind  you,  not  ‘is’ — ‘considered  danger-  to  enlighten  them  so  that  they,  too, 
ous’  to  the  security  of  the  state  or  to  might  be  alert.  I  believe  that  the  press 


TOWN  VISITING  EUROPE 


NEW  SCALE  IN  LOS  ANGELES 


Printer*’  Reduction  of  $3.68  a  Wet^ 
Settled  by  Conciliation 


A  new  Los  .Angeles  typographical 
scale,  providing  a  reduction  of  $3.68  a 
week,  has  been  settled  by  conciliatioi 
The  new  rates  are  $49.32  a  week  fa 
day  work  and  $52.32  for  night  work. 

The  new  scale  is  effective  from  Oct 
9,  1932,  to  Oct.  8,  1933.  Provision  b 
made  for  arbitration  of  wages  only  k 
a  new  contract. 


David  E.  Town,  chairman  of  the  exec¬ 
utive  board  of  the  Hearst  corporations. 
New  York,  photographed  before  leav¬ 
ing  last  week  on  the  S.  S.  Hamburg  for 
a  two-months’  rest  and  vacation  tour 
in  Europe. 


KANSAS  EDITORS  HONORED 

Twelve  Kansas  newspaper  editon^ 
were  added  Oct.  15  to  the  “superior  | 
editors  of  Kansas”  list.  They  arc  * 
\V.  T.  Beck  of  Holton ;  E.  A.  Briles^ 
Stafford;  Charles  H.  Browne,  Horton 
Austin  V.  Butcher,  .Altoona;  Mrs.  Mat' 
Fink  Converse,  Wellsville ;  Ben  S.  HiKj. 
son,  Fredonia;  Jack  Lawrence.  Council 
Grove;  O.  W.  Little.  Alma;  John  Red- 
nKtnd,  Burlington;  Oscar  Stauffer.  .M- 
kansas  City;  Charles  Townsley,  Great 
Bend  and  L.  F.  Valentine,  Clay  Center, 
In  addition  John  Galloway,  Jlutchinso%  • 
Nezi's  and  Gene  Kemper,  Emporit 
Gazette,  were  cited  for  exceptional 
work  in  the  sports  field.  The  awards 
were  announced  at  the  banquet  of  the 
Kansas  Editorial  Golf  Association,  and 
are  sponsored  by  the  Kansas  State 
College  chapter  of  Sigma  Delta  Chi. 


of  Great  Britain,  Sw'eden,  and  the 
Scandinavian  countries  and  particularly 
the  .American  and  British  correspond¬ 
ents  in  Paris  and  Madrid  are  maintain¬ 
ing  unremitting  vigilance.  When  the 
attempt  is  finally  made  to  push  these 
nieasures  through,  that  attempt  will  be 
given  the  wide  publicity  and  “holding 
up  to  the  light  of  day”  which  will  let 
the  whole  world  know  exactly  what  is 
going  on.” 


RULING  FAVORS  NEWSPAPERS 

In  accordance  with  the  opinion  r^ 
cently  issued  by  Attorney  General  Carr 
D.  Landis,  of  Florida,  the  names  of  ail 
persons  qualified  as  electors  for  the 
general  election  of  Nov.  8  must  bt 
published  in  a  new'spaper  in  each  county, 
on  or  before  Nov.  4,  this  year. 


NEWSPAPER  RAISES  RATE 

The  MaysznUe  (Ky.)  Public  Ledger 
has  announced  a  flat  general  advertising 
rate  of  2\  cents  a  line  with  J  cent  a  lint  ' 
extra  for  composition,  replacing  the  | 
former  rate  of  20  cents  an  inch,  with  j 
5  cents  per  inch  extra  for  compositio.  ( 


A  LEAD  OF  OVER 


TWO  MILLION 


LINES  OF  ADVERTISING 

IS  A  LOT  OF  BUSINESS 


In  Harrisburg,  Pa.,  for  the  First  9  Months 
of  1932 


Patriot 


all|r  lEurntng  Nrioa 


Each  carried  4,690,968*  lines  while  the  other 
paper  carried  only  2,429,091*  lines,  A  lead  of 
2,261,877  lines  in  favor  of  The  Patriot  and  The 
Evening  News. 


THERE  MUST  BE  A  REASON 


’Media  Records  Figures 


N.ATIONAL  REPRESENTATIVES 


KELLY-SMITH  GO. 


NEW  YORK 
CHICAGO 


PHIL.ADELPHIA 

BOSTON 


DETROIT 

ATLANT.^ 


r 


r 


V 


*0.* 

,10»8»»  eot*»*  ^  i*  »'»'>* 

n;VA'»^®®  tr.W  ’»'**••  ^.  0<C- 


From  Nothing  to  First  Place 

— \in  Eleven  Months!" 


A  NOTHER  brilliant  chapter  of  bmi- 
J  jl  ness  success  unfolds  in  the  Chicago 
sales  records  of  Hills  Bros.  Coffee. 

Unknown  in  the  great  Chicago  market  in  1930. 
Entering  the  lists  against  S6  other  brands  of 
coffee  already  used  by  Chicago  families.  But 
passing  all  except  two  of  them  in  the  next 
five  months  and  actually  capturing  first  place 
in  tletw  months. 

That  is  a  record  . . .  even  in  this  day  of  rapid- 
fire  merchandising. 

The  entire  campaign  is  an  open  book.  It's 
simply  a  good  product  intelligently  merchan¬ 


dised  thru  the  one  great  dominating  medium 
in  Chicago  .  .  .  the  Chicago  Tribune. 

Success  was  practically  assured  from  the  start 
because  the  entire  campaign  was  planned  on 
the  revealed  facts  of  the  Chicago  situation. 
They  knew  the  market  and  they  knew  how 
to  reach  it. 

In  1930,  over  71*J  of  the  total  Chicago 
newspaper  appropriation  was  expended  in  the 
Chicago  Tribune.  The  results  were  so  prompt 
and  definite  that  11%  of  the  1931  Chicago 
newspaper  appropriation  was  used  in  the 
Tribune.  This  year,  smashing  color  pages  in 
the  Tribune  have  again  pushed  the  sales  figures 
to  new  high  ground. 


It  is  just  this  kind  of  clear-cut  results  which 
make  it  plain  that  "if  you  are  not  in  theTribune, 
you  are  not  in  Chicago.” 

For  here  is  a  campaign  that  quickly  reached 
every  objective,  despite  the  depression  and  its 
consequent  offerings  of  cheap  coffees,  success¬ 
fully  competing  on  a  strictly  quality  basis. 

It  takes  a  great  newspaper  to  do  a  job  like 
this  . . .  great  not  only  in  size  and  influence,  but 
equally  powerful  in  direct  merchandising  abil  ity. 

The  Chicago  Tribune  record  of  successes  is  the 
kind  of  current  sales  history  that  means  some¬ 
thing  today.  By  all  means,  have  it  before  you 
now.  A  letter  or  wire  will  bring  the  entire  fact- 
picture  of  the  Chicago  market  to  your  desk. 


WORLD'S  GREATEST  NEWSPAPER 

Chicago  Tribune  Offices:  Chicagro,  Tribune  Tower.  New  York.  820  E.  43nd  8t. 
Atlanta,  1825  Rbodea-Haverty  Bldg-.  Boston.  718  Chamber  of  Commerce  Bldg. 
San  Fruiicisco,  820  Kohl  Bldg. 
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Tomorrow  is 


Wjjjk'^nHN  the  saga  of  successful  advertisin.  exis 
w  w  campaigns  in  these  troubled  times  corat^  fell 
to  be  w  ritten  it  will  tell  of  advertising  that  m  win 
timed  right  and  attuned  to  the  right  market,  fam 
a  market  scientifically  selected  for  its  potential  rich 
sales  volume,  its  ability  to  buy  and  its  responi  j 
siveness  to  a  definite  appeal.  pljjj 

Communities  and  markets  during  this  en  tim( 
of  uncertain  economic  trends  have  becomtt  ^^d 
distinctly  individualistic  in  buying  ability.  Tk 
consumer  is  not  a  uniform  figure  with  a  static 
per  capita  consumption  rate  for  pianos,  auto  C 
mobiles,  baked  beans  or  dehydrated  vegetable,  bull 
His  taste  and  his  purchases  vary  with  his  io;  and 
come  and  his  income  varies  with  the  economic  por 
characteristics  of  the  market.  vag 

It  was  an  easy  and  gratifying  task  in  the 
halcyon  days  of  the  “new  era”  to  insert  decora 
tive  thumb  tacks  over  wide  stretches  of  maf  / 
where  distribution  was  fancifully  presumed  to  adj 


You  can  insure  more  than  your  share  of  a  Thousand 

Akron  Bea(X)n-Joi’rn.m.  Dallas  Journal 

Ai.T(x>na  Mirror  Detroit  News 

B(K)th  Newspapers,  Inc.  Gannett  Newspapers 

Boston  Herald-Traveler  Hartford  Gourant 

Bridgeport  Post-Telegram  Indianapolis  News 

Chattanooga  Times  Louisville  Courier-Journal 

Chicago  Tribune  Louisville  Times 

Gincinnnati  Enoi  irer  Milwaukee  Journal 

Gleneland  Plain  Dealer  Nashville  Banner 

Cleveland  Press  New  Bedford  Merge  ry 

Dallas  News  New  Bedford  Standard-Times 


,s  . 


sir,;  exist  and  choose  a  single  medium  which  at  one 
rwl  fell  swoop  gathered  under  its  all  enveloping 
wn)  wings  each  and  every  one  of  the  31,500,000 
ke'  families  which  make  up  the  population  of  the 
il!  !  richest  nation  in  the  world. 

Today,  however,  advertising  cannot  be 
t  planned  so  painlessly.  It  must  be  tuned  and 
en  timed  for  that  market  that  has  buying  power 
)nv  and  even  in  that  market  intensive  coverage 
Pit  must  be  obtained  to  net  sales  returns  that  figure 
atio  low  on  a  cost  p)er  unit  basis. 

M  Only  the  newspaper  with  its  advantages  of 
>lp  bull’s  eye  concentration,  piece  meal  selection, 
in-  and  localized  copy  appeal  with  day  to  day  op- 
M  portunity  for  changes  to  meet  the  unheralded 
vagaries  of  style,  price  and  competition  can 
tht  adequately  furnish  a  medium  for  advertising 
suited  to  today’s  needs  and  today’s  pocketbook. 
(iaf‘  A  newspaper  advertising  campaign  can  be 
ltc|  adjusted  at  will  to  cover  a  city,  county,  state  or 


ILLIONS  OF  READERS  .  .  . 


lions  a  week  through  these  Key  Market  Newspapers 


New  York  Daily  News 
New  York  Herai.d  Tribiine 
New  York  Sun 
New  York  Times 
New  York  Worli)-Teli;c;r\m 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Joitrnal 
Providence  Bulletin 
Hichmond  (Va.)  News  Leader 
Salt  Lake  City  Telegram 


Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers,  Inc. 
(8  Dailies) 

Waterbury  American 
Waterbury  Repl  blican 
Youngstown  Vindicator 


the  nation  over  night.  Flexibility  is  its  very 
essence  and  adaptability  its  unique  attribute. 
No  other  medium  presents  so  many  advantages 
inherently  essential  to  those  who  must  distribute 
goods  in  masses  at  minimum  cost. 

For  complete  and  intensive  coverage  of  a 
single  market  or  for  coverage  of  the  whole 
nation  no  other  medium  is  so  peculiarly  adapted 
to  the  need  of  the  times  as  the  newspaper. 
Astute  advertisers  have  recognized  this  fact  by 
concentrating  in  newspapers.  Sears,  Roebuck, 
whose  interests  lie  everywhere  paid  this  tribute 
to  newspapers  in  a  recent  meeting  at  general 
headquarters,  “Sears,  Roebuck  has  firm  faith 
in  the  newspapers  of  the  country,  appreciates 
the  magnitude  of  the  task  they  have  to  perform, 
is  grateful  for  the  excellent  service  they  have 
given,  and  is  sure  that  the  commodity  they  have 
to  sell — newspaper  advertising — is  more  vital 
and  necessary  now  than  ever  before.” 
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TRADE  GROUP  NAMES 
LAW  VIOLATORS 


Federal  Body  Depart*  From  E*tab- 
li*hed  Custom  of  Withholding 
Names  of  Those  Who  Sign 
Stipulations 


(Uptcial  to  Cditor  &  Publisher) 

Washington,  Oct.  17.  —  Continuing 
its  drive  against  misleading  newspaper 
advertising  of  certain  classes  of  medicinal 
and  drug  products  and  against  certain 
types  of  newspaper  puzzle  contests,  the 
Federal  Trade  Commission  in  its  "spe¬ 
cial  board  stipulations"  against  de¬ 
fendants  named  in  its  actions  has  mys¬ 
teriously  departed  from  its  past  policy 
of  withholding  names  of  individuals  and 
companies  cited  in  its  stipulations. 

Last  week  this  new  treatment  of  such 
cases  was  made  doubly  mysterious  by 
the  fact  that  eight  manufacturers  of  or 
dealers  in  banned  beauty  and  medical 
products  were  named  in  stipulations 
signed  to  bring  about  abandonment  of 
false  and  misleading  advertising.  The 
practice  of  making  public  the  names  has 
not  jet  been  applied  to  newspapers, 
however,  and  the  reason  for  taking  such 
a  stand  has  not  been  made  known  by 
the  Commission. 

Officials  of  the  Commission  have  been 
hesitant  to  discuss  the  matter  of  pub¬ 
licity  for  firms  and  individuals  named 
in  voluntary  agreements  to  cease  prac¬ 
ticing  certain  prohibited  means  of  com¬ 
petition  and  this  week  considerable 
confusion  was  evidenced  in  the  effort  to 
reply  to  inquiries  about  the  novel  prac¬ 
tice.  The  only  significant  fact  which 
could  be  established  was  that  the  per¬ 
sons  and  companies  whose  names  were 
revealed  had  agreed  to  such  action  by 
the  Commission. 

Stipulations  last  week  named  “the 
publisher  of  a  large  Eastern  daily  news¬ 
paper”  and  “the  publishers  of  two  dif¬ 
ferent  magazines”  who  had  waived 
rights  to  defend  the  subject  matter  of 
advertising  objected  to  by  the  Commis¬ 
sion  and  to  be  bound  by  any  action  the 
Commission  may  take  against  the  ad¬ 
vertiser  whose  advertising  is  held  to  be 
false  and  misleading  The  publisher  of 
“a  newspaper  of  national  circulation” 
waived  rights  to  be  joined  as  respondent 
with  the  advertiser  of  medical  treatment 
for  various  ailments,  while  two  pub¬ 
lishers  “each  with  several  magazines” 
made  similar  agreements  in  connection 
with  advertisements  of  a  beauty  cream. 

Commission  disapproval  of  puzzle 
prize  competitions  designed  to  obtain 
subscribers  resulted  in  signing  of  agree¬ 
ments  to  cease  certain  practices.  Pub¬ 
lishers  “of  four  periodicals”  admitted  no 
prize  or  reward  is  given  for  mere  solu¬ 
tion  of  the  problem  and  agreed  to  stop 
publishing  false  statements  that  solution 
of  the  puzzle  will  win  a  prize.  Adver¬ 
tisements  in  these  periodicals  in  the 
future  will  contain  “a  clear  statement  to 
the  effect  that  something  more  of  a  sub¬ 
stantial  nature  will  be  required  in  addi¬ 
tion  to  solution  of  the  puzzle  before  a 
prize  can  be  won,”  the  Commission 
announced. 


NAMED  TO  HALL  OF  FAME 


Direct  from 
hot  metal— 


Edwin  Cowles  and  Samuel  Medary 
Selected  By  Group  of  Ohio 
Editors 

Addition  of  the  names  of  Edwin 
Cowles  and  Samuel  Medary,  leaders  in 
Ohio  journalism  of  two  generations  ago, 
to  the  Ohio  Journalism  Hall  of  Fame, 
has  been  announced,  bringing  the  num¬ 
ber  who  have  received  that  honor  to 
19.  The  Hall  of  Fame  was  established 
four  years  ago  by  the  school  of 
journalism,  Ohio  State  University, 
Columbus. 

Selection  of  Cowles  and  Medary  was 
made  by  a  committee  of  70  Ohio  news¬ 
paper  workers  and  historians. 

Names  of  Cowles  and  Medary  will  be 
formally  added  to  the  Hall  of  Fame 
Oct.  28  when  Ohio  newspaper  publishers 
and  editors  meet  at  the  Faculty  Club 
on  the  campus  for  a  dinner  and  pro¬ 
gram. 

Mr.  Cowles  was  born  in  Austinburg 
in  1825.  His  first  newspaper  work  was 
done  on  the  Clevelatid  Herald.  Later 
he  became  one  of  the  publishers  of  the 
Ohio  American.  In  1853  he  joined  with 
Joseph  Medill  in  publication  of  the 
Cleveland  Leader.  He  was  one  of  the 
founders  of  the  Republican  party  in 
1854-55.  His  death  occurred  in  1896. 

Mr.  Medarv',  born  in  1801  in  Mont¬ 
gomery  County,  established  the  Ohio 


Sun  at  Bethel  in  1825.  In  1835  he 
bought  the  Ohio  Monitor  at  Columbus 
which  he  changed  shortly  afterward  to 
the  Ohio  Statesman.  In  1860  he  estab¬ 
lished  the  Crisis  with  the  avowed  pur¬ 
pose  of  using  that  pubilcation  to  stop 
the  Civil  War.  Medary  was  prominent 
in  Ohio  politics  and  also  served  at  one 
time  as  governor  of  Kansas.  He  died 
in  1864. 

Photographs  of  those  selected  for 
the  Hall  of  Fame  are  in  the  school  of 
journalism. 

Those  elected  in  previous  years  are: 
William  Maxwell,  Charles  Hammond, 
S.  S.  “Sunset”  Cox,  Murat  Halstead, 
Joseph  Medill,  D.  R.  Locke  “Petroelum 
V'.  Nasby,”  William  Dean  Howells, 
Whitelaw  Reid,  John  T.  Mack,  Col. 
E.  S.  Wilson,  Washington  McLean, 
Januarius  McGahan,  E.  W.  Scripps, 
James  \\’.  Faulkner,  W'^arren  G.  Hard¬ 
ing,  Charles  F.  Browne  “Artemus 
Ward.” 


PASTER  DEVICE  ANNOUNCED 


KNOX  BANK  DIRECTOR 

Col.  Frank  Knox,  Chicago  Daily 
Xeus  publisher,  has  become  a  director  of 
the  new  City  National  Bank  and  Trust 
Company,  which  took  over  the  deposits 
of  the  Central  Republic  Bank  and  Trust 
Company,  Chicago,  recently.  The  City 
National  Bank  is  headed  by  Charles 
G.  Dawes. 


Cline  Electric’s  Development  Sin. 
plifies  Web  Renewal  Process 

The  Cline  Electric  Manufacturing 
Company  announced  this  week  that  it 
has  developed  a  new  high-speed  paster 
device  “in  which  the  timing  of  paster 
and  cutoff  of  the  expiring  web  is  en¬ 
tirely  controlled  by  means  of  a  photo¬ 
electric  cell  affected  by  a  flag  or  tab 
similar  to  that  usually  employed  by 
pressmen  to  indicate  when  the  paster  is 
coming  through  the  press.”  The  com¬ 
pany  claims  to  have  patents  and  ap¬ 
plications  covering  several  important 
features  of  the  apparatus  including  the 
timing  by  the  photo-electric  cell. 

The  new  device,  which  can  be  stand¬ 
ardized  for  all  makes  of  presses,  so 
simplifies  the  apparatus  necessary  for 
the  pasting  process,  that  no  mechanical 
connection  is  necessary  to  the  reel,  and 
the  apparatus  can  be  suspended  behind 
any  standard  reel,  the  announcement 
says. 


I 


ROTO  FULL-PAGES  INCREASE 

More  national  full-page  copy  has  been 
released  to  newspaper  rotogravure  sec¬ 
tions  during  the  last  three  weeks  than 
in  any  other  similar  period  in  the  past 
six  months,  Rotograi’ure  Bulletin  of  the 
Rotogravure  Advertising  Association  re¬ 
ported  this  w’eek. 


1  . but  Marry 

f  where  Money  ISr 


PERSONAL  impulses  .  . 
sentiment,  familiaritv. 


The  Ludlow  produces  from 
the  line  in  the  copy  a  slugline 
ready  to  drop  into  the  form, 
without  preliminary  labor 
expense  of  any  character 
whatsoever . 


LUDLOW  TYPOCRAPH  CO. 

2032  Clybourn  Avenue,  Chicago 


I  sentiment,  familiarity, 
vanity  .  .  influence  marrying, 
and  advertising,  and  all  human 
contracts.  But  the  marriage 
rate  is  down  a  bit,  e.xcept 
where  Money  IS. 

Advertising  feels  the  same 
sobering  influence.  Today,  the 
local  newspaper  fits  the  imme¬ 
diate  needs  of  business  with 
exactness.  It  takes  you  with 
proven  effectiveness,  flexibility 
and  economy  to  the  market 
where  Money  IS. 

In  the  Providence  market, 
Rhode  Island  manufacturing 


payrolls  jumped  IV/v  in  the 
last  two  months  .  .  September 
carloadings  in  four  principal 
R.  I.  cities  were  within  one  per 
cent  of  last  year’s  .  .  and  retail 
sales  were  within  11%  (by 
Federal  Reserve  report)  with 
20  %  of  the  local  stores  report¬ 
ing  increases  over  1931  .  .  bank 
debits  in  the  Providence  center 
advanced  32'^r  for  the  first 
week  in  October  .  . 


In  this  market  the  Journal 
and  Bulletin  alone  reach  two- 
thirds  of  the  families  in  Rhode 
Island,  and  19  out  of  20  in 
A.B.C.  Providence. 


Providence  Journal  Bullet  in 


omuiaiituj  Naar  LnglatidA  bccond  LojiyeA 


CHAS.  H.  EDDY 

Boston  :  New  York  :  Chicago 


Representatireg  R.  J.  Bl DWELL  CO. 

San  Francisco  :  Los  Angeles  :  Seattle 


SrriN  LUDLOW  TEMPO  MEDIUM.  ELROD  RULES. 
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81%  PLUS 


Greater  Sales  Expectancy 


Retail  Sales  Per  Capita 

8  Largest  American  Cities 

Los  Angeles . $738.31 

Chicago  .  637.84 

New  York .  635.30 

Cleveland  .  593.32 

Philadelphia .  575.18 

St.  Louis .  574.56 

Detroit . 562.33 

Baltimore  .  472.68 

Average  of  Seven  Cities, 

excluding  Los  Angeles . 578.80 

Average  for  California .  575.70 

Average  for  U.  S.  A . 407.52 


Ficuret  from  193U  Federal 
Census  of  Retail  Distribution. 


Los  Angeles  is  fifth  in  size  among  the  nation's  cities— 
population  1,238,048;  in  volume  of  retail  sales  it  is 
fourth;  and  in  RETAIL  SALES  PER  CAPITA  IT  IS  FIRST 
among  America's  largest  markets. 


For  every  unit  of  population  in  Los  Angeles,  $738.31  is 
spent  yearly  in  the  Retail  Stores  of  the  city. 


This  is  a  purchasing  potential  81.2%  greater  than  the 
average  for  the  entire  country,  and  27%  higher  than 
the  average  of  the  other  seven  largest  markets  in 
America. 


Every  dollar  spent  in  newspaper  advertising  in  Los 
Angeles  should  (and  does)  produce  greater  sales 
returns  than  that  same  dollar  spent  in  any  of  our  other 
major  markets. 


And  this  great  rich  market  can  be  covered,  in  the  evening, 


WITH  ONE  NEWSPAPER 

WITHOUT  DUPLICATION 

AT  ONE  LOW  COST 

That  newspaper  is  The 


L.OS  ancei.es  evening 


HERALD 


NATIONAL  REPRESENTATIVES: 


PAUL  BLOCK  AND  ASSOCIATES 


NEW  YORK 


LOS  ANGELES 


PHILADELPHIA 


SAN  FRANCISCO 


J-.j 
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B.  H.  ANTHONY  DIES  IN  NEW  BEDFORD; 
PUBLISHER  AND  A.P.  DIRECTOR 


WISCONSIN  DAILIES  ELECT 


Hit  Grandfather  Founded  Standard  in  1850,  and  He  Became 
Part  of  Family  Newspaper  Tradition  After 
Leaving  Yale — Was  69  Years  Old 


Benjamin  Harris  anthony, 

formerly  publisher  of  the  New 
Bedford  (Mass.)  Standard  and  Mercury 
for  many  years, 


B.  H.  Anthony 


and  until  re¬ 
cently  an  Asso¬ 
ciated  Press  di¬ 
rector,  died  in 
New  Bedford 
Oct.  16.  He  was 
69  yea-rs  old. 

Alxjut  a  year  ago 
he  retired,  fol¬ 
lowing  a  stroke. 

.\  native  of 
New  Bedford,  he 
was  the  grand¬ 
son  of  Edmund 
Anthony,  w  h  o 
founded  the 
Standard  in  1850,  and  also  the  Spring- 
field  (Mass.)  I'nion  and  the  Taunton 
(Mass.)  Gazette,  and  son  of  Benjamin 
Anthony,  who  succeeded  Edmund  An¬ 
thony  to  the  laper’s  management,  and 
nephew  of  Edmund  Anthony,  for  main- 
years  managing  editor  of  the  Standard. 

He  joined  the  Standard  staff  as  a 
matter  of  family  tradition  and  personal 
inclination  after  being  graduated  from 
Yale  University  in  1886.  He  started  as 
a  clerk  in  the  office.  He  acquired  sub¬ 
stantial  interests  in  the  company  and 
bought  a  third  interest  in  the  Morning 
Mercury  in  1894.  He  became  treasurer 
of  E.  .\nthony  and  Sons,  publisher  of 
the  papers,  when  his  father  was  named 
president,  and  in  1906  was  named  presi¬ 
dent  on  the  death  of  his  father. 

Early  last  year  he  was  forced  to  give 
up  his  managerial  duties  because  of  ill 
health,  and  Basil  Brewer  became  pub¬ 
lisher  of  the  Standard  and  Mercury.  On 
Aug.  6  this  year  the  New  Bedford 
Times,  afternoon  competitor  of  the 
Standard,  was  merged  with  the  Stand¬ 
ard  into  the  Standard-Times. 

Mr.  .\nthony  was  chosen  vice-presi¬ 
dent  of  the  .Associated  Press  in  1915; 
was  elected  a  director  in  1923,  was  re¬ 
elected  in  1926,  retaining  the  position 
until  his  recent  illness. 

.As  Mr.  .Anthony  was  all  his  life 
associated  with  the  development  of  New 
England  journalism,  so  his  family  had 
for  generations  played  an  important 
part  in  the  upbuilding  of  New  England. 
John  .Anthony  of  Hempstead.  England, 
founder  of  the  family  in  .America, 
settled  in  Rhode  Island  in  1634.  For 
several  generations  his  descendants  lived 
in  that  colony.  Successive  branches  of 
the  family  moved  to  Swansea,  Somerset 
and  Taunton.  In  the  latter  city  Mr. 
Anthony’s  father  was  born. 

He  was  particularly  interested  in  the 
mechanical  side  of  publishing.  He  was 
active  in  the  period  which  witnessed  the 
development  of  a  newspaper  office  from 
the  primitive  days  of  hand  set  type,  to 
an  institution  employing  the  marvels  of 
machinery  that  the  inventors  of  this  age 
have  produced,  and  was  personally  re¬ 
sponsible  for  his  newspapers’  excellent 
equipment. 

P..  H.  .Anthony  was  one  of  the  or¬ 
ganizers  of  the  New  England  News- 
paner  .Alliance  and  the  New  England 
Daily  Newspaper  .Association,  of  which 
he  was  the  first  president.  He  was  a 
member  of  the  .American  Newspaper 
Piiblishers’  .\ssociation. 

The  high  esteem  in  which  Mr.  .An¬ 
thony  was  held  by  those  who  knew 
him  personally,  as  well  as  profession¬ 
ally,  was  exemplified  in  the  tributes 
brought  forth  by  news  of  his  death  from 
prominent  residents  of  New  Bedford, 
from  editors  and  publishers  of  leading 
New  England  newspaiiers,  and  from 
AsscKiated  Press  officials. 

His  fellow  publishers  ttnik  the  oc¬ 
casion  of  his  25th  anniversary  with  the 
Standard  to  hono-  him  at  a  dinner 
(Set.  28.  1911.  at  Young’s  Hotel.  Boston. 
Herliert  H.  Fletcher,  associate  manag¬ 
ing  editor  of  the  Boston  Transcript. 


was  toastmaster.  In  emphasizing  the 
New  Bedford  publisher’s  achievements, 
Mr.  Fletcher  said: 

“He  came  into  the  management  of 
an  influential  newspaper  in  a  growing 
city,  filled  with  industries  of  a  special 
nature,  attracting  a  varied  and  chang¬ 
ing  population. 

“It  was  founded  by  his  ancestors  to 
lie  a  Standard  in  character  as  well  as 
name,  dedicated  to  clean  journalism 
frciin  the  start,  taking  high  character 
from  its  inception,  and  conducted 
through  two  generations  of  his  for¬ 
bears  before  it  came  into  his  care  and 
keeping,  in  strict  accordance  with  these 
high  ideals. 

“The  paper  under  his  management  is 
known  the  country  over  as  one  of  com¬ 
manding  influence,  of  high  moral  tone, 
of  great  keenness  in  puncturing  shams, 
ad  of  steady  advocacy  of  sound  doc¬ 
trines,  political,  moral  and  social.” 

.A  Republican  in  politics,  Mr.  An¬ 
thony  held  to  the  tenets  of  his  father 
and  his  uncle.  He  served  as  presidential 
elector  on  the  Taft  and  Sherman  ticket 
of  1908. 

He  was  a  director  of  the  First  Na¬ 
tional  Bank  of  New  Bedford  for  some 
years,  and  a  trustee  of  the  New  Bedford 
Institution  for  Savings.  He  held  mem¬ 
bership  in  Unitarian  Society  of  New 
Bedford  and  was  a  vice-president  of  the 
New  Bedford  Port  Society.  His  clubs 
included  the  VV'^amsutta.  New  Bedford 
Yacht.  Country  Club  of  New  Bedford. 
Old  Colony,  Boston  and  New  York 
Yale  Clubs. 

Mr.  .Anthony  is  survived  by  his 
widow,  Mrs.  Harriett  Davis  Peirce  An¬ 
thony,  whom  he  married  in  1888,  and 
by  three  children,  Mrs.  Edward  Drake. 
Mrs.  Abbott  M.  Smith,  and  Edmund 
•Anthony,  all  of  New  Bedford. 

A  private  funeral  was  conducted  from 
the  home  of  his  son  Oct.  18,  with  the 
Rev.  E.  Stanton  Hodgin,  pastor  of 
First  Unitarian  Church,  officiating.  The 
burial  was  at  Rural  Cemetery. 


READY  FOR  TEXAS  MEETING 


CAR  WRECKED  TELETYPES 

.An  .Associated  Press  teletype  in  Han¬ 
ford,  Cal.,  brought  in  the  United  Press 
day  report  one  day  last  week,  in  an 
emergency  resulting  from  a  modern 
“bull  in  a  china  shop”  episode.  With¬ 
out  warning  an  automobile  crashed 
through  the  window  of  the  Hanford 
Sentinel,  evening  daily,  and  put  two 
teletyi)es  out  of  order.  .Arrangements 
were  hurriedly  made  to  switch  the  re¬ 
port  to  the  .A.P.  printers  in  the  Morn¬ 
ing  Journal  office,  idle  during  the  day. 
The  experiment  worked,  and  the  Senti¬ 
nel  apjK‘ared  as  usual,  with  its  full  wire 
reiKirt. 


C.  F.  Coffman  of  Fond  du  Lac  Is 
Named  President  at  Milwaukee 

(Special  to  Editor  &  Publisher) 
Milwaukee,  Oct.  IS — C.  F.  Coffman, 
of  the  Fond  du  Lac  Commonwealth- 
Reporter,  was  elected  president  of  the 
Wisconsin  Daily  Newspaper  League  at 
the  annual  meeting  held  here  yesterday. 
He  succeeds  Ralph  S.  Kingsley.  Ken¬ 
osha  Evening  News,  William  F.  Huff¬ 
man,  IFisconsin  Rapids  Daily  Tribune, 
was  elected  vice-president,  and  H.  L. 
Davis,  of  the  Appleton  Post-Crescent, 
was  re-elected  secretary  and  treasurer. 

Roundtable  discussions  on  subjects 
submitted  by  members  formed  the  after¬ 
noon  program.  .Among  these  topics 
were  discussions  of  the  newsprint  situa¬ 
tion,  experiences  in  competition  with 
free  circulation  papers  and  shoppers’ 
guides,  pay  of  carriers,  trends  in  local 
advertising,  credit  and  collection  prob¬ 
lems.  wages  scales,  advertising  rates, 
circulation,  and  other  matters  of  cur¬ 
rent  importance. 

Wisconsin  Products  Week,  recently 
conducted  under  the  auspices  of  the 
daily  league,  was  reported  as  successful. 


BLACKBOARD  COPY  IN  K.  C. 

The  latest  advertising  stunt  in  Kansas 
City,  Mo.,  is  not  aimed  at  the  news¬ 
paper  as  a  whole  but  directs  its  activi¬ 
ties  entirely  at  the  classified  section. 
.A  firm  known  as  “The  Big  Black¬ 
board,  Inc.”  in  a  downtown  location 
offers  classified  listing  service  on  black¬ 
boards  on  walls  of  its  building  not  only 
for  real  estate  but  for  business  oppor¬ 
tunities  and  miscellaneous  articles  for 
sale.  Photographs  of  articles  and  prop¬ 
erty  for  sale  (described  on  the  wall 
boards)  are  arranged  in  the  windows  in 
a  manner  to  draw  the  reader  into  the 
place  of  business.  The  cost  is  borne  by 
the  individual  whose  property  or  mer¬ 
chandise  is  described  in  its  alloted  space 
of  about  12  bv  18  inches. 


Tenth  District,  A.F.A.,  to  Gather 
in  Austin  Oct.  31 

(Special  to  Editor  &  Publisher) 

.Austi.n,  Tex.,  Oct.  18.— Plans  have 
been  completed  for  the  annual  conven¬ 
tion  of  the  Tenth  District  of  the  .Ad¬ 
vertising  Federation  of  America  which 
will  open  for  a  one-day  session  at  the 
Hotel  Driskill  here  on  Monday,  Oct.  31. 

Erie  M.  Racey  of  Tracy-Locke- Daw¬ 
son,  Inc.,  of  Dallas,  governor  of  the 
Tenth  District,  has  announced  the  list 
of  speakers,  including  Edgar  Kobak  of 
New  York,  president  of  the  .Advertising 
Federation  of  America  and  vice-presi¬ 
dent  and  general  sales  manager  of 
the  McGraw-Hill  Publishing  Company: 
Lowry  Martin,  president  of  the  Texas 
Press  .Association;  Shelley  E.  Tracy, 
president  of  T racy  -  Locke  -  Dawson  ; 
H.  W.  Stanley,  director  of  the  trade 
extension  division  of  the  Dallas  Cham¬ 
ber  of  Commerce;  H.  C.  Feister,  presi¬ 
dent  of  the  .Advertising  .Association  of 
Houston. 

Convention  headquarters  will  be  at 
the  Driskill  Hotel. 


APPEAL  COURT  DECISION 

A  test  suit  w'as  filed  in  the  Arkansas 
Supreme  Court,  Oct.  12  to  determine 
the  right  of  the  Booneville  Democrat 
and  the  Paris  E.rpress  to  collect  the 
full  legal  rate  of  50  cents  for  each  tract 
or  lot  for  publishing  the  delinquent  land 
list  after  an  agreement  had  been  made 
to  publish  the  lists  for  less  than  the 
legal  rate.  The  papers  appealed  the 
case  after  a  judge  held  that  the  paper 
should  not  be  paid  more  than  19J  cents 
a  tract,  the  amount  specified  in  the 
agreement. 


KAHN  LIBEL  SUIT  SETTLED 

A  $250,000  libel  suit  brought  by  Rosa¬ 
linda  Morini,  singer,  against  (itto  H. 
Kahn,  banker  and  former  chairman  of 
the  Metropolitan  Opera  Company,  was 
settled  out  of  court  Oct.  15,  according 
to  an  announcement  by  Miss  Morini’s 
counsel.  The  suit  was  based  on  a  letter 
written  by  Mr.  Kahn  to  the  Musical 
Courier  denying  that  he  had  said  Miss 
Morini  had  “one  of  the  most  beautiful 
voices  I  have  ever  heard,”  as  he  was 
quoted  in  an  advertisement  of  the  singer. 


NEW  CLASSIFIED  PLAN 

A  new  “word  rate  plan”  has  been 
installed  for  classified  advertising  in  the 
New  Orleans  Item-Tribune,  and  the 
public’s  response  has  been  gratifying, 
the  newspaper  reports.  The  rates  are 
as  follows;  seven  days,  one  cent  a  word 
each  day ;  three  days,  two  cents  a  word 
each  day ;  one  day.  four  cents  a  day ; 
minimum  charge.  12  words.  The  daily 
has  also  changed  the  type-size  of  the 
classified  pages. 


TO  DISCUSS  PRINTING 

.Annual  meeting  of  the  Printing  In¬ 
dustries  Division  of  the  American  So¬ 
ciety  of  Mechanical  Engineers  will  be 
held  in  New  York  Dec.  8,  during  the 
annual  meeting  of  the  .A.S.M.E. 
Dec.  5-9.  Exhibitions  of  new  printing 
processes  will  feature  the  meeting.  It 
was  also  announced  that  the  Fourth 
Conference  of  the  Technical  Experts  in 
the  Printing  Industry  would  be  held  in 
Chicago  during  the  month  of  June, 
1933. 


«^HEART- 

BREAK 

ROAD^ 


A  First  Run  ^ovel 
By  VERA  BROWN 


Author  of  “Cinderella  of  The 
Skie-s,”  “Million  Dollar  Girl,” 
“Sally  of  Sky  Alley,”  etc.,  etc. 


This  new  serial  is  the  story 
of  a  girl’s  unfaltering  love 
and  heroic  sacrifice  for  her 
weak  brother  —  a  story  being 
enacted  in  many  a  home  today. 
Brought  to  the  emergency  ward 
of  the  hospital  where  she  is  night 
nurse,  a  dying  gangster  with  his 
last  breath  brings  Jill  Mordant’s 
whole  world  tumbling  about  her 


Although  absolutely  innocent  of 
any  crime  she  finds  herself  caught 
in  the  very  vortex  of  a  battle 
between  the  police  and  the  un¬ 
derworld,  into  which  her  equally 
innocent  brother  had  been  drawn. 
Although  a  few  words  from  her 
lips  would  clear  her  she  sup¬ 
pressed  the  evidence  of  her  in¬ 
nocence  lest  she  betray  this 
helpless  boy. 


Then  a  prominent  attorney,  scion 
of  an  old  and  proud  family,  sees 
her  in  prison  and  falls  helplessly 
in  love  with  her. 


.A  tender,  beautiful  love  theme 
is  a  moving  element  of  this  story 
and  out  of  the  strange  tangle  of 
the  most  dramatic  murder  trial 
of  the  year  come  happiness  and 
peace  to  both  of  these  lovers. 


30  Daily  Installments 
Dramatic  Illustrations 


For  Sample  Proofs  and 
Terms  If  ire 


LEDGER 

SYNDICATE 


Philadelphia,  Pa. 
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< - m.  The  paragraph  at  the  left  is  7  Point  Ideal  News  on  8  point  slug. 

This  has  been  photographed  four  times  larger  and  shown  below — white  on 
black — to  demonstrate  that  every  letter  in  Ideal  News  stands  out  as  a  unit. 


When  the  letters  of  a  word  are  too 
close  together,  normal  eyes  will  have 
difficulty  in  picking  up  the  word.  Or¬ 
dinary  eyes  have  been  trained  on 
faces  that  have  the  letters  set  far 
enough  apart  to  allow  the  eye  to  pick 
up  the  letters  as  well  as  the  words. 
You  cannot  distinguish  words  unless 
you  can  see  letters. 


When  the  letters  of  a  word  are  too  k 
close  together,  normal  eyes  will  have  ■ 
dlfflculty  in  picking  up  the  word.  Or-  J 
dinary  eyes  have  been  trained  on  h 
faces  that  have  the  letters  set  far  ■ 
enough  apart  to  allow  the  eye  to  pick  J 
up  the  letters  as  well  as  the  words,  m 
You  cannot  distinguish  words  unless  ■ 
you  can  see  letters.  J 


SOME  REPRESE^TATIVE 
USERS  OF  IDEAL  NEWS 

Albany  Times-Union 
Augusta  (Georgia)  Chronicle 
Boston  American 
Bridgeport  Times  Star 
Camden  Daily  Courier 
Chicago  American 
Chicago  Herald-Examiner 
Chicago  Illustrated  Daily  Times 
Cincinnati  Inquirer 
Cleveland  Plain  Dealer 
Columbus  Evening  Dispatch 
Dallas  Tlmes-Herald 
Dayton  News 
Davenport  Times 
Denver  Post 
Des  Moines  Register 
and  Tribune 
Detroit  Free  Press 
Detroit  Times 
Fort  Wayne  News  Sentinel 
(Jalveston  News-Tribune 
Grand  Fqrks  Herald 
Indianapolis  Star 
Jersey  City  Journal 
Kansas  City  American 
Lincoln  (Nebraska)  Journal 
Long  Beach  Press  Telegram 
Los  Angeles  Examiner 
Macon  Telegraph 
Memphis  Commercial  Appeal 
Milwaukee  Sentinel  and  News 
Minneapolis  Journal 
Montgomery  Journal 
New  Bedford  Standard-Mercury 
New  Orleans  Times-Picayune 
New  York  Sun 
New  York  Times 
Oklahoma  City  Leader 
Omaha  World-Herald 
Philadelphia  Bulletin 
Portland  (Maine)  News 
Portland  (Oregon)  News- 
Telegram 

Portland  (Oregon)  Oregonian 
Rochester  Times-Unicn 
Sacramento  Union 
San  Bernardino  Sun 
San  Francisco  Examiner 
St.  Louis  Globe-Democrat 
St.  Paul  Pioneer  Press 
and  Dispatch 
Seattle  Daily  Times 
Seattle  Star 
Stockton  Record 
Toledo  Blade 
Waco  News  Tribune 
Waco  Times  Herald 
Wall  Street  Journal 


Every  letter  in  Ideal  News 
Faee  aids  your  readers  to 
enjoy  your  newspaper. 

Every  letter  prints  elearly 
on  any  press  regardless  of 
speed  or  kind  of  rollers. 

•  •  Ideal  Neivs  has  the  added  advantage  of  being 
made  on  Modern  Wide  Tooth  Matrices  that  run  in 
Intertypes  and  other  line  composing  machines  •  • 


IXTERTYPE 

360  Furman  Street.  Brooklyn.  N.  Y.;  Chicago,  130 
North  Franklin  Street;  New  Orleans.  1007  Camp' 
Street:  San  Francisco.  152  Fremont  Street;  Los 
Angeles.  1220  South  Maple  Avenue;  Boston,  80 
Federal  Street;  Canada.  Toronto  Type  Foundry  Co. 
Ltd.,  Toronto.  Distributors  Throughout  the  World 
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SANTA  BARBARA  NEWS 
AND  PRESS  UNITED 

r.  M.  Storke,  Head  of  New*,  I* 
President  of  New  Firm — Each  to 
Continue  Publication — Morning 
Daily  Drops  Monday  Edition 

The  consolidation  of  the  Santa  Bar¬ 
bara  (Cal.)  Morniny  Press  with  the 
Santa  Barbara  Daily  Seics,  was  an¬ 
nounced  Oct.  12. 

Thomas  M.  Storke,  formerly  Daily 
News  publisher,  is  president  and  gen- 


R.  G.  Pernald  Thor.  M.  Storke 


ing  Press  and.  although  each  editorial 
department  will  maintain  its  individual¬ 
ity.  the  columns  of  both  newspapers  are 
to  be  thrown  open  as  generously  as  in 
the  past  to  a  discussion  of  all  questions 
of  public  interest,  whether  political, 
social  or  economic. 

"Under  the  new  arrangement  to  be 
placed  in  effect,  the  Press,  published 
every  morning  excejn  Monday,  will 
become  a  six-day  newspaper,  the  sub¬ 
scription  price  of  which  will  be  65 
cents  a  month,  ten  cents  lower  than  its 
present  rate,  and  the  News  will  become 
a  seven-day  paper  with  no  increase  in 
subscription  price.  The  Sunday  News- 
Press.  which  is  expected  to  be  an  in¬ 
clusive  combination  of  both  publications, 
will  contain  many  new  features  and 
will  be  delivered  to  subscribers  of  both 
papers.  .  . 

CANADA  RAISES  DUTY 
ON  PRESS  PRODUCTS 

Ink,  Presses,  Type  and  Stereotyping 
Apparatus  Among  Items  Which 
Must  Pay  More  Under 
New  Tariff 


eral  manager  of  the  new  publishing 
company  and  R.  G.  Fernald,  publisher 
of  the  Morning  Press,  is  vice-president. 

The  formal  statement,  published  in 
both  the  Morning  Press  and  the  Daily- 
News,  outlining  the  consolidation,  said: 

“This  is  to  announce  the  consolida¬ 
tion  of  the  Morning  Press  with  the 
.Santa  Barbara  Daily  News,  under  con¬ 
trol  and  direction  of  a  corporation  to 
be  known  as  the  News-Press  Publish¬ 
ing  Company.  The  Press  will  continue 
to  be  published  as  a  morning  newspaper 
and  the  News  will  continue  as  an  after¬ 
noon  publication.  The  Mcmday  morn¬ 
ing  edition  of  the  Press  will  be  dis¬ 
continued  and  both  newspapers  will 
consolidate  their  news,  feature  and 
syndicate  columns  into  one  large  and 
comprehensive  Sunday  morning  publica¬ 
tion  which  will  be  distributed  to  read¬ 
ers  of  both  newspapers  as  the  Sunday 
News-Press,  as  soon  as  mechanical  re¬ 
arrangements  can  be  perfected. 

“Temporarily  each  newspaper  will 
continue  to  be  printed  in  its  respective 
plant  but  as  soon  as  extensive  altera¬ 
tions  can  be  made  in  the  Daily  News 
building,  facing  De  la  Guerra  plaza, 
both  the  Press  and  the  News  will  be 
published  under  the  same  roof,  thus  ac¬ 
complishing  many  major  and  necessary 
economies.  .  .  . 

“Because  of  the  practical  economies 
that  can  be  effected  in  administrative 
and  mechanical  operation,  the  purchase 
of  supplies,  and  by  the  elimination  of 
much  duplication  and  subsequent  waste, 
the  Press  and  the  News  will  be  placed 
under  one  roof  as  soon  as  possible  and 
operated  by  the  News-Press  Publishing 
Company  of  which  T.  M.  Storke  is 
president  and  general  manager  and 
R.  G.  Fernald  is  vice-president. 

“All  departments  of  both  newspapers 
will  be  combined,  except  the  two  edi¬ 
torial  departments,  which  will  be  kept 
separate  and  distinct.  .\n  outstanding 
newspaper  man  of  national  reputation 
will  assume  the  editorship  of  the  Morn- 


By  George  H.  Manning 
( Washington  Correspondent 
Editor  &  Publisher) 

Washington,  Oct.  17 — American 
manufacturers  of  printing  presses,  print¬ 
ing  ink,  electrotyping  and  sterotyping 
apparatus  are  facing  increased  duties  on 
their  products  exported  to  Canada  or 
increased  competition  from  British 
manufacturers  due  to  the  preferential 
tariff  just  made  effective  by  the  Cana¬ 
dian  government. 

A  straight  5  per  cent  increase  in  duty 
was  made  effective  on  printing  ink,  the 
new  rate  being  25  per  cent  ad  valorem. 
No  change  was  made  in  the  12i  per 
cent  rate  applicable  to  imports  from 
England.  Neither  was  any  change  made 
in  rotogravure  ink,  the  20  per  cent 
duty  against  American  imports  and  the 
12J  per  cent  duty  against  British  im¬ 
ports  remaining  in  effect. 

Flatbed  cylinder  printing  presses, 
printing  sheets  25  by  38  inches  or  larger, 
and  parts ;  machines  designed  to  fold 
or  sheet-feed  paper  and  cardboard,  and 
parts;  offset  lithographic  and  printing 
presses  and  type-making  accessories,  not 
otherwise  provided,  also  are  subjected 
to  a  straight  5  per  cent  increase,  the 
rate  rising  from  10  to  15  per  cent  ad 
valorem. 

Electrotyping  and  stereotyping  appa¬ 
ratus,  formerly  on  the  free  list,  are  now- 
taxed  10  per  cent  ad  valorem. 

No  change  was  made  in  the  X  per 
cent  <hity  on  type  for  printing,  includ¬ 
ing  chases,  quoins  and  slugs  of  all  kinds, 
but  the  12§  per  cent  duty  formerly  in 
effect  on  British  imports  was  reduced 
to  7i  per  cent,  giving  British-made 
goods  a  5  per  cent  preference. 

The  duty  on  babbit  metal  and  type 
metal  in  blocks,  bars,  plates  and  sheets 
was  increased  from  15  to  20  per  cent. 

"WANT  AD”  RATE  DOWN 

The  Chicago  Ne^cs  has  announced  an 
advertising  rate  of  55  cents  a  line  for 
all  “want  ad”  classifications,  replacing 
the  former  rate  of  65  cents. 


CERTIFIED  PERFORMANCE 

Good  printing  plates  day  in  and  day  out  is  the  standard  of  performance  set 
by  Certifieds. 

Hundreds  of  publishers  know  from  experience  over  periods  of  years  that 
they  can  depend  upon  Certifieds  in  their  stereotype  foundries. 

And  the  result  of  Certified  stereotyping  is  satisfaction  in  every  department 
of  newspaper  operation. 

Let  us  demonstrate  to  you  how  Certifieds  can  fit  into  your  scheme  of  things. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York,  N.Y 


for  dependable  stereotyping  use  Certified  Dry  Mats 

MADE  iM  THE  U  «  A 


BIG  "S.O.S CAMPAIGN 


Fifty  Newspapers  Receiving  Copy 
for  Scouring  Pads 

The  largest  national  newspaper  ad¬ 
vertising  campaign  which  it  has  ever 
used  was  released  recently  by  the 
S.O.S.  Company  of  Chicago.  The  list 
includes  more  than  50  papers  which  are 
receiving  medium-size  copy  to  be  run  on 
a  weekly  basis  over  a  period  of  11 
weeks,  advertising  “S.O.S.”  scouring 
pads. 

“The  encouraging  response  which  our 
company  has  been  obtaining  from  its 
promotion  in  local  markets  has  led  to 
this  aggressive  newspaper  campaign,” 
D.  H.  Mahan,  sales  manager,  told 
Editor  &  Publisher.  “This  is  a  time 
for  manufacturers  to  concentrate  pro¬ 
motion  work  and  take  advantage  of  the 
immediate  buying  influence  which  news¬ 
papers  are  best  able  to  develop.” 

The  new  factory  recently  occupied  by 
the  S.O.S.  Company,  makers  of  a  com¬ 
bination  steel  wool  and  soap  scouring 
pad,  is  now  working  double  shifts  to 
keep  up  with  increasing  demand  for  its 
products. 

The  schedules  were  released  by  Mit¬ 
chell,  Faust,  Dickson  &  Wieland, 
Chicago. 

ROTO  AD  MANAGER  NAMED 

Chicago,  Oct.  19. — M.  C.  Kite,  for 
three  years  advertising  manager  of  The 
Chicagoan,  has  been  appointed  manager 
of  rotogravure  advertising  of  the  Chi¬ 
cago  Daily  News,  it  was  announced 
today  by  Harris  W.  Roberts,  advertis¬ 
ing  director  of  the  Daily  News.  Mr. 
Kite  was  previously  on  the  advertising 
staff  of  the  Chieago  Herald  &  Ex¬ 
aminer  for  nearly  three  years. 


SELLING  WORLD’S  FAIR  SPACE 

Contracts  for  more  than  65  per  cor 
of  the  display  space  at  the  Chicaj. 
World’s  Fair  of  1933  have  been  sig^ 
exposition  officials  announced  this  wed 
Sales  of  exhibitors’  space  totaling  mon 
than  $4.(){)0.()()0  have  been  made.  .'Vboo; 
half  this  amount  is  for  space  in  major 
buildings  already  finished  or  to  be  con. 
structed  by  the  fair  management.  Tht 
other  half  covers  contracts  for  specii 
buildings  to  be  erected  by  private  ex¬ 
hibitors.  including  several  large  cor- 
IKirations. 


SOUTH  BEND  CHANGES 

\V.  R.  Walton,  city  editor.  South  Beni 
(Ind.)  Tribune,  after  seven  years  with 
the  daily,  has  resigned  to  join  the  (^. 
cago  office  of  the  Associated  Press. 
Several  changes  on  the  Tribune’s  stafi 
followed  his  resignation.  Halford 
Houser,  news  editor,  is  now  acting  cm 
editor;  James  Derby  is  news  editor,  and 
Charles  Egenroad  and  Robert  Over- 
aker,  assistant  news  editors.  Harry  C 
Warren  has  joined  the  staff  as  assistant 
sports  editor  succeeding  Robert  Over- 
aker. 


O.  W.  LITTLE  RESIGNS 

O.  W.  Little,  field  secretary  of  the 
Kansas  Press  AsscKiation  since  the 
adoption  of  the  field  secretary  plan  some 
ten  years  ago,  has  resigned,  effective  at 
the  pleasure  of  the  board  of  directors. 
President  E.  A.  Briles  has  called  a 
meeting  of  the  directors  for  Nov.  4  at 
Lawrence,  Kan.,  during  the  annual 
Kansas  University  Newspaper  Round 
Table  to  name  his  successor,  .\ppli. 
cations  for  appointment  as  field  manager 
to  fill  the  vacancy  will  be  received  until 
that  date. 


The  Big  Six 

Point  Way  to  Results 


During  the  first  nine  months  of 
1932,  advertisers  used  four  million 
more  lines  of  space  in  The  Milwaukee  ‘ 

Journal  than  in  the  second  paper.  Here’s  j 

the  record  of  the  ‘*big  six”  for  the  period—  c 


JOURNAL 

*  Second 
Paper 

General 

2,058,228 

914,884 

Retail 

5,294,259 

2,726,004 

Classified 

1,293,836 

727,897 

Department  Store 

2,610,837 

1,014,458 

Food  &.  Groceries 

896,330 

377,017 

Total  Lines 

8,646,323 

4,368,785 

it  Doex  not  tnclMde 

Linage  in  Americon  U’ 

The  Journal  sells  Milwaukee  most 
effectively  and  most  economically— 
because  its  circulation  is  100%  “home' 
read”,  built  steadily  on  reader  interest 
alone  and  concentrated  in  the  trade  area. 


THE  MILWAUKEE  JOURNAL 

IlCST  BY  MEBwIT  (W 
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The  automobile  makes 
horse-traders  of  us  all 

% 

New  car  sales  do  not  begin  to  tell  the  story  of  the  automobile.  For  nearly  every  sale 
is  a  trade.  And  three  trades  out  of  four  are  for  used  cars. 

There  are  23,000,000  passenger  cars  in  the  service  of  the  American  family  today. 
Every  third  family  hopes  to  trade  within  the  year  for  a  better  car  .  .  .  but  only  one  in  ten 
dares  raise  its  eyes  to  a  new  car. 

Every  family  owning  a  car  will  spend  $300  this  year  to  run  it  and  to  keep  it  in  repair. 
Since  $200  of  the  $300  will  go  for  new  tires  and  other  accessories,  and  for  repairs  and  parts, 
most  folks  have  learned  by  bitter  experience  to  consider  the  local  reputation  of  car,  tires  and 
gas  for  economy  and  carefree  mileage  before  the  “national  prestige”  of  the  manufacturer. 

And  so  automobiles,  gasolines  and  oils,  tires  and  other  accessories  are  sold  today,  to  a 
generation  wiser  than  its  forebears,  on  the  basis  of  local  acceptance. 

That  is  why  the  newspaper  is  the  logical  medium  for  automobile  advertising;  the 
medium  the  average  citizen  consults  when  definitely  in  the  market  for  car  or  accessories; 
the  medium  in  which  he  advertises  when  he  wants  to  sell;  the  medium  preferred  by  jobber 
and  by  dealer  and  chosen  by  them  for  their  own  advertising. 

That  is  why  manufacturers  spent  more  to  advertise  cars  and  equipment  in  newspapers, 
in  1931,  than  to  advertise  foods  and  other  groceries. 

NEWSPAPERS  ARE  FIRST  IN  AUTOMOTIVE  ADVERTISING 

This  is  one  of  a  series  of  advertisements  on  Newspaper  Advertising 
and  the  co-operation  offered  advertisers  by  a  Progressive  Group  of 

NEWSPAPER  PUBLISHERS'  REPRESENTATIVES 

To  no  advertiser  can  our  knowledge  of  the  preferences  and  prejudices 
of  our  markets  be  of  more  service  than  to  the  automotive  manu¬ 
facturer.  Will  you  send  us  your  questionnaires? 
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R  OVN  VOR!X> 
or  LetTbRS 


Not  only  advertising  men  but  writ¬ 
ers  of  all  sorts  should  feel  grate¬ 
ful  that  the  Ayer  exhibit,  “The  Written 
Word,”  which  has  been  shown  through¬ 
out  the  country  for  nearly  two  years, 
has  been  made  into  a  book  by  the  same 
name.  Not  every  week  does  one  find  so 
capable  an  exposition  of  the  art  of  writ¬ 
ing  and  so  clear  a  demonstration  of  how 
little  muddling  interference  it  takes  to 
spoil  a  writer's  effect. 

The  exhibit,  it  will  be  remembered  by 
those  who  saw  it  at  its  original  showi^ 
at  the  Ayer  Galleries  in  Philadelphia, 
or  at  its  showings  in  other  cities  (which 
are  still  going  on),  attempted  “to  sug¬ 
gest  within  certain  necessary  limits,  the 
difference  between  good  writing  and 
bad  .  .  .  and  with  special  refer¬ 
ence  to  the  difference  between  good  ad¬ 
vertising  writing  and  bad.”  The  lxK>k 
reproduces  much  of  the  material  ex¬ 
hibited. 

Outstanding  is  the  comparison  be¬ 
tween  Lincoln's  Gettysburg  Address  as 
Lincoln  wrote  it,  and  as  a  committee 
might  manhandle  it,  as  a  high-pressure 
nu^ern  might  jazz  it  up,  as  a  textbook 
writer  might  flatten  it  out,  as  a  lawyer 
might  draft  it  into  resolutions,  as  a 
luncheon-club  speaker  might  mouth  it, 
and  finally  in  the  Walter  W'inchell  and 
the  Milt  Gross  manners. 

Elsewhere  the  book  treats  other  liter¬ 
ary  masterpieces  in  similar  manner,  com¬ 
paring  the  original  with  paraphrases. 
Facsimiles  of  famous  manuscripts  are 
reproduced  to  show  how  they  were 
latoriously  corrected,  even  in  the  final 
drafts,  before  the  authors  were  satisfied. 
Going  on  to  show  effective  advertise¬ 
ments,  the  text  drives  home  the  point 
that  skillful  writing  has  much  to  do 
with  public  response. 

One  rather  regrets  that  the  second 
half  of  the  book  diverges  into  some¬ 
thing  of  an  advertising  textbook;  there 
is  a  distinct  change  of  tone  from  the 
part  which  dealt  purely  with  writing. 
There  is  much  of  interest,  however,  in 
this  additional  material,  particularly  in 
the  advertisements  which  are  cited  and 
the  comments  thereon. 

In  a  chapter  on  “Advertising  in 
Newspapers,”  the  book  says:  “If  it  is 
desirable  to  draw  the  favorable  atten¬ 
tion  of  large  masses,  and  to  draw  that 
attention  in  a  hurry,  there  is  probably- 
no  better  advertising  medium  than 
newspapers.  For  the  chief  value  of 
newspaper  advertising  is  in  the  im¬ 
mediacy  of  its  effect  and  in  its  flexi¬ 
bility.” 

As  an  example,  the  authors  cite  the 
announcement  of  a  price  reduction  of 
the  Ford  automobile  in  1931.  At  4:45 
p.m.  the  material  for  the  advertisement 
was  telephoned  from  Detroit  to  the  ad¬ 
vertising  agency  in  Philadelphia.  By 
8  p.m.  complete  telegrams  including  the 


text  of  the  advertisement  and  instruc¬ 
tion  were  in  the  telegraph  office.  By 
daylight  the  announcement  was  being 
distributed  in  the  morning  papers,  and 
within  24  hours  of  the  original  tele¬ 
phone  message  the  advertisement  “was 
in  the  hands  of  practically  all  English- 
reading  people  of  the  North  American 
continent.” 

The  authors  are  H.  A.  Batten,  Mar¬ 
cus  Goodrich,  and  Granville  Toogood  of 
the  .\yer  copy  department.  The  book 
is  published  by  Greenberg :  publisher, 
160  Fifth  avenue.  New  York  City. 

One  advertising  fallacy  which  is 
vigorously  refuted  is  the  one  that  copy, 
especially  in  newspapers,  must  be  short. 

“People  who  jump  to  the  conclusion 
that  newspapers  are  merely  hastily  read 
are  on  the  wrong  track,”  says  the  book. 
“Newspapers  are  read  greedily.  Read¬ 
ers  can  hardly  wait  to  lay  their  hands 
on  the  latest  news.  Would  a  short  stac¬ 
cato  ‘stick’  on  a  sensational  murder  or 
kidnaping  satisfy  readers?  Certainly 
not;  they  want  to  read  reams  upon  the 
subject.  Men  who  come  from  a  prize¬ 
fight  will  rush  to  buy  a  morning  edition 
of  a  newspaper  in  order  to  read  about 
what  they  have  already  seen.  It  is  al¬ 
most  precisely  the  same  with  the  adver¬ 
tisements  of  merchandise.  If  a  spec¬ 
tacular  bargain  sale  is  advertised  at  an 
appropriate  time,  the  advertisement  is 
read  avidly.  If  a  spectacular  price- 
reduction  in  low-priced  cars  is  an¬ 
nounced,  that  advertisement  is  read  with 
as  keen  interest  as  any  other  newspaper 
announcement.  When  ‘Prestone’  was 
first  announced  to  the  public  at  the  be¬ 
ginning  of  cold  weather  as  a  fool-proof 
anti-freeze,  the  fairly  long  copy  w'as 
read  and  acted  upon  by  a  surprising 
number  of  people.  When  a  man  and 
wife  have  reached  the  conclusion  that 
they  will  buy  an  electric  refrigerator, 
you  may  be  sure  they  read  e\’ery  adver¬ 
tisement  on  the  subject,  and  every  work 
of  every  advertisement.” — R.S.M. 

GOLDEN  ANNIVERSARIES 

The  Trenton  (N.  J.)  Times  marked 
its  golden  anniversary  Oct.  12.  Dr. 
John  J.  Cleary,  editorial  and  special 
writer  of  the  Trenton  Sunday  Titnes- 
Advertiser,  also  celebrated  his  comple¬ 
tion  of  50  years  with  the  daily  and  on 
that  day  received  a  bouquet  from  the 
chapel  of  the  Times.  Dr.  Cleary 
was  the  first  local  reporter  for  the 
Times. 


OPPOSING  NEW  POSTOFFICE 

The  Huntsr'ille  (.\la.)  Daily  Times 
is  opposing  erection  of  a  new  postoffice 
in  that  city  to  cost  between  $200,000 
and  $300 .(WO.  Henry  Johnson,  pub¬ 
lisher.  contends  this  is  a  glaring  example 
of  the  “pork  barrel”  in  politics  since  the 
city  does  not  need  a  new  postoffice. 


Morley  Mats 

FAST  AND  ECONOMICAL 


Quicker  Scorching 
Less  Packing 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 


N.  D.  BECKER  RETURNS 


latertyp*  Prasident  Visited  European 
Factorie*  and  Sales  Office* 

Neal  Dow  Becker,  president  of  Inter¬ 
type  Corporation,  has  returned  to  New 
York  from  his  annual  visit  to  the  Euro¬ 
pean  factories  and  sales  offices  of  the 
corporation. 

In  London  Mr.  Becker  was  met  by 
Vice-President  Walton  Turtle,  who  had 
just  completed  a  tour  of  Africa,  and 
by  Intertype  sales  representatives  from 
.\ustralia.  New  Zealand,  India  and 
Egypt. 

At  Bad  Pyrmont,  Germany,  Mr. 
Becker  attended  the  annual  meeting  ot 
the  German  Master  Printers'  Associa¬ 
tion,  at  which  more  than  7(W  of  the  most 
important  German  printers  were  present. 
.\t  the  convention  banquet  Mr.  Becker 
was  a  guest  of  honor. 

.\sked  about  the  prospects  in  Europe 
for  .\merican  printing  machinery,  Mr. 
Becker  replied: 

“International  trade  is  being  strangled 
by  protective  tariffs  and  by  the  current 
popular  economic  theory  that  it  is  fine 
to  sell  all  you  can  to  your  neighbor 
but  it  is  not  a  good  idea  to  buy  from 
him. 

“In  some  of  the  central  European 
countries  printers  who  have  plenty  of 
money  in  their  own  currency,  and  who 


want  to  buy  American  machinery,  can¬ 
not  buy  it  because  they  have  no  means 
of  acquiring  the  necessary  dollars.  Unti 
international  trade  can  proceed  mon 
freely,  .American  manufacturers  oj 
printing  machinery  will  have  to  suffe 
along  with  the  rest  of  the  world.” 


BUYS  RADIO  STATION 

Frederick  1.  Thompson,  publisher  oi 
the  Montgomery  (Ala.)  Journal  and 
former  publisher  of  the  Mobile  Regisu, 
has  acquired  a  controlling  interest  it 
WODX,  Mobile  broadcasting  station 
and,  it  is  said,  will  settle  out  of  court 
his  $4,()(W  breach  of  contract  suit  agaitu; 
the  station.  Before  selling  the  Registc 
Mr.  Thompson  contracted  with  tht 
Mobile  Broadcasting  Company  to  pro. 
vide  a  studio  and  pay  $2(W  a  month  pro¬ 
vided  a  1.000  watt  station  was  ts. 
tablished  and  designated  as  “WODX 
The  Mobile  Register  News-Item  studio' 
Thompson  claims  only  a  500  wan 
station  was  established  and  the  sta¬ 
tion  name  agreed  upon  was  not  imi- 
formly  used. 


FORBES  MANAGING  EDITOR 

Gerald  Forbes,  who  has  purchased  at 
interest  in  the  Holdenville  (Okla.1 
Daily  X/ncs,  has  been  appointed  man 
aging  editor.  Tom  R.  Philips  is 
publisher. 


OF  YOUR  Family 


The  telephone  is  something 
more  than  an  instrument  to 
carry  your  voice  across  the 
miles.  It  is  a  most  important 
member  of  your  family. 

Faithfully,  constantly,  cheer¬ 
fully  it  serves  you.  Keeps  you 
in  touch  with  friends.  Stands 
guardian  over  your  home.  Helps 
to  put  more  pleasure  and 
achievement  into  life  and  liv¬ 
ing.  And  does  it  all  so  capably. 

When  you  are  moving,  you 
keep  your  telephone  in  the  old 
home  until  the  last  van  has 
gone  and  you  place  the  key  in 
the  lock  for  the  final  turn.  You 
arrange  in  advance  to  have  a 
telephone  ready  at  the  new 


address  so  there  will  be  no  break 
in  your  contact  with  the  world. 

When  a  young  couple  starts 
housekeeping.  When  there  is  ill¬ 
ness  in  the  home.  When  some¬ 
body  goes  away.  When  distances 
are  great.  When  emergencies 
arise.  On  all  of  these  occasions 
the  telephone  earns  its  right  to 
family  membership. 

Day  or  night,  any  part  of  the  | 
telephone  company’s  army  o( 
skilled  workers,  intricate  equip 
ment,  and  millions  of  miles  oi 
wire  is  at  your  command.  It  is 
the  Bell  System’s  constant  en¬ 
deavor  to  make  the  telephone 
worth  more  and  more  to  every 
subscriber. 


ti 

ti 
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“Made  in  ]NEW  ENGLAND” 

Means  %ths  of  Uncle 
Sam’s  Shoe  Ontput 


MASSACHUSETTS  - 

-  Population  3,852.356 

CIrcu-  2,588 

18.08* 

latlon 

Ines 

lines 

tAttleboro  Sun . 

(E) 

6,194 

.04 

.04 

t'Boston  Eve.  Amerlcftii  .  . 

(E) 

261.498 

.58 

.50 

*Botton  Sunday  Advertiser 

(S) 

417.662 

.75 

.75 

*Bo»ton  Globe 

(M&E) 

295,239 

.50 

.58 

tBotton  Transcript  . 

(E) 

40.274 

.25 

.25 

**Boston  Pott . 

(M) 

358,154 

.68 

.60 

*  •Boston  Post  . . 

(S) 

384.642 

.55 

.55 

ttBrockton  Enterprise . 

(E) 

24,622 

.08 

.08 

•  •Fitchburd  Sentinel 

(E) 

11.327 

.06 

.845 

•Haverhill  Gazette 

(E) 

15.864 

.07 

.86 

ttlfolyoke  Transcript  &  Tele* 

gram  . . 

(E) 

16.409 

.08 

.065 

••Lawrence  Eagle-Tribune. 

(M8rE) 

25.908 

.10 

.09 

••Lynn  Item. 

(E) 

17,188 

.065 

.05 

•Lowell  Courier-Citizen  an<l 

Eve.  Leader 

(M&E) 

17.865 

.07 

.87 

•••New  Bedford  Standard 

Times  and  Mercury 

(M&E) 

47,619 

.14 

.14 

•  ••New  Bedford  Sunday 

Standard  Times 

(S) 

26.986 

.18 

.10 

•North  Adams  Transcript 

(E) 

10,466 

.05 

.04 

ttPIttifleld  Eaftic 

(E) 

19,316 

.86 

.06 

•Salem  News . 

(E) 

21,437 

.09 

.87 

•Taunton  Gazette 

(E) 

9,133 

.05 

.035 

•Worcester  Telegram  and 

Evening  Gazette 

(M8tE) 

183,555 

.28 

.25 

•Worcester  Sunday  Telegram  (S) 

53.377 

.21 

.18 

CONNECTICUT  — 

Population  1,388,631 

••Bridgeport  Post  Telegram 

(M&E) 

41,420 

.13) 

.131 

••Bridgeport  Post  . 

(S) 

21,723 

.88 

.88 

•Hartford  C^urant 

(M) 

38.485 

.18 

.18 

•Hartford  Courant . 

<S) 

62,325 

.15 

.15 

ttHartford  Times  . 

(E) 

58,858 

.15 

.15 

ttMIddletown  Press. . 

(E) 

8,349 

.855 

.035 

Naugatuck  News  . 

(E) 

5,528 

.035 

.035 

•New  Britain  Herald  . 

(E) 

14,350 

.08 

.87 

ttNew  Haven  Register . 

(E&S) 

60,151 

.16 

.15 

(E) 

14.034 

.06 

.05 

•Norwalk  Hour  . 

(E) 

7,761 

.845 

.045 

••Stamford  Advocate  . 

(E) 

11,706 

.065 

.055 

••Waterbury  Republican  & 

American 

(M&E) 

26,003 

.09 

.09 

••Waterbury  Republican  Bl 

American  . 

(E&S) 

31.039 

.09 

.09 

MAINE -- Population  768.014 

••Portland  Press-Herald  Ez- 

press.  Sunday  Telegram 

(M&E) 

61.582 

.28 

.16 

NEW  HAMPSHIRE 

^  Population  443 

.683 

••Concord  Monitor-Patriot. 

(E) 

6.783 

.05 

.03 

tKeene  Sentinel  . 

(E) 

4.256 

.0.16 

.025 

tManchester  Union-Leader  (M8cE) 

35,089 

.15 

.12 

RHODE  ISLAND- 

—  Population  684,397 

(E) 

28,958 

.09 

.09 

(E) 

87.877 

.20 

.27  (B) 

(M) 

43.318 

.12 

.27  (B) 

(S) 

89,534 

.20 

.28 

(E) 

29,487 

.10 

.10 

••Wetterly  Sun . 

(E&S) 

5.158 

.04 

.04 

tWoonsocket  Call . 

(E) 

16.072 

.06 

.06 

VERMONT  —  Population  352.428 

••Barre  TImea  . 

(E) 

6.696 

.04 

.03 

ttfirattleboro  Reformer.  . . 

(E) 

3,534 

.035 

.82 

••Burlington  Free  Press  .  .  . 

(M) 

16,680 

.065 

.065 

ttRutland  Herald 

(M) 

13.101 

.06 

.06 

ttSt.  Johfisbury  Caledonian 

Record  . 

(K) 

4.640 

.83 

1  ^Government  Statement,  April  1,  1932. 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 

•A.B.C.  Publishers*  Statement,  Apr.  1,  1932 

_  •••Net  paid  last  week  of  August.  New  Bedford  Times  and 

1  standard  Mercury  merged  effective  August  7th 

1  “A.B.C.  PublUhcra'  Statement  Oct.  I.  1932 

ttGovernment  Statement  Oct.  1, 

1932. 

New  England  naturally  has  taken  the  lead  in  the  recent  enor¬ 
mous  increase  in  shoe  production  noticeable  throughout  the 
country — an  increase  which  also  is  a  factor  in  proving  that 
“better  times”  really  have  come  to  stay. 

More  than  10,000,000  pairs  of  shoes  were  made  in  the  U.  S. 
in  August  over  July,  with  a  total  of  more  than  30,000,000 
pairs  manufactured — as  shown  by  a  late  release  of  the  Dept, 
of  Commerce. 

Of  the  above  total,  one  of  the  New  England  States  alone 
accounted  for  25.8  per  cent  while  three  states  of  the  New 
England  group  made  39.6  per  cent  of  the  national  produc¬ 
tion.  These  figures  indicate  the  many  thousand  workers 
needed  to  achieve  this  impressive  record. 

Other  major  New  England  activities  show  great  or  nearly 
as  great  activity.  The  largest  order  for  fleece  ever  sold  in  the 

wool  industry  is  in  process  of  assembling.  This  consists  of 
more  than  14>4  million  pounds  of  mohair,  needing  500  to 
600  freight  cars  to  transport  it.  The  General  Electric  Co. 
reports  a  50  per  cent  increased  production  for  one  of  its  im¬ 
portant  New  England  plants.  Retail  trading  compares 
better  with  last  year  than  it  has  during  past  two  months. 

In  short — here  is  a  market  of  more  than  3,000,000  workers, 
most  of  whom  are  employed.  Such  potential  buying  power 
is  practically  unlimited,  and  it  is  only  stating  an  oft-proven 
fact  to  say  this  vast  consumers’  market  largely  “buys  by”  the 
52  New  England  papers  listed  here. 
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Circulation  Chanses  of  St. 

(Based  on  net  paid  daily  averages  for  semi-annual  periods  ending  last  day  of  months 
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CONSUMER  DEMAND 

NEVV'SPAPERMEN  who  are  studying  the 
tides  of  business  with  anxious  eyes  should 
consider  the  advertising  linage  tables  pub¬ 
lished  in  this  issue  from  80  cities.  The  figures  have 
significance.  There  was  a  strong  retail  upturn  in 
September,  and  our  reports  indicate  that  this  is  con¬ 
tinuing  in  October,  to  date.  This  movement  repre¬ 
sents  something  more  than  activity  which  can  be 
classed  as  seasonal. 

Increased  newspaper  advertising  linage,  when 
sustained,  indicates  increased  consumer  demand.  It 
speaks  of  motion,  in  contrast  with  stagnation.  The 
people  are  buying,  because  they  need  things,  prices 
are  right,  goods  are  attractive.  Newspaper  ad¬ 
vertising  brings  them  to  the  counter.  The  fact 
that  the  movement  has  been  so  well  supported  and 
is  continuing  in  many  cities  across  the  map  is  one 
of  the  best  signs  we  have  seen  in  the  economic 
skies  in  a  long  time.  Add  to  the  fact  that  leading 
department  stores  are  discountenancing  mere  price 
appeal,  and  you  have  a  soundly  encouraging  pic¬ 
ture.  Of  course,  we  know  that  profit  margins  are 
not  right,  either  for  merchant  or  newspaper. 

Manifestly,  the  general  trade  revival,  when  it 
sets  in,  will  come  just  this  way.  It  will  start  at 
the  local  store,  on  a  quality  sale  basis,  in  orderly 
response  to  advertising. 


Madrid  dispatch  says  Spanish  Lcagxu:  for 
Defense  of  Press  Freedom  has  dissohvd  be 
cause  of  lack  of  attendance  at  meetings. 


ADVANCING  MAGIC  EYES 


After  scanning  the  development  of  photo¬ 
electric  cell  application  to  newspaper  processes, 
■•tlie  prediction  is  made  by  Orestes  H.  Caldwell 
that  the  “full  electronic  newspaper  may  be  an 
actuality  by  1942,”  with  every  mechanical  job  be¬ 
tween  the  original  writing  and  the  final  press-run 
performed  by  the  electron  tube.  From  the  scientist’s 
standpoint,  there  is  nothing  fantastic  in  the  predic¬ 
tion.  but  the  experience  of  industry  with  invention 
indicates  that  scientists’  predictions  are  often  fulfilled 
in  strange  and  unexpected  fashion. 

Mechanisms  even  now  available  for  newspaper 
use  might  within  two  years  displace  a  large  ma¬ 
jority  of  compositors,  if  only  efficient  operation  of 
machines  were  in  question.  Research  now  moving 
to  a  climax  may  bring  a  revolution  in  newspaper 
illustration  processes,  stripping  photo-engraving  of 
much  craft  mystery  and  pointing  to  a  great  reduc¬ 
tion  in  number  of  men  needed  to  produce  a  given 
result.  Other  advances  toward  automatic  produc¬ 
tion  are  in  various  stages  of  development,  whether 
by  the  photo-electric  cell  or  other  magic  gadget, 
and  if  all  of  them  attain  perfection  before  1942,  the 
newspaper  industry  and  the  nation  will  have  prob¬ 
lems  beside  which  their  operating  perplexities  will 
be  simple. 

If  trained  men  are  displaced  by  machines  in  the 
publishing  field,  they  are  not  likely  to  starve  en 
masse.  No  monopoly  of  intellect  or  initiative  is 
held  by  the  editorial  and  advertising  forces  and  for 
many  of  the  mechanical  employes  the  advent  of 
automatic  devices  will  mean  emancipation  to  exer¬ 
cise  latent  gifts.  Like  the  old  long  rifle,  which  killed 
a  white  man  as  readily  as  an  Indian,  the  electron 
tube  will  permit  no  monopoly  of  its  benefits.  The 
general  introduction  of  man-displacing  devices  will 
temporarily  handicap  and  injure  many  who  cannot 
make  a  quick  change  of  base,  but  it  is  also  certain 
to  provide  new  competition  for  the  established  in¬ 
dustry.  Some  of  it  may  be  formidable,  based  on  a 
feeling  of  social  injustice  combined  with  a  special 
skill  in  the  use  of  the  tools  of  protest.  And  any 
new  competition  will  tend  to  offset  the  economies  of 
mechanization,  unless  new  fields  of  advertising  ex¬ 
pansion  are  discovered. 

There  is  plenty  to  be  said  for  lifting  the  burden 
from  human  backs  to  machinery,  but  it  must  not  be 
forgotten  that  human  backs  completely  idle  cannot 
hold  a  place  in  our  society.  Realization  of  this 
among  newspaper  proprietors  in  part  explains  the 
comparatively  slow  progress  that  automatic  ma¬ 
chinery-  has  made  in  this  industry.  The  prog¬ 
ress  of  science  will  not  be  denied  here  any  more 
effectively  than  in  other  industries,  but  it  will  be 
tempered  with  a  regard  for  human  rights,  too  often 
absent  in  the  so-called  machine  age. 


Let  your  light  so  shine  before  men,  that 
they  may  see  your  good  works. — St.  Matthew, 
IV;  16. 


After  election,  let’s  go! 


S-DAY  WEEK  WITH  FULL  PAY 

Many  persons  in  the  newspaper  circle  have 
taken  lively  interest  in  the  fact  that  Netv 
York  Daily  Xezt's  has  been  able  in  a  de¬ 
pressed  year  to  adopt  a  five-day  week,  with  six-day 
pay.  The  extraordinary  success  of  the  newspaper, 
in  tabloid  form,  is  one  of  the  best  established  facts 
in  the  journalism  of  the  day.  It  has  ploughed  right 
through  the  “lean  years”  with  increasing  circulation, 
linage  and  influence.  This,  of  course,  underlies  the 
action  of  Capt.  Joseph  Patterson  in  establishing  the 
five-day  week  with  full  compensation. 

.\s  the  story  comes  to  us,  a  firm  of  efficiency  ex¬ 
perts  sometime  ago  brought  to  Captain  Patterson’s 
attention  a  well-reasoned  report  that  the  bulk  of 
the  work  by  the  staff  was  done  on  Tuesday,  Wednes¬ 
day,  Thursday  and  Friday,  of  each  week,  with 
enough  slack  on  Saturday,  Sunday  and  Monday  to 
warrant  a  five-day  week  plan,  with  a  highly  in¬ 
teresting  potential  publishing  economy.  Captain 
Patterson  personally  investigated  and  found  the 
facts  to  be  as  stated.  Indeed,  during  the  summer 
the  staff  had  managed  to  dove-tail  work  so  each 
received  a  vacation  period,  with  pay,  and  it  was  not 
necessary  to  employ  substitutes. 

Then,  to  the  surprise  of  the  efficiency  men.  Cap¬ 
tain  Patterson  asked  why,  if  such  saving  could  be 
made,  it  should  not  be  turned  to  the  advantage  of 
the  staff  members  who  had  contributed  faithfully  to 
the  success  of  the  newspaper.  At  least  he  was  will¬ 
ing  to  try  out  a  five-day  plan  and,  if  found  practical, 
adopt  it  permanently  and  for  the  benefit  of  his  col¬ 
leagues.  To  date  the  scheme  has  worked. 


I 


SYMPATHY  DODGERS 

Last  week  Samuel  Insull  was  arrested,  latei 
to  be  released,  in  Athens,  and  this  is  what  re- 
*  porters  heard  him  say :  “All  my  present  troubles 
are  due  to  the  newspapers.” 

Arriving  in  New  York,  also  last  week,  ex- Mayor 
James  J.  Walker  told  newspapermen  that  if  he  were 
to  run  again  for  the  office  from  which  he  precipitately 
resigned,  while  under  Seabury  fire,  he  would  be 
elected  by  a  huge  plurality,  though  every  newspaper 
would  oppose  him.  “Where  I  get  votes  the  people 
don’t  read  newspapers,”  he  said.  “They  haven’t  time.” 

Blaming  newspapers  is  a  familiar  dodge  among 
those  who  would  pose  before  the  public  in  the  role 
of  martyr.  It  is  a  convenient  cover  when  cliill  winds 
of  lost  popularity  are  blowing.  To  both  Insull  and 
Walker  newspapers  were  useful  and  quite  all  right 
when  they  were  at  their  height  of  their  power,  and 
playing  their  press  agent  ballyhoo  games  on  the 
great  American  public.  Both  climbed  the  publicity 
ladder  to  affluence,  without  much  intrinsic  value  to 
recommend  them.  Both  abused  their  power  and 
flouted  honors  and  trust  that  had  been  generously 
showered  upon  them.  In  their  hour  of  defeat  they 
turn  and  snarl  at  the  instrument  which  was  capable 
of  “making”  them,  and  also  unmaking  them. 

It  should  not  be  supposed  that  a  considerable 
number  of  .American  citizens  do  not  “fall”  for  the 
Insull  and  Walker  sympathy  dodges.  This  expedient 
is  more  often  successful  than  one  would  believe. 
If  given  a  nomination  it  is  possible  that  James  J. 
Walker,  backed  by  a  copper-bound  political  or¬ 
ganization,  might  ride  back  into  office,  with  every 
newspaper  against  him.  Such  things  have  happened, 
but  they  do  not  discredit  honest  newspapers.  It 
is  possible  that  if  the  insolent  Insull  corporate  crimes 
were  not  known  to  the  people,  through  the  press, 
he  might  peacefully  retire  on  the  Riviera. 

Newspapermen  are  dealing  with  a  strange  social 
psychology  in  the  modern  day. 


O’MALLEY  OF  THE  SUN 

O’MALLEY  of  the  Stm  is  dead.  A  bright  and 
shining  star  fades  from  the  firmament.  Ht 
knew  human  nature  as  a  clock-maker  kno«i 
the  cogs  and  springs  of  his  time-piece.  His  eye 
was  trained  to  survey  a  scene,  his  hand  to  describe 
it  with  rare  fidelity  and  literary  charm.  He  knew 
his  city — New  York — and  its  strange  admixture  of 
polyglot  races,  its  habits  and  customs,  its  fluctuat¬ 
ing  glory  and  shame.  Many  men  have  written  about 
New  York,  in  brilliant  language,  but  none  with  finer 
sensibility  and  more  true  appraisement  than  Frank 
Ward  O’Malley  in  the  old  morning  Sun  of  the 
glamorous  first  years  of  the  present  century. 

The  intelligent  section  of  New  York  knew  and  1 
loved  O’Malley’s  stuff.  He  did  not  need  to  sign 
his  name  to  his  stories,  style  clearly  identifying  his 
classic  portrayals  of  the  passing  show.  We  laughed 
with  him,  wept  with  him,  and  called  him  truly 
great.  For  his  plot  it  was  not  necessary  to  provide 
a  glittering  name  from  the  Social  Register,  a 
“pretty  girl,”  an  outraged  wife,  with  a  maltese  cross 
to  mark  the  spot  where  the  body  fell.  O’Malley 
could  go  down  into  the  teeming  East  Side,  or  in  a 
shady  nook  of  Central  Park,  or  to  Dolan’s  beanery 
on  Park  Row,  and  come  back  with  a  story  that 
would  command  the  charmed  attention  of  intelligent 
New  York  the  next  morning.  Almost  every  text¬ 
book  on  journalism  carries  an  O’Malley  story  as  a 
model  of  excellent  reporting,  but  these  accounts  do 
not  concern  the  great,  or  even  the  near-great,  but 
poignantly  deal  with  the  fortunes  and  mis-fortunes 
of  plain  folks — the  famous  interview  with  the 
mother  of  a  cop  killed  by  a  Chinaman,  the  trade 
battle  of  a  couple  of  East  Side  curb-stone  clothing 
merchants,  the  marriage  of  the  Tammany  leader's 
daughter,  the  story  of  a  Passover  parade. 

The  humor  of  O’Malley,  which  was  in  fact  the 
humor  of  the  metropolis,  has  in  the  latter  day  been 
well  nigh  lost  in  newspaper  practice.  When  young 
writers  essay  to  cultivate  the  technique  they  are 
discouraged  and  warned  to  put  “the  news”  in  the 
first  paragraph  and  steer  clear  of  the  “old  stuff." 
Just  why  this  should  be,  nobody  knows,  except  that 
the  O’Malley  type  of  writing  seems  not  to  fit  the 
tempo  of  a  more  delirious  day  in  history.  The  stuff 
brought  tears  and  smiles  to  millions  15  or  20  years 
ago,  and  in  simple  emotional  matters  the  homo 
sapiens  to  us  seems  to  react  in  1932  about  as  in  1900. 

It  is  a  pathetic  fact  that  Mr.  O’Malley’s  sensitive¬ 
ness,  and  true  love  of  his  native  land  and  city, 
forced  him  a  few  years  ago  to  expatriate  himself 
and  family.  His  disgust  at  the  new  society,  or 
national  idealology,  which  sprang  into  being  with 
the  industrial  revolution,  knew  no  bounds  and  bit¬ 
terly  he  condemned  adoration  of  the  merely  rich, 
brutality  in  business,  sneering  attitude  toward 
humble  beauty  and  common  pride,  and  so  greatly  did 
jazz  and  the  get-rich-quick  motive  grate  upon  his 
nature  that  he  left  the  country  for  the  Riviera, 
“where  there  isn’t  anything  but  scenery.” 

“O’Malley  of  the  Sun”  is  but  a  shadowdy  name 
to  the  rising  generation,  but  we  fondly  imagine  that 
his  humor  and  pathos  will  return  to  the  printed  page 
as  valid  news,  reflecting  the  true  spirit  of  great 
cities,  in  days  to  come. 


EDITOR  CASHED  IN 

SOME  tell  us  that  radio  broadcasting  doesn’t 
interfere  with  newspaper  reporting,  but  we  have 
never  believed  this  to  be  a  fact.  It  is  not  con¬ 
ceivable  that  the  report  of  a  political  speech,  for 
instance,  published  hours  after  the  words  have  been 
poured  into  a  microphone,  can  be  regarded  by  the 
general  listening  public  as  anything  less  than  a 
twice-told  tale. 

These  comments  are  apropos  of  an  action  taken 
this  week  by  Philadelphia  Record.  It  appears  that 
“something  happened”  to  prevent  the  radio  in  Phila¬ 
delphia  from  reporting  the  speech  of  U.  S.  Senator 
Norris.  Stories  differ  as  to  the  reason  the  scheduled 
hook-up  failed.  At  any  rate,  the  speech  did  not  go 
over  the  air,  and  the  editor  of  the  Record  cashed 
in.  He  put  an  8-column  streamer  on  page  one  read¬ 
ing:  “The  Radio  Failed!  Full  text  of  Senator 
Norris’  Speech  in  This  Newspaper.”  This  is  strange 
newspaper  practice.  It  reflects  a  condition  which 
we  earnestly  believe  is  against  public  policy.  I* 
the  only  dependable  medium  that  operates  for  an 
informed  electorate  to  be  discouraged  and  hampered? 
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PURELY  PERSONAL 


VICTOR  H.  HANSON,  publisher, 
Birtningham  News  and  Age- 
Herald,  is  chairman  of  a  committee 
which  will  receive  Josephus  Daniels, 
editor,  Raleigh  (N.  C.)  Observer,  and 
former  Secretary  of  the  Navy,  when  he 
goes  to  Birmingham  as  chief  speaker  on 
Armistice  Day  at  the  unveiling  of  a 
monument  to  Osmund  Kelly  Ingram, 
the  first  sailor  in  the  U.  S.  Navy  killed 
in  the  World  War. 

Cyrus  H.  K.  Curtis,  publisher,  Phila¬ 
delphia  Public  Ledger  and  Evening 
Ledger,  has  been  appointed  chairman 
of  the  annual  campaign  of  the  Philadel¬ 
phia  United  Charities.  This  year 
$6,000,000  is  sought  for  relief  work. 

F.  A.  Miller,  president  and  editor. 
South  Bend  (Ind.)  Tribune,  has  been 
appointed  to  the  executive  committee  of 
the  Hoover-Curtis  club  in  Indiana. 

Sanford  Martin,  editor,  IVinston- 
Salem  (N.  C.)  Journal  and  Sentinel, 
addressed  students  of  the  Rural  Hall 
school  at  an  educational  meeting  ar¬ 
ranged  by  the  Parent-Teachers  Asso¬ 
ciation.  Oct.  17. 

Walter  Walker,  publisher.  Grand 
Junction  (Colo.)  Daily  Sentinel  and 
newly  appointed  United  States  senator, 
has  ^en  designated  by  the  Democratic 
state  executive  committee  as  the  candi¬ 
date  in  the  November  election  for  the 
unexpired  term  which  he  is  now  filling 
by  appointment. 

Carl  Magee,  editor,  Oklahoma  City 
Scii's,  will  speak  on  “The  Newspaper 
and  Reform,’’  Nov.  11  at  the  annual 
meeting  of  the  University  Press  Club 
of  Michigan  at  Ann  Arbor. 

C.  K.  Robinson,  editor,  Asheville 
(N.  C.)  Times,  was  the  chief  speaker 
of  the  exercises  attending  the  unveiling 
of  a  monument  at  Mars  Hill  (N.  C.) 
College  recently. 

Walter  Wood,  editor,  U'aterbury 
(Conn.)  American,  has  returned  to 
work  after  two  weeks’  vacation. 

Robert  Lathan,  editor,  Asheville 
(N.  C.)  Citisen,  and  president  of  the 
Asheville  Community  Chest,  spoke  be¬ 
fore  the  Kiwanis  Club,  Oct.  IS. 

Charles  E.  Dunscomb,  publisher, 
Berkeley  (Cal.)  Gacette,  recently  visited 
his  brother,  George  E.  Dunscomb.  pub¬ 
lisher  of  the  ll'indsor  (Ill.)  Gazette. 
While  in  the  middle  west  he  purchased 
press  equipment  for  his  paper. 

Frederick  W.  Enwright,  publisher, 
Lynn  (Mass.)  Telegram,  and  his 
daughter  Eleanor,  were  injured  in  an 
automobile  accident  Oct.  10,  at  Danvers, 
Mass.  Both  were  cut  and  bruised. 

Hugh  Barnhart,  publisher,  Rochester 
(Ind.)  Neti’s  Sentinel,  has  been  ap¬ 
pointed  to  fill  a  vacancy  on  the  state 
highway  commission. 

Joseph  J.  Cannon,  editor.  Salt  Lake 
City  Deseret  News,  has  returned  to 
work  after  undergoing  a  minor  oper¬ 
ation. 

Richard  Elam,  publisher,  IPczcoka 
(Okla.)  Timcs-Democrat,  has  been 
elected  county  chairman  of  the  Roose- 
velt-Garner  clubs  of  Seminole  county. 

State  Senator  DuVal  L.  Purkins, 
publisher,  Warren  (Ark.)  Eagle-Demo¬ 
crat,  will  become  private  secretary  to 
Judge  J.  M.  Futrell,  Democratic  nominee 
for  governor,  when  he  assumes  office  in 
January. 

Merritt  M.  Landon,  editor  and  pub¬ 
lisher,  Bath  (N.  Y.)  Steuben  Advo¬ 
cate,  is  Democratic  candidate  for  the 
New  York  state  senate  from  his  district. 

T.  H.  Townsend,  editor,  Waterville 
(N.  Y.)  Times,  recently  addressed  the 
Sherburne,  (N.  Y.)  Exchange  Club. 

S.  S.  Busserd,  editor,  Berkeley 
Springs  (W.  Va.)  Morgan  Messenger, 
has  returned  after  a  vacation  in 
southern  Oregon  and  other  Pacific 
Coast  points. 

Dr.  Harrison  E.  Howe,  editor  of 
Industrial  Engineering  Chemistry,  and 
Mrs.  Howe  have  announced  the  mar¬ 
riage  of  their  daughter,  Mary,  on  Oct. 
8,  to  Oscar  Provost,  an  attorney  of 


Choteau,  Mont.,  and  for  three  years 
reporter  on  San  Francisco  papers. 

Harry  Barrett,  editor,  Canton  (Mo.) 
Press-News,  observed  the  sixtieth  an¬ 
niversary  of  his  newspaper  work  in 
that  city  the  week  of  Oct.  9. 

IN  THE  BUSINESS  OFFICE 

AJ.  TORMEY,  advertising  man- 
.  ager  of  the  San  Francisco  Neu's 
has  announced  two  additions  to  the  ad¬ 
vertising  staff.  Phil  Sheridan,  for  four 
and  a  half  years  with  the  McManus  Ad¬ 
vertising  Agency  and  formerly  with 
Campbell-Ewald,  is  handling  automotive 
copy.  H.  W.  Bailey  formerly  of  the 
El  Paso  Herald-Post  has  been  placed  in 
charge  of  the  promotion  department. 

Col.  Edward  J.  Stackpole,  Jr.,  vice- 
president  and  treasurer,  Harrisburg 
(Pa.)  Telegraph,  has  been  appointed 
chairman  for  central  Pennsylvania  in 
the  Pennsylvania  Service  League, 
formed  in  the  interests  of  President 
Hoover. 

D.  Hiden  Ramsey,  general  manager, 
Ashei’ille  (N  .C.)  Citizen,  has  been  ap¬ 
pointed  to  the  newly  created  executive 
committee  of  the  Asheville  Chamber  of 
Commerce. 

Charles  ^^iller,  assistant  general  man¬ 
ager  of  advertising,  Louisznlle  (Ky.) 
Herald-Post  addressed  the  Louisville 
.Advertising  Club  at  their  last  luncheon 
meeting. 

Frank  G.  Morrison,  business  manager, 
Pittsburgh  Press,  was  a  visitor  at  the 
office  of  the  Peoria  (Ill.)  Journal- 
Transcript  last  week.  He  was  with  the 
advertising  department  of  the  Journal- 
Transcript  prior  to  joining  the  Scripps- 
Howard  newspapers  several  years  ago. 
He  returned  to  attend  the  funeral  of 
Mrs.  Morrison’s  mother,  Mrs.  Murietta 
Karr. 

Frederick  Hilsinger,  for  a  number  of 
years  a  display  solicitor  on  the  Bridge¬ 
port  (Conn.)  Times-Star,  has  been 
named  manager  of  the  credit  depart¬ 
ment. 

Mary  M.  Murphy,  for  the  past  two 
years  advertising  and  merchandising 
counsel  for  Hearst  Newspapers  with 
their  general  offices.  New  York,  has  re¬ 
signed  to  become  publicity  director  of 
the  Ernst  Kern  Company,  Detroit. 

Sydney  Lowenberg,  formerly  of  P.A., 
Inc.,  (Personal  Appearance),  is  now  a 
member  of  the  Chicago  Daily  Times 
promotion  department.  Mr.  Loewen- 
berg  was  previously  advertising  manager 
of  J.  Black  &  Sons  of  Birmingham,  .Ala. 

Joseph  Ruszkiewicz,  general  manager, 
Buffalo  Ei'erybody’s  Daily,  Polish 
paper,  has  been  named  a  Republican 
Presidential  elector. 

Miss  Hope  Gilbert,  advertising  de¬ 
partment,  Nezeport  County  Sentinel, 
Tiverton,  R.  L,  has  resigned. 

Richard  W.  Janney,  for  a  number  of 


Alfred  Oeste 


The  excellent  professional  service 
that  the  American  schools  of  jour¬ 
nalism  give  to  the  press  is  not  equalled 
anywhere  else  in 
the  world  accord¬ 
ing  to  Alfred 
Oeste,  managing 
editor  of  the 
S  V  e  n  s  k  a  Dag- 
bladet,  leading 
newspaper  i  n 
Stockholm,  Swe¬ 
den,  now  on  a 
short  stay  in 
New  York.  This 
is  Mr.  Oeste’s 
second  visit  to 
the  States.  Four 
years  ago  he 
worked  in  several 
departments  of  the  Nezv  York  Titnes 
and  the  Baltimore  Sun  as  a  special 
delegate  of  his  Swedish  newspaper  to 
study  newspaper  methods  here. 

This  time  when  he  returns  to  Sweden 
Oct.  25  on  the  S.S.  Drottningholm  after 
a  study  of  two  months  as  a  "student”  in 
the  Columbia  University  and  the  New 
York  University  Schools  of  Journalism, 
Mr.  Oeste  will  have  valuable  material 
for  a  paper  on  .American  schools  of 
journalism  for  the  Swedish  .American 
Foundation  in  Stockholm. 

“I  find,”  Mr.  Oeste  said,  “that  Amer¬ 
ica  is  the  only  country  where  journalism 
is  served  by  organized  professional 
schools.  Efforts  have  lately  been  made 
to  establish  similar  schools  in  Ger¬ 
many  and  public  lectures  on  the  pro¬ 
fession  are  given  from  time  to  time  in 
Stockholm.  But  no  real  attempt  is 
made  in  Europe  to  fit  young  men  and 
women  for  actual  journalistic  careers.” 

Speaking  of  U.  S.  newspapers  he 
said  it  is  remarkable  how  impartially 
yet  thoroughly  news  is  handled  here. 
Referring  to  his  own  paper  he  said: 

“The  Svenska  Dagbladet  is  unlike 
American  newspapers  in  that  the  first 
and  second  pages  are  wholly  reserved 
for  advertisings,  the  third  page  being 
used  for  ‘front-page’  news.  (Continued 
stories  from  the  third  page  are  always 
carried  to  the  last  page.  We  have, 
of  course,  often  discussed  a  change  in 
this  make-up  policy.  However,  because 
our  newspaper  is  the  conservative 
newspai)er  in  Sweden,  a  change  in 
make-up  policy  in  the  near  future  is 
verv  unlikelv.” 


years  a  member  of  the  advertising  staff 
of  the  Pittsburgh  Sun-Telegraph,  has 
become  a  member  of  the  local  display 
■Staff,  Washington  Herald. 

Harry  Ahronson,  formerly  of  the 
classified  staff,  Bridgeport  (Conn.) 
Times-Star.  has  entered  the  real  estate 
business  in  Washington,  D.  C. 

(Continued  on  next  page) 


Oliver’s  Adventures 

The  adventure  strip  that  sticks! 

Oliver’s  Adventures,  by  Gus  Mager,  is  now  past  seven  years 
old,  and  still  going  strong  in  the  papers  that  ordered  it  when 
it  started. 

Oliver,  the  adventurous  boy,  is  now  in  the  North  Woods.  The 
continuity  is  getting  better  all  the  time. 


HOROSKETCH,  the  new  two-column  horoscope  feature,  is 
bringing  in  some  nice  orders. 

Write  for  specimens! 

The  McNaught  Syndicate^  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLES  V.  McADAM 

Chairman  N£\^  YORK  N  Y  President 


They’re  All 
Telling  Her 
IA^hatto  Do 


What  Woild  | 
You  Do  With 
$1,000,000? 

The  ELLA  CINDERS  : 
$1,000,000  Prize  Contest  is 
sweeping  the  country  ... 
Since  the  famed  heroine  of  the  i 
comic  strip  and  page  by  Bill 
Conselman  and  Charlie  Plumb  in¬ 
herited  $1,000,000  and  found  to 
her  surprise  that  she  didn’t  know  ! 
what  to  do  with  it,  newspaper  { 
readers  are  being  asked  what 
THEY  would  do  with  the  million  i 
if  they  had  it  .  .  .  and  from  coast  | 
to  coast  they  are  writing  in  their  I 
answers  .  .  .  THE  ST.  LOUIS 
POST-DISPATCH  is  giving  one  I 
of  the  biggest  plays  to  this  pro¬ 
motion  ...  a  big  display  story 
every  day  and  special  layouts  and 
$500  in  prizes.  .  .  .  THE  PRIZE 
CONTESTS  are  ending  October 
31.  .  .  .  Readers  will  know  by 
November  11  what  Ella  Cinders  j 
has  done  with  her  $1,000,000. 

ON  NOVEMBER  21, 
readers  will  be  off  into 
another  great  sequence  in  the  ! 
Ella  Cinders  story  .  .  .  pos¬ 
sibly  the  funniest  yet  ...  a 
sequence  that  demonstrates  | 
why  Ella  Cinders  keeps  com-  I 
manding  comics  daily  and  | 
Sunday  .  .  .  and  makes  Novem¬ 
ber  21  a  perfect  time  to  start. 

For  Terms  and  Samples, 
Please  Wire 

UNITED  FEATURES 

MONTE  BODRJAILY.  il 

General  Uanaoer  I 

220  East  42nd  Street.  New  York 
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Edward  VV’.  Neill,  for  the  past  five 
years  with  the  Orange  (X.  J.)  Xortli 
Jersey  Courier,  most  recently  as  dis¬ 
trict  man  in  the  circulation  department, 
has  resigned. 

William  B.  Marsh,  advertising  man¬ 
ager,  H'est  Orange  (.X.  J.)  Weekly 
Rezdezo,  recently  made  an  airplane  trip 
to  Washington,  D.  C.,  accompanied  by 
Mrs.  Marsh,  marking  their  tenth  wed¬ 
ding  anniversary.  They  visited  Presi¬ 
dent  and  Mrs.  Hoover  while  in  the 
capitol. 

Earl  Osterhoudt,  formerly  of  the 
Seze  Haz'en  (Conn.)  Times,  now  de¬ 
funct,  has  joined  the  Bridgeport  (Conn.) 
Times-Star  display  staflf,  succeeding 
John  Dragon,  resigned. 

(jordon  Rutledge,  for  the  past  12 
years  manager  of  the  Financial  Post. 
Toronto,  has  been  appointed  manager  of 
the  Toronto  branch  of  the  Ontario 
Equitable  Life. 

Leo  Chartok,  formerly  of  the  A'ttc' 
Vork  Ez'ening  Journal,  has  joined  the 
Bridgeport  (Conn.)  Post -Tel  eg  ram  dis¬ 
play  staff. 

Mrs.  Etta  G.  Gallagher,  business  man¬ 
ager  of  the  Laconia  (X.  H.)  Ezvning 
Citizen  has  returned  from  Xiagara 
Falls.  X.  Y.,  where  she  attended  the 
northeast  regional  conference  of  the 
federation  of  Business  and  Professional 
Women’s  clubs.  She  is  president  of  the 
Laconia  club. 

Herbert  T.  Hare,  for  the  past  five 
years  a  member  of  the  Philadelphia 
Record  advertising  department,  has 


joined  the  sales  staff  of  the  Stewart- 
Jordan  Advertising  Company,  Phila¬ 
delphia. 

William  Allen  Jr.,  19-year-old  son  of 
W.  H.  M.  Allen,  of  the  Camden  (X.  J.) 
Courier-Post  advertising  department, 
has  just  returned  form  a  “hitch-hike” 
trip  to  California  which  cost  him  and  a 
friend  $11.98  each. 

Samuel  Dunn  has  rejoined  the  adver¬ 
tising  staff  of  Montreal  Herald  after 
an  absence  of  ten  years. 

Mason  King,  formerly  with  the  Ama¬ 
rillo  (Tex.)  chamber  of  commerce,  has 
joined  the  Amarillo  Globe-News  staff  as 
field  man. 

John  C.  Xicodemus,  formerly  with 
Filene’s  of  Boston  as  advertising  man¬ 
ager  of  the  Continental  Clothing  stores, 
has  joined  the  Boston  Sunday  Advertiser 
advertising  staff. 

George  Murphy  has  joined  the  Mani¬ 
towoc  (Wis.)  Herald-Times  advertising 
staff. 

Col.  S.  B.  1.  Duncan,  of  the  adver¬ 
tising  staff,  Wilmington  (Del.  Ez’cry 
Ez'ening,  is  the  Democratic  nominee  for 
sheriff  of  New  Castle  County,  Del. 

W.  C.  Blanchard,  home  circulation 
manager,  Curtis-Martin  Xewspapers, 
Philadelphia,  has  returned  from  a  vaca¬ 
tion  in  Europe. 

J.  R.  McCullough,  of  the  transporta¬ 
tion  and  resort  advertising  staff,  Chi¬ 
cago  Tribune,  has  been  on  a  trip  to  the 
southwest.  He  visited  resort  towns  in 
Texas  and  other  states. 

T.  Bruce  Craig,  former  advertising 
wtanager,  Brownzi'ood  (Tex.)  Xezes  and 
Record  and  formerly  with  the  Broztti- 
zoood  Bulletin,  has  joined  the  Lubbock 
(Tex.)  Avalanche-Journal  advertising 
staff. 
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IN  THE  EDITORIAL  ROOMS 

ARCHIF2  McCRE.A,  managing  editor, 
Muskegon  (Mich.)  Chronicle,  was 
elected  first  vice-president  of  the  ^^ichi- 
gan  Tourist  &  Resort  .Association  in 
Grand  Rapids.  Oct.  14.  Carl  Saunders, 
Grand  Rapids  Herald  editorial  writer, 
and  John  Bergelin,  Big  Rapids  news¬ 
paperman,  were  apiiointed  to  the  execu¬ 
tive  committee. 

Edward  E.  Croll.  assistant  editor. 
Philadelphia  Public  Ledger,  addressed 
the  convention  of  the  Lutheran  church 
of  the  United  States  in  Philadelphia 
last  week. 

Gail  Craik,  city  editor.  Regina  (Sask.) 
Leader-Post .  has  returned  from  his 
vacation. 

Vincent  Townsend,  city  editor.  Birm¬ 
ingham  (Ala.)  .Wtcj  has  been  appointed 
professor  of  journalism  at  Birmingham- 
Southern  College,  Birmingham,  for  the 
current  session. 

Glenn  K.  Stimson.  editorial  writer. 
Lansing  (Mich.)  State  Journal,  recently 
took  a  week's  vacation.  Frank  H.  Sal¬ 
lows.  city  hall  reporter,  wrote  editorials 
in  his  absence. 

James  Ulrich,  assistant  city  editor, 
Berkeley  (Cal.)  Gazette,  recently  under¬ 
went  an  appendicitis  operation. 

Paul  Herman.  Parkville,  Mo.,  has 
been  named  assistant  editor.  Garnett 
(Kan.)  Rez’iew.  He  was  graduated 
from  Park  College  this  year  when  he 
was  correspondent  for  the  Kansas  City 
Star. 

George  N.  Haven,  formerly  with  the 
Glendale  (Cal.)  Xczes-Press  as  assis¬ 
tant  managing  editor  and  previously  city 
editor  of  the  Berkeley  (Cal.)  Gazette, 
recently  underwent  an  operation  at 
Berkeley. 

Ken  Liddell,  sports  editor,  Regina 
(Sask.)  Leader-Post,  evening  editions, 
has  returned  from  his  vacation. 

C.  H.  Fairinan.  sports  editor,  Regina 
(Sask.)  Daily  Star,  and  Mrs.  Fairman 
are  the  parents  of  a  daughter  born 
recently. 

(ieorge  A.  .Ahearne,  sports  editor, 
Lynn  (Mass.)  Item,  is  spending  a  vaca¬ 
tion  in  Xew  York. 

Rhyndon  Mays,  Jr.,  sports  editor, 
Thomasz’ille  (Ga.)  Times-Enterprise,  is 
recovering  after  a  dangerous  illness. 
Four  weeks  ago  he  was  operated  on 
for  appendicitis  and  complications  set 


in  which  for  several  days  threatened  to 
prove  fatal. 

John  \V.  Kelly,  Jr.,  sports  editor, 
i'tica  (X.  Y.)  Daily  Press,  and  Mrs. 
Kellv  are  parents  of  a  daughter,  born 
Oct.' 11. 

Henry  P.  Edwards,  veteran  sports 
writer  and  service  secretary  of  the 
American  League,  is  recovering  from 
an  appendicitis  operation  at  St.  Francis 
Hospital,  Evanston,  Ill. 

George  Kolbe,  telegraph  editor.  Buf¬ 
falo  Times,  is  spending  his  vacation  in 
Canada. 

Patrick  J.  O’Brien  is  acting  as  assis¬ 
tant  drama  reviewer  on  the  Philadelphia 
Record. 

Frank  L.  Fitz  Patrick,  formerly  avia¬ 
tion  editor,  Camden  (X.  J.)  Courier- 
Post  newspapers,  is  now  representing 
Philadelphia  newspapers  in  Burlington 
county,  Xew  Jersey. 

John  S.  Piper,  financial  editor,  San 
I 'ran  cisco  Xczes,  recently  installed  a 
financial  department  for  the  San  Diego 
Sun. 

Joel  L.  Priest.  Jr.,  financial  editor. 
Salt  Lake  Tribune,  has  returned  from 
California  where  he  and  his  bride  have 
been  honeymooning  following  their  mar- 

age  three  weeks  ago  in  Gilroy,  Cal. 

John  Moffitt,  drama  critic,  Kansas 
City  Star,  has  sold  a  motion  picture 
story,  “Hawk's  Mate,”  to  Warner  Bros. 

W.  Rockwell  Clark,  Bridgeport 
(Conn.)  Times-Star  radio  editor  won 
a  long-waged  campaign  for  improved 
radio  programs  for  Bridgeport  last 
week  when  WICC,  local  station,  be¬ 
came  affiliated  with  the  Columbia  net¬ 
work. 

Miss  Leola  Allard,  Chicago  Daily 
Xezos  women’s  editor,  and  Airs.  Paul 
Leach,  wife  of  the  Daily  Xews  political 
writer,  spent  a  week  recently  in  Xew 
A’ork. 

John  Mason  Brown,  drama  critic, 
-Vrti'  York  Evening  Post,  spoke  before 
the  Philadelphia  Forum  last  week. 

John  Clair  Minot,  literary  editor, 
Boston  Herald,  will  give  a  series  of 
lectures  at  the  Mansfield,  Mass.,  high 
scIkkiI  this  winter. 

Howard  L.  White,  society  editor, 
-Vra’  York  Herald  Tribune,  addressed 
the  luncheon  of  the  Adirondack  Resorts 
.Association  at  its  recent  fall  meeting 
at  Saranac  Inn,  X.  Y. 

Miss  Edna  Bartlett  Clarke,  associate 
society  editor,  Waterbury  (Conn.) 
American  and  Republican,  has  returned 
to  work  after  a  week’s  illness. 

William  McCrea,  reporter.  Salt  Lake 
Telegram,  and  his  bride  have  returned 
from  a  honeymoon  in  the  Xorthwest 
and  on  the  Pacific  Coast. 

Gladys  Bowen,  former  society  editor, 
Portland  Morning  Oregonian,  has  re¬ 
joined  the  paper  in  a  similar  capacity- 
after  an  absence  of  several  months. 

Miss  Patty  Boyd,  for  43  years  society- 
editor,  Kno.rz'ille  Journal,  was  honored 
recently  at  a  luncheon  given  by  the  Ten¬ 
nessee  Women  Authors’  and  Press 
Club  in  convention  at  Johnson  City, 
Tenn. 

Mrs.  Joe  T.  Smith  is  writing  a  col¬ 
umn  of  fashion  gossip  for  the  Knox¬ 
ville  Journal. 

Mrs.  Ruth  McMullen,  parent-teacher 
editor,  Kno.vz'Ule  Journal,  has  resumed 
her  duties  after  a  summer’s  leave  of 
absence. 

J.  A.  Larose  Hull.  Que.,  reporter  for 
the  Ottazva  (Ont.)  Citizen,  has  returned 
from  vacation.  During  his  absence 
F.  L.  Dubervill  covered  the  Hull  beat. 

Mary-  Dougherty  of  the  Nezv  York 
Ez'cning  Journal  has  been  visiting  her 
sisters  in  Chicago. 

Thomas  Temple  Hoyne,  formerly  a 
member  of  the  Chicago  Herald  and  Ex¬ 
aminer  financial  department,  is  writing 
publicity-  for  the  Democratic  party  at 
the  Chicago  headquarters. 

-Art  Deck,  rewrite  man,  .'^alt  Lake 
Telegram,  has  returned  from  a  vacation 
in  Mexico. 

.A.  E.  Johansen,  of  the  Battle  Creek 
(Mich.)  Moon-Journal  editorial  staff. 


and  Mrs.  Johansen  are  parents  of  a  ' 
daughter,  Sally  Lou,  bom  Oct.  10. 

Captain  R.  H.  Dunlap,  formerly  ex¬ 
ecutive  of  the  Philadelphia  Record, 
Seattle  Post-Intelligencer,  Miami  Daily  I 
News  and  other  newspapers,  is  now 
the  director  of  the  Publicity  and  Adver- 
tising  Bureau,  Franklin  County  Demo¬ 
cratic  Executive  Committee,  with  head¬ 
quarters  in  Columbus,  O. 

Charles  R.  Bacon,  for  more  than  40 
years  Xew  Jersey  editor,  Philadelphia 
Record,  and  now  New  Jersey  State 
Librarian,  has  been  named  publicity- 
director,  New  Jersey  State  Republican 
committee. 

Henry  C.  Beck,  state  editor,  Camden 
(N.  J.)  Ez'ening  Courier,  is  making  a 
vacation  motor  tour  of  Vermont.  John  j 
Brigham,  rewrite  man,  is  filling  in  on 
the  state  desk.  .  , 

Charles  Johnson,  sports  editor  of  the  ! 
Minneapolis  Star  covered  the  junior 
world  series  at  Newark,  N.  J.,  between 
the  Newark  Bears  and  the  Minneapolis 
-Millers. 

Robert  Reed,  news  editor,  Kansas 
City  Star,  and  Miss  A’ina  Lindsay-  of 
the  Kansas  City  Journal-Post  staff,  are 
on  the  publicity  committee  for  the  annual 
charities  campaign. 

Mrs.  Genevieve  Forbes  Herrick,  of 
the  Washington  bureau,  Chicago  Trib¬ 
une,  will  address  the  Texas  chapter  of 
Theta  Sigma  Phi,  at  the  University-  of 
Texas,  Oct.  29. 

Morris  Litman,  assistant  city-  editor. 
Philadelphia  Evening  Ledger,  and  Mrs. 
Litman  are  the  parents  of  a  daughter, 
their  second  child,  born  recently. 

Frank  Kearns,  formerly  assistant 
sports  editor,  Brooklyn  Times,  and  re¬ 
cently  with  the  Philadelphia  Record 
sports  staff,  has  joined  the  Syracuse 
Herald  as  copy-  reader  and  sports  colum¬ 
nist. 

Jerome  Beatty,  formerly  with  the 
Lazvrence  (Kan.)  Journal,  Hutchinson 
(Kan.)  Gazette  and  the  Kansas  City 
Star  staffs,  who  is  now  writing  fiction 
and  articles  for  Colliers,  American 
Magazine  and  other  publications,  visited 
friends  and  relatives  in  Kansas  City- 
last  week. 

Syril  Lee,  school  news  reporter,  Phil¬ 
adelphia  Evening  Ledger,  is  editing  a 
full  page  of  school  news  weekly.  This 
is  in  addition  to  a  daily  column  of 
school  news. 

D.  L.  Hartley,  reporter  and  feature 
writer,  Kansas  City  Star,  Ernest  Mehl. 
assistant  sports  eilitor,  Landon  Laird, 
drama  critic,  and  C.  E.  McBridge,  sports 
editor,  are  handling  football  broadcasts 
for  their  newspaper. 

Mrs.  Elizabeth  Hanes  has  joined  the 
editorial  staff  of  the  Slaton  (Tex.) 
Slatonite. 

W.  M.  Symon,  formerly  with  the 
Kansas  City  Star  and  the  Kansas  City 
Journal-Post  staffs,  has  been  appointed 
executive  secretary  of  the  Kansas  City- 
Chamber  of  Commerce. 

Robert  Comber  of  the  Philadelphia  j 
Evening  Bulletin  has  just  completed  a  I 
tour  of  Pennsylvania  making  a  final  I 
survey  of  the  Presidential  election  out-  |j 
look.  I 

James  Baker  of  the  Minneapolis  Trib-  | 
line  Sunday  desk,  is  the  secretary  and  j 
treasurer.  Seventh  district.  International  \ 
association  of  Gyro  clubs  which  held  its  f 
convention  at  Minneapolis,  last  week. 

Stan  Caldwell  has  resigned  from  the 
Regina  (Sask.)  Daily  Star  reportorial 
staff,  to  join  an  advertising  firm. 

Bernard  Haggarty,  political  reporter, 
Philadelphia  Public  Ledger,  is  at  St. 
Agnes  Hospital,  Philadelphia,  recover¬ 
ing  from  an  operation  necessitated  by- 
injuries  received  in  an  automobile  acci-  I 
dent  two  months  ago. 

William  Brandt  has  resigned  from 
the  Nezv  Vork  Times  and  has  joined  the 
Philadelphia  Public  Ledger  sports  staff, 
which  he  left  three  years  ago  to  write 
baseball  for  the  Times. 

Chester  P.  Holway  has  succeeded  Rex 
H.  Burnham  as  editor  of  the  Plymouth  i 
(Wis.)  Rcz'iezv,  semi-weekly.  Merrill  I 
C.  Dionne  remains  as  publisher.  I 

(Continued  on  page  29)  ■ 
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- -  I  to  Appleton,  Wis.,  and  is  again  con- 

PERSONAL  nected  with  the  Post-Crescent,  The 

,  ^77  ^  New  Holstein  paper  will  be  published 

iLontmned  from  page  28}  nianagment  of  I.  E  Cooley 

-  and  R.  P.  Cooley. 

I)r.  Al^rt  H.  Acornley  has  returned  Jack  Stinnett,  movie  critic,  Oklahoma 
to  the  Philadelphia  Evening  Ledger  stair  Oity  Daily  Oklahoman,  Oct.  16,  began 
after  recovering  from  a  ptomaine  publication  of  a  series  of  articles  to 
poisoning  attack.  appear  weekly,  describing  his  recent 

Stanley  Chipman.  of  the  editorial  visit  to  Hollywood, 
staff.  Providence  (R.  1.)  Evening  Bid-  Kenneth  P.  Middleton,  political  writer, 
letin,  has  written  a  senes  of  signed  Kansas  City  Journal-Post,  and  Dick 
articles  on  the  Providence  Police  de-  gmith,  managing  editor,  were  honorary 
partment  and  the  accomplishments  of  p^|j  bearers  last  week  at  the  funeral 
the  Providence  Board  of  Public  Safetv.  Platte  City,  Mo.,  of  Francis  M. 

Charles  Duke  has  returned  to  the  Wilson,  Democratic  candidate  for 
Philadelphia  Public  Ledger  staff  after  governor. 

several  months  illness.  ^  Catherine  Pannill  Mead,  Milwaukee 

James  Best,  of  Columbia,  S.  C.,  newspaper  woman,  has  rejoined  the 
formerly  with  the  Associated  Press,  has  Milwaukee  Sentinel  as  music  and  drama 
joined  the  Ashnnllc  (N.  C.)  Citizen  critic. 

city  staff.  James  J.  Hart,  formerly  police  and 

Leo  P.  Hanning,  police  reporter,  city  hall  reporter  for  the  Cleveland 
S'assau  (L.  I.)  Daily  5tar,  attended  the  Press,  and  previously  with  the  Louis- 
Chicago-Yale  game  in  New  Haven,  ^nlle  Courier-Journal,  has  joined  the 
Conn.,  and  sj^nt  last  week-end  with  his  Binghamton  (N.  Y.)  Press  reportorial 
parents  in  Watertown,  Conn.  staff. 

Frederick  Harrop  of  the  Prozidcncc  John  C.  Swayze,  radio  editor  and 
(R.  I.)  \ czvs-Tribiinc  news  staff,  has  news  flash  broadcaster,  Kansas  City 
returned  to  work  after  recovering  from  Journal-Post,  and  Miss  Beulah  Mae 
injuries  suffered  in  an  automobile  acci-  Kstes,  daughter  of  Dr.  and  Mrs.  J.  H. 
dent  near  his  home  in  West  Warwick.  Estes  of  Little  Rock,  Ark.,  will  be 
Winston  Phelps  has  joined  the  Provi-  married  Oct.  29. 

dence  (R.  D  Journal  copy  desk  staff.  McCormick,  of 

\farshall  Smith,  reporter,  Memphis  Dayton,  O.,  special  writer  for  the  New 
(Tenn.)_  Press-Scimitar,  has  returned  York  Sunday  Times,  discussed  issues  of 
from  Mississippi  and  completed  a  series  (hg  Presidential  campaign  at  a  dinner 
of  articles  based  on  his  study  of  the  meeting  of  the  Connecticut  League  of 
sales  tax  of  that  state.  While  m  the  Women  Voters  in  New  Haven,  Octo- 
state  he  exposed  conditions  at  one  of  ber  13. 

the  state  penal  farm  camps  where  guard  d  i.-  «  a  ■  ,  , 

sergeants  were  borrowing  money  from  Leadrr-PosTreS 

‘  »  T  t-  ,  set  a  new  speed  record  between 

Thoma.s  A.  Lai^an  has  returned  to  Regina  and  Saskatoon  in  a  light  air- 
the  Providence  (R.  1.)  Bulletin  news  plane,  making  the  round  trip  of  almost 
staff  after  a  two  months  leave  taken  ^qq  miles  in  three  hours  and  a  half. 


to  regain  his  health. 

Miss  Marie  Ruckle,  of  the  society  de¬ 
partment,  Orange  (N.  J.)  Weekly 
Reiiezv  newspapers,  has  resigned  to  join 
the  Netvark  Star-Eagle. 


Lewey  Robinson,  of  the  editorial  staff,  K.  Y.,  Oct.  7. 


WEDDING  BELLS 

Robert  c.  cameron,  editor, 

IVellsboro  (Pa.)  Gazette,  to  Miss 
Patricia  Erwin  Iredell  of  Painted  Post, 


Birmingham  (Ala.)  Post  and  also  a 


member  of  Alabama  legislature,  is 

author  of  a  bill  enacted  into  law  last  7  S’tl 

week  requiring  jury  venires  to  be  kept  Stevenson,  of  Liberty, 

secret  until  court  opens. 

George  Farrell  and  Winston  Phelps  Adeline  Fitzgerald,  (Margot)  Chi- 
of  the  Prozndence  (R.  I.)  Journal  copy  society  editor,  to 

desk  made  an  airplane  trip  to  New  York  R^^rt  Faherty,  newspaperman,  at 
Columbus  Day.  Quebec  recently. 

Clifford  A.  Carroll  has  resigned  from  Miss  Louise  Loewinger,  formerly  of 
the  Providence  (R.  I.)  Journal  copy  Bridgeport  (Conn.)  Tinies-Star 

desk,  and  returned  to  Albany  where  he  business  staff,  to  Joseph  Goldenson,  ad- 
rejoined  the  Knickerbocker  Press  staff,  vertising  manager  of  the  Leavitt  Com- 
Forrest  Allen,  reporter,  Memphis  Pany.  Bridgeport  department  store, 
(Tenn.)  Press-Scimitar,  has  returned  P  •  -  • 

from  Nashville  where  he  made  a  study  Claude  A.  Mahoney,  of  the  Indian- 
of  public  utilities  from  records  on  file  apolis  Star  staff  to  Miss  Frances  Win- 


with  the  pubic  utilities  commission.  Rerd  of  Indianapolis,  in  Indianapolis, 
Leo  Miller  has  joined  the  Bridgeport 

(Conn.)  Sunday  Herald  staff,  as  radio  Bryan  C.  Lumpkin  of  the  Athens 
and  amusement  editor,  succeeding  “Bud”  (Ga.)  Banner-Herald  staff,  to  Miss 
Kingston,  resigned.  Lovie  Mae  Jowers,  Oct.  7. 

F.  W.  Collins  of  the  Providence  Miss  Louise  Watts  of  the  Spencer 
(R.  1.)  News-Tribune  news  staff,  is  (Ind.)  Ez’ening  World,  to  George  R. 
spending  a  week’s , [vacation  in  New  Moore,  Oct.  1. 

•  '  i,  l«f  Howard  _  E.  Waldron,  former  re- 

Mrs.  Marpret  t5avis  of  the  copy  Porter,  Utica  (N.  Y.)  Daily  Press,  to 
desk,  and  Miss  Bonnie  Tom  Robinson,  ^Gss  Helen  M.  Richards,  daughter  of 
federal  building  reporter,  Houston  and  Mrs.  Morris  Richards,  Bridge- 
Press,  are  spending  their  vacation  on  a  water,  Oct.  1. 

ranch  near  Bandero  in  West  Texas.  John  H.  McCoy  of  the  journalism 

Stanley  Chipman  has  rejoined  the  faculty.  University  of  Southern  Cali- 
Providence  (R.  1.)  Journal  news  staff,  fornia,  to  Miss  Blanche  Thompson,  of 
after  six  months  with  the  Morning  Santa  Ana,  Cal.,  at  Glendale,  Cal.,  re- 
Telegraph  in  New  York.  cently. 

Moore  Hamilton,  Medford  (Ore.)  popee  A«!cnriAxinM  lunxirQ 
Daily  Nezt's  reporter,  was  recently  “RESS  ASSOCIATION  NOTES 

elect^  president  of  the  Young  Demo-  X-T  ORACE  B.  WARD,  formerly  of 
crats’  Club  of  southern  Oregon.  A  J.  the  Chicago  bureau  of  Interna- 

Br.  H.  A.  Eckers,  Chicago  corre-  *'°*’^*  News  Service,  has  been  appointed 
spondent  of  Norgesposten  weekly  Nor-  director  of  publicity  of  the  Young  Re- 
wegian  paper,  has  been  appointed  Ameri-  P^^l'can  Clubs  with  headquarters  at  the 
can  staff  writer  for  the  Dagspressen,  House,  (Tiicago. 

monthly  Norwegian  newspaper  trade  Russell  Reynolds,  Indianapolis  bureau, 
located  at  1756  North  Associated  Press,  has  entered  Columbia 
Artisian  .\venue,  Chicago.  University. 

th?  editing  Mrs.  Bess  Furman  Armstrong,  Wash- 

isew  Holstein  (Wis.)  Reporter  for  ington  bureau.  Associated  Press,  ad- 
past  several  months,  has  returned  dressed  the  Women’s  Press  Club  of 


Indiana  at  Indianapolis,  Oct.  12.  She 
was  introduced  by  S.  P.  Ochiltree,  chief 
of  the  A.P.  bureau  at  Indianapolis. 
Mrs.  Mabel  Wheeler  Shideler  of  the 
Indianapolis  Nezvs  is  president  of  the 
club. 

John  R.  Morris,  United  Press  corre¬ 
spondent  at  Mexico  City,  made  a  trip 
by  air  from  Mexico  City  to  Dallas  to 
attend  the  Dallas  State  fair,  and  to  par¬ 
ticipate  in  avation  activities. 

SPECIAL  EDITIONS 

Detroit  times,  8-page  section, 
Oct.  15,  announcing  the  “Found¬ 
ers’  Day”  sale  of  Frank  &  Seder's  de¬ 
partment  store. 

Tulsa  (Okla.)  Tribune,  8-page  tabloid 
section  for  the  Brown-Duriiin  depart¬ 
ment  store,  Oct.  12. 

Waterbury  (Conn.)  American  and 
Republican,  Waterburv  Day  edition, 
Oct.  19. 

Ashcznlle  (N.  C.)  Citizen  and  Times, 
a  4-page  tabloid  section,  Oct.  13,  on  the 
opening  of  the  new  .\rmy  Salvage  store. 

Dallas  Morning  Nezvs,  8-page  fall 
fashions  section,  Oct.  9. 

Charlotte  (N.  C.)  Observer,  Sunday, 
Oct.  16,  16-page  tabloid  “Better  Baby 
Health  Edition.” 

Kuryer  Narodozvy  {‘‘Polish  Daily 
Courier”),  New  York,  80-page,  20th 
anniversary  special  edition,  Oct.  11. 
The  issue  carried  congratulatory  mes¬ 
sages  from  President  Hoover,  Governor 
Roosevelt,  Cardinal  Hayes,  Nicholas 
Murray  Butler,  Alfred  E.  Smith,  and 
other  prominent  persons.  L.  S.  Zorek 
is  advertising  manager. 

Toledo  Blade,  five  and  a  half  pages 
of  advertising  by  the  Lion  Store,  large 
Toledo  department  store,  commemorat¬ 
ing  the  75  anniversary  of  its  founding. 
Oct.  11. 

Libertyz'ille  (Ill.)  Independent-Regis¬ 
ter,  Souvenir  Program  edition,  in  two 
colors,  20  pages,  marking  the  opening 
session.  Lake  County  Farmers’  Institute. 
Oct.  13. 

Sherman  (Tex.)  Daily  Democrat. 
36-page  edition  Sunday,  Oct.  2,  for  the 
annual  Red  River  fair. 

Milzvaukce  (Wis.)  Sentinel,  fall  edi¬ 
tion  of  Cook  Book,  8  pages,  tabloid  size. 
Oct.  16. 

ASSOCIATIONS 

Connecticut  Editorial  Associa¬ 
tion  will  hold  its  fall  meeting  Sat¬ 
urday,  Nov.  5,  at  Western  View  Farm, 
New  Milford,  with  Senior  Vice-Presi¬ 
dent  A.  C.  Worley  of  the  Nezv  Milford 
Times  as  host. 

Annual  mid-winter  business  meeting 
of  the  Kentucky  Press  Association 
will  be  held  at  the  Brown  Hotel,  Louis¬ 
ville,  Jan.  19-21. 

Committee  chairmen  for  the  year 
1932-33  have  been  announced  by  Presi¬ 
dent  M.  L.  Stephenson  of  the  Hudson 
County  (N.  J.)  Press  Club  as  fol¬ 
lows:  James  L.  Croall,  program;  Eli 
Ives  Collins,  ethics;  George  A.  Clark, 
entertainment;  J.  Albert  Dear,  Jr., 
membership;  Judge  August  Ziegener, 
legal;  E.  1.  Collins,  publicity. 

Woman’s  Advertising  Club  of  St. 
Louis  has  elected  Miss  Alice  Davis,  of 
the  advertising  department,  Mercantile- 
(iommerce  Bank  and  Trust  Company, 
president. 

Helen  Day,  York,  Neb.,  was  elected 
president  of  the  Nebraska  High 
School  Press  Association  at  its  an¬ 
nual  convention  in  Lincoln,  Neb.,  Oct.  8. 

Flint  Wilson  has  been  elected  presi¬ 
dent  of  the  Advertising  Club  of  New 
Orleans.  John  W.  Murphy  was 
chosen  vice-president;  Miss  Adrienne 
Schaeffer,  secretary,  and  Miss  Margot 
Burvant,  treasurer. 

CHANGES  OF  OWNERSHIP 

JOHN  P.  HARRIS,  former  editor, 
Washington  (Ind.)  Herald,  and  as¬ 
sociates  have  purchased  the  Indiana 
Catholic  and  Record,  weekly  organ  of 
the  Indianapolis  diocese  of  the  Catholic 
church,  from  J.  P.  O’Mahoney,  pub¬ 
lisher. 

Marvin  O.  Clement,  Waseca,  Minn. 


has  acquired  the  St.  Ansgar  (la.)  En¬ 
terprise  from  Mrs.  Miles  K.  Culver. 

Fonu’y  (Tex.)  Messenger  has  been 
sold  by  George  T.  Spears  to  Sam  Bras¬ 
well,  Jr.,  of  Clarendon.  The  Wylie 
(Tex.)  Herald  was  included  in  the 
transfer  and  will  be  printed  at  the 
Forney  plant,  it  was  stated. 

Prairie  Groz’e  (.\rk.)  Herald  has  been 
sold  by  Mrs.  Joy  Nelson  Webb  to  the 
Payettez'ille  (Ark.)  Daily  Democrat, 
which  will  continue  to  publish  the  local 
weekly  from  the  plant  in  Fayetteville. 
Mrs.  Webb  will  continue  to  operate  her 
job  printing  plant  at  Prairie  Grove. 

E.  W.  Strieker,  of  Plymouth,  Wis., 
has  taken  over  the  Hortonvillc  (Wis.) 
Rez'iezv  from  C.  J.  Augustin,  who  has 
edited  the  paper  for  the  past  year. 

SCHOOLS 

Appointment  of  o.  j.  Butte- 

.  dahl  as  an  assistant  in  the  depart¬ 
ment  of  journalism.  University  of 
North  Dakota,  Grand  Forks,  has  been 
announced.  The  staff  is  headed  by 
Joseph  H.  Mader.  Mr.  Buttedahl 
served  on  the  editorial  staffs  of  the 
.Minot  (N.  D.)  Daily  News,  Fargo 
Times  and  for  the  past  year  and  a  half 
was  editor  and  manager  of  the  Wal- 
halla  (N.  D.)  Mountaineer. 

Two  hundred  and  sixty-five  students 
are  enrolled  in  journalism  courses  at 
Ohio  State  University  for  the  autumn 
quarter.  This  is  a  decrease  of  13  from 
last  fall’s  registration. 

In  spite  of  the  10  per  cent  decrease 
in  enrollment  at  the  University  of  Wis¬ 
consin,  Madison,  this  fall,  the  junior 
and  senior  courses  of  the  School  of 
Journalism  enrolled  100  more  students 
than  last  year.  There  are  71  students 
in  the  senior  class  as  compared  with 
53  last  year,  and  the  junior  class  totals 
71  students. 

Faculty  of  the  School  of  Journalism, 
Columbia  University,  has  awarded  two 
scholarships  to  graduates  of  the  school. 
The  recipients  are  Marion  N.  Stern- 
gold,  who  received  the  Harriet  S.  Phil¬ 
lips  award  valued  at  $500,  and  Arthur 
Settel,  who  was  given  the  Colonel 
Henry  Woodward  Sackett  scholarship 
valued  at  $300.  Both  students  are  grad¬ 
uate  students  in  English  Literature  and 
are  candidates  for  the  degree  of  Master 
of  Arts  in  the  Faculty  of  Philosophy, 
Department  of  English  and  Compara¬ 
tive  Literature.  Settel  also  has  received 
a  Pulitzer  residential  scholarship.  Set¬ 
tel  is  correspondent  at  Columbia  Uni¬ 
versity  for  Editor  &  Publisher  and 
the  Christian  Science  Monitor,  and  also 
a  member  of  the  staff  of  the  Nezo 
York  Times. 

NEW  PUBLICATIONS 

Grand  ledge  (Mich.)  ad¬ 
vertiser,  weekly,  has  been 
started  by  Joseph  Porter,  until  recently 
with  the  Farmington  (Mich.)  Enter¬ 
prise. 

A  new  Italian  weekly.  La  Tribuna 
Italiana,  made  its  first  appearance  Oct. 
12  in  Los  Angeles.  It  is  published  by 
Joseph  S.  Parisi.  Amelio  Colantoni  is 
managing  editor. 

CHANGES  OF  OWNERSHIP 

PARRISH  &  LANGSTON,  editors 
and  publishers.  Sparks  (Ga.)  Eagle, 
have  purchased  the  Hahira  (Ga.) 
Weekly  from  Mrs.  M.  Melbourne. 

Mr.  and  Mrs.  Byron  L.  Brown  of 
Wood  River,  Neb.,  have  leased  the 
Cairo  (Neb.)  Record,  weekly,  for  one 
year  from  Mr.  and  Mrs.  J.  W.  Mahaf- 
fey,  publishers  for  14  years. 

YARROW  CLUB  PRESIDENT 

Marshall  D.  Yarrow,  of  the  Ottawa 
(Ont.)  Citizen,  was  elected  president  of 
the  Ottawa  Press  Club  Oct.  15.  Other 
officers  are:  Vice-president,  David 
Adamson,  Ottawa  Journal;  secretary- 
treasurer,  William  Macdonald,  Citizen; 
executive  committee,  W.  H.  Van  Allen, 
publicity  bureau.  Department  of  Trade 
and  Commerce ;  R.  K.  Carnegie, 
Canadian  Press ;  L.  Jones,  Journal ; 
James  Bloom,  Citizen;  Augustin  Pot- 
vin,  Le  Droit,  and  George  Green,  Jour¬ 
nal,  past  president. 
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J.  S.  PARKS  DISCUSSES 
ADVERTISING  ILLS 


Tell*  “Specials”  Advertisers  Now 

Paying  For  "J07  Ride  Spirit” 
of  Better  Times — Defends 
Newspaper  Rates 

(Specinl  to  Editor  &  Publishbr) 

Chicago,  Oct.  17 — Concern  over  the 
situation  in  which  advertising  now  finds 
itself  as  the  result  of  ‘•harem-scareni 
methods  so  generally  in  vogue  in  the 
past  few  years,”  was  expressed  by  John 
S.  Parks,  publisher  of  the  /•'/.  Smith 
(Ark.)  Timcs-Record  and  Soutliicest 
American,  in  a  talk  before  the  Xews- 
|)aper  Representatives’  Association  of 
Chicago  here  today. 

Pointing  out  that  between  1918  and 
1929  the  amount  of  money  wasted  in 
fake  forms  of  advertising  was  astound¬ 
ing,  Mr.  Parks  declared  that  this  “joy 
ride  spirit”  caused  publicity  to  become 
a  part  of  "advertising  expense”  as  far 
as  the  advertiser  was  concerned. 

Referring  to  the  expansion  of  adver¬ 
tising  agencies  into  expensive  organi¬ 
zations,  including  merchandisers,  design¬ 
ers,  decorators  and  stylists,  Mr.  Parks 
asserted  that  in  making  these  enlarge¬ 
ments  they  have  added  to  the  cost  of 
preparing  advertising. 

".\nd  isn't  this  high  cost  of  planning 
and  carrying  out  advertising  campaigns 
the  bone  of  contention  with  advertisers 
and  causing  many  of  them  to  develop 
their  own  advertising  departments  and 
going  direct  to  avenues  of  publicity  for 
the  saving  which  it  is  believed  can  be 
made  by  the  adoption  of  such  a  policy?” 

Turning  his  attention  to  the  local 
field,  the  former  president  of  the  South¬ 
ern  Newspaper  Publishers'  .Association, 
asserted  that  the  “acid  test”  is  being 
applied  there  just  as  severely. 

“The  retail  buying  resistance  is  a 
disease  which  has  ravaged  the  country 
far  and  wide  the  past  few  years,”  he 
said.  “People  in  all  walks  of  life  have 
become  obsessed  with  bargain-itis.  The 
result  is  the  average  person  doesn’t 
know  a  bargain  when  he  sees  one. 

“The  local  advertiser  who  spent  his 
money  freely  when  conditions  were  more 
favorable  than  they  are  now,  soon  real¬ 
ized  something  was  happening  to  his 
turnover  and  began  looking  for  the 
cause.  He  scanned  the  amount  he  was 
paying  for  advertising  and  concluded 
it  was  out  of  line  with  his  sales  volume. 
It  didn’t  occur  to  him  at  first  to  observe 
closely  the  type  of  copy  he  w’as  using, 
to  ascertain  whether  or  not  it  was 
truthful  and  had  pulling  power.  He 
resorted  to  sales.  The  reading  pub¬ 
lic  was  fed  some  sort  of  buying  bait 
for  breakfast,  lunch  and  dinner.  This 
diet  might  not  have  been  so  bad  had 
the  accompanying  prices  kept  step  with 
the  extravagant  phrases  used.  The 
public  failed  to  respond  to  such  buying 
appeals.  The  advertiser  became  dis¬ 
gusted  and  concluded  the  use  of  further 
advertising  was  a  waste  of  money,  unless 
it  could  be  bought  on  a  cheaper  basis. 

“With  the  lessening  of  advertising  in 
both  the  national  and  local  fields  the 
costs  of  pnxlucing  a  newspaper  in¬ 
creased  enormously  the  past  three  years ; 
more  particularly  in  the  past  two,  with 
no  relief  in  sight. 

“Merchants  or  any  person  for  that 
matter,  failed  to  understand  that  adver¬ 
tising  is  not  a  commodity.  It  cannot 
be  classified  in  the  category  of  mer¬ 
chandise.  The  merchant’s  argument  for 
lower  advertising  rates  is  that  he  buys 
his  goods  for  less  money.  Why  not 
advertising?  He  fails  to  sense  that 
advertising  rates  are  based  on  a  service 
like  electric  light  rates,  gas  rates,  tele¬ 
graph  and  telephone  rates,  none  of 
which  has  come  down  in  price  in  the 
past  two  years.  In  fact,  some  rates 
have  been  increased.” 

Sylvester  Rlish,  president  of  the  asso¬ 
ciation,  presided  and  introduced  the 
following  out-of-town  publishers  :  James 
G.  Stahlman,  Xasin’illc  Banner;  Lee 
Loomis,  ^fason  City  ( la. )  Globe- 
Gazette:  Clyde  Rabedeaux,  Muscatine 
(la.)  Journal;  Frank  Huntress,  San 
Antonio  (Tex.)  E  x  press- Xetes;  and 
Fred  Woodward,  Dubuque  (la.)  Tclc- 
cfraph-Ue^ald  and  Times- Journal. 


FEATS  OF  CARR  VAN  ANDA 
OF  THE  N.  Y.  TIMES 

(Continued  from  page  9) 


thentic  information  could  be  obtained: 
the  utmost  secrecy  prevailed. 

Until  evening,  nothing  definite  came 
over  the  wires.  There  were  cross  mes¬ 
sages  from  the  other  ships  stating  that 


action,  and  connected  it  with  the  New 
York  Times’  office  by  telegraph  wires. 

Now  a  problem  arose :  how  could  the 
reporters  get  by  the  police  and  onto  the 
Carpathia?  Of  course,  the  New  York 
Times’  managing  editor  would  not  ac¬ 
cept  the  verdict  of  the  police  without  a 
struggle;  he  could  not  stand  by  and  see 
this  opportunity  of  getting  a  priceless 
story  go  by  default. 

Mr.  Marconi  had  come  to  New  York 


Carr  V.  Van  Anda  photographed  at  his  desk  at  the  New  York  Times. 


the  Titanic  had  asked  for  help.  Mes¬ 
sages  came  informing  the  newspapers 
that  the  Carpathia  was  steaming  to  the 
word  from  the  ill-fated  vessel  herself. 

Mr.  Van  .Anda  knew  that  the  ship  had 
rescue.  Word  came  from  numerous 
ships,  giving  the  position  of  the  Titanic 
when  last  heard  from.  But  not  one 
sunk.  -As  soon  as  he  had  seen  the  wire¬ 
less  from  the  Titanic  asking  for  help, 
he  had  intuitively  believed  that  the  ship 
was  about  to  go  under.  .And  then  when 
there  were  many  crossed  dispatches 
from  other  ships,  all  mentioning  the 
name  Titanic,  but  nothing  from  the 
doomed  vessel,  he  felt  that  there  could 
he  no  doubt  of  the  sinking.  Even 
though  the  White  Star  Line  telephoned 
him  that  there  was  no  danger,  that  “this 
was  an  unsinkable  ship.”  he  did  not 
swerve  from  his  first  belief. 

He  wired  the  Cape  Race  wireless  op¬ 
erator  for  an  e.xplicit  statement  as  to 
whether  anything  had  come  direct  from 
the  Titanic  since  the  previous  night. 
He  received  a  positive  statement  that 
not  a  word  had  come.  This  informa¬ 
tion  he  then  telephoned  to  the  White 
Star  offices.  Confronted  with  this  evi¬ 
dence,  he  finally  obtained  a  formal  ad¬ 
mission  from  the  steamship  line  that 
hoiie  for  the  vessel  must  be  given  up. 

From  that  moment  on  the  story  was 
the  biggest  within  a  generation.  Mr. 
Van  .Anda  had  every  item,  no  matter 
how  obscure  or  minor,  at  his  finger  tips. 
Nothing  escaped  his  thorough  ob.serva- 
tion  and  attention.  Whereas  other  man¬ 
aging  editors  thought  in  terms  of  two 
or  three  columns,  he  pictured  the  story 
in  twelve  or  thirteen  pages.  This  was 
news :  this  was  big !  \’an  .Anda  did  not 
make  any  false  steps,  he  did  not  lose 
his  head,  he  did  not  flounder.  The  pub¬ 
lic  was  entitled  to  the  news.  .And  he 
was  going  to  give  it  to  them.  If  there 
was  any  opposition,  so  much  the  better; 
he’d  fight  harder,  that  was  all.  Getting 
news  was,  to  this  managing  editor,  a 
battle  of  wits,  a  mathematical  problem 
to  be  solved,  a  scientific  undertaking  to 
be  answered.  .  .  . 

When  the  Carpathia  came  into  New 
York,  carrying  with  it  the  first  authen¬ 
tic  descriptions  of  the  sinking,  together 
with  the  survivors,  all  the  newspapers 
tried  to  get  reporters  through  the  pier 
onto  the  ship.  The  police  issued  strict 
orders  keeping  everyone  awav.  and  onlv 
the  pressure  of  President  Taft  on  the 
White  Star  Line  caused  a  relaxation 
of  the  iron-bound  regulations. 

Mr.  \  an  .Anda  hired  a  suite  of  rooms 
in  a  hotel  opposite  the  pier,  in  order  to 
have  his  men  near  the  scene  of  greatest 


“We  keep  these  as  an  example  to  our 
staff  as  the  last  word  in  newspaper 
work.” 

The  monumental  world-wide  news 
service  that  Mr.  Van  Anda  was  mould, 
ing  finally  began  to  take  form.  From 
now  on  he  would  be  ready  to  give  the 
Times’  readers  all  the  important  happen¬ 
ings  of  the  world,  presented  in  an  ac¬ 
curate,  clear,  and  intelligent  manner. 

RULING  ON  LIBEL  CASE 


to  examine  one  of  the  wireless  operators 
of  the  Titanic,  who  somehow  had  been 
saved,  and  was  coming  in  on  the  Car¬ 
pathia.  Mr.  \'an  .Anda  realized  that  the 
story  to  be  furnished  by  this  operator 
would  be  the  high  point  of  the  whole 
tragedy.  Why  had  the  wireless  set 
stopped  working?  Mr.  Van  .Anda 
wanted  to  know.  .And,  no  doubt,  so  did 
every  other  managing  editor  in  the  city. 
But  how  to  get  the  story?  That  was 
the  unsolved  problem.  Mr.  Marconi 
and  his  manager  were  to  be  allowed  to 
go  aboard  the  Carpathia  to  interview 
the  wireless  operator,  Mr.  Van  Anda 
discovered. 

Calling  one  of  his  reporters  over  to 
him.  he  said : 

“Marconi  and  his  manager  are  going 
aboard  the  Carpathia.  Go  with  them. 
Get  by  the  police  lines  and  board  the 
ship.” 

The  reporter  joined  Marconi  and  his 
manager,  and  started  for  the  boat  with 
them.  Several  policemen  stopped  the 
trio  at  the  edge  of  the  pier. 

“You  can’t  get  through  here,”  they 
bellowed. 

The  reporter  stepjied  forward. 

“Officer,”  he  said,  “we  are  Mr.  Mar¬ 
coni,  his  manager,  and  a  New  York 
Times  reporter.” 

“Mr.  Marconi  and  his  manager  may 
pass  through,  but  the  reporter  can’t,” 
said  the  officer,  placing  a  large  hand  on 
the  chest  of  the  manager  and  thrusting 
him  far  back  while  Alarconi  and  the 
Times’  reporter  sped  up  the  gangway. 
Marconi  said  nothing,  being  sympathetic 
towards  the  Times. 

-And  Mr.  Van  .Anda  got  his  story. 

From  the  first  signal  of  distress  to 
the  rescue  and  landing  of  the  survivors, 
the  Times’  reports  were  models  of  good 
journalism  throughout,  and  were  dis¬ 
tinguished  many  times  by  important 
“beats.”  The  handling  of  that  story  is 
still  considered  by  many  newspapermen 
as  a  monumental  piece  of  work.  The 
first  14  pages  of  the  Times  the  day  after 
the  Carpathia  arrived  were  solid  Titanic 
news. 

■After  it  was  all  over  a  distinguished 
editor  in  the  employ  of  the  Times’  lead¬ 
ing  rival  wrote  to  Mr.  Van  .Anda : 

“I  have  compared  the  reports  in  all 
the  papers  and  I  am  afraid  you  did  us 
all  up.” 

Months  later,  when  Mr.  Van  .Anda 
visited  the  office  of  Lord  Northcliffe’s 
Ixmdon  Daily  }fail.  the  editor  surprised 
him  by  taking  from  a  drawer  in  his 
desk  a  file  of  the  New  A'ork  Times  con¬ 
taining  all  the  Titanic  issues,  and 
saying ; 


Judge  Refuses  to  Strike  Out  Parts  of 
Complaint  Against  Daily 

Justice  Edward  J.  McGoldrick  in 
New  York  last  week  handed  down  a  de¬ 
cision  on  a  motion  to  strike  out  parts  ot 
the  complaint  in  a  libel  suit  brought  by 
Walter  Liggett,  author  of  a  biography 
on  President  Hoover,  against  the  Sra 
York  Evening  Post.  He  denied  the 
motion  made  on  behalf  of  the  defendants. 

“The  alleged  libel,”  ruled  Justice 
McGoldrick,  "consists  of  a  lengthy  bwk 
reviwe,  and  plaintiff  has  selected  two 
passages  upon  which  to  declare,  using 
each  passage  as  the  basis  for  a  sejiarate 
cause  of  action.  Of  course,  he  cannot 
split  the  cause  of  action. 

“In  each  case  he  abandons  any  claim 
not  made  in  that  cause.  At  first  glance 
I  should  say  that  the  defendant  has  not 
the  right  to  elect  for  the  plaintiff  as  to 
which  abandonment  will  bind  plaintiff, 
and  that  the  complaint  consists  of  two 
causes  of  action  for  the  same  relief 
brought  simultaneously. 

“The  ratio  decidende,  however,  com¬ 
pels  a  holding  that  when  two  actions 
are  brought  simultaneously  neither  can 
be  dismissed  for  another  action  pend¬ 
ing.  The  motion  is  denied.” 

William  Soskin,  the  Post’s  book  critic, 
is  named  co-defendant. 


V.  KNOWLES  PROMOTED 


Is  Made  a  Director  and  Executire 
Editor  of  Toronto  Mail  and  Empire 

(Special  to  Editor  &  Publisher) 

Toronto,  Oct.  17. — Board  of  direc¬ 
tors  of  the  Toronto  Mail  and  Empirt 
today  elected  Vernon  Knowles  a  direc¬ 
tor  of  the  Mail  Printing  Company. 
Limited.  By  a  further  resolution,  Mr. 
Knowles  was  made  executive  editor. 

Mr.  Knowles,  born  in  Helanothoa 
Out.,  started  his  business  career  in 
England  as  a  clerk  in  a  law  office.  He 
is  a  former  Ottawa  parliamentary  press 
galleryman,  was  formerly  editor  and 
manager,  Winnipeg  Telegram;  manag¬ 
ing  editor,  Winnipeg  Tribune;  city  edi¬ 
tor,  Saskatoon  Capital  (now  the  5/flr- 
Phoenix),  and  former  marine  reporter 
of  the  Vancom’er  Province. 


CANADIAN  PRESS  CHANGES 


Gillis  Purcell  Becomes  General  News 
Editor — Other  Men  Shifted 

The  following  changes  in  the  Canadian 
Press  staff  were  announced  this  week: 

Gillis  Purcell,  assistant  news  editor, 
becomes  general  news  editor  with  which 
the  title  of  Ontario  superintendent  is 
merged. 

Harry  F?ccles,  cable  editor,  becomes 
assistant  news  editor. 

Ken  Clark.  Washington  correspondent 
becomes  New  A’ork  superintendent,  sue- 
ceeding  E.  Johnsop,  who  becomes  gen- 
eral  night  editor  at  Toronto. 

S.  Robertson,  Toronto  night  editor, 
becomes  night  editor  in  New  A'ork. 

Russ  Wheatley,  New  York  night  edi¬ 
tor,  becomes  day  editor  at  Toronto.  j 

EVERS  PROMOTED  I 

Edwin  H.  Evers,  formerly  foreman  j 
of  the  composing  room  of  the  St. 
Globe-Democrat,  has  been  appointed 
mechanical  superintendent  of  that  ne«v 
paper,  to  succeeded  Frank  DeWarf,  wM 
died  Sept.  29.  Evers  has  been  employed 
by  the  Globe-Democrat  22  years.  Harold 
M.  Dollus  has  been  made  foreman. 

CORRECTION 

The  following  linage  figures  have  juS  | 
been  received  from  the  Pendleton  (Ore.)  | 
East  Oregonian  and  should  be  substi-  ^ 
tilted  for  those  used  in  the  semi-annual 
tabulation  of  linage,  published  in  Edit«  ^ 
&  Publisher,  Sept.  24:  Total.  l.O^'l; 
441;  National.  215.998;  Local.  750.28H:» 
Classified,  39,099 ;  Legal,  23,056. 
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EDITOR  and  PUBLISHER 

MARKET  GUIDE 


The  intelligent  and  experienced  advertising 
executive  has  learned  that  his  message,  to 
achieve  success,  must  be  presented  through 
the  eye.  The  verbal  message  is  soon  for¬ 
gotten,  takes  too  much  time  and  concen¬ 
tration  to  be  retained  unless  acted  upon  at 
the  moment. 

The  Market  Guide,  at  the  space  buyer’s 
elbow,  presents  your  intimate  story  and 
information,  right  alongside  the  standardized 
statistical  report  of  your  market  when  he  is 
considering  his  clients’  advertising. 

EDITOR  & 

1700  Times  Buildi 


Here  is  a  chance  to  tie  up  with  the  man 
to  whom  your  special  representative  is 
daily  trying  to  present  your  market  story. 
Th  is  is  invaluable,  for  it  gives  the  man  you 
want  to  reach  an  opportunity  at  a  psycho¬ 
logical  moment  to  absorb  the  information 
that  your  salesman  has  tried  to  get  across. 
Spoken  words  are  soon  forgotten. 

The  Market  Guide  goes  to  press  in 
November  and  we  urge  you  to  send  us 
copy  for  the  1933  edition  for  such  space 
as  will  dominate  the  page  upon  which 
your  report  is  published. 

PUBLISHER 

ng.  New  York  City 
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PENNSYLVANIA  PAPERS  PLAN  DRIVE 
AGAINST  GOVERNMENT  COSTS 

Daily  and  Weekly  Publishers  at  Six  Regional  Meetings 
Protest  Growing  Tax  Burden — Plan  Greater 
Publicity  For  Local  and  State  Expenditures 


More  publicity  on  taxes,  federal, 
state  and  local,  and  on  growing 
government  costs,  was  urged  on 
newspapers  by  daily  and  weekly  pub¬ 
lishers  who  attended  a  series  of  six 
regional  meetings  of  the  Pennsylvania 
Newspaper  Publishers'  Association, 
recently. 

Many  of  the  publishers  declared  at 
the  meetings  that  they  believed  the 
surest  way  to  end  the  business  de¬ 
pression  was  to  relieve  industry  and 
individuals  from  tax  burdens.  Sev¬ 
eral  whose  publications  have  con¬ 
ducted  tax  fights  for  the  last  few 
months  reported  unusual  reader  re¬ 
sponse. 

The  subject  of  taxation  was  spon¬ 
sored  on  the  programs  of  the  six 
meetings  by  the  P.N.P.A.  because 
the  officers  of  the  Association  felt 
that  here  was  an  opportunity  for 
newspapers  to  demonstrate  their 
power  of  leadership. 

In  Pennsylvania,  as  everywhere, 
taxes  have  been  mounting  for  many 
years,  and  during  the  same  period 
there  has  been  evidence  of  waste  and 
extravagance  on  the  part  of  state 
and  local  officials.  Some  of  the 
abuses  which  editors  and  publishers 
were  urged  to  attack  had  to  do  with 
fees  paid  to  delinquent  ta.x  collectors, 
the  cost  of  settling  bankruptcy  cases 
in  Federal  courts,  the  high  cost  of 
liquidating  closed  banks,  the  exorbi¬ 
tant  fees  of  attorneys  and  executives 
in  settling  estates,  and  so  on. 

It  was  pointed  out  that  new'spaper 
publicity  could  end  the  vicious  delin¬ 
quent  tax  collector’s  fee  system, 
which  permitted  the  collector  in  .\lle- 
gheny  County,  which  includes  Pitts¬ 
burgh,  to  collect  $83,000  in  fees  and 
salary  in  1930,  $109,000  in  1931,  and 
the  prospect  of  $125,000  in  1932,  more 
than  i  s  paid  the  president  of  the 
United  States.  The  law  permits  col¬ 
lectors  to  take  10%  on  delinquent 
taxes. 

C.  A.  Kniss  of  the  Mifflinburg 
Telegraph,  a  weekly,  reported  that  he 
had  printed  a  story  and  an  editorial 
on  Page  one  of  his  newspaper  every 
week  this  year.  The  best  evidence  that 
the  people  appreciate  this  service^ 
came  in  March  when  he  collected  $985 
in  cash  for  subscription  renewals  and 
for  new  subscriptions,  a  record  for 
his  newspaper.  Mr.  Kniss  reported 
that  he  lost  some  state  advertising, 
“probably  because  the  tax  articles  did 
not  suit  the  politicians,”  but  he  told 
his  fellow  publishers  he  did  not  care 
because  he  didn’t  take  up  the  cam¬ 
paign  for  selfish  reasons,  but  because 
he  believed  it  was  a  public  service  and 
would  help  to  revive  business. 

It  seemed  to  be  the  sentiment  of 
the  majority  of  publishers  at  the  six 
meetings  that  the  time  is  here  to  call 
a  halt  on  the  issuance  of  bonds  and 
the  acceptance  of  emergency  funds, 
which  in  the  end  must  be  made  good 
by  taxation. 

One  publisher  declared:  “Hence¬ 
forth  I  am  not  going  to  encourage 
any  municipality  in  our  territory  to 
anticipate  unpaid  taxes  by  borrowing 
money  or  the  issuance  of  bonds  or 
any  other  municipal  certificates  of  in¬ 
debtedness.  I  believe  this  to  be  the 
soundest  kind  of  newspaper  making 
in  this  day  and  age.” 

Attention  was  called  to  the  contin¬ 
ued  plea  from  the  average  legislator. 
Congressman  and  public  officer,  that 
new  sources  for  taxation  must  be 
found,  and  editors  were  urged  to 
watch  the  next  session  of  Congress 
and  of  the  state  legislature  carefully 
to  block  selfish  interests  from  im¬ 
posing  any  new  taxes. 

Senator  William  D.  Mansfield,  pub¬ 
lisher  of  the  McKeesport  Daily  Xcu’s. 
pleaded  with  his  fellow  publishers  to 
support  sincere  legislative  efforts  to 


cut  government  costs.  He  said  that 
a  bill  which  he  presented  in  the  Penn¬ 
sylvania  legislature  to  abolish  the 
office  of  countiy  delinquent  tax  col¬ 
lector,  which  would  have  ended  the 
fee  system,  was  smothered  in  com¬ 
mittee,  but  might  have  been  enacted 
if  the  newspapers  had  advocated  its 
passage  vigorously  enough.  Partisan 
politics  and  a  tax  collectors’  lobby 
kept  the  bill  under  control. 

It  was  suggested  that  consistent 
and  persistent  publication  of  simple 
statements  of  fact  taken  from  the  re¬ 
ports  of  school  boards,  township  su¬ 
pervisors,  borough  councils  and  city 
treasurers,  without  any  comment  or 
coloring,  would  soon  arouse  the  tax 
payers  to  the  laws  which  permit  the 
maintenance  of  political  organizations 
directly  and  indirectly,  from  taxes, 
solely  to  get  the  advantages  of  power, 
authority  and  nepotism. 

The  meetings  for  the  daily  paper 
members  were  held  at  Bethlehem. 
McKeesport  and  Sunbury;  the  weekly 
and  semi-weekly  members  met  at 
Collegeville,  Aliquippa  and  Selins- 
grove.  All  the  major  topics  facing 
the  newspaper  industry  were  dis¬ 
cussed.  including  labor,  newsprint, 
collections,  and  particularly  adver¬ 
tising  rates  and  practices. 

FINED  FOR  ASSAULT 

.\rraigned  in  justice  court  Oct.  11  on 
an  assault  and  battery  charge  preferred 
by  R.  Lloyd  Lovelace,  editor  of  the 
ColduKiter  (Mich.)  Branch  County 
.\VH■^.  William  H.  Frankhauser,  of 
Coldwater,  Bratich  county  prosecutor, 
paid  a  fine  of  $8.35  following  his  plea 
of  guilty.  The  alleged  assault  occurred 
in  the  Coldwater  town  hall  Oct.  7. 
when  Frankhauser  was  alleged  to  have 
become  angered  by  editorials  published 
in  the  paper. 

CAPT.  PHILLIPS  RETIRES 

Captain  H.  S.  Phillips  who  has  had 
47  years’  continuous  service  as  news 
and  managing  editor  of  the  Meadville 
(  Pa. )  T ribune-Re publican  and  Republi¬ 
can.  has  retired  because  of  failing  health 
and  advancing  years.  He  will  continue 
to  hold  his  position  as  vice-president  of 
the  Tribune  Publishing  Company.  For 
several  years  he  .served  as  vice-president 
of  the  Pennsylvania  .Associated  Press 
group. 

WINTER  SELLS  INTEREST 

Earl  J.  Winter,  part  owner  and  man¬ 
aging  editor  of  the  Hamilton  (O. ) 
Neu’s,  has  sold  his  financial  interest  to 
associated  stockholders  and  resigned  to 
resume  his  position  as  president  of  Mid¬ 
west  Newspapers,  Inc.,  with  offices  in 
Cincinnati. 


Assurance  • 

The  unecjualled  service  offered 
the  publisher  through  our  En¬ 
gineering  Department  is  backed 
by  a  well  established  company 
which  has  successfully  catered 
to  newspaper  plant  owners  for 
forty  years.  This  is  your  assur¬ 
ance  of  a  dependable  service 
you  can  rely  on  with  full  safety 


Wri/0  selling  house  nearest  you 

American  Type  Founders 
Company 

VISUALIZERS  AND  PLANNERS 


NEBRASKA  OUTING  OCT.  27-29 

Three  hundred  editors  are  expected  to 
attend  the  annual  outing  of  the  Ne¬ 
braska  Press  Association  and  South¬ 
western  Iowa  Editors  at  Omaha 
Oct.  27-29.  They  will  be  guests  of 
the  Omaha  Chamber  of  Commerce. 


WRITER’S  TESTIMONY 
JAILS  FUGITIVE 

Binghamton  Reporter,  Ejected  From 
Bucketshop  in  1929,  Gets 
Revenge  in  Chicago  Ex¬ 
tradition  Case 

( Special  to  Editor  &  Publisher) 
Binghamton,  N.  Y.,  Oct.  17 — 
Thrown  out  of  a  Binghamton  bucket- 
shop  while  doing  the  investigation  that 
later  led  to  its  exposure,  Sidney  M. 
Cavanaugh,  reporter  for  the  Bingham¬ 
ton  Press,  last  week  gained  revenge  by 
clamping  the  bars  of  justice  around  the 
man  who  humiliated  him. 

Cavanaugh  waited  three  years  but 
was  finally  satisfied  Oct.  13  in  a  court¬ 
room  of  the  Chicago  Criminal  Courts 
building  when  his  identification  blocked 
the  threatened  release  on  a  writ  of 
habeas  corpus  of  Benjamin  J.  Sanborn, 
alias  Walter  Turk,  wanted  in  Broome 
coimty,  N.  Y..  on  four  indictments 
charging  him  with  the  theft  of  $114,000. 

Hampered  for  more  than  a  week  in 
his  fight  to  extradite  Sanborn  out  of 
Illinois  because  of  the  lack  of  identifi¬ 
cation.  Charles  T.  Keane,  Jr.,  assistant 
attorney  general  of  New  York,  and  Lt. 
Otto  J.  Krause,  of  the  Binghamton 
police  finally  appealed  for  aid  to  Tom 
R.  Hutton,  editor  of  the  Press. 
Cavanaugh  was  taken  from  work  on 
the  Press  straw  poll  and  sent  to  Chi¬ 
cago  on  the  first  train. 

Before  Judge  John  Lynch.  Cavanaugh 
testified  to  the  details  which  brought 
him  into  contact  with  Sanborn  and  in 
ten  minutes  had  broken  down  San¬ 
born's  assertion  that  he  had  never  been 
in  the  Binghamton  bucketshop.  On  the 
strength  of  the  reporter’s  testimony 


Judge  Lynch  ordered  Sanborn  turmj  i 
over  to  New  York  police. 

.\ccording  to  Cavanaugh’s  story, 
was  sent  by  the  Press  to  the  bucketsho* 
in  September,  1929,  to  pose  as  an  in. 
vestor  for  the  purpose  of  learning  hot 
the  company  was  doing  business 
Cavanaugh  declared  he  was  quizzed  h  j 
first  one  and  then  another  of  the  officJ 
force.  On  Sanborn’s  orders,  he  said 
a  policeman  was  called  and  he  was  at.; 
rested  as  a  “suspicious  person.” 

Cavanaugh  was  roughly  handled  oo 
his  way  out  but  when  he  identified  him.  i 
self  as  a  Press  reporter  at  police  head. ' 
quarters  he  was  released  and  the  police, 
man  apologized. 

Weeks  later  the  firm  of  B.  J.  Sanborn 
&  Co.  was  routed  out  of  Binghamton 
by  exposure  in  the  Press  and  inict- 
ments  followed.  Sanborn,  meanwhile, 
had  vanished  and  remained  hidden  until 
arrested  following  the  first  of  the  Chi. 
cago  World’s  Series  games  at  Wriglee 
Field.  His  name  on  an  application  for! 
tickets  had  been  recognized  by  an  al«i 
Chicago  policneman  and  detectives  were 
ready  for  him  when  the  game  was  over, 

.Another  kingpin  in  the  Sanborn  or¬ 
ganization.  William  Wells,  indicted  fol¬ 
lowing  the  Press  expose,  forfeited 
$34,000  bail  in  Chicago  Oct.  18  rather 
than  face  charges.  He  failed  to  ap¬ 
pear  in  court  when  his  case  was  called, 

WILLARDS  DIVORCED 

Mrs.  Priscilla  Willard,  wife  of  Fran! 
Willard,  Chicago  Tribune  cartooniil 
and  creator  of  “Mexin  Mullins,"  ran 
granted  a  divorce  in  the  Circuit  cowl 
at  Sarasota.  Fla.,  Oct.  15.  She  alleged 
cruelty.  Under  terms  of  the  decree 
Mrs.  Willard  is  to  have  the  two  childrct 
during  the  school  term  and  Mr.  Wil¬ 
lard  will  have  them  during  June.  Jnlj 
and  .\ugust.  Three  insurance  policia 
totaling  $300,000  were  split,  half  to  tin 
wife  and  half  to  the  children.  Mn 
Willard  will  hold  life  interest  in  a  trwl 
fund  of  $150,000  and  will  get  $150 1 
week  pending  arrangements  of  the  trwl 
fund.  Other  property  is  split  fifir. 
fifty. 


WeVe  In  This  Campaign 
To  Win  Your  Vote 


ELECTIONS  come  and  go,  but  our 
•*— '  hat  is  always  in  the  ring.  Every 
day  is  election  day,  provided  you  want 
to  vote  for  the  adoption  of  Wood  Dry 
Mats  in  your  plant.  Democrats  like 
them  —  Republicans  like  them  —  they 
serve  the  “ins”  and  the  “outs”  with 
equal  efficiency.  They  reduce  the  tax 
on  time  and  patience  by  giving  easier 
production  of  better  printed 
papers. 


news- 


For  a  primary  test  send  for  a  free 
sample  lot  of  Wood  Dry  Mats. 


FLONG  CORPORAHON 

HOOSICK  FALLS,  N.Y. 


Gas  or  Electric 
Scorchers 


“64”  Parting 
Powder 


ALWAYS  UnifOaM 


Cork,  Felt  and  Rubber  Molding  Blankets 
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automatic  control 

OF  PRESS  SEEN 

“Electric  Eye”  Will  Be  Instrumental 
in  Completely  Mechanizing  News¬ 
paper  Plants,  Caldwell  Tells 
Conference 

The  newspaper  publishing  plant  of 
the  future  may  soon  be  a  marvel  of 
automatic  production  with  every  me¬ 
chanical  job  now  intervening  between 
the  writing  of  a  news  story  or  editorial 
and  actual  run  of  the  paper  on  the 
presses  j^rformed  by  the  electron  tube 
or  electric  eye. 

Opening  a  symposium  in  the  Engi¬ 
neering  Auditorium,  on  “The  Electric 
Eye  in  the  Printing  Arts,”  under  the 
auspices  of  the  New  York  Electrical 
Society,  Oct.  19,  Orestes  H.  Caldwell, 
formerly  member  of  the  Federal  Radio 
Commission  and  now  editor  of  Elec¬ 
tronics,  pointed  out  that  modern  print 
shops  already  are  utilizing  the  electric 
eye  to  count  press  runs,  insure  accu¬ 
rate  register,  and  trim  the  edges  of 
finish^  copies.  The  speaker  described 
a  newly  invented  photo-electric  device 
by  which  a  photocell  operates  a  linotype 
directly  from  a  typewritten  sheet, 
making  a  compositor  unnecessary. 

Mr.  Caldwell  also  exhibited  examples 
of  half-tone  engravings  made  with  the 
assistance  of  the  electric  eye  in  a  frac¬ 
tion  of  the  time  necessary  with  the  pres¬ 
ent  acid  processes.  By  the  new  method, 
an  average  office  employe  without  train¬ 
ing  can  make  a  halftone  in  five  minutes. 
Such  an  electrical  process,  Mr.  Cald¬ 
well  said,  also  enables  cuts  to  be  made 
simultaneously  in  a  group  of  cities  from 
a  single  photographic  print. 

\  method  by  which  publications  may 
be  mailed  out  to  subscribers  by  a  dot 
code  which  utilizes  the  electric  eye  in 
classifying  copies  by  state,  city,  street 
and  number,  and  which  proi)erly  routes 
publication  mail  automatically,  without 
any  mail  clerk  even  .seeing  the  ad¬ 
dresses,  is  under  consideration,  Mr. 
Caldwell  said. 

The  complete  list  of  electric  eye  ap¬ 
plications  to  printing  and  publishing 
cit^  by  Mr.  Caldwell,  follows : 

1.  Automatic  machine  setting  of  type 
from  typewritten  copy. 

2.  Halftones  made  by  photo-electric 
scanning,  without  acids. 

3.  Automatic  control  of  accurate  reg¬ 
ister  on  web  presses. 

4.  .\utomatic  control  of  accurate 
trimming. 

5.  .Automatic  stops  for  presses,  in 
case  of  i)aper  breaks. 

6.  Counting  logs  in  pai)er  mills, 
sheets  and  forms  in  binderies. 

7.  Matching  colors  of  inks  and  papers. 

8.  Measuring  glare  and  opacity  of 
paper. 

9.  Detecting  and  connecting  press 
vibrations. 

10.  Safety-first  devices  around  presses, 
rolls,  etc. 

11.  Automatic  door-openers  and  strip¬ 
ping  aids. 

12.  Circulation  analyzers. 

13.  Office  conveniences. 

14.  .Automatic  mailing  sorters. 

Mr.  Caldwell  also  recalled  that  in¬ 
ventors  in  the  United  States  and  in 
foreign  countries  are  developing  “talk¬ 
ing  books”  which  will  read  the  day’s 
news  aloud,  interspersing  editorials  and 
news  stories  with  refreshing  musical 
numbers  and  song  hits.  The  full  elec¬ 
tronic  newspaper  may  be  an  actuality 
by  1942,  Mr.  Caldwell  said. 


STUDENTS  BUY  WEEKLY 

The  Damnllc  (Ark.)  Democrat  has 
been  purchased  by  the  Danville  chapter 
of  the  Future  Farmers  of  America,  or¬ 
ganization  of  rural  high  school  students 
of  agriculture.  It  will  be  continued  as 
a  weekly  with  T.  H.  .-\bboud,  vocational 
education  director  of  the  Danville  Con¬ 
solidated  School,  as  editor.  J.  C.  Pound 
formerly  owned  the  Democrat. 

GRONDAHL  GETS  PATENT 

Jens  K.  Grondahl,  publisher  of  the 
AA  (Minn.)  Republican,  has 

added  another  new  device  to  his  long 
string  of  inventions.  His  latest  is  a 
contrivance  that  converts  a  telephone 
mto  an  automatic  fire  alarm  station. 


CIRCULATION  REPORT 
PLAN  DROPPED 

(Continued  from  page  3) 


tising  managers  that  the  farmer  drives 
20  to  100  miles  to  do  his  shopping  in 
a  city  is  false.  He  said  the  average 
farmer  travels  only  five  miles  to  trade 
and  pointed  out  that  the  reason  why 
the  farmer  does  his  buying  at  home  is 
that  his  market  is  at  home.  Credit  is 
another  important  factor,  he  explained, 
showing  that  here  again  the  personal 
equation  enters  the  picture. 

President  Thomson  appointed  the  fol¬ 
lowing  committees : 

Resolutions:  Ralph  Starr  Butler, 

vice-president  of  General  Foods  Com¬ 
pany,  chairman;  Horace  Klein,  St. 
Paul  Farmer;  G.  T.  Palmer,  Houston 
(Tex.)  Chronicle;  W.  E.  MacFarlane, 
Chicago  Tribune;  John  Rrehm.  Crowell 
Publishing  Company;  John  Cowles,  Des 
Moines  Register  and  Tribune;  F.  C. 
Kendall,  Advertising  &  Selling,  and 
E.  H.  Cummings,  J.  Walter  Thompson 
Company, 

Credentials:  W.  A.  Lydiatt,  Market¬ 
ing,  Ontario,  Canada :  George  Slate, 
.Simmons  -  Boardman  Company:  and 
A.  L.  Schuman,  Ft,  Worth  (Tex.) 
Star-Telegram. 

Nominating :  T.  T.  Buttikofer, 

Hearst  newspapers:  F.  S.  Newell,  To¬ 
ledo  Blade;  and  F.  R.  Davis,  General 
Electric  Company. 

Divisional  meetings  were  scheduled 
for  this  afternoon. 

John  Cowles,  Des  Moines  Register 
and  Tribune,  presided  at  the  newspaper 
divisional  meeting. 


URGES  PAY  FOR  PLAYERS 


College  Editor  Say*  Football  Squad 
Should  Get  Part  of  Receipts 

Football,  even  in  college,  is  a  profes¬ 
sional  sport,  and  the  players  in  the  game 
should  be  paid  a  percentage  of  the  gate 
receipts,  the  Orange  and  IVhite.  Uni¬ 
versity  of  Tennessee  student  paper,  said 
in  a  leading  editorial  recently.  The  edi¬ 
torial.  written  by  Landrum  Bolling,  of 
Knoxville,  editor  of  the  paper  and  a 
senior,  criticized  the  dismissal  of  “Papa” 
Felts  from  the  Tulane  football  team  for 
playing  professional  baseball. 

“It  is  common  knowledge.”  the  edi¬ 
torial  said,  “that  there  obtains  in  prac¬ 
tically  all  colleges  and  universities 
some  system  whereby  football  players 
are  subsidized.  .  .  Few  football  men  of 
ability  have  to  pay  for  their  own  room, 
hoard  and  tuition.  .  .” 

One  of  Rolling’s  first  acts  as  editor 
was  to  order  discontinued  “The  Loafer,” 
an  anonymous  column  of  campus  gossip. 
The  chief  reason,  he  said,  was  “the 
T.oafer  was  an  anonymous  individual 
who  would  always  strike  in  the  dark, 
and  whose  slandered  victims  could  not 
strike  hack.” 


AGRICULTURAL  ASSN.  MEETS 


Director*  Re-elected  by  Publi*her* 
of  Farm  Paper* 

( tin  telepraph  to  Kditor  &  Publisher) 

Chicago,  Oct.  19 — Discussion  of  the 
factors  which  made  it  possible  for  the 
organization  to  remain  in  sound  finan¬ 
cial  condition  during  the  past  year 
marked  the  annual  membership  meeting 
of  the  Agricultural  Publishers  Associa¬ 
tion  at  the  Stevens  Hotel  in  Chicago 
today. 

The  1931-32  directors  were  re-elected 
for  the  new  year  at  the  afternoon  ses¬ 
sion  of  the  farm  paper  publishers’ 
group.  They  are : 

Dr.  Tait  Butler,  Progressive  Farmer 
&  Southern  Rnralist;  F'red  Bohen,  Suc¬ 
cessful  Farming;  Marco  Morrow,  Cap¬ 
per  Publications ;  and  C.  V.  Gregory, 
Prairie  Farmer. 


BISHOP  SUES  DAILY 

Bishop  James  Cannon,  Jr.,  last  week 
filed  a  $200, (XK)  libel  suit  in  U.  S.  dis¬ 
trict  court  against  the  Macon  (Ga.) 
Telegraph  publishing  company.  Bishop 
Cannon  charged  his  character  and  rep¬ 
utation  had  been  damaged  by  an  edi¬ 
torial  attack  in  the  Telegraph  in  Octo¬ 
ber,  1931.  W.  T.  Anderson  is  editor 
and  publisher  of  the  Telegraph. 


Doing 
a  Job! 


"If  is  a  pleasure  fo  express  our 
appreciafion  of  the  job  the  Monitor 
is  doing  for  Birdseye  Frosted  Foods," 
write  Wolcott  &  Holcomb,  advertis¬ 
ing  agents  for  the  Frosted  Foods 
Sales  Corporation. 

"Without  coupons  or  particular 
aids  for  inquiries,"  continues  the  let¬ 
ter,  "hundreds  of  your  readers  have 
written  in  to  tell  of  their  interest  .  .  . 
and  to  ask  the  name  of  the  nearest 
dealer. 

"This  has  been  helpful  in  getting 
distribution  and  has  resulted  in  new 
customers  for  a  great  many  Birdseye 
dealers.  .  .  .  Every  publication  claims 
reader  loyalty.  Not  many  can  sub¬ 
stantiate  it  as  tangibly  as  the 
Monitor." 

New  dealers... more  active 
dealers... new  buyers ...  w/iat 
is  your  need?  Wfiat  k  ind 
of  a  job  can  we  do  for  you? 

Write  or  telephone  for  further 
information.  Or  ask  for  a  representa¬ 
tive  to  call. 


The 

Christian  Science  Monitor 

A  Daily  ISetespaper  for  the  Home 

Published  by  The  Chris+Ian  Science  Publishing  Society, 
107  Falmouth  Street,  Boston,  Mass. 


Branch  Adrerlising  Offices 


New  York  City.  New  York 
Z70  Madison  Avenue 


Kansas  City.  Missouri 
405  Nat  l  Fidelity  Life  Bid* 


Detroit.  Michigan 
3-101  General  Motors  Bldg. 
Chicago.  Illinois 
1058  McCormick  Building 
St.  Louis.  Missouri 
1728  Railway  ExchangqBldg 


San  Francisco.  California 
625  Market  Street 
Los  Angeles.  California 
210  West  Seventh  Street 
S'eattle.  Washington 
824  Skinner  Building 


Miami.  Florida.  1229  Ingraham  Building 


London.  England 
1  and  Z.Adelphi  Terrace 
Paris.  France 
3.  Avenue  de  I'Opera 
Berlin.  Germany 
Unter  den  Linden  59A 
Florence.  Italy 
Via  Magenta  II 
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GROUP  REPORTS  32% 
GAIN  IN  INCOME 


Major  Market  Newspapers,  Inc., 
Re-elects  Officers,  Hears  Three 
Advertisers — Urged  to  Study 
Beer  Markets 


(By  telryraph  to  Kuituk  &  PrBLisHBR) 

Chicago,  Oct.  16 — Keiiorts  of  suc¬ 
cess  in  conducting  the  affairs  of  Major 
Market  Newspapers,  Inc.,  since  its  last 
annual  meeting  lent  a  cheerful  aspect  to 
the  eighth  annual  gathering  of  this 
group  at  the  Stevens  Hotel  here  total. 

President  George  M.  Burbach,  St. 
Louis  Post-Dispatch,  reported  at  the 
luncheon  that  the  income  of  Major  Mar¬ 
ket  Newspapers  since  last  October  was 
32  per  cent  more  than  in  1928  and  25 
per  cent  more  than  was  anticipated  by 
the  budget  committee. 

Three  speakers  were  heard  during  the 
day.  In  the  morning  Oscar  Vogel, 
merchandise  director  of  Pabst  Com¬ 
pany,  spoke  on  “Value  of  a  Customer.” 
In  the  afternoon  Dwight  C.  Mahan, 
general  sales  manager  for  the  S.  O.  S. 
Manufacturing  Company,  and  Ralph 
Leavenworth,  general  advertising  direc¬ 
tor  of  the  Westinghouse  Electric  & 
Manufacturing  Company,  spoke  briefly 
on  such  problems  as  cooperative  adver¬ 
tising  and  the  future  of  advertising. 

Mr.  Vogel  advised  newspaper  adver¬ 
tising  men  to  prepare  for  the  possible 
rehabilitation  of  the  brewing  industry 
by  making  a  study  of  the  market  op¬ 
portunities  in  their  territory. 

“Advertising  can  do  in  the  next  ten 
years  what  it  has  done  in  the  past  ten,” 
Mr.  Mahan  said. 

"There  are  new  articles  coming  that 
need  exploiting.  .\n  era  of  small  busi¬ 
nesses  is  due  that  will  astound  everyone.” 

The  re-elected  officers  are:  Mr.  Bur¬ 
bach,  president;  W.  F.  Schmick,  Balti- 
ttiore  Sun,  first  vice-president;  Herbert 
Ponting,  Detroit  News,  second  vice- 
president  ;  L.  M.  Barton,  secretary- 
treasurer.  The  directors  are :  Mr.  Bur¬ 
bach,  Mr.  Ponting,  Mr.  Schmick.  Carl 
P.  Slane,  Peoria  (Ill.)  J ounial-Trans- 
script;  Earl  Robertson,  Kansas  City 
Star;  John  F.  Tims,  New  Orleans 
Times-Picayune ;  John  Cowles,  Des 
Moines  Register  -  Tribune ;  Sherman 
Bowles,  Springfield,  Mass.,  newspapers; 
J.  Russell  Know-land,  Jr.,  Oakland 
(Calif.)  Tribune;  Frank  Tripp,  Gannett 
newspapers;  Harvey  R.  Young,  Colum¬ 
bus  (().)  Dispatch;  and  Col.  L.  W. 
Herron,  Washington  Star. 


50,000  ATTEND  HOMES  SHOW 


ROCHESTER  COOKING  SCHOOL 

The  Rochester  (N.  Y.)  Times-l'nion 
sponsored  a  cooking  school  in  Columbus 
auditorium.  Oct.  4-10.  Miss  Emily  M. 
I.autz  was  instructor. 


You  MERELY  MOVE 


THIS  LEVER  TO 


AUTOMATICALLY 


>>quod  fo  the  right 


quod  to  the  left"<— ^ 


^->-or  center 


The  Linotype  Double  Quodding  and  Centering  Device 
is  simple  in  operation  and  sturdy  in  construction.  It 
will  save  o  lot  of  time  now  spent  in  quodding  out  and 
centering  lines  by  hand. 


MERGENTHALER  LINOTYPE  COMPANY 
BROOKLYN,  N.  Y. 

Son  Francisco  •  Chicago  •  New  Orleans  •  Canadian  Linotype,  Limited, 
Toronto  •  •  Representatives  in  the  Principal  Cities  of  the  World 

Linotvoe  Metro  No.  2  Fomil 
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NEW  TRIAL  DENIED 

A  new  trial  has  been  denied  Frederick 
I.  Thompson,  former  publisher  of  the 
Mobile  (Ala.)  Register  in  a  case  in  which 
Lord’s  Tire  Service,  Inc.,  was  awarded 
a  $3,500  judgment  for  beach  of  contract. 
The  tire  comjiany  claimed  that  when 
Thompson  sold  the  paper  he  refused 
to  carry  out  a  contract  by  which  the 
tire  company  purchased  2,300  inches  of 
of  advertising  space  in  the  newspaper. 


FIRMS  ASK  REOPENING 
OF  NEWSPRINT  CASE 


PUBLISHER  FOUND  GUILTY 


Seven  Paper  Companies  Follow 
A.N.P.A.  Lead  In  Petitioning 
I.C.C.  to  Bring  Freight  Rate 
Data  Up  to  Date 


Albany  Merchants  See  Evidence  of 
Business  Revival  in  Success 

(By  telegraph  to  Editor  &  Publisher) 
,\lbany,  Oct.  20 — Impressive  evidence 
of  business  revival  as  well  as  newspaper 
responsiveness  was  seen  by  .-Mbany  mer¬ 
chants  in  the  Better  Homes  Exposition 
in  the  state  armory  here  attended  by 
more  than  50,(X)0  persons  in  a  week. 
The  exposition  was  sponsored  by  the 
.-ilbany  Knickerbocker  Press  and  the 
.Albany  Evening  Nezes,  John  J.  Connors, 
advertising  director,  being  in  super¬ 
visory  charge  with  John  J.  Silverman 
as  manager. 

One  hundred  and  fifty-six  merchants 
reserved  more  than  200  booths  and 
displayed  everything  that  goes  into  the 
construction  and  maintenance  of  the 
home  as  well  as  some  luxuries  not 
directly  connected  with  the  home. 

The  Knickerbocker  Press  and  the 
News  ran  big  papers  on  Monday,  the 
opening  day,  with  a  special  section  of 
each  paper  devoted  to  advertisements 
of  displaying  merchants. 

-\dmission  was  25  cents  except  that 
newspaper  coupons  were  redeemed  for 
admission  tickets  at  stores  with  booths 
in  the  show. 

Each  night  between  8  and  9  with  the 
exception  of  Saturday  the  crowd  was 
so  great  it  was  impossible  to  admit  all. 

A  United  Press  ticker  in  operation 
and  a  grouping  of  photographs,  original 
manuscripts  and  drawings  of  many 
notable  contributions  to  the  two  news¬ 
papers  were  features  of  a  double  booth 
which  the  press  and  the  news  main¬ 
tained.  There  was  also  a  display  of  the 
raw  materials  going  into  newspaper  i 
production. 


(Special  to  Editor  &  Publisher) 

Washington’,  Oct.  20.  —  Following 
the  lead  of  the  .American  Newspaper 
Publishers’  Association,  a  number  of 
manufacturers  of  newsprint  in  the  past 
two  weeks  have  petitioned  the  Inter¬ 
state  Commerce  Commission  for  reopen¬ 
ing  of  the  protracted  investigation  into 
newsprint  rates  which  apparently  will 
result  in  general  boosts  in  freight 
tariffs. 

Action  by  the  Commission  is  being 
withheld  on  Examiner  Howell’s  detailed 
report  and  no  indication  has  been  forth¬ 
coming  as  to  whether  the  Commission 
will  order  rehearing  of  the  case  in 
order  to  bring  the  voluminous  record 
up  to  date.  The  petitions  for  reopen¬ 
ing  all  have  stressed  the  point  that  the 
hearings  on  which  Howell’s  report  is 
based  closed  more  than  two  years  ago 
and  that  the  examiner’s  recommenda¬ 
tions  contained  a  suggestion  that  addi¬ 
tional  information  should  be  placed  in 
the  record  before  a  decision  is  reached 
by  the  commission. 

Receivers  of  the  Minnesota  and  On- 
taiio  Paper  Company,  concurring  in 
statements  of  the  A.N.P.A.  and  empha¬ 
sizing  the  lapse  of  two  years,  declared 
in  their  petition  for  reopening  that  fur¬ 
ther  hearings  are  necessary,  particularly 
in  regard  to  the  western  trunk  line 
situation  as  concerns  rates  from  Wis¬ 
consin,  Minnesota,  and  other  shipping 
points  to  Eastern  markets. 


Was  Charged  with  Criminal  Lib,] 
by  Montreal  Sports  Writer 

Joseph  Menard,  proprietor  and  pub 
lisher  of  three  Montreal  French.' 
language  papers,  Le  Goglu,  Le  Chanua. 
and  Le  Mirroir,  was  found  guilty  oi 
criminal  libel  bv  a  jurv  in  Montrea' 
Oct.  13. 

The  jury  recommended  mercy.  Th( 
publisher  will  be  sentenced  at  the  enc 
of  the  court’s  term. 

The  suit  was  brought  by  Oscar 
Major,  sports  editor  of  Le  P,/,, 
Journal,  Montreal  weekly,  who  said 
that  Menard  had  libeled  him  in  all  thrtt 
of  his  papers  in  the  latter  part  of  Dc- ' 
cember  and  the  first  part  of  Januan 
1931.  In  March,  1931,  Major  wj; 
awarded  $1,000  civil  damages.  It  was 
charged  that  the  matter  was  defamator) 
per  se  and  published  with  malice 
Menard’s  defense  was  one  of  provoca¬ 
tion  which  the  court  said  was  not  a  dc- 
fense  in  a  libel  case. 


TEXAS  A.P.  TO  MEET 

.\ssociated  Press  managing  editors  oi 
Texas  will  meet  at  Bryan,  Tex.,  Nov. 
20-21,  according  to  James  R.  Record 
managing  editor  of  the  Fort  Worth 
Star-Telegram,  and  president  of  tht 
group.  Mrs.  L.  J.  Roundtree,  manag¬ 
ing  editor  of  the  Bryan  (Tex.)  Eagk. 
and  only  woman  managing  editor  of  a 
daily  in  Texas  will  be  hostess.  Fred 
Dye,  Dallas  A.P.  correspondent,  is 
arranging  the  program. 


CARRIED  3,226  WANT  ADS 

The  Omaha  World-Herald  on  Oct.  2 
published  3,226  want  advertisements,  the 
greatest  number  it  had  ever  published 
in  a  single  issue.  No  special  rate  in¬ 
ducements  or  premiums  of  any  kind 
were  used. 


VIRGINIA  MEETING  JAN.  12-14 

Midwinter  meeting  of  the  Virginia 
Press  Association  will  be  held  in  the 
Roanoke  Hotel,  Roanoke,  Va.,  Jan. 
12-14  according  to  James  C.  Latimer, 
secretary. 


JOINS  CONOVER  AGENCY 

G.  D.  Shewell,  Jr.,  formerly  manager 
of  the  Boston  office  of  the  Outdoor 
.\dvertising,  Inc.,  has  joined  the  S. .(. 
Conover  Company,  Boston  agency,  as 
account  executive. 


NEW  FARM  AID  PLAN 

Paul  Jones,  editor  of  the  Lyons 
(Kan.)  Daily  News,  last  week  received 
considerable  publicity  because  of  his 
suggestion  that  every  sportsman  in  the 
United  States  buy  three  bushels  of  corn 
and  three  bushels  of  wheat  to  feed 
ducks  and  other  birds  this  winter,  in 
order  to  help  the  country  back  to  pros¬ 
perity.  Mr.  Jones,  known  also  as  a 
sportsman  as  well  as  an  editor,  said 
that  for  less  than  $2  a  hunter  could  buy 
the  six  bushels  of  grain. 


PaHii|qQtE 


If  you 

install  new  presses 


or  other  equipment,  you  will  naturally  want  to  get 
the  best  possible  results  from  your  investment  .  .  . 
This  suggests  a  most  careful  consideration  of  your 
source  of  newsprint  supply  .  .  .  Modern  presses 
demand  modern  newsprint,  uniform  in  color,  thick¬ 
ness,  and  strength  .  .  .  Price  Brothers  new’sprint  is 
made  to  meet  1932  conditions  ...  If  you  have  in¬ 
stalled  new  presses,  or  are  eager  to  get  the  best 
possible  results  from  present  equipment,  we  invite 
you  to  write  for  further  information  which  will  be 
gladly  supplied  with  no  obligation  on  your  part. 


Price  Brothers  Sales  Corporation 


New  York  Address  •  420  Lexington  Avenue 
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STRONG  RETAIL  UPTURN  IN  SEPTEMBER 


The  importance  of  retail  advertis-  i^r  cent  in  August  to  81.0  per  cent  in  centages  this  year  had  been;  January,  the  average  loss  in  the  last  four  years, 
ing  in  turning  the  newspaper  linage  September.  As  told  in  last  week’s  75.4%  :  February,  76.0% ;  March,  70.7% :  but  the  low  levels  now  prevailing  made 
trend  upward  in  September  is  shown  by  Editor  &  Publisher,  a  rising  trend  .April,  70.0%  ;  May,  67.2% ;  June,  70.4%.  the  decline  much  bigger  in  percentage, 
the  complete  figures  of  Media  Records,  was  also  shown  in  general  and  classified  Making  the  comparison  on  a  four-  The  September  index  was  40.1  per  cent 

Inc.  which  became  available  this  week,  advertising,  against  a  small  loss  in  year  basis,  however,  turns  the  gain  in  of  the  four-year  average,  the  lowest  yet 
A  summary  of  measurements  in  52  financial  and  a  substantial  loss  in  general  advertising  into  a  loss,  and  ein-  recorded.  In  August  it  was  46.2%. 
cities,  for  which  comparable  figures  go  automotive.  phasizes  the  declines  in  automotive  and  September  financial  linage  barely 

back  to  1928,  shows  that  the  retail  When  comparisons  are  made,  month  financial.  gained  over  that  of  August.  Neither 

classification  gained  nearly  12,000.000  by  month,  against  the  four-year  aver-  General  advertising,  analysis  shows,  did  it  last  year;  so  a  comparison  of 

lines  over  August  of  this  year,  which  ages  from  1928  to  1931  inclusive,  the  barely  made  any  seasonal  advance  from  1932  with  1931  is  fairly  cheerful.  The 
tar  outdid  last  year’s  seasonal  advance  part  played  by  retail  advertising  be-  August  to  September  last  year,  saving  four-year  average  for  financial  advertis- 
of  9  000,000  lines,  and  approximated  the  comes  still  more  significant.  Retail  ad-  its  only  important  gain  until  October,  ing,  however,  shows  a  substantial  sea- 
average  seasonal  advance  for  the  last  vertising  in  September  this  year  was  This  year  there  was  a  gain  of  more  sonal  gain  to  be  due  from  August  to 
four  vears.  Consequently  the  retail  71.2  per  cent  of  the  four-year  average  than  2,500,000  lines,  but  the  average  September — which  drops  the  September 
index,  expressed  in  per  cent  of  last  for  September,  against  an  August  per-  gain  in  the  last  four  years  was  nearly  index  to  37.7  per  cent  on  this  basis.  In 
year’s  retail  linage,  rose  from  74.4  per  csntage  of  65.7.  Classified  made  a  5,000,000  lines.  The  general  advertis-  August  the  percentage  was  43.3  as  a 
cent  in  August  to  82.1  per  cent  in  Sep-  fractional  advance,  from  67.6  per  cent  in  ing  index,  in  the  four-year  comparison,  result  of  steady  gains  from  a  low  point 
tember.  Since  the  retail  linage  ac-  .August  to  68.1  in  September.  was  64.7%  in  September,  the  lowest  this  of  33.5  in  May. 

counted  for  53,708.305  lines  of  the  total  Total  advertising  on  this  basis  made  year.  .August’s  percentage  was  67.1.  Following  are  the  linage  figures  for 

93,002,658  in  September,  this  advance  a  percentage  of  ^.4  of  the  four-year  The  loss  of  more  than  a  million  lines  newspapers  not  only  in  the  52  cities,  but 

was  largely  responsible  for  the  gain  in  average  in  September,  against  64.0  in  in  automotive  advertising  from  August  in  some  others  for  which  comparable 
the  index  of  total  advertising  from  74.3  .August,  and  66.0  in  July.  Previous  per-  to  September  of  this  year  about  equaled  figures  of  past  years  are  not  available; 

AKRON,  OHIO  BOSTON,  MASS.  CLEVELAND,  OHIO 

1932  1931  Gain  or  Loss  1932  1931  Gain  or  Lews 

(m)  203,485  204,249  764  L  Plain  Dealer . (m;  562,094  841,535  279,441  L 

(e)  365.072  .365,924  852  L  News . (e)  450,409  806,682  356,273  L 

.(m)  707,579  806,724  99,145  L  Press . (e)  885,038  1,239,946  354,908  L 

.(m)  873,8.34  966,173  92,3.39  1.  Plain  Dealer . (S)  166,909  265,112  98,203  L 

.(m)  565.088  687 ..385  122.297  L  News . (S)  43.964  109,192  65.288  L 

(e)  344,417  462,269  117.852  L  -  -  - 

(e;  955,130  1,068,573  113.443  L  Total  Daily .  1.897.541  2,888,163  990.622JL 

(S)  139.209  170,745  31.536  L  Total  Sunday .  210,873  374,304  163.431  L 

.(S)  292.200  352.709  60,509  L  Grand  Total .  2,108,414  3,262,467  1.154.06.3  L 

,(S)  209.,340  .354.100  144,760  L 

(S;  104.602  124,267  19.665  L  COLUMBUS,  OHIO 

Dispatch . (e)  746,344  939,287  192.943  L 

Citisen . (e)  552,380  755,025  202.645  L 

Ohio  State  Journal . (m)  219,615  286,621  67.006  L 

Journal-Dispatch . (8)  135,577  183,576  47,999  L 

Ohio  State  Journal . (S)  .  50,229  . 


Oscaj 
’  Ptiit 
said 
111  thr« 
of  D,. 
anuan 


malict 
rovoca- 
>t  a 


101,567  36,1.35  L  i^ecord . 

)17,201  107,278  L  .American... 

88.286  13,91*4  L  •Globe . 

- -  Herald . 

118,768  143,413  L  Post . 

88.286  13.994  L  Transcript.. 

'07.054  15/.407  L  Traveler.... 

tAdvertiser. 
Globe . 

168.431  111,105  L  Herald . 

585,016  103.865  L  Poet  . . . . 


ToUl  Daily. .. 
Total  Sunday 
Grand  Total. . 


12-14 

irginia 
in  tk 


Knickerbocker  Press 

News . 

Times-Union . 

Knickerbocker  Press. 
•Times-Union . 


Total  Daily .  4.014,605  4,561,297  546,692  L 

Total  Sunday .  745,351  1,001.821  256.470  L 

Grand  ToUl .  4,759,956  5,563.118  803,162  L 

•Globe  sold  in  morninft-evening  combination.  Linage  of 
morning  edition  only  is  shown. 

tSunday  Advertiser  figures  include  American  Weekly  linage, 
1932  —  63.700  lines;  1931  —  70.935  lines. 

Traveler  is  sold  in  combination  only,  with  the  Morning  or 
Sunday  Herald. 


Total  Daily .  1,450.149  1,726,702  276,553  L 

Total  Sunday .  200,447  243,410  42.963  L 

Grand  Total .  1,650,596  1.970,112  319.516  L 

•Sunday  Times-Union  figures  include  -American  Weekly  linage. 
1932  —  63,700  lines;  1931  —  70,935  lines. 

ALBUQUERQUE.  N.  M. 

Journal . (m)  233.185  345,913  12,728  L 

State  Tribune . (e)  159,052  209.34.3  50,291  L 

Journal . (S)  40.598  46,388  5,790  L 


Total  Daily... 
Total  Sunday. 
Grand  Total. . 


BUFFALO,  N.  Y. 

. (m)  442,761  503,463  60.642  L 

. (e)  990,769  1.156,787  166,018  L 

. (ej  431,391  502.464  71,073  L 

. (S)  142.808  180.316  37.508  L 

. (S)  62.994  56.653  6.431  G 


DALLAS.  TEXAS 

. (m)  441,762  474,690  32,928  L 

. (e)  801,901  906,952  105,051  L 

. (e)  359,090  394J218  35,128  L 

. (e)  265.539  401,605  136.066  L 

. (S)  156,709  180,419  23,710  L 

. (S)  154,037  201,245  47,208  L 

. (S)  126.435  . 


Courier-Express. 

News . 

Times . 

Courier-Ex  press . 
Times . 


News . 

Times-Herald . 

Journal . 

Dispatch . 

News . 

Times-Herald . 
Dispatch . 


ToUl . 

Total  Sunday. 
Grand  ToUl . . 


Total  Daily. .. 
ToUl  Sunday. 
Grand  Total . . 


Constitution 
Georgian. . . . 

Journal . 

Constitution. 
•American . . . 
Journal . 


ToUl  Daily... 
ToUl  Sunday. 
Grand  Total . . 


CAMDEN,  N.  J. 

•Courier . (e)  606.168  689,127  82,959  L 

•Courier  (evening)  and  Post  (morning)  sold  in  combination. 
Linage  of  evening  edition  only  is  shown. 


DAYTON,  OHIO 

. (m)  223,728  294,711  70,983  L 

. (e)  726,048  820,619  94,571  L 

. (e)  747.887  877,516  129,629  L 

. (S)  80,900  151,493  70,593  L 

. (S)  88,878  172,239  83.361  L 


Journal. 
Herald. 
News. . 
Journal. 
News. . 


Total  Daily .  1,443,841  1,670.425  226,584  L 

ToUl  Sunday .  411,127  488,873  77,746  L 

Grand  ToUl .  1,854,968  2,159,298  304,330  L 

•Sunday  American  figures  include  American  Weekly  linage, 
1932  —  63.700  lines;  1931  —  69,031  lines. 

ATLANTIC  CITY,  N.  J. 

♦Press-Union . (m)  418.013  525,.375  107,362  L 

Press-Union . (S)  57,620  83,788  26,168  L 


CHATTANOOGA,  TENN. 

. (m)  245,027  . 

. (e)  399,574  . 

. (S)  79,253  . 


Times. 

News. 

Times. 


Total  Daily. ., 
ToUl  Sunday. 
Grand  ToUl. . 


ToUl  Daily... 
ToUl  Sunday 
Grand  Total. . 


Grand  Total .  475.C33  609,163  133,530  L 

•Press-Union  sold  in  morning-evening  combination.  Linage 
of  morning  edition  only  is  snown. 

BALTIMORE,  MD. 

News . (e)  390,982  513,588  122.606  L 

Post . (e)  4.30.725  314.303  116,422  G 

Sun . (e)  1,114.767  1.410,134  295.367  L 

Sun . (m)  474.904  597,456  122,552  L 

•American . (S)  208,515  241,448  32,933  L 

Sun . (S)  330,898  412,713  81,815  L 


CHICAGO,  ILL. 

(m)  876.991  1.016.853  139.862  L 

(m)  520.668  431,487  89.181  G 

(e)  1,096.007  1.218.307  122,300  L 

,(e)  164,487  178,893  10.406  L 

(e)  651,139  864.486  213,347  L 

.(e)  252.383  264.630  12,247  L 

.(S)  352.230  470.672  118,442  L 

(8)  259,535  229,432  30.103  G 

.(S)  26,172  . 


DENVER,  COLO. 

Rocky  MounUin  News.  ..(m)  440,300  457,055  16.755  L 

Poet . (e)  774,913  929,252  154.339  L 

Rocky  MounUin  News....  (S)  45.576  77,947  32,371  L 

Poet . (S)  146,194  203.080  56.886  L 


Tribune . 

Herald  A  Examiner.. 

News . 

Poet . 

American . 

Times . 

Tribune . 

•Herald  A  Examiner. 
Times . 


ToUl  Daily. .. 
ToUl  Sunday. 
Grand  Total. . 


DETROIT,  MICH. 

. (m)  465,766  515,101  49.335  L 

. (e)  1,067,159  1.301,139  233.980  L 

. (e)  563.673  611,345  47.674  L 

. (m) .  154,481  . 

. (S)  136,953  144,612  7.659  L 

. (S)  259,699  329,950  70,251  L 

. (S)  145,230  204,416  59,186  L 


ToUl  Daily .  3,561,675  3,970.656  408.981  L 

Total  Sunday .  637,9.37  700.104  62,167  L 

Grand  Total .  4.199,612  4,670,760  471.148  L 

•Sunday  Herald  A  Examiner  figures  include  American  Weekly 
linage.  1932  —  63.700  lines;  1931  —  69,031  lines. 


ToUl  Daily .  2,411,378  2.8.35,481  424,103  L 

Total  Sunday .  539,413  654,161  114,748  L 

Grand  ToUl .  2,950,791  3,489,642  5.38,851  L 

•Sunday  American  figuree  include  American  Weekly  linage. 
1932  —  63,700  lines;  1931  —  70,935  lines. 

BIRMINGHAM.  ALA. 

.4ge-Herald . (m)  307.946  478,979  171,033  L 

News . (e)  504,491  764,792  260..301  L 

Post . (e)  256,545  313,189  56.644  L 

Newe-.\ge-Herald . (S)  118,968  155,366  36,398  L 


Free  Press. 

News . 

Times . 

Mirror. . . . 
Free  Press. 

News . 

♦Times. ... 


CINCINNATI,  OHIO 

. (m)  413.609  483,767  70,158  L 

. (e)  458,473  644,175  185.702  L 

. (e)  761.168  982,293  221,125  L 

. (8)  317,798  396.880  79,082  L 


Enquirer. . , 

Poet . 

Timee-Star. 
Enquirer. . 


ToUl  Daily .  2,096.596  2,582,066  485,470  L 

Total  Sunday .  541.882  678,978  137.096  L 

Grand  Total .  2,638.478  3,261.044  622.566  L 

♦Sunday  Times  figures  include  American  Weekly  linage,  1932 
-  63,700  lines;  1931  —  70.935  lines. 

(Continued  on  page  36) 


Total  Daily. . . 
ToUl  Sunday. 
Grand  Total. . 


Total  Daily. .. 
Total  Sunday. 
Grand  ToUl . . 


i)  307.946 

478,979 

171,033  L 

1  504,491 

764,792 

260..301  L 

)  256.545 

313,189 

56.644  L 

)  118,968 

155,366 

36,398  L 

1  233.185 

345,913 

12,728  L 

159.052 

209.343 

50,291  L 

40.598 

46.388 

5,790  L 

392,237 

459.256 

63.019  L 

40.598 

46.388 

5,790  L 

432,835 

501.644 

08.809  L 

INTA,  GA 

)  491,794 

517,192 

25.398  L 

303,026 

294,246 

8,780  G 

649.021 

858,987 

209,966  L 

145,138 

197,780 

52,642  L 

142,355 

126,511 

15,844  G 

123,634 

164,582 

40,948  L 

1,443,841 

1,670.425 

226.584  L 

411,127 

488,873 

77,746  L 

1,854,968 

2,159,298 

304,330  L 

1,475,355 

1,618.768 

143,413  L 

74,292 

88.286 

13.994  L 

1,549.647 

1,707.054 

157,407  L 

tNY,  N.  Y 

357,326 

468.431 

111,105  L 

581,151 

685.016 

103.865  L 

511,672 

573,255 

61.583  L 

77,750 

111.038 

33.288  L 

122,697 

132,372 

9,675  L 

1,450.149 

1,726,702 

276,553  L 

200.447 

243.410 

42.963  L 

1.650.596 

1.970,112 

319.516  L 
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Express. 


EASTON,  PA 

1932 

. (e)  508.355 

EL  PASO,  TEXAS 


1931  Gain  or  Loss 
618,562  110.207  L 


Times . 

. (m) 

324.800 

Herald-Poet . . 

. (e) 

,360.6,54 

Times . 

. (S) 

88.748 

Total  Daily . 

685.454 

Total  Sunday . 

88.748 

Grand  Total . 

774.202 

344,779 

500,997 

120,850 


19,979  L 
140,343  L 
32.102  L 


845,776 

120.850 

966,626 


160.322  L 
32,102  L 
192,424  L 


ERIE,  PA. 


Dispatch-Herald . 

. . . .  (e) 

427,430 

454,971 

27,541 

L 

Times . 

....(e) 

.354,186 

518.119 

163.933 

L 

Dispatch’Herald . 

....(S) 

48.920 

59,183 

10.263 

L 

Total  Daily . 

781.616 

973.090 

191.474 

L 

Total  Sunday . 

48  920 

59,183 

10.263 

L 

Grand  Total . 

830.536 

1,032.273 

201  737 

L 

EVANSVILLE,  IND. 


Courier . 

373.093 

449,564 

Journal . 

173.347 

249,895 

Press . 

- (e) 

349.298 

413.648 

Courier . 

....(S) 

65.511 

91,915 

Press . 

....(S) 

39,305 

68,501 

Total  Daily . 

895.7.38 

1,113,107 

Total  Sunday . 

104.816 

160.416 

Grand  Total . 

1.000.554 

1.273,523 

76.471  L 
76.548  L 
64.350  L 
26.404  I. 
29,196  L 


217,369  L 
55.600  L 
272.!t69  L 


FALL  RIVER,  MASS. 

Herald-News . (e)  394.862  516.126 

FORT  WAYNE,  IND. 


Journal-Gazet  te . (m) 

NewB-8entinel . (e) 

Journal-Gazette . (S) 


357.223 

563.683 

101.538 


Total  Daily .  920,906  . 

Total  Sunday .  101.538  . 

Grand  Total .  1,022,444  . 

FORT  WORTH,  TEXAS 

Star-Telegram . (m;  197,510  259,039 

Star-Telegram . (e)  394,522  472,4a3 

Press . (e)  338.637  434,984 

Sur-Telegram . (S)  100,258  135,460 


61,529  L 
77,881  L 
96,347  L 
35,202  L 


Total  Daily. .. 
Total  Sunday, 
Grand  Total.. 


930,669  1,166,426  235.757  L 

100.258  135,460  35.202  L 

1.030,927  1,301,886  270,959  L 

FREEPORT-HEMPSTEAD,  N.  Y. 

Nassau  Keview . (e)  300.102  365,271  63,169  L 

GLENS  FALLS,  N.  Y. 

•Poet-Star . (m)  368.361  393,683  25,322  L 

•Poet-Star  (morning)  and  Times  (evening)  are  sold  in  com¬ 
bination  only.  Linage  of  morning  edition  only  is  shown. 

HARRISBURG,  PA. 

•Patriot . (m)  481,064  607.659  126,595  L 

Telegraph . (e)  247,846  404.982  157,136  L 


Total  Daily .  728,910  1,012,641  283,371  L 

•Patriot  carries  the  same  amount  of  advertising  as  Evening 


News. 

HARTFORD,  CONN. 

Courant . 

. (m)  388.6.39 

458.989 

70,350  L 

I'lmes . 

. (e)  1.083.050 

1.329.477 

246.427  L 

Courant . 

. (S)  m.349 

275.281 

80,932  L 

Total  Daily... 

.  1,471.689 

1,788,466 

316.777  L 

Total  Sunday. 

.  194..349 

275,281 

80,932  L 

Grand  Total. . 

.  1.666.a38 

2,063,747 

397,709  L 

HOUSTON,  TEXAS 


Chronicle . (e) 

Poet . (m) 

Press . (e) 

Chronicle . (S) 

Poet . (S) 


579,723 

387.894 

429.346 

128.489 

166,517 


792,735 

610,929 

545,653 

236,087 

247,949 


213,012  L 
223,035  L 
116.307  L 
107,598  L 
81,432  L 


Total  Daily. .. 
Total  Sunday. 
Grand  Total. . 


News. . 
Star . . . 
Times. 
Star. . . 


.  1,396.963  1,949,317 

.  295,006  484.036 

.  1.691,969  2,433,353 

INDIANAPOLIS,  IND. 

. (e)  873,470  1,020.357 

. (m)  433,205  469,825 

. (e)  356,781  475,193 

. (S)  199,548  227,582 


552,352  L 
189,030  L 
741.384  L 


146,887  L 
36,620  L 
118.412  L 
28,034  L 


Total  Daily . 

1.663,456 

1.965,375 

Total  Sunday . 

199.548 

227.582 

Grand  Total . 

1.863.004 

2.192,957 

JACKSONVILLE, 

FLA. 

Florida  Times-Uniun. .. 

.  .(m) 

420,003 

481,600 

Journals . 

..(e) 

389,909 

406,765 

Florida  Times-Union. .. 

..(S) 

141,624 

138,144 

Total  Daily . 

809,912 

888,365 

Total  Sunday . 

141.624 

138,144 

Grand  Total . 

951.536 

1.026,509 

28,034  L 


61.597  L 
16.856  L 
3,480  G 


78.453  L 
3,480  G 
74.973  L 


Journal-Poet . (e) 

Star . (e) 

Star . (m) 

Journal-Post . (S) 

Star . (S) 


Total  Daily . 

Total  Sunday . 

Grand  Total . 

•Figures  supplied  by  publishers. 


.  CITY, 

MO.* 

1932 

1931  Gain  or  Loss 

344  .392 

329.285 

15.107 

G 

776.578 

887.013 

1 10,4.35 

L 

1  676.879 

751, .'>42 

74.663 

L 

78.401 

88.933 

10.532 

L 

205.362 

221.243 

15,881 

L 

1,797,849 

1.967,840 

169,991 

L 

283,763 

310.176 

26,413 

L 

2.081.612 

2.278,016 

196.404 

L 

KNOXVILLE,  TENN. 


Journal . 

...(m) 

244,741 

344,714 

99,973  L 

News-Sentinel . 

...(e) 

396,624 

479,398 

82,774  L 

80,773 

Journal . 

...(S) 

119,321 

89,881 

29,440  G 

News-Sentinel . 

. . .  (S) 

65,143 

121,426 

56.283  L 

Total  Daily . 

722,138 

824,112 

101,974  L 

Total  Sunday . 

184.464 

211,307 

26,843  L 

Grand  Total . 

906,602 

1,035,419 

128,817  L 

LOS 

ANGELES,  CALIF. 

Examiner . 

...(m) 

549,403 

714,580 

165,177  L 

Illustrated  News . 

. . .  (ni) 

245.459 

283.860 

38,401  L 

Times . 

. . .  (m) 

758,452 

968,776 

210,324  L 

. . .  (e) 

392.489 

Herald-Express . 

...(e) 

847.616 

1,052.836 

205,220  L 

Record . 

...(e) 

225,248 

288.815 

63,567  L 

•Ejtaminer . 

...(S) 

341.933 

438.237 

96.304  L 

Times . 

...(S) 

295,645 

403,137 

107,492  L 

Total  Daily . 

2,626,178 

3,701,356  1,075,178  L 

Total  Sunday . 

637,578 

841,374 

203,796  L 

Grand  Total . 

3.363,756 

4,542,730 

1,278.974  L 

^Sunday  Examiner  figures  include  American  Weekly  linage. 

1932  —  70,300  lines;  1931  —  76,173  lines. 

MANCHESTER,  N.  H. 


Union . 

. (m) 

349,903 

429,307 

79,404  L 

MEMPHIS,  TENN. 

Commercial-.^ppeal 

435.266 

552,261 

116,995  L 

Evening  .\ppeal. . . . 

441,739 

508,705 

66,966  L 

Press-Scimitar . 

. (e) 

390,174 

478,011 

87.837  L 

Commercial-Appeal 

. (S) 

220,867 

286,083 

65,216  L 

Total  Daily . 

1,267,179 

1,538,977 

221,798  L 

Total  Sunday.... 

220,867 

286,083 

65,216  L 

Grand  Total . 

1,488,046 

1,825,060 

337,014  L 

MILWAUKEE,  WIS. 

Sentinel . 

367,861 

557,624 

189,763  L 

Journal . 

. (e) 

760,062 

984,521 

224.459  L 

Leader . 

. (e) 

155,190 

206.649 

51,459  L 

Wisconsin  News... . 

. (e) 

475.091 

625,237 

150,146  L 

•Sentinel . 

. (Si 

132,874 

191,712 

58.838  L 

Journal . 

. (S) 

188.407 

263,590 

75,183  L 

Total  Daily . 

1,758.204 

2,374,031 

615,827  L 

Total  Sunday. .. . 

321,281 

455,302 

134,021  L 

Grand  Total . 

2,079,485 

2,829,333 

749,848  L 

•Sunday  Sentinel  figures  include  American  Weekly  linage, 
1932  —  63,700  lines;  1931  —  69,031  lines. 

Sentinel  (morning)  and  Wisconsin  News  (evening)  sold  in 
combination,  or  either  may  be  used  with  the  Sunday  Sentinel 
except  for  Financial  and  Classified. 


MINNEAPOLIS,  MINN. 

Journal . (e) 

•Tribune .  ; . (e) 

Star . (e) 

Journal . (S) 

Tribune . (S) 


709,881 

845,792 

135,911 

L 

678.408 

831.911 

153,503 

L 

507.242 

658.828 

151,586 

L 

107,544 

129,998 

22,454 

L 

161,200 

202,663 

41,463 

L 

1.895,531 

2.336.531 

441,000 

L 

268.744 

332,661 

63,917 

L 

2,164,275 

2,669.192 

604,917 

L 

Total  Daily . 

Total  Sunday . 

Grand  Total . 

•Tribune  (morning  and  evening)  sold  in  combination.  Linage 
of  evening  edition  only  is  shown. 


MONTREAL,  CANADA 

Sur . (e)  1,067,997 

Gazette . (m) 


La  Presse. 
La  Patrie. 


Total  Daily. 


Banner. 


■  (e) 


•T  ennessean . (m) 

Banner . (S) 

Tennessean . (S) 


Total  Daily. .. 
Total  Sunday. 
Grand  Total. . 


1,067,997 

1  418,226 

853.153 
224,373 

1,385,599 

622,300 

1,085.380 

328.484 

317,602  L 
204,074  L 
232,227  L 
104.111  L 

2.563,749 

3,421.763 

858,014  L 

LLE,  TENN. 

374,503 

463.572 

89,069  L 

1  357,179 

388,988 

31,809  L 

109,427 

158,327 

48.900  L 

80,025 

93.522 

13,497  L 

731,682 

852,560 

120,878  L 

189,452 

251,849 

62.397  L 

1,104,409  183.275  L 


921,134 

•Tennessean  (morning  and  evening)  sold  in  combination. 
Linage  of  morning  edition  only  is  shown. 


NEW  BEDFORD,  MASS. 


Standard-Times . (e) 

Mercury . (m) 

Times . (e) 

.Standard-Times . (S) 

Times . (S) 


1932 

380.384 

420.123 


1931  Gain  or  Lo^ 
293,397  86.9*70 


31,707 


411.678 
94.915 
72  206 


63,20*1 


Total  Daily .  800,507 

Total  Sunday .  31,707 

Grand  Total .  8.32,214 

Times  (evening  and  Sunday)  discontinued  Aug.  6  and  merged 
with  Standard  as  Standard-Times,  Aug.  7. 


705,075  95,4320 

167,121  1.35,4141, 

872,196  39.9821, 


NEW  ORLEANS,  LA 

Timee-Picayune . (m)  751,247 

Tribune . (m)  340.917 

Item . (e) 

States . (e) 

Times- Picayune . (S) 

Item-Tribune . (S) 

States . (S) 


548,378 

363,069 

229,018 

182.249 

108,068 


915,070  163.8231 

392,132  51.215  L 


628,600 

431,147 

247,212 

173,170 

93,503 


Total  Daily. .. 
Total  Sunday. 
Grand  Total. . 


2.003.611 

519..33S 

2.522,946 


167,090 


NEW  YORK,  N. 

Times . (m)  975,.389 

Herald  Tribune . (m)  617,00.3 

.\meriran . (m)  605,446 

News . (m)  819,524 

Mirror . (m) 

••Graphic . (e) 

Journal . (e) 

Post . (e) 

Sun . (e)  1,142.102 

World-Telegram . (e)  1,115,308 

JBronx  Home  News .  (e)  265,532 

Times . (S) 

Herald  Tribune . (S) 

•.American . (S) 

News . (S) 

tMirror . (S) 

{Bronx  Home  News . (S) 


785.530 

204,591 


6.37.6.36 
428, a39 
.364.221 
260.802 
34.008 
101,591 


Y. 

1,357,608 

847,737 

724,867 

1.024.346 

225,848 

193,0.33 

1,151,059 

271,61.3 

1,387.884 

1.277,765 

320,334 

&36,687 

524,971 

529.182 

330,501 


BROOKLYN.  N.  Y. 


Eagle . 

....(e) 

987,682 

1,210,619 

223,037  L 

. . . .  (e) 

217,186 

449,6.30 

Times-Union . 

....(e) 

406.614 

43.016  L 

Eagle . 

....(S) 

203,618 

274,622 

71.004  L 

Times-Union . 

....(S) 

50,794 

66,230 

5,436  L 

Total  Daily . 

1,394  196 

1.877,435 

583,239  L 

Total  Sunday . 

254,412 

330.852 

76,440  L 

Grand  Total . 

1.648.608 

2,208,287 

659,679  L 

•Standard  Union  merged  with  Times  March  10,  1932. 

NIAGARA  FALLS,  N.  Y. 


Gazette . 

. (e) 

559,564 

663,406 

103,842  L 

NORFOLK,  VA. 

Ledger-Dispatch.. . 

. (e) 

647,247 

710,3.32 

62.895  L 

Virginian-Pilot _ 

383,810 

432,688 

48.878  L 

Virginian-Pilot. . . . 

. (S) 

166,404 

211.447 

45.043  L 

Total  Daily . 

1,031,2.37 

1,143,010 

111.7731 

Total  Sunday . . , 

166,404 

211,447 

45,043  L 

Grand  Total. . . . 

1.197,641 

1,354.457 

156,816  L 

OAKLAND,  CALIF. 


Post-Enquirer . 

. . . . (e) 

470,898 

642,102 

171,204  L 

Tribune . 

. ...  (e) 

704,876 

952,692 

247.816  L 

Tribune . 

....(S) 

88.068 

152,033 

63.965  L 

Total  Daily . 

1,175,774 

1,594,794 

419,020  L 

Total  Sunday . 

88,068 

152.033 

63,965  L 

Grand  Total . 

1,263,842 

1,746.827 

482,985  L 

80.222  L 
68,078  L 
18.194  L 
9,079 G 
14,5851 


2,366,949  363,3381 

513.885  5,450G 


2,880,834  357,8881 


382,219 1 
230.734 1 
119.4211 
204.822 1 
58.758 1 


365,529 1 
67,022 1 
245,782 1 
162,457 1 
54,0821 
199,051 1 
96,1321 
164.981 1 
69.899 1 


117,075  15,4841 


Total  Daily .  6,697,515  8,782,C«4  2,084.579 1 

ToUl  Sunday .  1,827.097  2.338,416  511,3291 

Grand  Total .  8,524.612  11,120,510  2.595.9081 

•Sunday  American  figures  include  American  Weekly  linage. 
1932  —  63,700  lines;  1931  —  70.935  lines. 

••Graphic  suspended  publication  July  7.  1932. 
fSunday  Mirror  began  publication  Jan.  10.  1932. 

{Bronx  Home  News  figures  supplied  by  publisher. 


OKLAHOMA  CITY,  OKLA. 


Oklahoman . (m) 

Times . (e) 

Oklahoma  News . (e) 

Oklahoman . (S) 

Oklahoma  News . (S) 


374.313 

478,986 

339,897 

123,362 

87,170 


475,119 

589.040 

451,763 

191,802 


100.808  L 
1 10,054  L 
111.868  L 
68.440  L 


Total  Daily. .. 
Total  Sunday. 
Grand  Total. , 


1,193,196  1,515,922  322,726  L 

210,532  191.802  18,730G 

1,403,728  1,707,724  303.996  L 


PERTH  AMBOY,  N.  J. 

News . (e)  365,105  349,985 

(Continued  on  page  37) 
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SHARP  RETAIL  LINAGE  UPTURN  REGISTERED  IN  SEPTEMBER 


{Continued  from  page  37 !  WORCESTER,  MASS. 

WICHITA,  KAN.  1932  1931  Gain  or  Loss 


1932 

1931  Gain  or  Loss 

Telegram . 

. (in) 

499.026 

610,397 

111.371  L 

Beacon . 

. (e)  480.338 

4‘^.006 

15.668  L 

530.386 

666.787 

i;ie.401  L 

. <ej  329.989 

392.933 

Eagle . 

. (ra)  310,139 

391.775 

81.636  L 

Post . 

. (e) 

354,857 

473,122 

118.265  L 

147.8;i8 

3.204  L 

.  (^) 

128.108 

161,604 

33.496  L 

. (.S;  105.244 

167.143 

61,899  L 

Total  Daily . . . 

1.120.466 

1.280.714 

160.248  L 

Total  Daily. . 

1.. 384. 269 

1 .750.306 

366,017  I. 

Total  Sunday 

249.878 

314.981 

65.103  I. 

Total  Sunday 

128.108 

161.604 

33,496  1. 

Grand  Total 

.  1.. 370.344 

1.595.695 

225.351  L 

Grand  Total. 

1.512,377 

1.911.910 

399,523  1. 

WILKES-BARRE 

.  PA. 

Record . 

. (m)  717.789 

853.730 

1.35.941  1. 

YOUNGSTOWN, 

OHIO 

Timee^Leader 

. (e)  720.469 

8.37.152 

116.68;!  1. 

. (e) 

416.168 

6;)4.171 

218.00.3  1, 

. (e)  350.865 

387.481 

.36.616  1, 

Independent 

. (St  118.722 

159,092 

40.370  L 

Telegram . 

. (e) 

379.508 

555,288 

175,780  L 

I Ji  JI  I 

67,115 

. (S) 

60.355 

98.784 

38.429  L 

Total  Daily 

.  1.789.123 

2.078.363 

289.240  I. 

795,676 

1.189,459 

.393,783  h 

118.722 

226.207 

107.485  I. 

Grand  Total . . 

.  1.907.845 

2.304,570 

396.775  L 

Total  Sunday 

60.355 

98,784 

38.429  L 

•Sunday  Telegram  suspended  Nov.  1, 

1931. 

Grand  Total. 

856.031 

1,288,243 

432,212  L 

WILLIAM  BOLE  DIES; 
MONTANA  EDITOR 

Co-Owner  of  Great  Falls  Tribune 

Started  on  Vermont  Paper,  Pros¬ 
pered  in  St.  Paul,  Recouped 
Lost  Fortunes  in  West 

William  McClure  Bole.  74,  part 
ower  of  the  Great  Calls  (Mont.)  Trib¬ 
une.  and  editor  of  the  paper  until  1927 
when  he  retired,  died  at  his  home  in 
Bozeman,  Mont.,  Oct.  10.  For  many 
>ears  he  had  been  in  newspaper  work 
in  the  east  and  west. 

He  was  born  in  Ryegate,  \*t.,  and 
when  he  was  four  years  old  his  parents 
moved  to  Scotland  where  he  received 
his  early  education.  The  family  re¬ 
turned  to  the  United  States  when  he 
was  12,  and  his  father,  a  Presbyterian 
preacher,  took  a  pastorate  at  West 
Barnet,  Vt. 

.\t  the  age  of  16  he  entered  the  office 
of  the  St.  Johnsbury  (V't.)  Caledonian, 
where  he  learned  the  printer’s  trade, 
which  he  practiced  there  and  in  other 
l(Kalities  in  the  east.  He  was  married 
in  Cambridge,  Mass.,  in  1883  and  soon 
afterward  moved  his  family  to  St.  Paul, 
Minn.  .\fter  working  as  a  printer 
there  for  a  time,  he  bought  an  interest 
in  a  weekly,  which,  together  with  real 
estate  investments,  made  as  much  as 
$1(X),000  for  him,  a  considerable  fortune 
in  those  days.  He  thought  it  was 
enough  to  retire  on,  although  he  was 
only  in  his  early  30’s.  After  an  ex¬ 
tensive  European  trip  with  his  family 
he  returned  to  St.  Paul  to  find  his  in¬ 
vestments  dissipated  due  to  a  financial 
depression. 

He  started  another  career  by  shipping 
as  a  member  of  a  construction  crew  to 
Montana.  He  arrived  in  Great  Falls  in 
1891  and  found  employment  on  the 
Great  Falls  Leader  as  a  printer.  He 
became  a  reporter  and  city  editor  and  at 
a  time  when  the  paper’s  finances  were 
at  a  low  ebb,  he  bought  a  half  interest 
in  it  and  took  charge  of  the  editorial 
department.  The  paper  prospered  and 
was  sold  in  1900  to  a  copper  magnate 
then  engaged  in  a  business  battle  in  the 
state. 

Mr.  Bole  then  went  to  Bozeman, 
where  he  assumed  control  of  the 
Chronicle,  a  weekly,  which  later  became 
a  daily.  With  O.  S.  Warden,  his  part¬ 
ner.  on  the  Leader,  he  purchased  the 
Great  Falls  Tribune  in  1905,  and  was 
its  editor  until  his  retirement.  He  sold 
his  interest  in  the  Bozeman  daily  to  his 
brother.  James  P.  Bole,  and  H.  H. 
Howard  in  1917. 


JOHN  KEEFFE 

John  Keeffe,  33,  circulation  manager 
of  the  White  Plains  (N.  Y.)  Daily  Re¬ 
porter  and  brother  of  Edward  A.  Keeffe, 
the  Reporter’s  business  manager,  was 
instantly  killed  at  Hartsdale,  N.  Y., 
Oct.  IS,  by  a  hit-and-run  driver  who 
ran  into  him  while  he  was  changing  a 
tire  on  his  automobile. 


SAMUEL  C.  WELLS 


Served  for  41  Year*,  Many  Year* 

a*  Editor,  on  Philadelphia  Pres* 

Samuel  C.  Wells,  for  41  years  with 
the  old  Philadelphia  Press  and  editor  of 
the  paper  for  about  one-third  of  that 
period,  died  at  his  home  in  Philadelphia 
Oct.  12.  He  was  83  years  old. 

He  was  born  in  Pittsburgh,  was 
graduated  from  Princeton  in  1873, 
studied  law  at  Columbia  University  and 
was  admitted  to  the  bar  in  Pittsburgh 
in  1876.  After  practicing  two  years 
Mr.  Wells  went  to  Philadelphia  in  1879 
to  join  the  Press,  which  his  uncle,  Cal¬ 
vin  Wells,  had  purchased.  Eighteen 
years  ago  he  was  admitted  to  the  Phila¬ 
delphia  bar  but  did  not  give  up  news- 
pajwr  work  to  practice. 

Mr.  Wells  served  three  terms  as 
Press  editor.  One  was  when  Charles 
Emory  Smith,  the  editor,  became  min¬ 
ister  to  Russia  in  1890.  The  second  in 
1898  after  Mr.  Smith  had  been  ap¬ 
pointed  Postmaster  General  by  Presi¬ 
dent  McKinley.  The  third  was  in  1908. 
When  the  Wanamaker  interests  bought 
the  Press  he  was  made  associate  editor, 
retaining  that  position  until  the  paper 
ceased  publication  in  1920,  after  its  pur¬ 
chase  by  Cyrus  H.  K.  Curtis. 

Burial  was  in  Philadelphia  Oct.  15. 

HENRY  ROGOWSKI 

Henry  Rogowski,  88,  retired  head  of 
the  Rogowski  printing  firm,  44  Pearl 
street.  New  York,  died  suddenly  Oct. 
17  at  his  home.  525  West  150th  street. 
New  York.  Mr.  Rogowski,  a  native  of 
Poland,  started  his  career  as  a  printer 
abroad  and  came  to  this  country  in 
1874.  He  worked  with  the  New  York 
World  as  a  compositor  and  later  joined 
the  New  York  Recorder  as  mechanical 
superv’isor.  When  the  Recorder  sus¬ 
pended  in  18%  he  started  his  own  busi¬ 
ness,  which  became  one  of  the  largest 
independent  newspaper  printing  plants  in 
the  world.  His  firm  still  prints  Variety 
and  in  his  day  printed  more  than  27 
publications  including  the  old  Neic  York 
Call,  New  York  Rerdexo.  Nero  York 
Ledger,  Irish  World,  the  Oil,  Paint  and 
Drug  Reporter,  in  addition  to  many 
small  neighborhood  papers  and  trade 
publications. 


(9bttuan( 

A  YARD  L.  RICHAN,  34.  circulation 
.manager  of  the  Lewiston  (Me.) 
Sun  and  Journal,  died  recently  follow¬ 
ing  a  long  illness.  He  was  graduated 
from  Bowdoin  College  in  1920,  and  was 
physical  director  of  the  Auburn.  Me., 
Y.M.C.A.  at  the  time  he  joined  the  Sun 
and  Journal  in  1927. 

P.  N.  Simmons,  75,  for  50  years  pub¬ 
lisher  of  the  Sardis  (Miss.)  Southern 
Reporter,  died  at  his  home  recently. 

Lorenzo  W.  Gaysford,  retired  pub¬ 
lisher  of  a  group  of  newspapers  in 
Utah,  died  last  week  in  I.os  Angeles 
following  a  stroke  of  apoplexy. 
William  Thomas  Kimsey,  93,  re¬ 


tired  Douglas,  Mich.,  newspaper  pub¬ 
lisher,  died  Oct.  10  at  the  home  of  a 
nephew  in  Fort  Wayne,  Ind.  Mr.  Kim¬ 
sey  established  the  first  newspapers  in 
Auburn  and  Waterloo,  Ind.,  and  also 
was  the  pioneer  in  establishing  news¬ 
papers  in  Saugatuck,  Mich.,  and 
Douglas. 

\'ernon  Carl  Anderson,  33,  of  the 
advertising  staff,  Jamestown  (N.  Y.) 
Post,  died  in  the  Jamestown  General 
Hospital,  Oct.  8,  following  an  operation. 
Prior  to  joining  the  Post,  he  was  cir¬ 
culation  manager  of  the  Furniture 
Index  at  Jamestown.  His  wife  and  a 
daughter  survive. 

Fletcher  L.  Belt,  who  had  served  as 
a  vice-president  of  the  Caples  Company, 
New  York  agency,  died  in  Barcelona, 
Spain,  Oct.  11.  He  had  also  been  an 
account  executive  with  Batten,  Barton, 
Durstine  &  Osborn,  New  York,  and 
special  repre.sentative  of  Liberty  and 
Tower  magazines.  He  was  a  Princeton 
graduate,  class  of  1922. 

Orlando  B.  Desh,  90,  a  veteran  of 
the  Civil  War  and  for  a  number  of 
years  circulation  manager  of  the  former 
Bethlehem  (Pa.)  Times,  died  in  that 
city,  Oct.  7. 

Mrs.  Earl  Fickertt,  wife  of 
Earl  Fickertt,  editor,  Peabody  (Kan.) 
Gazette-Herald,  died  Oct.  10  at  her 
home  in  Peabody. 

Lewis  B.  Wilcox,  72.  for  the  past 
four  years  with  the  Miami  Herald 
circulation  department,  died  in  the  Jack- 
son  Memorial  Hospital,  that  city,  Oct.  3 
after  a  short  illness.  His  wife  and  a 
son  survive. 

John  R.  Byrne,  74,  a  prominent 
Western  Pennsylvania  business  man  and 
founder  of  the  Miners’  Record,  a  weekly 
at  Scottdale,  Pa.,  now  published  under 
the  name  of  the  Scottdale  Independent, 
died  suddenly  at  his  home  at  Everson, 
Pa.,  Oct.  2. 

Mrs.  R.  Glenn  Mays,  wife  of  the 
former  news  editor,  Birmingham  (Ala.) 
News,  died  last  week  in  Birmingham. 
Her  husband  and  three  children  survive. 

Frank  Whitman,  60,  veteran 
Florida  newspaperman  and  former  man¬ 
aging  editor  of  the  Florida  Grower, 
Tampa,  for  12  years,  died  Oct.  12  in  a 
Miarni  hospital.  He  was  a  newspaper¬ 
man  in  Chicago  before  going  to  Tampa 
and  joining  the  Florida  Grower.  About 
four  years  ago  he  moved  to  Miami  and 
last  summer  was  in  charge  of  the  Miami 
exhibit  at  the  Canadian  National  Ex¬ 
hibit  at  Toronto.  He  is  survived  by 
his  wife. 

George  W’.  Goodhart,  74,  of  Grand 
Rapids,  Mich.,  for  more  than  50  years 
a  publicity  representative  of  Ringling 
Brothers,  Barnum  and  Bailey,  and  Sells 
Floto  circuses,  was  killed  C)ct.  10  in 
Grand  Rapids  when  he  was  struck  by 
an  automobile. 

Mrs.  Elizabeth  Quigley  Deem,  56, 
wife  of  Wallace  K.  Deem,  senior  editor, 
Knightstown  (Ind.)  Banner,  died  at  her 
home,  Oct.  8. 


Mrs.  Betty  Bates  Webber,  widow# 
Charles  F.  Webber,  of  Boston,  a.^. 
mother  of  Henry  Atkin,  city  editor  # 
the  Hendcrsoni’ille  (N.  C.)  Tirm^, 
News,  died  at  Tazewell,  \'a.,  Oct.  10, 

Mrs.  Mark  P.  Haines,  wife  of  t-. 
publisher  of  the  Sturgis  (Mich. 
Journal,  died  at  her  home  there.  Oct.  p 

Fr.ank  Ponier,  Jr.,  25,  assistant  put. 
licity  director,  St.  Louis  Chamber  o- 
Commerce  and  formerly  with  the  5; 
Louis  Globe-Democrat  news  staff, 
Oct.  14  after  a  long  illness. 

A.  P.  CoMPECK.  32,  auditor,  .Veuw; 
(N.  J.)  Evening  Nezvs,  died  Oct.  10  ^ 
Newark  City  Hospital  from  built 
wounds  inflicted  by  a  man  who  late- 
killed  himself. 

Mrs.  Lena  Gauding,  f)0.  wife  oi 
Henry  W.  Gauding.  former  managiui 
editor,  American  Glass  Revieze  at  Pitts, 
burg,  died  at  her  home  in  that  chi 
Oct.  7. 

Edward  B.  Weston,  head  of  tht 
Weston  Paper  and  Manufacturing  Con- 
pany  of  Dayton  O.,  died  in  Chicage 
Oct.  13  following  an  attack  of  pnet. 
monia.  Besides  his  Dayton  interests  it 
was  head  of  the  Rockford  Paper  Mills 
the  Auglaize  Box  Board  Company,  ami 
the  Terre  Haute  Indiana  Paper  Companv 

John  A.  Blackman,  26,  photog¬ 
rapher  and  assistant  state  editor,  ilolin/ 
(Ill.)  Dispatch,  died  in  a  hospital  Ckt 
7  after  having  submitted  to  two  oper 
ations  for  stomach  trouble.  Mr.  Black¬ 
man  is  survived  by  the  wife  and  a 
year-old  daughter.  He  was  a  nephn 
of  L.  R.  Blackman,  editor  of  tht 
Dispatch. 

Mrs.  Julia  Graham,  mother  oi 
W.  H.  (jraham,  editor  and  publisher. 
Farwcll  (Tex.)  State  Line  Tribum, 
died  recently  in  Oklahoma  City. 

Michael  J.  Quigley,  for  the  past 
25  years  a  member  of  the  Boston  Por. 
library  staff,  died  at  his  home  recently 

George  Da\t;nport,  62,  head  of  the 
Chattanooga  (Tenn.)  Times  pressroom, 
died  Oct.  17.  He  had  been  with  the 
Times  for  41  years. 

W.  L.  Davis,  Sr.,  75,  head  of  the 
Dells  Pulp  and  Paper  Company  of  Eat 
Claire,  Wis.,  and  pioneer  paper  maim- 
facturer  of  Neenah,  Wis.,  died  Oct.  16 
at  his  summer  home  on  Lime  Kiln  point 
Lake  Winnebago,  Wis.  Two  sons  sur¬ 
vive. 

Elbert  E.  Haight,  53,  of  Glencot 
Ill.,  publisher  of  trade  journals,  diet 
Oct.  15  of  pneumonia.  He  had  bee 
president  of  the  Concrete  Publishinf 
company  since  1925.  Previously  he  hac 
been  with  the  Class  Journal  company. 

C.  W.  Ufford,  formerly  business  anti 
advertising  manager  of  the  Birmiitg- 
ham  Neit’s,  died  in  Coronado,  (i 
Oct.  15. 

Adolph  Capecelatro,  61,  wh: 
founded  the  Utica  (N.  Y.)  II  Petuin 
Italiano,  a  weekly,  in  1913,  and  pnh- 
lished  it  until  1923,  died  Oct.  13  in  a 
Utica  hospital.  He  is  survived  by  he 
wife  and  seven  children  including  Gin 
\’'.  Capecelatro,  advertising  manager  oi 
the  Nctv  Rochelle  (N.  Y.)  Star. 


JOHN  SLEP 

John  Slep,  co-publisher  of  the  Jl- 
toona  (Pa.)  Mirror,  and  son  of  D.  X 
Slep,  publisher  of  the  daily,  died  it 
Phoenix,  Ariz.,  Oct.  18  from  a  facturtt 
skull  suffered  Oct.  13  in  a  fall  front 
horse.  Mr.  Slep  was  found  unconsaas 
by  a  searching  party  on  a  desert  trai 
after  his  horse  had  returned  to  Iht 
stable.  He  never  regained  conscious¬ 
ness. 
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RECEIVED  EXTORTION  NOTE  , 

Police  of  Milwaukee  and  Racine  co® 
ties.  Wis.,  have  been  unable  to  find  th 
author  of  an  extortion  letter  received!? 
Thornton  L.  Smith,  manager  of  th 
Chicago  Tribune’s  Milwaukee  burea: 
w'hich  threatened  him  with  dealth  tm 
less  he  paid  $5,000.  Ordered  to  thrw 
out  the  money  at  a  certain  point  on  w 
Racine-Milwaukee  highway  Oct.  M 
Smith  tossed  out  a  dummy  package^ 
Racine  detectives  lay  in  wait  all  nig® 
but  the  extortionists  did  not  apptf 
Handwriting  experts  are  analyzing®* 
note,  which  was  mailed  from  Racint 
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FOUR-A  soon  will  ISSUE  SURVEY 
OF  DAILIES’  RATES,  CIRCULATIONS 


Mew  Tabulation  Summarizes,  City  by  City,  Local- National 
Differentials,  Also  Use  of  Premiums,  Combination 
Offers  and  Reader  Contests 


Bowman  Is  Vice-President  and  Mor- 
ford  Secretary  of  N.  Y.  Firm 

Thomas  H.  Reese,  Jr.,  tor  three  years 
vice-president  of  Littlehale,  Burnham. 
Rossiter,  Inc.,  has  established  his  own 
agency  under  the 


I 


A  STUDY  of  newspaper  markets. 

rates,  and  circulations  in  107  large 
cities,  with  special  emphasis  on  locaU 
national  rate  differentials  and  "forced” 
circulation,  is  nearing  completion  at  the 
headquarters  of  the  American  .\ssoci- 
ation  of  .\dvertising  Agencies  and  will 
probably  be  issued  to  F‘our-.\  members 
next  month.  Formal  approval  of  pub¬ 
lication  was  expected  at  the  meeting  of 
the  association’s  Executive  Board  in 
Chicago  this  week. 

The  survey,  beginning  of  which  was 
reported  in  Editor  &  Publisher  March 
5,  will  place  in  the  hands  of  agency- 
space  buyers  detailed  summaries,  city  by- 
city,  which  will  show  at  a  glance  the 
extent  to  which  each  newspaper  covers 
its  locality,  the  relation  of  its  local  and 
its  national  advertising  rates,  and  the 
percentage  of  its  circulation  which  has 
been  obtained  through  premiums,  reader 
contests,  and  combination  offers. 

On  a  single  page  for  each  city,  infor¬ 
mation  about  all  the  newspapers  of  that 
city,  daily  and  Sunday,  is  grouped,  so 
that  competing  newspapers  may  be  com¬ 
pared  at  a  glance.  Or,  by  checking  one 
page  with  another,  the  space  buyer  will 
be  able  to  decide  which  city  he  considers 
the  most  desirable  opportunity  for  ad¬ 
vertising  in  case  he  is  using  only  a 
limited  number. 

The  information  has  been  submitted 
to  the  newspaper  publishers  concerned 
for  a  check  as  to  accuracy  and  in  many 
cases  has  been  revised  to  meet  objec¬ 
tions  made  by  the  newspaper  men.  Ex¬ 
cept  for  the  IcKal  advertising  rates 
quoted,  the  material  has  practically  all 
been  published  before,  mostly  in  the 
reports  of  the  Audit  Bureau  of  Circu¬ 
lations.  The  present  survey,  however, 
brings  these  figures  together  in  new 
form  and  expresses  them  in  percentages 
to  be  more  readily  comparable. 

The  survey  is  the  w’ork  of  the  news¬ 
paper  committee  of  the  Four-A,  consist¬ 
ing  of  media  department  executives  ()f 
a  dozen  agencies.  The  chairman  is 
E.  H.  Cummings,  of  the  J.  Walter 
Thompson  Company.  The  committee 
has  been  assisted  by  the  research  depart¬ 
ment  of  the  Four-A. 

It  is  possible  that  future  editions  of 
the  report  may  be  issued  at  intervals  to 
keep  the  information  constantly  up  to 
date. 

“Market  and  Newspaper  Statistics” 
is  the  title. 

The  survey  is  obviously  aimed  to 
throw  the  limelight  on  newspapers  which 
maintain  wide  differentials  between  local 
and  national  advertising  rates,  and  on 
newspaj^rs  which  obtain  much  of  their 
circidation  by  offering  premiums  or 
combination  rates,  or  by  holding  con¬ 
tests  for  readers.  Without  condemning 
these  practices,  the  volume  will  point 
out  the  standing  of  each  paper  in  these 
respects  and  leave  the  rest  to  the  space 
buyers. 

Representatives  of  the  Four-A  have 
insisted  that  the  survey  is  a  construc¬ 
tive  step,  designed  to  encourage  better 
use  of  the  A.B.C.  reports  on  how  cir¬ 
culation  is  obtained,  and  to  lessen  the 
basing  of  schedules  on  mere  totals  of 
circulation. 

In  a  letter  sent  to  publishers,  asking 
them  to  check  the  figures  concerning 
their  papers,  Frederic  R.  Gamble, 
Four-A  executive  secretary,  said : 

“The  object  of  these  studies  is  to 
determine  for  our  people  the  cost  of 
caching  newspaper  markets  in  various 
cities,  the  differential  between  local  and 
national  rates  as  an  indicator  of  the 
true  value  of  local  linage,  also  the  dis¬ 
tribution  of  circulation  among  English- 
reading  subscribers. 

Me  also  have  in  mind  the  clarifying 
A-B.C.  newspaper  reports,  some  of 
which  are  not  as  clear,  or  as  full,  or  as 


coniiiarable  as  they  should  be.  with  ref¬ 
erence  to  methixls  and  sources  of  cir¬ 
culation. 

"We  believe  this  kind  of  a  study  will 
very  much  benefit  newspaper  advertis¬ 
ing,  by  giving  our  space  buyers  a  better 
grasp  of  the  circulation  values  involved. 
This  may  go  a  long  way  in  modifying 
the  tendency  to  buy  mere  size  of  cir¬ 
culation  without  regard  to  method  of 
being  obtained. 

"We  are  anxious  to  do  anything  con¬ 
structive  we  can  to  increase  produc¬ 
tiveness  of  newspaper  advertising  and 
its  use  by  national  advertisers,  both  in 
your  interest  and  in  our  own.  In  this 
respect  we  have  a  common  problem.” 

The  107  cities  included  in  the  study 
are  tho.se  with  100,000  population  or 
more  in  the  A.B.C.  carrier  limits.  For 
each  city  a  page  is  headed  by  popula¬ 
tion  figures  for  city,  suburban,  and  trad¬ 
ing  area.  The  number  of  English-read- 
ing  persons  was  obtained  from  the  pop¬ 
ulations  by  applying  the  percentages 
given  in  Editor  &  Publisher’s  Market 
Guide.  This  in  turn  was  translated  into 
number  of  English-reading  families,  on 
the  basis  of  four  persons  to  a  family. 
The  number  of  persons  per  income  tax 
return  is  also  given. 

The  rest  of  the  page  provides  a 
column  for  each  daily  and  for  each 
Sunday  paper,  with  a  column  for  total 
of  all  dailies  and  another  for  total  of 
all  Sunday  papers. 

For  each  paper,  total  net  paid  cir¬ 
culation  is  given,  also  city  circulation 
and  percentage  to  the  number  of  Eng¬ 
lish-reading  families,  and  city  and  subur¬ 
ban  circulation,  with  percentage  to 
English-reading  families. 

Turning  then  to  advertising  rates, 
the  page  gives  the  local  rate  applicable 
to  20,000  lines,  also  the  local  rate  for 
50,000  lines.  In  most  cases,  it  is  ex¬ 
plained,  these  rates  were  voluntarily  re¬ 
ported  by  the  publishers.  Both  local 
rates  are  translated  into  milline  rates, 
and  another  line  gives  the  annual  retail 
linage. 

Corresponding  figures  are  then  given 
for  national  rates  and  national  milline 
rates  for  20,000  lines,  and  for  annual 
general  linage. 

Then  come  two  lines  giving  the  per¬ 
centage  by  which  national  rates  are 
higher  than  local  rates  for  20,000  lines, 
and  again  for  50,000  lines. 

The  page  is  completed  by  two  more 
items — amount  of  “circulation  obtained 
through  premiums,  contests  and  com¬ 
bination  offers  (to  readers),”  and  the 
percentage  of  this  circulation  to  total 
circulation. 

Details  of  the  premium,  contest  and 
combination  circulation  are  given  on  a 
separate  page.  These  figures  are  taken 
from  the  A.B.C.  reports  for  1931,  the 
last  year  for  which  complete  figures 
are  available.  If  such  subscriptions 
were  for  less  than  a  year,  the  number 
was  pro-rated  over  a  whole  year.  If 
the  report  gave  only  the  amount  of 
money  spent  by  the  publisher,  the  num¬ 
ber  of  subscriptions  affected  was  esti¬ 
mated  as  nearly  as  possible. 


name  of  Thoma: 
H.  Reese  &  Co., 
Inc.,  with  offices 
at  444  Madison 
avenue.  New 
York. 

.Associated  with 
Mr.  Reese,  as 
vice-president,  is 
Craig  Bowman, 
formerly  an  ac¬ 
count  e.xecutive 
with  Husband  & 
Thomas.  J. 
Bruce  Morford, 
formerly  classi¬ 
fied  manager  of  the  I  Vail  Street 
Journal,  is  secretary.  W'illiam  J. 
Shettsline,  formerly  with  the  H.  E. 
Lesan  Advertising  Agency,  is  art 


T.  H.  Reese,  Jr. 


Many  Newspapers  Have  Sent  for 
Full-Page  Advertising  Mats 

(Special  to  Editor  &  Publisher) 

CHrc.\GO,  Oct.  20 — With  replies  re¬ 
ceived  to  date  from  appro.ximately  200 
newspapers,  nearly  95  per  cent  have  re¬ 
quested  the  full  set  of  ten  pages  of  the 
“Hold  Onto  Hoover"  advertising 
series,  prepared  by  Homer  McKee  of 
Chicago  and  furnished  free  of  charge  by 
the  Republican  National  Committee. 

According  to  requests  received,  about 
80  per  cent  of  the  papers  planning  to 
use  the  series  of  full  pages  will  run 
them  free  without  obtaining  revenue  for 
the  space  from  local  Republican  leaders. 
However,  the  remaining  20  per  cent 
have  indicated  that  they  are  planning  to 
use  four  or  five  of  the  pages  as  paid 
space.  In  instances  where  the  news¬ 
paper  is  able  to  solicit  funds  from  local 
Republicans,  it  is  suggested  by  the  na¬ 
tional  committee  that  the  paper  pay 
Homer  McKee,  Inc.,  the  usual  15  per 
cent  agency  commission. 


director. 

Elizabeth  Gordon,  formerly  with  the 
World  and  the  New  York  American,  is 
in  charge  of  fashion  and  Fifth  Avenue 
specialty  shop  advertising. 

This  new  firm  operates  in  the  general 
agency  field,  with  marine,  textile,  art. 
dental  supply,  industrial  and  fashion 
accounts.  A  feature  of  the  agency  is 
a  specialized  real  estate  division  through 
which  large  real  estate  accounts  are 
handled. 


FOUR-A  BOARD  MEETS 


CRANBERRY  COPY  PLACED 


Three  Group*  of  Growers  Join  in 
Campaign  in  311  Newspaper* 

The  American  Cranberry  Exchange 
representing  three  groups  of  growers 
from  New  England,  Wisconsin  and  New’ 
Jersey,  controlling  66  per  cent  of  the 
nation’s  cranberry  output,  has  announced 
a  campaign  using  311  newspapers 
throughout  the  country.  It  began  with 
half  page  copy  recently  and  will  con¬ 
tinue  until  after  January  featuring  the 
Eatmor  berry.  Twenty-one  different  ad¬ 
vertisements  will  be  used. 

While  the  campaign  will  again  fea¬ 
ture  recipes  for  pies,  sauces,  etc.,  greater 
emphasis  will  be  placed  on  cranberries 
for  cocktails.  Humor  will  have  an  im¬ 
portant  place  in  each  advertisement. 

In  addition  to  the  newspaper  adver¬ 
tising  some  500,000  recipe  books  and 
10,000,000  recipe  cards  will  be  distribu¬ 
ted  direct  to  the  consumer  through  the 
dealers  and  through  the  mail. 

This  marks  the  seventeenth  adver¬ 
tising  campaign  of  the  exchange. 


Henry  T.  Ewald  and  John  Benson 
Are  Banquet  Speakers 

(R)l  telegraph  to  Editor*  Publisher) 

Ciiic.vr.o,  Oct.  19. — Henry  T.  Ewald. 
chairman  of  the  board  of  the  .Ameri¬ 
can  Association  of  Advertising  Agencies, 
and  John  Benson,  president  of  the 
A.  .A.  .A.  A.,  headed  the  program  of  in¬ 
formal  talks  given  tonight  before  the 
Executive  Board  of  the  association  at  a 
closed  banquet  and  business  session  in 
the  Blackstone  Hotel. 

Routine  business  was  transacted  dur¬ 
ing  the  day  meeting  of  the  Executive 
Board,  held  at  the  Stevens  Hotel. 


Ferry-Hanley  Appointments 

( Up  teleyraph  to  Editor  &  Publisher) 

Chic.ago,  Oct.  19.  —  Matthew  G. 
Pierce,  vice-president  of  Ferry-Hanley 
Advertising  Company,  has  been  placed 
in  general  charge  of  the  Chicago  office. 
Charles  L.  Collette,  until  recently  vice- 
president  of  the  W.  K.  Cochrane  .Ad¬ 
vertising  .Agency,  has  been  appointed 
direct  manager  of  the  Chicago  office. 
A.  Brooks  Taylor,  vice-president,  who 
has  been  working  between  the  New 
York  and  Chicago  offices,  will  devote 
most  of  his  time  to  the  affairs  of  the 
Chicago  branch  henceforth.  .A  new 
addition  to  the  Chicago  staff  is  Earl 
W.  Clements.  William  A.  Kramer,  for¬ 
merly  in  charge  of  the  Chicago  office, 
has  joined  the  AValgren  Drug  Company, 
Chicago,  as  advertising  manager. 


PRUNE  GROWERS  APPOINT 


New  Detroit  Agency 

William  H.  Stockwell  and  Philip 
R.  Marcuse,  formerly  associated  with 
Fecheimer,  Frank  &  Spedden,  Inc.,  have 
opened  a  Detroit  advertising  agency  to 
be  known  as  Stockwell  &  Marcuse,  .Ad¬ 
vertising,  with  offices  at  1824  First 
National  Bank  building. 


Lord  &  Thoma*  to  Handle  $450,000 
Advertising  Expenditure 

( Special  to  Editor  &  Publisher) 

San  Francisco,  Oct.  18 — Selection 
of  the  Lord  &  Thomas  advertising 
agency  to  handle  an  extensive  advertisng 
campaign  to  popularize  prunes  is  an¬ 
nounced  by  the  United  Prune  Growers 
of  California.  An  expenditure  of  $450,- 
000  is  anticipated. 

As  forecast  in  a  recent  Editor  &  Pub¬ 
lisher  article,  the  campaign  will  be 
financed  with  a  fund  to  be  collected 
from  growers  on  the  basis  of  $2.50  per 
ton  on  large  size  prunes  and  $1.00  a  ton 
on  the  smaller  sizes. 

Growers  of  more  than  90  per  cent  of 
the  California  prune  crop  will  lend 
financial  support  to  the  advertising  pro¬ 
gram,  United  Prune  Growers  an¬ 
nounced. 

“The  need  for  promoting  the  sales  of 
prunes,  particularly  in  the  domestic  mar¬ 
kets,  is  generally  recognized  among  the 
producers,”  it  was  stated. 


E.  R.  Goble  Head*  W.A.G.A. 

E.  R.  Goble  of  the  Stack-Goble  .Adver- 
vertising  Agency,  Chicago,  was  recently 
elected  president  of  the  Western  .Adver¬ 
tising  Golfers’  .Association.  H.  G. 
Schuster,  national  advertising  manager, 
Chicago  Daily  Times,  and  H.  E.  Cole. 
Crowell  Publishing  Company,  were 
chosen  first  and  second  vice-president 
respectively.  S.  R.  Penfield  of  the 
Curtis  Publishing  Company  was  elected 
secretary  and  D.  D.  Sperry  of  Good 
Housekeeping  Magazine,  treasurer. 


Boyle,  Zipprodt  Agency  Formed 

The  Boyle,  Zipprodt  Corporation,  a 
new  advertising  agency,  has  been 
formed,  with  offices  at  60  East  42d 
street.  New  York  City.  John  D.  Boyle, 
formerly  president  of  John  D.  Boyle. 
Inc.,  is  chairman  of  the  board.  Robert 
E.  Zipprodt,  formerly  vice-president  of 
the  R^dington  Agency,  Inc.,  is  presi¬ 
dent. 


Asks  Wisconsin  Charter 

W.  F.  Williamson  .Advertising  Serv¬ 
ice.  Chicago,  has  filed  articles  of  in¬ 
corporation  with  the  Wisconsin  secre¬ 
tary  of  state  to  do  a  general  advertis¬ 
ing  business  in  the  state.  Capital  stock 
represented  in  Wisconsin  amounts  to 
$25,000. 


Now  Cole  &  Meyers,  Inc. 

Paul  A.  Meyers,  for  the  past  two  and 
one-half  years  representative  in  the 
Middle  West  territory  of  Sports  Afield 
of  Minneapolis,  has  become  associated 
with  F.  E.  M.  Cole,  publishers’  repre¬ 
sentative,  under  the  firm  name  of  Cole 
&  Meyers,  Inc.  Offices  are  in  the 
Union  Bank  Building,  Chicago. 


London  Firm  Names  Tracy 

W.  I.  Tracy,  Inc.,  New  York,  has 
been  appointed  advertising  agent  for 
Potter  &  Moore,  London,  manufac¬ 
turers  of  the  Mitcham  Lavender  soaps, 
toilet  waters,  creams,  etc.  Magazines 
and  newspapers  will  be  used. 


Castoria  to  Young  &  Rubicam 

The  Centaur  Company,  New  York, 
maker  of  Castoria,  has  appointed  Young 
&  Rubicam,  Inc.,  to  direct  its  advertis¬ 
ing  account.  Magazines,  newspapers 
and  radio  will  be  used. 
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ADVENTURES 

By  ROBERT  S.  MANN 


THKKK  is  a  real  demand  on  the  "The  sales  problem  today  is  almost 
IKirt  of  the  public  for  information  as  much  that  of  holding  our  present 


on  medical  matters,  as  evidenced  by  the 
extent  to  which  commercial  interests 
liave  capitalized  tliis  demand,  and  the 
medical  profession  should  develop  poli¬ 
cies  and  principles  to  facilitate  the  use 
of  modem  methods  of  publicity  while 
protecting  professional  standards.  These 
conclusions  are  reached  by  Michael  M. 
Davis,  director  for  medical  services,  of 
the  Julius  Rosenwald  Fund,  Chicago,  on 
the  basis  of  a  .study  of  medical  adver¬ 
tising  made  by  Miss  Mary  Ross  for  the 
Rosenwald  organization.  The  report, 
with  a  concluding  chapter  by  Mr.  Davis, 
is  being  published  by  the  Fund. 

A  wide  variety  of  advertising  is  con¬ 
sidered.  ranging  from  the  recent  edu¬ 
cational  campaigns  by  dentists’  associa¬ 
tions  and  the  sj^radic  campaigns  of 
physicians’  societies  to  advertising  by 
life  insurance  companies  and  drug  com¬ 
panies  (not  including  selling  copy  for 
specific  medicines).  A  surprising  num¬ 
ber  of  instances  are  cited  in  which 
groups  of  one  sort  or  another  have  ex¬ 
perimented  with  advertising,  although  in 
some  cases  the  details  are  sketchy. 
Most  emphasis  is  given  to  advertising 
for  public  benefit  rather  than  commer¬ 
cial  advertising. 

.\s  to  effectiveness,  Mr.  Michael  con¬ 
cludes  : 

"Medical  advertising  yields  demon¬ 
strable  results  somewhat  in  proportion 
as  its  aims  are  specific  rather  than  gen¬ 
eral  ;  are  not  directed  to  furnishing 
general  health  information  but  toward 
definite  aims  such  as  a  diphtheria  im¬ 
munization  campaign,  or  the  provision 
of  facilities  for  cancer,  venereal  disease, 
or  periodic  health  examinations.” 

*  •  * 

IXXISH  government,  undertaking 
its  first  extensive  advertising  cam¬ 
paign,  conducted  along  .American  lines, 
sold  a  bond  issue  of  60,000,000  Finn- 
marks  so  quickly  that  approximately 
two-thirds  of  the  advertising  had  to  hie 
canceled,  according  to  reports  from 
Helsingfors.  Most  of  the  bonds  were 
sold  the  first  day  and  the  entire  issue 
in  two  days.  Three  hundred  thousand 
Finnmarks  had  been  allotted  for  the 
advertising  appropriation. 

Xewspapers,  magazines  and  posters 
were  utilized  in  the  campaign,  con¬ 
ducted  by  the  Helsingfors  office  of 
Erwin,  W'asey  &  Co. 

*  *  * 

EI.E\’EX  large  companies  represent¬ 
ing  ab<iut  30  per  cent  of  the  manu¬ 
factured  gas  industry  spent  about  33 
cents  per  customer  and  eight-tenths  of 
one  per  cent  of  their  revenues  on  adver¬ 
tising  activities  in  the  peak  year  of 
1930,  according  to  a  survey  reported  to 
the  .American  Gas  .Association  last 
week  by  William  H.  Hodge  of  Chicago, 
chairman  of  the  association’s  publicity 
and  advertising  section. 

“In  1932.”  he  went  on,  ‘‘the  same 
eleven  gas  companies  have  reduced  their 
advertising  expenses  only  about  10  per 
cent  compared  with  1930  while  their 
gross  revenues  are  expected  to  decline 
about  7  per  cent.  Compared  with  1931, 
revenues  are  off  3.9  per  cent;  adver¬ 
tising  expenditures  off  only  7  per  cent. 
From  an  earnings  point  of  view  I  think 
this  is  a  decidedly  good  showing.  It 
doubtless  reflects  the  determination  to 
keep  up  sales  and  advertising  effort  on  a 
substantial  basis. 

“It  is  probable,  however,  that  the  gas 
industry  as  a  whole  has  reduced  adver¬ 
tising  expenditures  considerably  more 
than  the  10  per  cent  decrease  of  the 
eleven  large  manufactured  gas  com¬ 
panies  previously  mentioned.  There  is 
evidence  that  the  forced  economy  wave 
has  struck  the  sales  and  advertising 
activities  of  many  gas  companies  with 
especial  severity.  The  monthly  art  and 
copy  serv’ice  supplied  by  the  American 
Gas  Association,  for  instance,  has  suf¬ 
fered  a  heavy  decline  in  patronage.  .At 
one  time  241  sets  of  this  material  were 
purchased;  today  but  87  sets  are  being 
used. 


business  as  getting  new  business.  Xo 
one  needs  to  be  told  that  the  competi¬ 
tion  of  other  fuels  is  keener  than  ever 
before.  It  is  necessary  to  maintain 
appreciation  of  the  value  of  the  service 
as  a  whole  against  price  appeal.  De¬ 
mands  for  lower  rates  are  universal. 
There  never  was  a  time  when  the  good 
points  of  our  service,  and  what  they 
mean  to  the  well  being  of  the  users, 
should  be  kept  more  attractively  and 
steadily  before  the  public  than  the 
present.” 

*  ♦  ♦ 

PUTTIXG  a  new  slant  on  the  prize 
contest,  Koppers  Seaboard  Coke 
Company  tried  a  plan  this  week  that  re¬ 
quired  contest  entrants  to  handle  a  sam¬ 
ple  of  the  company’s  coke,  look  at  a 
booklet  announcing  the  contest,  and  visit 
the  company’s  showrooms.  Lumps  of 
coke  in  cellophane  bags,  stapled  to  the 
booklet,  were  distributed  by  telegraph 
messenger  boys  to  250,000  one-  and  two- 
family  houses  in  Brooklyn  and  Queens. 
Xew  York  City.  A  key  W’as  inclosed 
in  each  cellophane  bag,  and  the  recipi¬ 
ent  was  invited  to  take  the  key  to  the 
company's  showrooms  and  try  it  on  a 
"treasure  chest”  there.  Numerous  prizes 
were  offered  to  those  who  were  able  to 
open  the  lock.  .And  anyone  who  ordered 
a  ton  could  send  in  his  key  by  mail  for 
trial. 

*  «  * 

COXTEXTIOXS  by  some  merchants 
that  confidence  in  advertising  has 
been  sapped  by  other  advertisements  in 
the  same  papers  are  called  absurd  in  an 
article,  “Is  ‘Shopping  Xews’  Necessap'?” 
which  appears  in  the  Merchandising 
Manager  for  October.  The  author  is 
Homer  S.  Curtis,  who  recently  con¬ 
tributed  two  articles  on  the  Shopping 
Xews  to  Editor  &  Publisher’s  columns. 

“That  the  consumer  has  lost  a  great 
deal  of  confidence  in  department  store 
advertising  is  not  to  be  denied.”  writes 
Mr.  Curtis,  but  he  goes  on  to  insist  that 
this  does  not  mean  the  consumer  has 
lost  confidence  in  the  newspaper. 
"Each  advertiser,”  he  adds,  "is  alone 
responsible  for  what  the  public  thinks 
of  his  printed  word,  his  merchandise, 
his  service,  his  store.” 

.As  to  the  value  of  the  Shopping  Xews, 
he  concludes : 

“Such  publications  contain  nothing  of 
intere.st  to  the  reader  outside  of  bar¬ 
gains — non-profit  merchandising.  They 
are  neither  asked  for  nor  demanded  by 
the  reader.  Cut  prices  are  indispensable 
to  their  existence.  Therefore  they  train 
and  compel  the  merchant  to  cut  prices 
to  his  own  detriment  when  too  much  of 
that  sort  of  thing  is  already  being  done.” 

New  Accounts  to  Dorland 

Dorland  International.  Inc.,  Xew 
York  City,  is  placing  the  following  new 
accounts:  Condossis  Tobacco  Corpora¬ 
tion,  Xew  A’ork  City;  local  newspapers 
and  national  magazines  are  to  be  used 
in  advertising  Count.  Prince  and  King 
Condossis  cigarettes ;  a  special  Christinas 
o.ackage  campaign  will  be  conducted 
throughout  tlie  Xew  England  States. 
Christy  Cosmetics,  Inc..  X’ew  A’’ork 
ri*v;  this  comnany  has  devised  a  lip- 
s»irk  samnler  with  eight  shades ;  news- 
"••per  campaign  now  being  conducted 
throughout  the  Eastern  States.  Libaire 
3-  Company.  Xew  York  Citv.  brokers. 
Tlie  lodobor  Corporation,  Xew  A’^ork 
City,  manufacturers  lodobor  .Antiseptic. 

Loft  Sales  3.15  Per  Cent  Ahead 

Loft,  Inc.,  Xew  A'ork  candy  and  res¬ 
taurant  chain,  reports  sales  for  the 
first  nine  months  of  1932  were  $9,973.- 
007.19.  an  increase  of  $280,209.76.  or 
3.15%  over  the  same  period  of  1931,  it 
is  announced  by  George  M.  O’Neil, 
secretary. 

Young  &  Rubicam  Appointed 

Parke.  Davis  &  Comnany,  Detroit, 
has  appointed  Young  &-  Rubicam.  Inc., 
to  handle  its  advertising,  effective 
January  1st,  1933. 


NEW  NASHVILLE  AGENCY 

Robert  G.  Fields  &  Co.,  Inc.,  which 
plans  to  conduct  a  general  advertising 
agency,  has  just  been  organized  in  Xa.sh- 
ville,  Tenn.  Mr.  Fields  has  been  in  the 
advertising  business  in  Nashville  for 
the  past  nine  years,  having  been  adver¬ 
tising  manager  for  Caldwell  &  Co.  and 
Bennie-Dillon  Building.  The  new  firm 
will  take  over  the  business  of  .Avent 
Murfree,  Inc.,  which  has  been  in  ojK-ra- 
later  in  business  for  himself.  He  will 
continue  in  his  pre.sent  location  in  the 
tion  in  Nashville  for  the  past  two  years. 

Brewers  Advertising 

Brewing  companies,  following  the 
passage  of  a  law  permitting  the  sale  of 
near  beer  in  .Alabama,  immediately 
started  advertising  in  the  daily  news¬ 
papers.  The  liirminghant  Nezvs  had 
contracts  for  si.x  pages  of  advertising 
24  hours  after  the  repeal  of  the  law, 
some  lieing  published  the  day  on  which 
the  sale  of  near  beer  became  legal. 
Prior  to  the  repeal,  anything  that  “looks 
like,  smells  like  or  tastes  like”  beer  was 
prohibited  in  Alabama. 


German  Ford  Slogan  Barred 

German  laws  strictly  regulating  ad¬ 
vertising  claims  enabled  issuance  of  an 
injunction  against  the  Ford  Motor  Com¬ 
pany  of  Germany  Oct.  17  at  Cologne, 
forbidding  designation  of  the  new  "baby 
Ford”  as  an  all-German-built  car.  The 
League  of  German  Automobile  Manu¬ 
facturers  charged  misrepresentation,  on 
the  ground  that  the  cars  were  merely 
assembled  at  the  Cologne  plant. 


Women’s  Club  Course  Begins 

The  fourth  annual  course  in  adver¬ 
tising  conducted  by  the  .Advertising 
Women’s  Club  of  Xew  York,  was 
begun  Oct.  20  at  the  AVio  York  Times 
Annex.  Dorothy  Crowne,  president  of 
the  club,  and  Elsie  Wilson,  director  in 
charge,  were  speakers.  The  course 
covers  20  weeks,  and  the  class  will  meet 
every  Thursday  from  8  to  10  p.m. 

Grace  &  Holliday  Named 

Continental  Motors  Corporation,  De¬ 
troit,  has  appointed  Grace  &  Holliday, 
Inc.,  that  city,  to  Iiandle  the  advertising 
and  merchandising  of  its  pleasure  cars, 
soon  to  appear  from  its  own  factories, 
after  thirty  years  of  engine  and  acces¬ 
sory  building.  The  agency  already 
handled  the  corporation’s  advertising  of 
motors. 


May  Increase  Miami  Beacb  Fund 

The  Publicity  Council  of  Miami 
Reach.  Fla.,  a  newly  formed  organiza¬ 
tion,  has  recommended  to  the  city  coun¬ 
cil  that  the  1932-33  budget  should  allow 
$.18,000  for  an  immediate  advertising 
program.  The  budget  before  the  council 
liad  called  for  only  $15,000.  The  Roney 
Plaza  Hotel,  Miami  Beach,  has  begun 
a  $.50,000  northern  advertising  campaign. 

W.  A.  Taylor  &  Co.  Appoint 

Richardson.  Alley  &  Richards  Com¬ 
pany,  New  A’ork  agency,  has  been  ap¬ 
pointed  by  W.  A.  Taylor  &  Co.,  New 
York  importers,  to  direct  the  advertis¬ 
ing  of  Martini  and  Rossi  Vermouth, 
Red  Lion  Flavors.  Todoro  Cooking 
Sherry,  Cusenier  Cordials  and  similar 
non-alcoholic  products. 

Placing  Lipton  Tea 

The  Frank  Presbrey  Company,  New 
A’ork,  which  handles  the  English  adver¬ 
tising  of  Thomas  A.  Lipton,  Inc. 
(Lipton’s  Tea)  has  placed  the  domestic 
foreign  language  advertising  of  this 
account  through  the  Advertising  -Agen¬ 
cies  Foreign  Language  Service,  Inc., 
New  York. 


Franklin  Agency  Named 

Franklin  .Advertising  Service  of  Bos¬ 
ton.  has  been  appointed  by  the  Blake 
Manufacturing  Corporation  of  Spring- 
field.  Mass.,  to  handle  its  account. 


Appoint*  Redfield-Coupe 

Associated  Guidance  Bureau,  a  psycho¬ 
logical  service  organization.  New  York, 
has  placed  its  advertising  account  with 
Redfield-Coupe,  Inc.,  Xew  York  agency. 


ASHEVILLE  COPY  PULLS 


.Advertising  of  .Asheville,  X.  C.  '  f _ 

newspapers  of  the  east  and  middle  wts  ^  Df) 
has  brought  numerous  inquiries,  tl»  ^  , 
.Asheville  Chamber  of  Commerce  Of 
ports.  .An  average  of  more  than  2Sf. 
letters  each  week  have  been  receivt^  Circi 
since  the  first  advertisements  were  in.  ] 
srtd  on  Sept.  25,  in  13  newspapers  a 
cording  to  John  Topping,  publicity 
director  for  the  Chamber  of  Commerct  I 


Sloan  Elected  Commander 

Charles  M.  Sloan,  president  of  tht 
Chicago  advertising  agency  bearing  hij 
name,  recently  was  elected  commande 
of  the  Chicago  Advertising  Men’s  Post 
.American  Legion.  Charles  C.  Green, 
Carroll  Dean  Murphy,  Inc.,  was  chosen 
first  vice-commander;  Oscar  C.  Rose, 
second  vice-commander ;  Edwin  R 
Smith,  advertising  manager  of  the  Port- 
land  Cement  Association,  third  viij. 
commander:  Jay  H.  Brown,  adjutant: 
and  Sheridan  Winter,  treasurer. 
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Ballard  &  Ballard  Company,  of  Louis¬ 
ville,  Ky.,  has  appointed  N.  W.  Aye 
&  Son,  Inc.,  to  handle  its  advertising 
account.  The  company  manufactures 
Ballard’s  Obelisk  Flour.  Blue  Eire 
Flour,  Ballard  Biscuit  Flour,  Balto 
Pancake  Flour.  Ballard  Buckwheat 
Flour,  Ballard  Cake  Flour,  Blue  Bird 
.'5elf-Rising  Biscuit  Flour,  and  Ballard's 
Self-Rising  Obelisk  Flour. 
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Ayer  Plan*  Detbol  Campaign 

The  Dethol  Manufacturing  Company, 
of  Washington,  D.  C.,  has  placed  iis 
advertising  account  with  N.  W.  .^ye 
&  Son,  Inc.  The  company’s  manufac¬ 
turing  plant  has  been  re-located  in 
X’ewark,  X.  J.,  with  chemical  research 
laboratories  in  Xew  A'ork.  A  news¬ 
paper  and  trade  advertising  campaipi 
is  planned,  looking  toward  national  dis¬ 
tribution  for  this  insecticide. 


Na*h  With  Dalla*  Agency 

George  D.  Nash  has  joined  the  stati 
of  Brennan.  Brown  &  Williams,  Inc. 
Dallas  agency,  as  an  account  executive. 
For  three  and  a  half  years.  Mr.  Xash 
has  been  with  Tracy-Locke-Dawson, 
Inc.,  Dallas. 


Land*man  Method  Appoints 

The  Landsman  Method,  Inc.,  Waldorf 
.Astoria,  New  York,  cleaners  and  dyen. 
have  appointed  Redfield-Coupe,  Inc. 
X’ew  A’ork  advertising  agency,  to  direct 
their  advertising. 


AD  TIPS 


Berminelinm.  riistleman  &  Pierce,  Ilf. 

136  Ea.st  38th  Street,  New  York.  Will 
make  up  lists  during  November  for 
Motor  Improvements,  Inc.,  Newark, 
N.  .1.,  manufacturers  Purolator,  the  oil 
filter. 

Krwin,  tVa*e.v  A-  Co.,  230  North  Midij- 
gan  Avenue,  Chicago.  Releasing  schw- 
ules  to  about  30  newspapers  In  metro¬ 
politan  renters  on  the  Aluminum  Goods 
Manufacturing  Company,  Manitowoc, 
Wisconsin,  advertising  kitchen  utensils. 
Copy  to  appear,  starting  October  25. 

Charles  Daniel  Frey  Company,  311 
North  Michigan  .Avenue,  Chicago. 
leasing  schedules  to  newspapers  throup 
distributors  on  new  Zenith  Radio  Cor¬ 
poration  "Radio  Ear”  advertising. 

Green,  Fulton  A'  Cunningham.  3M 
North  Michigan  Avenue,  Chicago.  Open¬ 
ing  Chicago  market  with  newspaper 
copy  on  Albert  Dickinson  Comp^ 
Chicago,  makers  of  animal  foods.  JlR 
Chicago  advertising  features  dog  food. 

Ken.voii  A  Erkhardt,  'ne.,  247  PajJ 
Avenue,  New  A'ork.  Will  make  up  list* 
during  November  for  the  India  State 
Railways,  New  Y’ork. 

P.  F.  O’Keefe  .-Advertising  Agenry.I**^ 
45  Rromfield  Street,  Boston.  AA’ili  P'Jf* 
account  for  M.  J.  AYhittall  Associate 
Etd.,  Worcester,  Massachusetts. 

Teas.  Inc.,  Guarantee  'Title  BulldiW 
Cleveland. 

AVIlliam  H.  Rankin  Company,  I*'" 
Tribune  Tower,  Chicago.  Will  ma.ke  nP 
lists  during  November  for  the  Alien'* 
Company,  Kenosha,  Wisconsin. 

Redfield-Coupe,  Inc.,  247  Park 
New  A’ork.  Placing  account  for  Leeos, 
Inc.,  New  York  City. 

Hllmer  V.  Swenson  Company,  180 
Ryron  Street,  Chicago.  Now  plMlngtw 
accotint  of  the  Baby  Touch  Hair 
mover  Company,  St.  Louis,  Missouri. 
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Circulation 

boy  welfare  topic 

OF  SOUTHERN  GROUP 

Circulation  Managers  Vote  to  Em¬ 
ploy  Only  Boys  Attending 
School — H.  E.  Johnson 
Named  President 

Development  of  a  liigher  type  of 
newspaper  boy  was  a  featured  theme  at 
the  annual  convention  of  the  Southern 
Circulation  Managers’  Association  held 
in  Jackson,  Miss.,  Oct-  13-14,  and  the 
association  by  unanimous  vote  passed  a 
resolution  pledging  its  members  to  em¬ 
ploy  only  school  boys  as  carrier-sales¬ 
men  in  the  future  and  to  see  that  the 
boys  remain  in  school. 

Many  problems  were  discussed  dur¬ 
ing  the  two-day  session  which  ended 
with  the  elevation  of  H.  E.  Johnson, 
Chattanooga  Xcu's,  from  the  vice-presi¬ 
dency  to  the  head  of  the  organization, 
succeeding  J.  M.  Black.  .Vcic'  Orleans 
I'imes-Picayune.  E  U.  Hood, 

(Ga.)  Morning  Neivs,  was  named  vice- 
president.  Horace  Powell,  Xashville 
Banner,  is  secretary-treasurer. 

The  resolution  that  only  boys  who  are 
in  school  be  employed  was  introduced 
by  Don  R.  Davis,  circulation  manager, 
Birmingham  Xeus  and  Age-Hcrald. 

Organization  of  Newspaper  Boy  Wel¬ 
fare  Associations  was  urged  by  Howard 
Stodghill,  business  and  circulation  man¬ 
ager,  Louisville  Courier-Journal  and 
Tims,  who  also  praised  the  Inter¬ 
national  Circulation  Managers’  Asso¬ 
ciation  for  its  endorsement  of  the  move 
to  sponsor  the  teaching  of  salesmanship 
to  the  boys.  \V.  C.  Dreyfus,  Birming¬ 
ham  News  and  Age- Herald,  reviewed 
progress  made  by  those  newspapers  in 
the  teaching  of  salesmanship,  which  in¬ 
cludes  the  formation  of  clubs  and 
awarding  of  chevrons  based  upon 
achievements  of  the  boy  in  courtesy, 
leadership,  bookkeeping  and  appearance. 

The  circulation  managers  from  six 
states  were  welcomed  to  Jackson  by 
Governor  Mike  Sennett  O’Connor.  The 
response  was  by  John  T.  Toler,  Atlanta 
Co)istilulion,  I.C.M..\.  president. 

The  radio  was  discussed  pro  and  con, 
the  consensus  being  that  in  some  cases 
it  is  helpful  to  the  newspaper  industry 
and  in  others  harmful.  Statistics  were 
read  by  E.  H.  Mapps,  Shreveport  Times. 
showing  that  many  newspaisers  operate 
radio  stations  and  others  have  working 
arrangements  with  them.  It  was  brought 
out,  however,  that  the  radio  in  numerous 
cases  has  retarded  circulation. 

The  problem  of  whether  the  price  of 
the  newspaper  to  the  public  should  be 
raised  to  help  absorb  current  deficits 
proved  a  vexing  one,  and  was  left  un¬ 
decided,  with  some  of  the  delegates 
arguing  for  the  increase,  but  declaring 
it  inadvisable  at  this  time.  Park  H. 
Hall,  Atlanta  Journal,  discussed  “In 
View  of  Increase  in  Postage  Should 
Mail  Subscriptions  Prices  be  Increased.” 
and  another  similar  subject  was  “Is 
It  Practical  To  Maintain  Present  Sun¬ 
day  Prices,’’  led  by  J,  M.  Black,  New 
Orleans  Times-Picayune  and  H,  C. 
Brown,  Montgomery  Advertiser. 

0.  C.  Harn,  managing  director  of  the 
.\udit  Bureau  of  Circulations,  addressed 
the  group  on  the  work  of  the  Bureau. 
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BEAUTIFICATION  CONTEST 

More  than  15,000  persons  participated 
in  the  annual  Highway  Beautification 
contest  sponsored  by  the  Springfield 
(.Mass.)  I’nion  in  which  more  than  150 
miles  of  roadside  were  improved,  in 
addition  to  dumps  cleaned,  village  com¬ 
mons  adorned  and  private  properties 
beautified.  Mayor  Dwight  R.  Winter 
of  Springfield  presented  nearly  100 
prizes  to  individuals  and  organizations 
(Tct.  14  in  the  municipal  auditorium. 
Paul  F.  Craig,  managing  editor  of  the 
L’nion,  addressed  the  gathering  sum¬ 
ming  up  the  accomplishments  of  the 
contest. 

J.  V.  MADISON  HEADS 
OHIO  CIRCULATOR 

Association  Declares  for  Hiring  Only 

Boys  Who  Attend  School — Sales¬ 
manship  Contest  to  Be 
Held  Next  April 

( II !/  ttleyniph  to  Kditor  &  Publisher) 

CoLLMBis,  O.,  Oct.  20— Joseph  V. 
Madigau,  Cleveland  Plain-Dealer  and 
B.  J.  Hoffman,  Columbus  Citicen,  were 
elected  president  and  vice-president, 
respectively,  at  the  fall  session  of  the 
Ohio  Circulation  Managers  .Association 
here  today.  After  serving  seven  years 
as  secretary-treasurer,  Glenn  L,  Cox, 
Springfield  Xeu’S,  retired  and  was  suc¬ 
ceeded  by  Lewis  Mottice,  Marietta 
Times.  New  directors  are  E.  C.  Meri- 
deth,  Dayton  Xetos,  and  T,  S.  Mtiore- 
head,  Cambridge  Jeffersonian. 

The  next  meeting  will  be  held  in 
Columbus  in  .April,  1933.  It  was  ar¬ 
ranged  to  hold  the  fall  meetings  earlier 
in  October  hereafter  so  they  will  not 
conflict  with  the  .sessions  of  the  .Audit 
Bureau  of  Circulations. 

Mr.  Hoffman  and  Mr.  Mottice  tied 
in  a  contest  for  new  members.  A  sales¬ 
manship  contest  between  teams  made  up 
of  newspaper  boys  will  be  held  in  .April. 

Speakers  declared  that  the  boys  should 
he  looked  upon  as  salesmen  and  asserted 
that  when  they  are  thus  recognized, 
they  show  greater  interest  in  their  work 
and  are  very  effective  in  "stopping  the 
the  stops.” 

The  association  declared  in  favor  of 
the  employment  only  of  boys  who  are 
attending  school  and  for  cooperation 
with  school  officials  in  the  promotion  of 
the  boys'  interests. 

Some  of  the  circulation  managers 
reported  that  they  do  not  Ixmd  their 
carriers,  and  others  said  that  they  fre- 
ciuently  met  with  back-fire  when  they 
tried  to  collect  on  a  boy’s  bond. 

Cooperation  between  editors  and  cir¬ 
culation  managers  in  regard  to  country 
correspondence  was  urged  by  T.  J.  Kav- 
auaugh,  Dayton  News.  Walter  Rauck. 
Pittsburgh  Press,  told  of  the  advan¬ 
tages  to  be  gained  when  business  man¬ 
ager,  editor  and  circulator  confer  on 
the  features  to  be  run  and  contest  to  be 
staged  to  build  up  circulation. 

D.  V.  Ring,  Cincinnati  Enquirer,  re¬ 
ported  that  the  radio  cut  down  the 
crowds  in  front  of  World  Series  score- 
hoards  this  year,  but  that  morning  news¬ 
papers  had  not  suffered  as  much,  from 
broadcasting  of  sport  events  as  evening 
paiiers. 
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CONDUCTING  STATE  POLL 

Iowa  Daily  Press  Members  Coop¬ 
erating  in  Seeking  Political  Trend 

The  politcal  trend  in  Iowa  is  to  be 
ascertained  by  a  straw  vote  being  con¬ 
ducted  by  the  Iowa  Daily  Press  .Asso¬ 
ciation  through  its  27  daily  news¬ 
paper  members.  .All  previous  straw 
votes  in  the  state,  it  is  said,  were  taken 
before  the  two  Presidential  nominees 
spoke  in  Iowa  and  were  practically 
completed  before  Senator  Smith  W. 
Brookhart  announced  his  independent 
candidacy  for  U.  S.  Senator.  The  poll 
will  be  for  President,  senator  and  gov¬ 
ernor. 

Stuffing  ballot  boxes  will  be  avoided. 
Robert  O’Brien,  business  manager. 
Council  Bluff's  (la.)  Xonpareil  and 
president  of  the  association,  pointetl 
out.  Through  the  printing  of  the  bal¬ 
lot  but  one  time  each  reader  will  be 
required  to  obtain  the  ballot  from  his 
own  copy.  Orders  for  extra  copies  of 
newspapers  to  obtain  the  ballots  will  be 
refused. 


HELD  COOKING  SCHOOLS 

More  than  1,5(X)  women  attended  the 
daily  sessions  of  the  Bridgeport  (Conn.) 
Times-Star  cooking  school  in  the  Pyra- 
mid  Mosque,  Oct.  11-14  under  the  direc¬ 
tion  of  Mrs.  Katherine  Delaney.  The 
Middletozvn  (Conn.)  Press  conducted  a 
school  during  the  week  of  Oct.  10  in 
the  Masonic  .Auditorium  directed  by 
Mrs.  Nancy  Rowe.  The  four-day  school 
of  electric  cookery  of  the  Hackensack 
( N.  J.)  Bergen  Evening  Record,  held 
recently  in  the  Skouras-Fox  theatre  was 
clima.xed  by  a  cake  baking  contest. 

Valparaiso  Cooking  School 

The  Valparaiso  (Ind.)  Vidette-Mes- 
senger  will  sponsor  a  cooking  school, 
Nov.  21-23  in  the  Elks  Temple  building. 

Sponsoring  Boxing  Contest 

The  Detroit  Free  Press  is  sponsoring 
a  state-wide  Golden  Gloves  amateur 
boxing  tournament. 


Sponsors  “Who’s  Who’’  Contest 

The  .Atlanta  (Ga.)  Journal  is  spon¬ 
soring  a  "Who’s  Who”  contest  which 
will  e.xtend  over  a  period  of  20  weeks. 
Contestants  must  identify  the  likenesses 
of  20  great  national  figures.  Prizes 
amounting  to  $2,500  are  divided  inti) 
three  classes.  Contestants  in  the  first 
two  groups,  must  include  subscriptions 
to  the  newspaper  with  their  identifica¬ 
tion.  In  the  third  class  for  the  smaller 
prizes  no  subscriptions  are  required. 

MemphU  Dailies  to  Move 

The  purchase  price  of  the  building 
bought  recently  by  the  Memphis  Com¬ 
mercial  Appeal,  Inc.,  publishers  of  the 
Memphis  Ei’cning  Appeal  and  Commer¬ 
cial  Appeal  from  the  Ford  Motor  Com¬ 
pany,  was  $200,000  according  to  a  news 
item  in  the  Commercial  .Appeal.  The 
papers  will  move  into  their  new  home 
as  soon  as  certain  structural  alterations 
are  completed. 

Adds  Weekly  School  Page 

The  Oklahoma  City  Oklahoma  Xeios 
recently  started  a  Friday  evening  school 
page  edited  by  Miss  Frances  Corry.  .A 
special  column  by  Dr.  William  .A. 
McKeever,  formerly  professor  of  child 
welfare  at  the  University  of  Kansas, 
will  be  carried  each  week. 


KEEP  THEM 
INFORMED 

pUSy  newspaper  executives  must 

keep  informed  of  the  newest 
equipment,  products  and  services 
available  for  the  improvement  of 
their  publications.  They  must  keep 
up  on  those  services  that  will  aid 
them  personally  in  meetins  com¬ 
petition. 

More  than  3,500  active  journal¬ 
istic  workers,  many  of  them  news¬ 
paper  owners  and  executives,  can  be 
reached  monthly  through  THE 
QUILL. 

They  read  THE  QUILL  to  keep 
abreast  of  the  bes4  in  modern 
journalistic  practices.  Edited  by 
and  for  them,  THE  QUILL  gives 
ihzm  a  forum  for  discussion  of  their 
problems. 

They  are  busy  men,  often  unable 
to  go  scouting  along  the  highways 
and  by-ways.  But  your  message  will 
reach  them  quickly  through  THE 

QUILL. 

For  rates,  write  oi  wire  — 

Hill 

A  magazine  for 

WRITERS,  EDITOPS, 
AND  PUBLISHERS 

836  Exchange  Avenue,  Chicago 


Cline  -Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 
Indianapolis  Star 
Indianapolis,  Ind. 

Ask  them  about  it 
CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  Washington 
Street 

New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Building 
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UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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HELD  "CANDY  KIDS”  CONTEST 

The  Toledo  Blade  last  week  conducted 
a  “Candy  Kids”  contest,  with  prizes  of 
$25,  $10  and  $5  for  the  most  original 
pictures  showing  children  eating  candy. 
Twenty-five  boxes  of  candy  also  were 
award^  in  the  contest,  which  was  held 
in  connection  with  national  “Sweetest 
Day,”  Oct.  15. 

Conducted  Parking  Survey 

The  Utica  (N.  Y.)  Obsencr-Dispatch 
is  making  a  survey  of  parking  condi¬ 
tions  in  Utica,  running  daily  stories 
about  motorists  who  park  over  the  time 
limit,  and  giving  the  exact  locations  of 
the  automobiles  whose  drivers  are  violat¬ 
ing  the  law. 

To  Flash  Election  Returns 

The  Binghamton  (X.  Y.)  Press  is 
completing  arrangements  for  covering 
the  full  Presidential  election  returns. 
They  will  be  projected  by  camera  from 
the  second  floor  of  the  Press  building 
to  a  screen  attached  to  the  First  Na¬ 
tional  Bank  building  across  the  street. 

"Around  the  World,”  Contest 

“Around  the  World,”  a  game  in  which 
the  names  of  various  countries  are  rep¬ 
resented  in  pictures,  started  in  the  Chi¬ 
cago  Tribune  this  week.  The  pictures 
will  run  for  42  consecutive  days  in  the 
Tribune.  Cash  prizes,  totaling  $5,000 
and  numbering  430,  will  be  awarded. 

Plans  Cooking  School 

The  Little  Rock  Arkansas  Democrat, 
will  sponsor  a  cooking  school  Oct.  24-27 
in  the  East  Side  High  School  audi¬ 
torium  in  that  city.  Miss  Rada  Sue 
Garrett,  who  conducted  the  newspaper’s 
1931  school,  will  again  be  in  charge. 

Adds  Extra  Edition 

The  U’aterbury  (Conn.)  Evening 
Democrat  has  added  a  late  afternoon 
edition  featuring  stocks  and  late  city 
news,  which  arrives  on  the  street  afxnit 
4  o’clock. 

Boston  Cooking  School 

The  Boston  Evening  American  re¬ 
cently  conducted  a  cooking  school  at  the 
Copley  Plaza  Hotel  grand  ballroom 
under  the  direction  of  Martha  Lee,  the 
.\merican’s  food  expert. 

Giving  Food  Programs 

The  Peoria  (Ill.)  Star,  cooperating 
with  the  Palace  theatre,  will  again  this 
winter  sponsor  a  series  of  food  dem¬ 
onstration  programs. 

One  Minute  Interviews 

The  Harrisburg  (Pa.)  Telegraph  is 
publishing  a  series  of  one-minute  inter¬ 
views  with  the  city’s  business  and  pro¬ 
fessional  men  on  their  hobbies. 

Gave  Bridge  Lessons 

Sponsored  by  the  Tulsa  (Okla.) 
World,  a  series  of  bridge  lessons  was 
given  there  Oct.  17-19  in  the  Ritz 
Theatre. 

Has  Weekly  Tabloid  Section 

The  Minneapolis  (Minn.)  Star  is  now 
printing  its  Saturday  society,  clubs, 
music  and  theatres  section  in  tabloid 
form. 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
HOE  Sextuples. 

DUPLEX-4  Duplex  16-page  Tubulars, 
single  or  twins. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

■sis  osm  a  Fsetsm . pisisiiis,  a.  j. 

anr  Vsrk  OBst . arsksv  ai<«..  1457  arssSvsy 

Ckltais  OlH . ■sssSstek  Blsek 


SANDWELL  NAMED  EDITOR 

B.  K.  Sandwell,  economist,  author  and 
educator,  has  been  appointed  editor 
of  Toronto  Saturday  Night,  succeeding 
Hector  Charlesworth,  recently  appointed 
chairman  of  the  Canadian  Radio  Com¬ 
mission.  Mr.  Sandwell  acted  as  asso¬ 
ciate  editor  and  drama  critic  of  the 
Montreal  Herald  from  1905  to  1911  and 
then  was  associate  editor  of  the 
Montreal  Times  until  1918.  He  later 
taught  in  McGill  University,  and  in  1923 
was  head  of  the  English  Department, 
Queen’s  University,  Kingston. 

Plans  Cooking  School 

The  Camden  (N.  J.)  Courier-Post 
newspapers  will  conduct  a  four-day 
cooking  school  Xov.  8-11. 


WINS  COMMISSION  SUIT 

Frank  O.  Schroeder,  former  adver¬ 
tising  manager,  Santa  Ana  (Cal.) 
Times,  was  awarded  judgment  for 
$5,666.66  against  Dan  Maloney  and  the 
estate  of  M.  C.  Maloney,  owners  of  the 
Times,  when  sale  of  the  paper  was 
made  two  years  ago  to  the  Santa  Ana 
Register.  Schroeder  sued  for  one-third 
of  the  $20,000  by  which  the  sale  price 
exceeded  $100.006,  that  having  been  the 
agreement  under  which  he  accepted  em¬ 
ployment  on  the  Times,  he  established. 
The  court  found,  however,  that  the 
Maloneys  had  refunded  to  the  Register 
$3,000  in  an  adjustment  on  paid-in¬ 
advance  subscriptions  to  the  Times,  and 
gave  judgment  in  the  sum  of  one-third 
of  $17,000. 


OFFICIAL  "SMOKED  OUT”  | 

Concerted  action  by  editors  of  thrJ 
Connecticut  dailies,  Howard  R.  Bang, 
Bridgeport  Post;  E.  Robert  Stevens 
Waterbury  American  and  Ward  Dug  f 
Hartford  Times,  last  week  brougi 
from  State’s  Attorney  Hugh  M.  .\lcor; 
of  Hartford  county  a  statement  namirj 
High  Sheriff  Thomas  F.  Reilly  of  Fai:| 
field  county  as  allegedly  involved  in  4 
plot  to  effect  the  escape  of  a  g  angst, , 
from  the  state  prison  at  Wethersfiel,' 
Telegrams,  worded  alike,  were  ser 
simultaneously  by  the  editors,  demanc 
ing  that  Comley  make  public  the  nait 
of  the  man  whom  he  had  identified  l- 
his  first  statement  only  as  a  “high  eltc 
tive  official  from  a  place  outside  Han  f 
ford  County.” 


Supplies  and  Equipment 


DAY  AND  NIGHT 
EMERGENCY  SERVICE 

The  manner  in  which 
the  Hoe,  24- hour, 
night  and  day  emer¬ 
gency  and  repair  de¬ 
partment  functions 
in  getting  replace¬ 
ment  parts  out  in  the 
minimum  of  time  is 
not  a  hit  or  miss 
affair.  It  is  a  posi¬ 
tive,  dependable 
service,  efficiently  or¬ 
ganized  in  personnel 
and  facilities  and 
equipped  with  a  large 
stock  of  parts,  for  the 
sole  purpose  of  help¬ 
ing  publishers. 

R.  HOE  &  CO.,  Inc. 

General  Olllcea 

ISSth  St.  and  East  River 
L  New  York  Qty 


EQUIPMENT 

FOR  SALE 

Surplus  due  to  consolidation  of 
Standard  and  Times 


EQCIPMEVr 


Scott  dry  mat  rollini;  maefaioe 
and  motor 


ii  line  screen — 8  x  10 


Scott  24  page  Speed  King 
press — motor  and  compensator 


Wood  pony  autoplate  and 
motor,  built  for  press 


All  Items  listed  are  in  very  good  eondltion 


For  further  information 
address 


New  Bedford  Standard-Times 


Drive  and  Control 
for  • 

Newspaper  Presses 


Send  for  particulars 
to  four  nearest 
G'B  aales  office 


GENERAL  ELECTRIC 


FELT 

Molding 

Blankets 

ALL  SIZES 
AND 
GAUGES 

CREEPERS  1/12"  &  H" 
MEDIUM  7  32" 

HEAVY  H” 

EX-HEAVY  5/16" 

American  Publishers  Supply 

P.O.  Boxi  31 ,  West  Lynn,  Mass. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50, 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  Addra.s  NENSCO — Worce.tar 
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WHAT  OUR  READERS  SAY 


independent  writers 

To  Editor  &  Publisher— In  your  al¬ 
ways  interesting  “Shop  Talk  at  Thirty” 
in  the  October  15  issue  you  comment — 
"One  wonders  why  some  of  our  Demo¬ 
cratic  editors  cannot  be  as  generous  to 
Republican  special  writers  as  has  the 
Herald  Tribune  to  Mr.  Lippmann’s  in¬ 
dependent  or  liberal  views.”  I  am  sure 
vou  will  be  glad  to  know  that  the 
!  Roanoke  (V'’a.)  Times,  a  Democratic 
newspaper,  has  consistently  published 
;  Mark  Sullivan’s  special  articles  despite 
I  numerous  and  vigorous  protests  from 
its  readers.  On  two  or  three  occasions 
this  fall  its  editor,  Mr.  Powell  Chap¬ 
man,  has  defended  the  policy  of  the 
Roanoke  Times  in  publishing  Mr.  Sulli¬ 
van’s  articles.  About  two  weeks  ago, 
the  Richmond  News  Leader  added  Mr. 
Sullivan’s  articles  in  order  to  “serve 
its  Republican  readers  better.” 

I  think  the  American  press  is  a  much 
better  one  when  it  is  willing  to  pub¬ 
lish  the  other  side  of  the  question.  The 
Herald  Tribune’s  broadmindedness  seems 
to  me  to  be  better  journalism  than  that 
pictured  in  the  so  called  “Golden  Era” 
of  Greeley  and  Bennett. 

Very  truly  yours. 

R.  H.  McNeil, 
Virginia  Polytechnic  Institute. 

“GOTHIC”  OR  “OLD  ENGLISH”  ? 

Several  American  newspapermen 
have  asked  Editor  &  Publisher  to  ex¬ 
plain  why  the  nameplate  which  has  just 
been  discarded  by  London  Times,  sup¬ 
planted  by  a  Roman  face,  was  called 
“Gothic,”  whereas  it  seems  to  have 
tieen  Old  English,  according  to  Ameri¬ 
can  type-books.  In  investigating  the 
matter  we  found  that  while  London 
Times  designated  its  former  nameplate 
face  as  “Gothic,”  other  English  au¬ 
thorities  have  recently  referred  to  it  as 
“bastard  Gothic,”  or  a  “Gothic  varia¬ 
tion.” 

Here  is  a  letter  from  John  E.  Allen, 
of  the  Mergenthaler  Linotype  Company, 
which  throws  light  on  the  subject : 

To  Editor  &  Publisher:  I  have 
read  your  story  about  the  new  dress 
of  the  London  Times  and  have  looked 
over  a  copy  of  the  Times  of  Oct.  3. 

The  statement  that  the  nameplate  of 
the  Times,  before  its  recent  change, 
was  in  Gothic  was  correct  in  a  generic 
sense,  but  perhaps  most  of  your  readers 
would  have  had  a  better  understanding 
of  just  what  was  meant  had  you  re¬ 
ferred  to  the  former  nameplate  as  hav¬ 
ing  been  in  Old  English. 

The  terms  “Black,”  “Black-letter,” 
“Gothic,”  “Old  English”  and  “Text” 
were  often  used  synonomously  years 
ago  in  reference  to  styles  of  black-letter 
type  or  writing,  but  in  more  recent 
years  “Gothic”  has  come  to  mean  (par¬ 
ticularly  in  America)  a  sanserif  face. 

Daniel  Berkeley  Updike,  in  his  Print- 
ing  Types,  states :  “The  type-forms 
used  in  the  fifteenth  century  fall  into 
two  classes:  Gothic  (a  corrupt  na¬ 
tional  following  of  the  Carolingian 
minuscule),  which  was  used  earliest, 
and  Roman  (a  fairly  faithful  return 
to  the  Carolingian  minuscule),  which 
came  in  later.  By  Gothic,  the  mediaeval 
text  or  black-letter  is  always  meant. 

“Fifteenth  century  Gothic  type-forms 
may  be  roughly  subdivided  into  Pointed, 
sometimes  called  lettre  de  farme; 
Round,  sometimes  called  lettre  de 
somme,  and  a  vernacular  Cursive  black- 
letter,  like  the  French  lettre  batarde. 
■  .  .  These  three  type-forms  were  the 
black-letter  equivalents  of  the  formal, 
less  formal,  and  cursive  manuscript- 
hands  of  the  Roman  period.  Between 
the  members  of  the  Gothic  type-families 
of  the  fifteenth  century  there  is  the 
same  likeness  that  appears  in  the  manu¬ 
scripts  of  the  period  immediately  be¬ 
fore  the  invention  of  printing;  and,  too, 
much  the  same  divergencies. 

“Roman  forms  of  type  of  this  period 
may  be  divided  into  Transitional  (from 
Gothic  to  Roman)  and  pure  Roman, 
the  precursor  of  the  types  we  now  com¬ 
monly  use. 

“The  first  type  employed  in  Germany 
was  a  Gothic  or  black-letter  character.” 


Legros  and  Grant,  in  their  “Typo¬ 
graphical  Printing-Surfaces,”  describe 
“Black,”  “Black  Ecclesiastical,”  “Gothic” 
and  “Sanserif”  type  faces  as  follows : 

“1.  Black. — This  is  the  old  English 
character  used  by  the  earliest  printers 
and  now  reproduced  more  or  less  cor¬ 
rectly  by  modern  typefounders  for  vari¬ 
ous  uses,  for  the  headings  of  certain 
journals,  for  Christmas  cards,  and  so 
forth. 

“2.  Black  ecclesiastical. — variety  of 
the  preceding,  used  principally  for 
prayer-books  and  texts.  Ornamented 
forms  of  the  two  preceding  are  known, 
with  a  more  or  less  degree  of  ornament, 
under  various  names,  such  as  .\nglo- 
Saxon  and  St.  John. 

“The  term  Gothic,  which  was  for¬ 
merly  and  correctly  applied  by  most 
people  to  describe  nearly  all  forms  of 
black-letter,  is  not  used  here,  being 
restricted  by  modern  usage,  and  espe¬ 
cially  .-Xmerican  usage,  to  a  simple,  and 
‘sturdy  type  that  has  neither  serif  nor 
hair-line.’ 

“3.  Sans  serif,  or,  to  he  strictly  ac¬ 
curate,  sanserif. — In  modern  usage  fre¬ 
quently  called  Gothic,  grotesque  or 
sans.” 

Johx  E.  .\llen. 

SHOPPING  NEWS 

To  Editor  &  Publisher:  I  read  with 
great  interest  the  article  of  Mr.  Homer 
S.  Curtis  in  your  issue  of  Sept.  24.  The 
last  paragraph  of  his  article  which 
states  the  Shopping  News  is  stuffed 
under  doors,  thrown  in  front  yards  and 
packed  in  mail  boxes  at  the  risk  of  in¬ 
curring  Federal  penalties  is  very  true. 

.\n  advertising  solicitor  in  the  daily 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  — •  .50  per  line 

3  Timet  —  .40  per  line 
ALL  OTHER  (XASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Timet  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  at  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
Tho  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Real  Opportunities — Evening  papers.  North 
Ciiriillna.  rennsylvanla :  Morning  paper, 

Idaho:  woekltes  and  Job  plants.  New  York, 
New  Jersey,  I’ennsyirania,  South  Carolina. 
All  earning  dividends.  J.  B.  Shale,  Times 
Bnilding,  New  York. 

Interest  Wanted 

Will  buy  interest  In  established  dally  paper, 
assuming  biislness-ndvertlslng  management. 
D-«2e.  Eilltor  &  rubllsher. 

Will  Buy  aetlve  partnership  In  profitable,  es¬ 
tablished  weekly,  or  hl-weekly,  lneate<l  within 
T.Vmile  radius  of  New  York.  D-0211,  Editor 
*  Publisher. 

Special  Representative 
Newspaper  Publishers 

I  can  offer  you  able,  aggressive,  conscientious 
Representation  In  the  East  for  reasonable 
compensation. 

20  years  of  experience  representing  a  strong, 
leading  list  of  dallies  has  given  me  a  thorough 
knowledge  and  background  of  the  business 
and  the  entree  to  a  wide  acquaintance  among 
agencies  and  advertisers. 

Will  consider  all  communications  strictly  con- 
fldentlal.  0-632,  Editor  &  Publisher. _ 

Circulation  Promotion 

No  "forood  olroulation,”  no  premiums,  no  cut 
prices,  no  bargain  offers,  no  Inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secured  In  a  PARTLOWB  PLAN  campaign  is 
sold  to  the  subscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  is  clean  circulation.  Charles  Part¬ 
lowe  Company— Circnlatlon  Specialists  for 
over  28  years — Indianapolis.  Indiana. 

Premotioa  now,  to  bring  “better  times."  Hud¬ 
son  Do  Priest  A  Asooclateo,  world's  record 
circnlatlon  bnlldors,  246  Sth  Are.  N.  T.  0. 


newspaper  field  since  early  boyhood  and 
a  resident  of  Chicago,  I  was  much  in 
terested  in  the  distribution  of  the  Chi 
cago  Shopping  News  and  the  results. 

I  live  on  the  West  Side  of  Chicago. 
In  the  building  where  I  live  there  are 
22  flats  and  9  of  them  are  vacant,  still 
the  Chicago  Shopping  News  is  thrown 
at  the  vacant  doors.  The  other  occu¬ 
pied  flats  house  men  getting  one  day  a 
week  salary  or  being  kept  by  the 
charities. 

I  personally  canvassed  four  or  five 
blocks  in  my  neighborhood  to  see  the 
real  results  from  the  Chicago  Shopping 
News  and  even  went  up  to  the  front 
door  and  rang  a  door  bell  where  I 
thought  the  person  might  patronize  the 
Chicago  Shopping  News.  The  lady 
who  answered  the  bell  stated  .she  did  not 
even  read  it  but  used  the  paper  for  her 
pantry  shelves. 

It  is  the  old  story  “Something  re¬ 
ceived  for  nothing,  receives  no  atten¬ 
tion”  and  in  a  short  time  the  Chicago 
.SJiopping  News  will  be  a  thing  of  the 
past. 

Lewis  M.  Nachman. 

GIVES  COMBINATION  RATE 

The  IVichita  (Kan.)  Beacon  has  an¬ 
nounced  addition  of  a  combination  eve¬ 
ning  and  Sunday  rate  of  32  cents  a  line 
for  copy  of  the  same  size  appearing 
within  seven  days.  The  daily  rate  is 
16  cents  and  the  Sunday  rate  18  cents. 

DAILY  BUYS  WEEKLY 

The  Alra  (Okla.)  Review-Courier, 
has  purchased  the  Capron  Herald  for  a 
consolidation  with  the  Alva  Tribune, 
weekly  publication  established  last  sum¬ 
mer.  The  Capron  Herald  formerly  was 
published  by  R.  W.  Hubbard. 


Europe 

European  Featurea — American  writer  will  kiip- 
ply  feature  articles,  news,  photos  to  news¬ 
paper  nr  syndicate  upon  any  suitable  basis. 
Write  Louis  Brucblss,  Afrikanerplein  0.  .Vm- 
sterdam.  O.  Holland. 


Situations  Wanted 

Classified  Manager  —  Ready  for  a  big  joli. 
Trite  statements  mean  nothing.  Investigate 
my  standing.  I  know  we  can  get  together. 
0-628,  Editor  A  Publisher. 

Desk  Han — Experienced  telegraph  editor, 
copyreader,  city  editor,  rewrite.  Former  em¬ 
ployer  says:  “Qualified  to  sit  on  any  copy 
desk."  Another  says:  "Cracking  good  news¬ 
paperman,  a  valuable  man  for  any  staff." 
Married.  Moderate  salary.  Douglas  U. 
Tinsley,  Route  2,  Ooltewah,  Tennessee. 

Editorial — Outstanding  writer  and  copy  editor. 
Knows  slot-work,  make-up.  Mature,  widely 
experienced.  Gilt-edged  references.  Will  go 
anywhere.  Moderate  salary.  Can  report  im¬ 
mediately,  A.  8.  Beaae,  c/o  Editor  A 
Publisher. 

Editorial — Widely  experienced  newsman,  33. 
accurate,  fast,  steady,  good  on  street,  rewrite 
and  desk,  needs  work  on  daily  anywhere. 
References.  Depression  victim.  D-606,  Editor 
A  Publisher. 

Editorial — Experienced  reportorial,  desk,  city 
editor,  managing  editor.  Good,  and  can  prove 
it.  D-61fl,  Editor  A  Pnhllsher. 

Newspaper  Executive — Twenty  years’  experi¬ 
ence  in  all  branches  of  newspaper  making, 
covering  Circulation  through  to  Publisher,  and 
General  Manager.  Connection  desired  where 
hard,  conscientious  and  capable  efforts  are 
essential.  Salary  adjustable  to  conditions. 
D-6I5.  Editor  A  Publisher. 

Mechanical  Equipment  For  Sale 

For  Sale — Hoe  right  angle  32  page  press  with 
cle<'frical  and  stereot.vping  e<iulpment,  make¬ 
up  tables,  stones,  galleys  and  four  No.  14 
linotypes.  Must  be  sold  by  November  1st  ac¬ 
count  expiration  lease  on  present  quarters. 
Will  sell  as  a  whole  or  in  part  for  a  very 
low  price.  Star,  Terre  Ilaiite,  Indiana. 

For  Sale  latiiston  Type  and  Sort  Caster  No. 
iiTitri,  with  excellent  erpiipmeiit  of  mats,  molds, 
tisds,  etc.,  also  lainston  Material  Making  Ma 
l•llllle  No.  0.3.30.  with  mats,  molds,  etc.  3'hese 
machines  are  almut  4)  years  old.  Address 
.1.  II.  Helm,  Journal-Times,  Racine,  Wis. 

Hoe  Dry  Hat  Roller,  two  years  old  and 
nian,v  other  good  pieces  of  stereo  and  press 
room  equipment.  John  Griffiths,  Inc.,  14S  Nas¬ 
sau  St.,  New  York. 

Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co..  480 
West  Broadway.  N.  Y. 


Equipment  Wanted 

Wanted  to  Buy:  One  dry  mat  roller.  Must 
be  cheap.  No  dealere.  C-9TT,  Editor  A 
Pnhllsher. 


Helo  Wanted 


District  or  local  salesmen  for  our  steady 
featurea.  Com.  basis.  Will  Judy  Press  Syndi¬ 
cate,  3323  Michigan  Blvd.,  Chicago. 

Executive — Ig>ng  established  successful  daily 
newspaper  in  western  tcly,  fifteen  thousand 
population,  in  need  of  exi>erienced,  csucess- 
ful.  high-grade  man  to  act  as  chief  exe<'utlve 
under  publisher.  D-6.31,  Editor  A  Publisher. 

Managing  Editor  wanted  for  afternoon 
newspaper  of  70,000  circulation.  Only  trained 
men  of  established  position  in  newspaper  busi¬ 
ness  need  apply.  Submit  with  application 
photograph,  statement  of  newspaper  experi¬ 
ence,  age,  educational  qualifications,  and  list 
of  references  to  publishers  or  managing  edi¬ 
tors  under  whom  applicant  has  worked.  D-604. 
Editor  A  Publisher. 

Wanted — Experienced  special  edition  and 
weekly  Business  Review  solicitors.  Commis¬ 
sion  basis.  Small  drawing  account.  Middle 
western  city.  D-609,  Editor  A  Publisher. 

Situations  Wanted 

Advertising  Salesman-Executive — 12  years’  ex¬ 
perience.  Can  develop  and  hold  new  business, 
create  and  sell  Ideas,  know  present  day  mer¬ 
chandising  problems.  Can  write  and  sell  copy. 
Now  employed.  D-614,  Editor  A  Publisher. 

Advertising  Manager — Thoroughly  capable  and 
experienced  local  or  national,  successful 
record;  organise  and  handle  staff  for  in¬ 
creased  production.  Good  copy  writer  and 
salesman.  A  producer  of  business  (and  good 
will)  under  most  adverse  conditions.  Seasoned 
in  competition.  Married.  38  years  old. 
D-616,  Editor  A  Publisher. 

Advertising  —  My  services  available,  wltli 
proven  plan  to  tie  up  principal  local  adver¬ 
tisers  excluslvel.v  with  leading  paper.  Or  ap¬ 
plicable  to  dally  with  weekly  opposition.  Plan 
is  legal,  tried  and  proven.  D-623,  Editor  A 
Publisher. 

Circulation  Manager 

Nationally  known  Circulation  Manager,  dean 
of  carrier  boy  promotion  ideas,  also  familiar 
with  a  great  many  ways  on  bow  to  Improve 
distribution  on  a  reduced  budget,  is  now 
seeking  a  change.  Married,  but  will  go  any¬ 
where.  Not  looking  for  a  situation  because 
my  present  position  is  not  secure — I’m  really 
looking  for  a  change  where  I  can  grow.  My 
past  and  present  employers  are  among  my 
best  references.  A  personal  interview  will  be 
appreciated  and  will  not  obligate  you  in  any 
way.  D-630,  Editor  A  Publisher. 

Circulation  Promotion  man,  all  around  news¬ 
paper  experience.  Just  released  from  suc¬ 
cessful  street  and  news  stand  survey.  A 
producer.  Under  40.  Anywhere.  D-622, 
Editor  A  Publisher. _ 

City  Circulator — Boy  Promotion  Expert.  11 
years’  Morning,  Evening  and  Sunday  experi¬ 
ence.  Married.  Moderate  salary.  A-1  ref¬ 
erences.  D-624,  Editor  A  Publisher. 


Address  Wanted  of  R.  D.  Martin  and  wife  — 
Classified  Advertising  3Vork.  D-623.  Editor  A 
Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer, SuterSc  Palmer 

Businass  Eatabllshod  In  1899 

360  Madison  Ave.  New  York 


Little  Ads — 
Big  Messages! 
That*s  Classified 

What  do  you  want  to 
sell?  A  ClassiFied  ad 
will  reach  buyers  and 
sellers  of  Equipment, 
Supplies  and  Services. 
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By  MARLEN  PEW 


IX  THE  science  of  physics  there  is  a 
term  to  describe  tliat  branch  of 
mechanics  whicli  treats  of  motion  with¬ 
out  reference  to  the  forces  which  pro¬ 
duce  it.  The  term  is  kinematics.  It 
seems  to  me  the  word  might  have  loose 
application  to  a  journalistic  practice 
which  is  as  common  in  the  latter  day 
as  it  is  deplorable.  The  kinematic 
newspaperman  is  one  who  rides  a  desk, 
writing  familiarly  about  the  great  parade 
of  civilization  and  yet  never  looks 
out  of  the  window,  much  less  ventures 
onto  the  street,  to  see  at  first-hand  the 
forces  which  produce  the  motion  he  so 
learnedly  discusses  in  public  print.  The 
common  term  used  to  describe  the  copy 
which  issues  from  such  a  man  is  “office 
stuff.”  It  possesses  none  of  the  merit 
of  material  written  by  one  who  has  had 
personal  contact  with  the  objects  writ¬ 
ten  about.  It  represents  the  difference 
between  conjecture  and  fact,  guess  and 
demonstration,  mere  words  and  vital 
meaning.  I  do  not  believe  any  mere 
office-written  newspaper  can  be  a  good 
newspaper.  The  stuff  which  counts  is 
not  fabricated  out  of  thin  air,  no  matter 
how  able  the  writer,  hut  is  the  report  of 
an  investigator  at  “the  front,”  who  uses 
his  verbal  powers  to  hold  up  the  image 
he  has  seen,  or  has  learned  about  from 
authentic  sources,  so  each  reader  may 
also  envision  it.  All  of  which  means, 
of  course,  that  I  deplore  so  much  space 
in  many  metropolitan  newspapers  given 
to  light  and  heavy  chit-chat  of  opinion¬ 
ated,  dogmatic,  guess-again  writers, 
while  so  much  live  news  is  neglected  in 
every  city  and  town  for  sheer  lack  of 
newspaper  legs. 

*  *  * 

WK  WILL  agree,  no  doubt,  that 
the  good  newspaper,  organized  to 
serve  the  American  public,  is  primarily 
local  in  its  function.  It  is  made  to  tell 
the  people  of  a  community  what  has 
occurred  in  a  given  period  that  is  in¬ 
teresting  and  important  to  local  readers. 
The  affairs  of  mankind  lying  beyond  the 
radius  of  “local  interest”  are  provided 
for  in  news  service  coverage,  and  the 
telegraph  editor  sifts  from  a  daily  grist 
of  from  20,000  to  75,000  words  matter 
which  will  appeal  to  the  people  of  his 
own  town.  There  are  a  few  items  com¬ 
ing  each  day  by  wire  which  carry  the 
element  of  “human  interest”  and  people 
read  them  because  they  are,  first,  mem¬ 
bers  of  the  human  family  and  subject  to 
common  emotions.  A  percentage  of 
readers,  greatly  enlarged  since  the 
World  War.  are  interested  in  interna¬ 
tional  celebrities  and  the  affairs  of  the 
great  powers.  A  much  larger  circle  is 
concerned  with  the  affairs  of  the  United 
States,  the  federal  government,  the 
common  welfare  of  the  race,  persons 
of  noted  or  spectacular  rating,  events 
which  command  national  attention. 
Then,  too,  there  are  distinct  special 
state  or  regional  interests.  But,  to  the 
average  reader,  pure  “local  interest” 
comes  first.  It  is  a  human  instinct  to 
feel  for  subjects  close  at  hand.  Pro¬ 
pinquity  is  a  mighty  force  in  human 
affairs.  We  may  feel  ourselves  citizens 
of  the  world,  proudly  regard  our  coun¬ 
try  as  the  Fatherland,  gustily  sing  the 
state  song,  but  for  the  home  city  or 
town  normal  beings  possess  a  sense  of 
loyalty  or  actual  love  like  that  due  to 
a  faithful  mother.  So  local  news 
comes  first.  To  neglect  it  is  a  crime. 

*  «  * 

The  other  day  a  publisher  told  me 
that,  during  the  depression,  he  had 
been  compelled  to  reduce  his  local  staff 
to  a  mere  skeleton.  More  than  100,000 
people  are  enacting  the  drama  of  life  in 
his  community,  being  bom,  playing  with 
marbles  and  dolls,  going  to  school,  learn¬ 


ing  trades  and  professions,  worshipping, 
singing  and  dancing,  loving  and  hating, 
marrying  and  divorcing,  having  babies 
and  not  having  them,  succeeding  and 
failing,  daily  treading  familiar  paths 
back  and  forth  each  in  his  separate  pur¬ 
suit,  growing  old  and  yearning  for 
peace,  dying.  My  publisher  friend  ad¬ 
mitted  that  he  employed  just  three  re¬ 
porters  to  "cover”  the  great  life 
adventure  of  some  30,000  American 
families.  He  said  the  inside  editorial 
force  did  most  of  the  work,  that  much 
news  was  gathered  by  telephone,  that 
the  paper  did  not  want  “country  circu¬ 
lation”  so  no  longer  bothered  with 
county  correspondents,  and  he  drew  a 
long  and  contented  breath  when  he  con¬ 
fided  that  “with  wire  stuff  and  syndi¬ 
cate  material  we  get  by  all  right.”  1 
am  not  so  sure. 

*  *  * 

IF  HIS  town  is  typical,  let’s  see  what 
the  newspaper  should  be  covering, 
examine  the  natural  sources  of  liKal 
news.  First,  there  is  city  hall,  where 
much  medicine  is  made  to  determine  the 
progress  or  the  defeat  of  any  com¬ 
munity.  Then  come  the  courts,  federal, 
state,  probate,  district  or  police,  and 
the  man  who  covers  them  carries  in  his 
oft-loosely  written  notes  a  record  which 
poignantly  concerns  not  only  the  indi¬ 
viduals  directly  involved,  but  the  safety 
and  welfare  of  the  whole  community. 
In  this  connection  we  think  of  police 
news  as  it  is  gathered  from  the  blot¬ 
ters  written  by  heavy-handed  sergeants, 
or  as  it  filters  through  grated  doors. 
Perhaps  we  exaggerate  such  news  in 
the  modern  day,  but  the  broad  and  tol¬ 
erant  view  is  that  these  people  are  our 
unfortunate  neighbors  aud  their  experi¬ 
ences  for  good  or  evil  are  of  the  sum 
total  of  community  life.  A  very  si)e- 
cial  type  of  writing  and  investigating 
individual  is  needed  for  police  reixirt- 
ing,  in  my  opinion,  one  with  clean  mind 
and  strong  heart,  objective,  tolerant 
and  miles  above  mean  cynicism.  Much 
of  the  stuff  that  comes  his  way  is  very 
tripe  when  handled  by  a  hard-boiled, 
cop-minded  fellow,  but  sensitive  men 
know  how  to  weave  it  into  social  pat¬ 
terns  of  great  value.  For  instance,  a 
Jacob  Riis,  of  a  former  generation  in 
X'ew  York,  or  an  A.  B.  ilacdonald  of 
the  Kansas  City  Star  of  this  day.  The 
.schools  of  journalism  are  full  of  youths 
capable  of  developing  such  technique,  if 
city  editors  will  give  them  a  chance. 
They  will  come  to  the  job  knowing  the 
difference  between  a  habeas  corpus  and 
a  bail  bond,  and  they  will  not  confuse  a 
bill  of  particulars  with  a  true  bill.  Xo 
editor  will  need  tell  them  that  grand 
jury  proceedings  are  secret  or  that  the 
phrase  “it  is  alleged”  is  no  natural  de¬ 
fense  in  a  libel  action. 

*  *  * 

IX'  OUR  city,  which  the  publisher  pro¬ 
poses  to  “cover”  with  three  outside 
men,  there  are  the  following  institutions 
where  news  is  made  daily:  Federal 
building.  Chamber  of  Commerce,  City 
Planning  Board,  Town  Council,  Board 
of  Education  and  23  schools.  Civil 
Service  Commission,  County  Building, 
political  headquarters  of  the  major 
parties,  several  hotels,  a  public  forum, 
baseball  park,  labor  council,  library,  29 
churches,  railroad  headquarters,  two 
banks  where  financial  new's  is  made, 
occasional  interesting  conventions,  fire 
headquarters,  two  hospitals,  state  high¬ 
way  board,  a  state  prison,  orphanage, 
airport,  scores  of  factories  and  down 
under  the  hill  a  poor  relief  station  where 
news  runs  right  on  the  surface.  This 
does  not  include  the  city’s  run  of  ac¬ 
tivities  among  clubs,  societies,  business 
men’s  organizations,  art  and  literary 


associations,  women’s  federation,  parents' 
clubs  and  all  manner  of  junior  affairs. 

*  *  * 

ITHIX'K  all  of  these  institutions 
might  be  covered,  and  yet  the  throb¬ 
bing  heart  of  the  community  would  be 
left  uncovered  if  there  was  no  fancy- 
free  editorial  man  at  work,  looking  in 
upon  the  interesting  people  of  the  city, 
talking  with  them  about  their  affairs, 
catching  some  of  the  spiritual  qualities 
that  are  bound  up  with  the  beauty, 
humor,  pathos  and  problems  of  com¬ 
munity  life,  and  in  general  reflecting  in 
the  wide  mirror  of  a  local  newspaper's 
circulation  the  thing  that  is  called  "civic 
spirit.”  It  is  astonishing,  in  view  of  the 
need,  how  few  newspapers  conduct  local 
columns  wherein  a  bright-eyed  reporter 
may  tell  the  worthwhile  personal  news, 
not  grinding  it  out  as  an  office  product, 
but  coming  in  fresh  from  interviews, 
parties,  minor  sport  events,  or  from 
interesting  gardens,  or  lovely  homes,  or 
grand  affairs  in  celebration  of  some¬ 
body’s  happiness,  to  write  down  impres¬ 
sions  and  repeat  good  stories,  in  all  of 
which  the  whole  town  has  some  right  to 
share.  If  any  editor  is  looking  for  a 
good  model  for  such  local  column  I 
suggest  the  Birmingham  (Ala.)  Ncivs. 
or  the  column  that  Jack  Raper  has  writ¬ 
ten  for  Cleveland  Press  for  nearly  35 
years,  or  others  I  might  mention  in  the 
smaller  city  class. 

*  * 

All  of  the  great  editors  I  have 
.known  were  contemptuous  of  kine¬ 
matic  journalism.  They  were  for  action 
through  reporters.  Perhaps  the  greatest 
newspaperman  of  the  past  generation, 
considering  what  he  built  and  from  what 
beginnings,  was  Lord  X’orthcliffe.  and 
few  have  been  so  disdainful  of  office- 
made  product  as  was  he.  Not  only  did 
he  send  men  wherever  news  was  mak¬ 
ing,  but  often  he  went  himself,  and  what 
a  rip-roaring  reporter  he  was,  his  in¬ 
terest  in  people  and  things  being  at 
times  almost  ludicrously  intense.  He 
was  experimental,  forever  trying  new 
ways  and  new  means,  always  to  attain 
the  common  object  of  getting  the  real 
news  to  people  with  pennies  to  buy  his 
newspapers.  Some  of  the  same  spirit, 
equally  intense  though  less  bizarre,  ani¬ 
mated  the  great  Van  Anda  of  Xeze 
York  Times,  an  outline  of  whose  story 
by  Mr.  Fine  is  now  running  serially  in 
Editor  &  Publisher.  To  such  men  life 
is  real,  the  great  adventure  is  thrilling, 
minutes  count  in  the  business  of  getting 
the  facts  to  the  eyes  of  waiting  multi¬ 
tudes.  A  stodgy,  routine,  conventional¬ 
ized,  petrified,  stupid  and  incomplete 
coverage  of  community  activity  was  to 
them  unthinkable.  X'orthcliffe  was  so 
poor  that  he  peddled  his  own  paper. 
Ansivers,  from  door  to  door  in  his 
youth.  In  London,  years  ago,  I  heard 
Hall  Caine  tell  of  his  adventure  with 
X'orthcliffe,  then  a  mere  boy,  and  prac¬ 
tically  penniless,  who  bargained  with  the 
great  novelist  like  an  old  stager  to  get 
some  of  his  keen  writings  about  London 
life  into  Answers.  Such  dauntless  spirit 
is  as  sure  to  win  as  an  oxyacetylene 
blow-torch  to  melt  iron. 

*  «  * 

IT  SEEMS  to  me,  as  an  on-looker, 
that  there  is  more  for  American 
newspapers  to  do  in  community  life  in 
the  Winter  of  1932  than  ever  before  in 
history.  Opportunity  comes,  not  when 
conditions  are  static,  but  when  they  are 
in  process  of  rapid  change,  and  never 
in  our  lives  have  we  seen  such  violent 
upheaval  in  social,  political  and  economic 
life  as  in  the  present  hour.  If  the  so- 
called  “depression”  had  been  physical, 
some  cataclysmic  visitation  like  a  tor¬ 
nado,  we  might  now  go  into  the  air  in  a 
plane  and  looking  down  behold  almost 
one-half  of  all  of  our  structures  dashed 
to  the  earth  in  ruins,  and  with  almost 
every  other  base  disturbed.  But  the 
depression  wreckage  that  lies  about  us, 
on  every  hand,  is  not  visible  in  such 
spectacular  form  and  many  of  us  do  not 
realize  what  has  happened.  As  there  is 
no  prospect  of  the  human  family  desert¬ 
ing  the  earth,  and  as  there  are  infinite 
possibilities  of  a  greater  America  in  the 
future,  it  is  reasonable  to  suppose  that 
a  stupendous  volume  of  re-building  is 
soon  to  be  done.  Young  men  with 
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vision,  courage,  real  ability  will  do  tb 
job.  Some  are  right  now  sliarpeni* 
their  tools  and  drawing  their  plaj 
Others  will  tag  along,  taking  the  lear 
ings,  if  any.  Uncle  Sam  some  sur 
prised  day  will  deal  the  cards  from  J 
new  deck.  This  seems  to  me  to  be  J 
proper  event  for  young  folks,  and  tht 
older  ones  who  have  a  will  to  survive 
to  anticipate,  for  their  own  good  anc 
for  national  progress.  Local  newspaper¬ 
men,  dissatisfied  with  old,  played-out 
methods,  such  as  “covering”  a  living 
community  of  100,000  population  witf 
three  underpaid  reporters,  will  play  j 
lively  part  in  the  economic  renaissance 
And  as  they  put  into  the  work  the  spirit 
of  X'orthcliffe,  or  that  great  starter  oi 
things  Scripps,  or  willingness  to  fight 
for  the  public  interest  that  was 
Pulitzer’s  glory,  or  the  enterprise 
Hearst  and  his  contempt  of  little  puny 
things,  or  some  of  the  freedom  of  the 
Andersons  of  Macon,  or  the  con¬ 
scientious  daring  of  Older  of  (^i. 
fornia,  or  the  civic  mindedness  oi 
Frank  Gannett — they  will  work  nw 
and  undreamed-of  wonders.  The  nm 
journalism  of  tomorrow  will  be  built 
around  the  old  local  theme  and  will  be 
intelligent,  specialized,  thorough,  whole 
some  and  fearless.  In  the  new  order 
publishers  are  certain  to  prosper,  for  ii 
one  will  go  out  into  the  world,  not  as  a 
kinematic  journalist,  but  as  an  investi¬ 
gator  searching  behind  the  scenes  for 
causes,  whole  new  fields  of  profitable 
opportunity  are  sure  to  open  to  him. 
Editorial  men  have  blazed  the  trail  for 
every  dep-irtment  of  advertising.  They 
create  or  discover  interests.  First 
comes  news  interest,  then  business  in¬ 
terest.  That  is  history.  It  can’t  be 
done,  of  course,  with  three  reporters  to 
“cover”  a  city,  though  great  gobs  ot 
harum-scarum  grape-vine  are  available 
to  fill  the  weary  pages. 
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Advertisers  Must  Abandon  Old 
Concepts  Graham  Tells  Club 

“We  are  living  in  a  new  era  and  ad¬ 
vertisers  might  as  well  throw  their  old 
concepts  about  their  audience  overboard 
and  work  on  a  new  concept,”  declared 
George  M.  Graham,  vice-president  in 
charge  of  sales  of  the  Rockne  Motors 
Corporation,  speaking  before  the  De-*'"^ 
troit  Adcraft  Club  Oct.  14. 

“Two-thirds  of  our  former  market 
has  been  swept  away  by  this  era  of  de¬ 
pression,”  he  said.  “That  two-thirds  is 
composed  of  the  workingmen,  the  white- 
collar  classes,  the  clerks  who  cannot 
buy  because  most  of  them  are  among 
the  millions  of  unemployed.  It  com-, 
prises,  also,  the  formerly  wealthy  whnjy^'' 
are  now  the  new  poor,  and  who  ate  so  ‘ 
stunned  by  their  misfortunes  they  arel“^.P| 
temporarily  out  of  the  market.  [P“'' 

“What  remains?  The  solid  middle 
classes  who  are  still  going  along  asi'^^ 
usual — the  people  who  bought  homes 
stead  of  investing  in  real  estate.  andP’’'*' 
whose  homes,  though  depreciated  in°" 
value,  are  still  their  homes.  These  are^^y 
the  folk  who  are  responsible  for  the  in 
crease  in  hank  deposits  during  these 
years.  Their  incomes  may  have  been 
reduced,  but  that  is  compensated  by  a 
reduction  in  living  expenses.  They  an 
as  able  as  ever  to  take  care  of  their 
needs.  If  they  are  hoarding  their  money 
instead  of  spending  it.  it  is  the  fault  of 
the  advertiser  who  has  not  addressed 
his  appeal  to  them.” 
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NEW  ADVERTISING  DIRECTOR 

R.  E.  Bausman,  formerly  with  the 
Washington  (D.  C.)  Daily  News  adver¬ 
tising  staff,  has  been  appointed  advertis¬ 
ing  director  of  the  El  Paso  (Tex.) 
World  &  News  and  El  Continental.  He 
started  his  career  as  a  departinent 
advertising  manager  and  later  joined  W  It 
Richmond  (Ind.)  Palladium.  After  ax 
years  there  he  worked  in  Rockford,  HI 
and  then  went  to  Washington. 


BUFFALO  TIMES  CUTS  RATE 

Effective  Oct.  15,  the  daily  geiwalj 
advertising  rate  of  the  Buffalo 
has  been  reduced  to  20  cents  a  line— »|)ap5j 
reduction  of  4  cents  a  line. 
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